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*** Our 2016 collection is out!***

Skyline Thailand (Phuket Showroom) by DAYOT PROPERTY CO., LTD.
8/67 Moo 3, Cherngtalay, Talang, Phuket 83110

Tel/Fax: 076 386 506, Email: phuket@skyline.co.th, Website: www.skyline.co.th

YOuR COMPLETE hOSPiTALiTY SOLuTiOn
www.skyline.co.th
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185 / 11, 191 Moo 7, Srisoonthorn rd., T. Srisoonthorn, A. Thalang Phuket 83110

Tel.: +66 (0)76620106 / +66 (0)910404000
email: contact@petsmagicplanet.com

www.petsmagicplanet.com

Open from 9 am - 7 pm

Where 
your pet 
dreams 
come 
true

PETS MAGIC PLANET

The best international brands
The ultimate choice 
Luxury accessories & jewels

Pala is 
my name 
waiting 

for a nice 
family
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投资好机会 
拥有普吉岛上的豪华房产
具有丰富经验的房地产代理人陈梦琳（普通话流利）

是华人朋友在普吉岛上选购房产的第一人选

更多信息请和她联系

微信号：linphuket

P h u k e t ’ s  F i r s t  W e l l n e s s ,  h e a l t h  &  F i t n e s s  m a g a z i n e

M A G A Z I N E

imakeyoufeelgood.com
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that BLISS is the chillest place to be at any time 
of day — morning, afternoon or evening — 
almost without leaving your sun lounger, and 
most of the time with virtually no clothes on. 
You can’t do that at a stuffy old golf course.
Him: True, but I don’t like sitting around in wet 
bathing togs covered in sand while we eat off 
that great BLISS menu either. I need my com-
fort.
Her: No problem. BLISS has changing rooms 
and showers. You can go from shorts and top to 
bathing trunks, and then on to elegant evening 
wear all in one day at one place, while having 
that beer you always crave at the 18th hole in 
your hand ready for action.
Him: You know dear, you’re right. I can even 
take my beer into the changing room and drink 
it under the shower.
Her: Well, um, you can if you like darling but 
you don’t need to get carried away. With all the 
time in the world at BLISS to sit around enjoy-
ing the good things in life, such drastic meas-
ures are not called for.
Him: OK. You’ve convinced me. Let’s go to BLISS 
for the day then; it sounds much better than 
taking five strokes to get out of a bunker, and 
my putting is terrible at the moment anyway. 
Now where are my bathing trunks, my long 
pants for later and my chill-out hat?
Her: OK. I will need my bathing costume, my 
lippie, my hair dryer and my nice little black 
number for dinner. You know I start to feel like 
a chameleon or the seasons at BLISS, but having 
those changing and showering facilities is great. 

The couple arrive at BLISS and race each other 
to the changing rooms to begin their day.

blissbeachclub.com

Howzat! The Journey Continues...
Howzat is a cricketing term fielders 
yell when they think a batsman is 
out.

Now we don’t propose explaining the mind 
boggling, eccentric rules of cricket here; that 
would take several days.

But we can yell “Howzat” or, as the English 
would say — “How’s that old chap?” 
Because — and you may find this hard to be-
lieve — in January 2016 BLISS took exactly 
2,000 Baht more than for January 2015. January 
2015 was a boomer and would be hard to top, 
especially with current world tourism trends.

But we did it. We held our own and you, our 
valued guests, kept coming back.  What’s more, 
a very large percentage of our repeat custom-
ers were both international and local. People 
who have tried BLISS and were delighted that it 
exceeded their expectations.

So roll on January 2017. We’ll still be here, with 
that trend line continuing to reach for those 
clear blue skies over the beautiful Andaman 
Sea on our doorstep.

New Kid on the BLISS Block
Bonjour Mate! Yes, our new Executive Chef Ju-
lien Perraudin has both French and Australian 
passports. He’s also travelled around a great 
deal over the years collecting expertise he’s 
now bringing to BLISS.

Julien was born in Burgundy, France so that’s a 
good start for a chef. He trained at two reputa-
ble cooking schools before working in a series 
of Michelin Star restaurants and prestigious 

hotels in Paris and Burgundy. Eventually, after 
a two year stint at a Michelin Star restaurant in 
London Julien headed for Australia.

Over 11 years he cooked everything from tradi-
tional English food to Mexican street food and 
the great cuisine from Southern California in res-
taurants and hotels in Melbourne and Sydney.

Then it was off to Vietnam and Ho Chi Minh City 
where he worked for an non-governmental or-
ganisation (NGO) training at risk Vietnamese 
youth to be chefs and cooking in the organisa-
tion’s restaurant.

Julien’s cooking philosophy is to take the ex-
perience of his training, and experience from 
his “travel journey” and create dishes that in-
corporate local ingredients. He intends nar-
rowing the menu choice down into a “smaller, 
well executed” offering that will be flexible to 
accommodate availability of produce and the 
changing seasons.

And after cooking in some of the best restau-
rants around, what does Julien like to eat when 
not on duty at BLISS? You guessed it: Thai street 
food. So come and join Julien on his “travel 
journey” as it continues at BLISS.

Overheard at BLISS...continuing the musings of 
two happy guests.

Her: Darling, the weather’s beautiful. Let’s 
spend the day at BLISS.
Him: Err, actually I was thinking of golf. I know 
from experience we love going there. Right at 
this moment I’m thinking how’s BLISS going to 
top 18 holes followed by a few cool beers, es-
pecially if I shoot below 90?
Her: Well you won’t get all hot, bothered and 
frustrated like you do at golf. We both agree 

bliss beach club



11

connects us with all the major cities of South 
East Asia. It is a paradise retreat right in the mid-
dle of a booming economical expanse.

You’ve based yourselves in Surin Beach, 
why?
Surin Beach is considered to be one of the top 
beaches on Phuket Island. I mean, just look at 
it! Its beauty is unprecedented. We are literally 
surrounded by 5 star hotels and high-end resi-
dential homes. There are excellent restaurants 

PALMYRAH 
SURIN

Come Visit Us today! 

S U R I N
C O N D O M I N I U M

TH6 AVENUE
S U R I N
C O N D O M I N I U M

TH6 AVENUE

and beach clubs servicing this community. The 
people we meet here are so fresh and alive; it’s 
hard to describe, you’ve just got to be here to 
understand.

What are you developing in Surin Beach?
A couple of years ago, we started developing a 
condominium project we named 6th Avenue 
Surin, located only 650 meters walking dis-
tance from the beach and comprising 137 units 
in total (www.6avenuephuket.com). Construc-

Sai and Danny are established 
property developers with an 
interesting background. For the 
past decade, they’ve been involved 
in various property developments in 
one way or another, involving sales, 
marketing, planning, construction 
and administration. They’ve both 
earned a reputation as “hands-
on” operators, having contributed 
to the success of several projects 
around Phuket Island. We had the 
opportunity to meet them and ask 
them a few questions.

Tell us about yourselves.
Danny – I’m a Thai Belgian born in Bangkok 
and spent my childhood in France and Switzer-
land. I came back to Thailand 10 years ago to 
seek new opportunities and enjoy the better 
quality of life that Asia has to offer. I was given 
the chance to work in a successful real estate 
agency selling property in various areas around 
Thailand.

Sai – I’m a Bangkok City woman. After gradua-
tion, I joined a marketing firm promoting holi-
day destinations. This led me to travel around 
by myself, and I ended up in Europe for a few 
inspiring years. In 2007, I came back to Thailand 
and based myself in Phuket.
What happened then?

Throughout our years in the field, we’ve had 
the opportunity to invest in property and gen-
erate good capital gains and rental returns and 
that has enabled us to acquire land and be-
come property developers.

Why Phuket?
Phuket has so much to offer in terms of qual-
ity lifestyle and living standards. The weather is 
warm all year round and the beaches are just 
magnificent.

Geographically, Phuket is at the center of a re-
gion of the world that is economically thriving. 
We are gifted with an international airport that 

6th avenue surin, palmyrah surin 
& latitude 7 Group

tion completion is on January 2016. A second 
project named Palmyrah Surin was launched 
in November 2014 and which is now sold out. 
This is located at just 300 meters from Surin 
Beach and comprises 164 units (www.palmy-
rahsurin.com).

What made you design these types of 
properties?
Throughout our years in the real estate sector, 
we had the chance to meet many people seek-
ing to buy vacation homes or permanent resi-
dences around the island. What we saw was an 
increasing demand for affordable properties in 
high-end locations such as Surin, where most 
available properties here are in a much higher 
price range due to limited land and increasing 
land value, thus limiting development possi-
bilities. Our products cater to this demand for 
affordability.

Can a foreigner own property here?
Yes they most definitely can. It is worth noting 
that most buyers are foreign nationals from all 
around the world. That also explains why we’ve 
never really felt any slow-downs, as there is 
always someone from somewhere wanting to 
buy a property.

You both seem somewhat young to be 
doing this….
Indeed, we started young, but you need to bear 
in mind that age is only a number. An impor-
tant thing is to never stop learning. We are born 
with one mouth and two ears; this means that 
we should listen twice as much as we speak. It’s 
a proven fact that you learn quicker that way.

Where do you see yourself in the future?
Here, right here in Phuket. We are offering man-
agement services to all our clients, who want to 
rent their properties out. Our developments rep-

resent us, so our presence is paramount. We will 
continue to do what we do best and offer attrac-
tive products to people looking to have a better 
lifestyle and a good annual return. After all, who 
wouldn’t want to live on a paradise island?

Since your future is here, tell us about your 
plans.
We are involved with the development of a 
prime beachfront land, erecting an upmarket 
hotel comprising some 200+ rooms scheduled 
to be completed and operational by the end 
of 2018.

Buying a condominium or villa has become 
more delicate due to the current worldwide 
economic situation. Although acquiring a 
property has always been an appealing option 
due to its potential to generate an attractive 
rental income and yearly capital appreciations, 
the overall impact the economy has on buyers 
is such that there has been an increasing trend 
of buyers looking for smaller scale investment 
opportunities that standard property invest-
ments simply cannot offer due to the higher 
selling price. There is thus a gap in the property 
market that standard condominiums and villas 
are unable to fill.

Another trend are the buyers who genuinely 
want to invest but lack the understanding and 
confidence in the local real estate market to 
commit to a large investment.

We look to service this demand for small scale 
acquisitions by offering comprehensive in-
vestment packages within our developments. 
This will enable first time buyers to test the 
waters before fully committing to a property 
purchase in the near future. A guaranteed 
yearly return is provided as well as compli-
mentary usage of our beachfront property 

and accompanying hotel services and facili-
ties whilst on vacation here.

When they feel the time is right to purchase a 
villa or condominium, their initial investment 
with us will be used as a discount on the pur-
chase price of their new property.

This makes for a very interesting alternative 
especially considering the small initial invest-
ment price required.

6avenuephuket.com
palmyrahsurin.com
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ful journeys for the eye; design as narrative, 
vista as vignette. 

In Palleros’ world, design is not a fait accom-
pli to be handed off after completion, already 
tumbling towards entropy. Rather than seek 
cheap ‘wows’ in the here and now, he consid-
ers what a project has the potential to become 
and designs his creations to age gracefully and 
even improve over time. 

Materials are chosen based on their potential 
for patina, the grace-notes materials accrue 
with age, like character, such as verdigris on 
copper, or moss on a roof tile. Palleros uses 
plants like chess pieces, strategically located to 
soften view planes, create dramatic shadow-
play or spread their tendrils into intricate 
creeping organic screens and lattices. 

Palleros is the hero of the hour, the man with 
the master plan, an architect who could see the 
forest for the trees, and has the talent and abil-
ity to weave nature and the environment into 
his designs as integral parts of their fabric. 

A child of the earth, Tierra Design’s princi-
pal now flits between his growing practices 
in Bangkok and Perth, Australia as demand 
mounts for his holistic, wide-angle approach. 
Some designers see landscape as an inconven-
ient obstacle to be removed as they make their 
architect’s statement or erect another monu-
ment to hubris. Palleros thinks that he shall 
never see a poem lovely as a tree: his is a world 
of sensibility and synthesis; juxtapositions of 
the organic and inorganic, the natural and the 
man-made, where subtle contrasts between 
colour, texture and form are reborn as delight-

entertainment concepts that set new bench-
marks on the island and became magnets for 
the right kind of patrons. 

Perhaps, then, it is also fitting, even fated, that 
Palleros, now at the height of his powers, finds 
himself once more designing a project that 
will bear the two intertwined grey palms of 
the Twinpalms brand, as well as the elegant 
hexagonal mark of MontAzure, the exclusive 
mixed-use community in Kamala district which 
as phase one has launched a branded residen-
tial beachfront condominium project on one 

Buenos Aires-born Palleros, of Tierra Design, 
conjured an ‘aesthetic masterpiece’, accord-
ing to Nat Geo Traveller (UK) magazine, and 
a ‘Garden of Eden’ which seamlessly segues 
from lush bursts of tropical foliage and serried 
rows of the eponymous palms to soaring, sa-
cred spaces, interludes of cloistered cool and 
perfectly judged proportions and pleasing per-
spectives.

The Twinpalms magic also rubbed off on Catch 
and Bimi beach clubs, previously also at Surin,  
and Palm Seaside restaurant, hospitality & 

MontAzure Revives Palleros and 
Twinpalms Magic With Twinpalms 
Residences

Martin Palleros is an architect who was se-
duced by landscape design early in his ca-
reer, so perhaps it is fitting that his enduring 
meisterwerk and calling card is a Phuket luxury 
resort named for two trees. 

Twinpalms, almost a decade on from its launch, 
continues to win accolades as the avatar of trop-
ical modern minimalist chic, a temple of effort-
less cool and timeless style and a playground for 
A-listers and assorted movers and shakers from 
Beyonce and Jay Z to Christian Audigier, Tyra 
Banks and Jean Claude Van Damme. 

of the last direct beachfront sites on the West 
Coast of the island. 
 
For Palleros is the designer of Twinpalms Resi-
dences MontAzure, not to mention the man 
tasked with the big picture, creating the over-
arching Master Plan for the entire MontAzure 
project. Palleros also designed the Sales Gal-
lery on part of the absolute beachfront por-
tion of land. It features the Twinpalms-created 
HQ Beach Lounge right on the pristine pine-
fringed beach in North Kamala.

Positioned at the luxury end of the tourism 
and second home investment market, Mon-
tAzure is the brainchild of three of the most 
prestigious property and hotel investment 
groups in Asia. 

Arch Capital (Hong Kong) and Philean Capital 
(Singapore), part of Pontiac Land Group, have 
teamed up with local partner Narai Group 
(Thailand) to launch what will be Asia’s most 
exceptional residential resort development.

“We are genuinely excited to enter into this 
agreement,” said MontAzure Managing Direc-
tor Roland Bleszynski. “The Twinpalms brand 
is synonymous with a refined resort experience, 
and this combined with consistently exceptional 
standards of hospitality has created strong rec-
ognition and above all an extremely loyal fol-
lowing worldwide.” 

“When we entered into discussions we quickly 
realised that we shared the same values and 
that through our collaboration we could cre-
ate a very compelling proposition for buyers 
as an investment or lifestyle play, as well as an 
opportunity to be a part of a larger community 
vision.” 
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Twinpalms Residences monTazuRe by The numbeRs

Number of units:  75 
Unit Types:   56 one-bedroom units, 19 two-bedroom units, with options for buyers to request 3-bedroom units. 
Ownership:   Foreign freehold available based on Thai Condominium Act 
Prices:   THB8 million – THB93 million (RMB1.5 million, USD250,000 – RMB17.1 million, USD 2.5 million) 
Site Area:   9.39 rai (15,000 sqm/161,000 sq.ft)
Architect:   Tierra Design 
Facilities:   Residents’ Lobby, Beach Club Café and Bar, Gym/Yoga Studio, Spa Pavilions, Library and Lounge, 
   Outdoor event spaces, On-site Management office 
Management:   To be operated by Twinpalms Management 
Developer:   MontAzure is a joint venture of three of the most prestigious property and hotel investment groups in Asia – 
   ArchCapital (Hong Kong & Shanghai), The Narai Group (Thailand), and Philean Capital (Singapore) part of 
   Pontiac Land Group – which have teamed up to launch Asia’s most exceptional resort residential development.

national University, Palleros embraces a critical 
and reflective approach to design that referenc-
es place and culture with modern sensibilities 
while providing a memorable experience and 
creating an environment that will endure.

At MontAzure, that means wrapping three 
distinct environments, or zones, into a series 
of memorable experiences and epiphanies, all 
part of a cohesive and spectacular whole. The 
project has been divided into beachfront, the 
plains and the hills, each zone presenting its 
own challenges, with  distinctive flora, fauna 
and topographical features requiring distinct 
architectural vocabularies.

“Originally we were hired as landscape architects 
by MontAzure but the scope has grown to encom-
pass  overall master-planning, and also now the 
design of the condominiums in the beach zone,” 
Palleros said. “We realised there were a lot of 
problems with the first masterplan, which did not 
adequately protect or take into account the green 
stuff with watercourses, steep hills, beautiful fea-
tures. The client realised the issues we pointed out 
were important, and so they appointed us to take 
over the master planning and take a holistic ap-
proach to the whole site.”

Palleros describes the ascent from the beach 
zone thus: “After leaving the beachfront we come 
to The Plains zone, which is a ‘linear park’ concept. 
So there is a sense of arrival that flows along the 
main entry to the project and also a pedestrian 
and cycling track that meanders from stretches of 
boardwalk along the main watercourses that wind 
their way down from the mountains and out to sea. 
And as the name suggests, there are also stretches 
of grassland, with various reveals and vistas catch-
ing the eye as you progress along with path, which 
is about a kilometre and a half in total.”

In the more rarified atmosphere of the Hill-
side zone, exceptionally exclusive three to five 
bedroom villas await, with architecture by the 
doyen of Thai designers, Lek Bunnag, and inte-
riors by the late Balinese interior design legend 
Jaya Ibrahim.

It is Palleros, however, who provides the glue 
that will hold this vast and diverse project to-
gether. “Clients are beginning to understand the 
importance of a holistic approach,” he said. “It’s not 
just a matter of hiring an architect and then having 
someone put some trees in the leftover spaces.”

“When you study architecture, you focus on the 
building, you are trained to look at it like a sculp-
ture, whereas with landscape architecture, you 
look at every vista, every view plane, each wall 
and tree and every single bit of space as part of 
the whole.” 

“So when it comes to positioning of the build-
ings, the context, choice of materials, we have a 
huge advantage over a traditional architect’s ap-
proach. That is why we gravitate to resort projects, 
where the relationship between landscape and 
architecture is so important.”

“The MontAzure site is a challenge and a joy 
to work on, as the variety of topography is so 
unique. It goes from beautiful mature casuarina 
pines on the beachfront to real primary forest 
on the upper slopes of the hills, which is not 
something you expect to find in Phuket – trees 
growing in their original state, undisturbed and 
magnificent.”

“In these high hills, above 80m, there is no con-
struction. Just forest, a green reserve with hiking 
and mountain bike trails, perhaps a treetop walk. 
It’s going to be very special.”

Palleros takes special delight in revealing the 
specs and materials of his condominium de-
sign for The Residences at MontAzure, which 
will later be complemented by beach clubs, a 

Despite his love for nature, you won’t find many 
soft curves or fluffy bits in a Palleros design. A 
lover of the linear, Palleros is ahead of the curve 
and knows a straight line is the shortest dis-
tance between two points. Palleros designs do 
not meander or waste your time; here is a man 
who finds himself at vanishing point, painting 
with perspectives like an architectural Picasso.

Twinpalms Residences MontAzure will com-
prise of 75 luxury condominiums, with 100 
metres of absolute beach frontage, located 
between Millionaire’s Mile and the Amanpuri 
headland. It will be operated and managed by 
Twinpalms when it is completed towards the 
end of 2017. 

The project presents the first phase of MontA-
zure’s 454 rai site masterplan, valued at THB15 
billion, which will feature a number of integrat-
ed components, including a branded five-star 
hotel, four beach clubs for public and private 
use, 13 exclusive private hillside estate villas 
and a 200 Rai nature reserve.

Kamala, neighbouring the famed ‘Millionaire’s 
Mile’, ranging from oceanfront to mountain-
side, babbling brook to murmuring surf, rag-
ged stands of casuarina pines casting dappled 
shadows on the golden sands of Phuket’s last 
large stretch of undeveloped beachfront to 
steep green slopes swaddled in almost impen-
etrable thickets of lush primary forest. 

MontAzure promises to be the crowning 
achievement in a career that includes collabo-
rations with starchitect Kerry Hill on Amanre-
sorts at Margaret River, WA and Curtis Island, 
Queensland, and landmarks in luxury like 
Phuket’s renowned Twinpalms and Baan Yamu 
resorts, Chiang Mai’s Chedi, a landscape refresh 
for Bangkok’s legendary Sukothai Hotel,  design 
and landscape for Bangkok’s trend-setting bou-
tique hotel Ad Lib, a flagship Andaz Resort in 
Bali, and some of the most sumptuous private 
homes in Asia and Australia.

With both a Bachelor of Architecture specialized 
in urban planning from the University of Belgra-
no in Buenos Aires and a Master of Landscape 
Architecture honours degree from Florida Inter-

retirement community, food and beverage out-
lets and other retail space.

“We have really put a lot into getting the use of 
materials perfect for the environment,” he said. 
“For example, the treated pine we will use on the 
wooden trim and decking turns a beautiful silver 
colour as it ages, which will complement the col-
our of the pine needles in the casuarinas.

“The slabs of raw concrete which make up the 
main structural walls will be softened by the 
shadow play of the shade trees and also by creep-
ers that will spread across the concrete over time, 
softening the appearance and making it feel more 
organic. It’s a very natural colour palette that com-
plements the environment. We are determined to 
create something that is quite unique and differ-
ent for Phuket.”

Website montazure.com
Email condos@montazure.com
Phone +66 93 624 8800
Sales office Kamala Beach, Phuket



enjoy splendid seaside experiences in chic simplicity and celebrate wonderful
company at hQ Beach lounge with light beach side fares, true cocktails,
sensuous wines and eclectic soul music... yet another twinpalms delight!

North-end of Kamala Beach, Phuket  |  Open daily 9am-late  |  HQphuket.com

Phuket’s Most exciting & Stylish Contemporary Beach Lounge
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huge slice of the $15 billion feminine hygiene 
industry and are bent on maintaining the sta-
tus quo. (A spokesperson for P&G, which makes 
Tampax, says the company “embrace[s] each 
women’s choice to use whatever product she 
feels works best for her.” It says that its tampons 
are safe and subject to strict FDA review, and 
that toxic-shock syndrome can occur with any 
product incerted into the vagina.)

Although DivaCup is carried at CVS and Thinx 
has sold 200,000 products, Schulte admits get-
ting investors — who are mostly male and 
“blanch when discussing periods” — onboard 
the period product train has been tough. Plus, 
there are plenty of bureaucratic hurdles to clear 
to get Flex on shelves. Schulte is in the midst of 
registering with the Food and Drug Adminis-
tration and undergoing biocompatibility test-
ing to ensure safety, which is a seven-month 
process. Often, “it’s like a big black box dealing 
with the FDA,” says Crosland, who consults on 
her fair share of medical devices.

flexfits.com via ozy.com

It’s that time of the month again. 
I’ve got 15 minutes to kill before 
my interview, so I dash into the 
nearest CVS, tiptoe to the feminine 
hygiene aisle and discreetly pluck 
a box of tampons from the shelf. 
Wouldn’t want anyone to know!

But my monthly cycle isn’t some covert opera-
tion, says Lauren Schulte. In fact, “we should be 
proud of our reproductive system,” the 29-year-
old entrepreneur tells OZY. We’re sitting in a 
Venice Beach café near the headquarters of 
Flex, Schulte’s feminine hygiene startup, which 
sprang from San Francisco’s prestigious Y Com-
binator Fellowship and is backed by other 
startup accelerators in California, including 
Amplify.LA. And while you might picture the 
woman railing against the patriarchy of periods 
as radical, Schulte is a perky blonde with hazel 
eyes and arched eyebrows who wouldn’t dare 
burn a bra. Indeed, she tells me, she grew up 
in a conservative Georgia household and didn’t 
know where her “peehole” was until a couple 
of years ago.

Schulte is part of a new breed of entrepreneur-
ial leading ladies who are steering the charge 
toward a menstrual product revival, brain-
storming and building the next generation 
of period-wear. And while they’re not going 
so far as to champion the “free bleeding” fad, 
their beef with tampons can be boiled down to 
three points: Tampons are clogging up landfills, 
they’re a health problem and it’s about time 
women shove all that period-shaming where 
the sun don’t shine. The average woman uses 
12,000 tampons throughout her lifetime — if 
you stacked them up, they’d be higher than the 
Empire State Building.

Schulte’s alternative to the tyranny of tampons 
is a disc-shaped, long-wear device made from 
food-grade material that can be worn for 12 
hours (unlike tampons or pads, which typically 
last four to eight hours). Called Flex, it costs $15 
for a pack of three, pricier than your average 
box of tampons. Unlike many of its competi-
tors, though, Flex is geared specifically toward 
mess-free period sex, a selling point that few 
companies can boast — and that few dare to 
touch. Both men and women have already 
done “test runs,” if you will, with the new prod-
uct. For 33-year-old Mateo Bueno, a strategist 
and marketer in San Francisco whose girlfriend 
tried Flex a few months ago, the little disc is 
changing the conversation around what was 
formerly a “do not enter” zone for men. “You 
catch women by surprise if you know some-
thing about their cycle,” Bueno says.

Schulte’s “anti-tampon” falls into step with the 
growing “hipster resurgence” of alternative 
feminine hygiene products, says Jennifer Conti, 
a gynecologist and obstetrician at the Stanford 
University School of Medicine. Lunapads are 
made of washable cloth, while the DivaCup, on 

Lauren Schulte
Source: Alex Washburn / OZY

the market since 2003, is an eco-friendly men-
strual cup. This past year, Thinx launched with 
absorbent “period-proof” underwear. Some ex-
perts say this reset is long overdue: The mod-
ern-day tampon hasn’t changed much since 
the 1930s, when, according to Tampax, it was 
inspired by the cotton plugs used in surgery. 
Products like Flex, which is slated to ship en 
masse this summer, could finally take the tes-
tosterone out of the mix: “It’s been awhile com-
ing,” says Kristin Crosland at Experien Group, a 
consulting firm. As of now, tens of thousands 
of people have signed up on Flex’s website, 
says Schulte, and the company is outpacing its 
original projections tenfold.

Schulte and her sisters in the menstrual-care 
alternatives market are trying to crack a hard 
nut. They’re going head-to-head with Goliaths 
like Tampax, Kotex and Playtex, which hold a 

Flex tampon: the Woman brinGinG 
you sex 52 WeeKs a year
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be even try to understand their story, where 
they’re coming from. Try to see how the way 
they’re behaving makes sense to them from 
their perspective. It does, you just can’t see it.

Now perhaps you can let go of your way. You 
want things to go your way, want people to be-
have the way you want them to. But you don’t 
and can’t control the universe. You aren’t enti-
tled to getting everything your way. Other peo-
ple get to act imperfectly, behave their own 
way, and it’s true that you don’t have to agree 
with them or love the way they’re acting, but 
insisting in your own mind that things go your 
way or people act the way you want them to 
won’t work, and will only make you frustrated. 
So let go! So “c’est la vie” and loosen your grip 
on the way you want things to be.

Finally, say “yes” to this experience. It’s perhaps 
not ideal, but what is? Say “yes” and embrace 
the way this moment is. Practice this saying 
“yes” on a regular basis, and you’ll loosen up on 
your clinging to things, you’ll start to appreci-
ate what is beautiful about the present mo-
ment, and start to be frustrated less often

zenhabits.net

Pretty much all of us experience 
frustration on a daily (or even 
hourly) basis. We get frustrated 
by other people, by ourselves, by 
technology, by work situations, by 
small crises that come up all the 
time.

You know you’re frustrated when you find your-
self sighing, or complaining about people, or 
fuming about something that happened, or 
going over why you’re right and they’re wrong.

Frustration is normal, but holding on to frustra-
tion is not so fun. It’s not even helpful: if the 
situation isn’t great, adding frustration on top 
of it just makes it worse. Often frustration will 
make us not happy with someone else, and 
worsen our relationship with them. Or it will 
cause us to be less calm, and handle a situation 
less than ideally.

How can we calm ourselves and let go of our 
frustrations, so we’re not so irritated and angry 
throughout the day?

Let’s talk about why we get frustrated, and how 
to address this problem.

THE ORIGINS OF FRUSTRATION
Where does our frustration come from?

It’s from not wanting things to be a certain way. 
Not wanting other people to behave a certain 
way. Not wanting ourselves to be a certain way.

It’s a rejection of how things are.

From this, we start to tell ourselves a story: she 
shouldn’t act that way, she should do this. And 
she always does this! Why can’t she just see that 
she’s wrong? She’s so irritating!

We tell ourselves stories all day long, and we 
get caught up in them, and this is where we 
dwell in our frustration.

A GUIDE TO OVERCOMING FRUSTRATION
You can’t help frustration coming up, no matter 
how Zen you’d like to be. It’s natural, and so are 
the stories we tell ourselves.

However, you can develop an awareness of it. 
Are you mad or irritated with someone right 
now? Do you find yourself clenching your jaw 
because of a situation? Sighing? Complaining 
to someone, wanting to vent? Are you fuming? 
Arguing your case in your mind?

When you notice yourself experiencing frustra-
tion, pause. Just sit still for a moment, even just 
a few seconds, and notice your frustration. No-
tice how it feels in your body.

Then start to notice the story you’re tell-
ing yourself. What are you telling yourself is 
wrong with the situation? What are you say-
ing the other person should or shouldn’t do? 

How are you characterizing the other person 
or situation?

Now ask this: is this story helping me? Is it mak-
ing the situation better or worse? Is it helping 
your relationship with the other person? Is it 
making you happy? If it’s not helpful, maybe 
you’re creating your own unhappiness, entirely 
in your mind.

Instead, perhaps you can see this frustrating sit-
uation as a lesson in mindfulness, in letting go, 
in acceptance, in finding happiness no matter 
how other people act, no matter what situation 
you’re in. Every moment has a lesson, if we’re 
willing to look. If we open up ourselves to this 
situation, we can learn a lot about how to see 
other people not as we want them to be, but in 
the glorious messy beauty of how they actually 
are, without needing them to change.

If you’re learning from this situation, you can 
also see that the other person is suffering. Not 
in the sense of “life is simply miserable and I’m 
suffering in agony,” but in the sense of “some-
thing is making me unhappy.” Something is 
causing the other person to act “imperfectly,” 
because they’re conflicted about something, 
they’re frustrated themselves (as you are). In 
this way, you are both experiencing the same 
thing. You are connected, and you can under-
stand how they feel because you’re feeling it 
too. They are behaving imperfectly, yes, but 
we all do that. That doesn’t make it right, but 
perhaps you can empathize with them, may-

a mini-Guide to not beinG 
Frustrated all the time
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Connecting Generations through 
Superior Craftsmanship and 
Innovation Since 1845.

In 1845, when Swiss émigré John Moses Brun-
swick created his first billiards table from his 
custom carriage shop in Cincinnati, Ohio, 
USA, it formed the foundation for the oldest 
and most respected premium brand of quality 
billiards tables in the world. Today, Brunswick 
is synonymous with craftsmanship and quality 
products.

COMMERCIAL USE
Brunswick billiards tables can be found in rec-
reation facilities all over the world, from hotels 
and resorts to bars and games rooms. The Brun-
swick Gold Crown has reigned as the industry’s 
best competition billiards table since 1961.

HOME USE
Architects, interior designers, homeowners, 
and hospitality entrepreneurs choose Brun-
swick billiards tables, games room furnishings, 
and accessories for their durability and con-
nection to the Brunswick brand’s heritage.

Brunswick billiards tables and accessories are 
the focal point of family activity rooms and 
“man caves”. Leading designers use them 
as they would any other finely crafted furni-
ture — to create beautiful, individually-styled 
spaces in private homes or club houses.

The trend today is for families to invest in 
home entertainment so that relatives and 
friends can enjoy a relaxing, fun and safe envi-
ronment with Brunswick products, including 
shuffleboards, foosball and table tennis tables.

ACTIVE RECREATION
Sports Engineering and Recreation Asia Ltd. 

is the exclusive regional supplier for quality 
Brunswick Corporation products, including 
Brunswick Billiards and Life Fitness, and Ham-
mer Strength home and commercial fitness 
products.

QUALITY HEIRLOOM PRODUCTS
Every Brunswick table is a timeless tribute to 
excellent design and workmanship. Brunswick 
tables feature one inch slate, framed in solid 
wood with a playing surface of 100% lamb’s 
wool bathed in Teflon. The innovative design 
continues on the inside, ensuring superior ac-
curacy and consistency of play. Once you have 
played on a Brunswick table you will instantly 
feel the difference. Proud to stand behind 
every product that carries its name, Brunswick 
tables are guaranteed for a lifetime.

Tel. 076 304 307-8
phuket@searasports.com
www.searasports.com
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I decided when I was 27 years old to only re-
spond to people, and I invented a system 
called Enterprise Facilitation, where you never 
initiate anything, you never motivate anybody, 
but you become a servant of the local passion, 
the servant of local people who have a dream 
to become a better person. So what you do -- 
you shut up. You never arrive in a community 
with any ideas, and you sit with the local peo-
ple. We don’t work from offices. We meet at the 
cafe. We meet at the pub. We have zero infra-
structure. And what we do, we become friends, 
and we find out what that person wants to do.

The most important thing is pas-
sion. You can give 

somebody 

an idea. If that person doesn’t 
want to do it, what are you go-
ing to do? 

The passion that the person has for 
her own growth is the most impor-
tant thing. The passion that that 
man has for his own personal 
growth is the most impor-
tant thing. And then we 
help them to go and find the 
knowledge, because nobody in 
the world can succeed alone. The per-
son with the idea may not have the knowledge, 
but the knowledge is available.

So years and years ago, I had this idea: Why 
don’t we, for once, instead of arriving in the 
community to tell people what to do, why 

Everything I do, and everything I 
do professionally – my life – has 
been shaped by seven years of 
work as a young man in Africa. 
From 1971 to 1977 – I worked in 
Zambia, Kenya, Ivory Coast, Algeria, 
Somalia, in projects of technical 
cooperation with African countries.

I worked for an Italian NGO, and every single 
project that we set up in Africa failed. And I was 
distraught. I thought, age 21, that we Italians 
were good people and we were doing good 
work in Africa. Instead, everything we touched 
we killed.

Our first project, the one that has inspired my 
first book, “Ripples from the Zambezi,” was a 
project where we Italians decided to teach 
Zambian people how to grow food. So we 
arrived there with Italian seeds in south-
ern Zambia in this absolutely magnificent 
valley going down to the Zambezi River, 
and we taught the local people how to 
grow Italian tomatoes and zucchini and 
... And of course the local people had 
absolutely no interest in doing that, so 
we paid them to come and work, and 
sometimes they would show up. And 
we were amazed that the local peo-
ple, in such a fertile valley, would not 
have any agriculture. But instead of 
asking them how come they were 
not growing anything, we simply 
said, “Thank God we’re here. Just in 
the nick of time to save the Zam-
bian people from starvation.”

And of course, everything in 
Africa grew beautifully. We had 
these magnificent tomatoes. In 
Italy, a tomato would grow to a 
standard size. In Zambia, to this 
huge size. And we could not 
believe, and we were telling the 
Zambians, “Look how easy ag-
riculture is.” When the tomatoes 
were nice and ripe and red, over-
night, some 200 hippos came out 
from the river and they ate every-
thing. 

And we said to the Zambians, “My God, the hip-
pos!”

And the Zambians said, “Yes, that’s why we 
have no agriculture here.” 

“Why didn’t you tell us?””You never asked.”

I thought it was only us Italians blundering 
around Africa, but then I saw what the Ameri-
cans were doing, what the English were doing, 
what the French were doing, and after seeing 
what they were doing, I became quite proud of 
our project in Zambia. Because, you see, at least 
we fed the hippos.

You should see the rubbish that we have be-
stowed on unsuspecting African people. You 
want to read the book, read “Dead Aid,” by 
Dambisa Moyo, a Zambian woman economist. 
The book was published in 2009. We Western 
donor countries have given the African con-
tinent two trillion American dollars in the last 
50 years. I’m not going to tell you the damage 
that that money has done. Just go and read her 
book. Read it from an African woman, the dam-
age that we have done.

We Western people are imperialist, colonialist 
missionaries, and there are only two ways we 
deal with people: We either patronize 
them, or we are pater-
nalistic. 

The two 
words come 

from the Latin 
root “pater,” which 

means “father.” But 
they mean two different 

things. Paternalistic, I 
treat anybody from a 
different culture as if they 

were my children. “I love you so 
much.” Patronizing, I treat everybody from an-
other culture as if they were my servants. That’s 
why the white people in Africa are called “bwa-
na,” boss.

I was given a slap in the face reading a book, 
“Small is Beautiful,” written by Schumacher, 
who said, above all in economic development, 
if people do not wish to be helped, leave them 
alone. This should be the first principle of aid. 
The first principle of aid is respect. This morn-
ing, the gentleman who opened this confer-
ence lay a stick on the floor, and said, “Can we -- 
can you imagine a city that is not neocolonial?”

Want to help someone? 
shut up and listen!
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So the government says, “Do it again.” We’ve 
done it in 300 communities around the world. 
We have helped to start 40,000 businesses. 
There is a new generation of entrepreneurs 
who are dying of solitude.

Peter Drucker, one of the greatest manage-
ment consultants in history, died age 96, a 
few years ago. Peter Drucker was a professor 
of philosophy before becom-
ing involved in business, 
and this is what Peter 
Drucker says: “Plan-
ning is actually in-
compatible with 
an entrepre-
neurial soci-
ety and 

e c o n o m y . ” 
Planning is the 

kiss of death of en-
trepreneurship. 

So now you’re rebuilding Christch-
urch without knowing what the smartest 

people in Christchurch want to do with their 
own money and their own energy. You have 
to learn how to get these people to come and 
talk to you. You have to offer them confidential-
ity, privacy, you have to be fantastic at helping 
them, and then they will come, and they will 
come in droves. In a community of 10,000 peo-
ple, we get 200 clients. Can you imagine a com-
munity of 400,000 people, the intelligence and 
the passion? Which presentation have you ap-
plauded the most this morning? Local, passion-
ate people. That’s who you have applauded.

So what I’m saying is that entrepreneurship 
is where it’s at. We are at the end of the first 
industrial revolution -- nonrenewable fossil fu-
els, manufacturing -- and all of a sudden, we 
have systems which are not sustainable. The 
internal combustion engine is not sustainable. 
Freon way of maintaining things is not sustain-
able. What we have to look at is at how we 
feed, cure, educate, transport, communicate 
for seven billion people in a sustainable way. 
The technologies do not exist to do that. Who 
is going to invent the technology for the green 
revolution? Universities? Forget about it! Gov-
ernment? Forget about it! It will be entrepre-
neurs, and they’re doing it now.

don’t, for once, listen to them? But not in com-
munity meetings. Let me tell you a secret. 
There is a problem with community meetings. 
Entrepreneurs never come, and they never tell 
you, in a public meeting, what they want to do 
with their own money, what opportunity they 
have identified. So planning has this blind spot. 
The smartest people in your community you 
don’t even know, because they don’t come to 
your public meetings.

What we do, we work one-on-one, and to work 
one-on-one, you have to create a social infra-
structure that doesn’t exist. You have to create 
a new profession. The profession is the family 
doctor of enterprise, the family doctor of busi-
ness, who sits with you in your house, at your 
kitchen table, at the cafe, and helps you find 
the resources to transform your passion into a 
way to make a living.

I started this as a tryout in Esperance, in 
Western 

Australia. I was 
doing a Ph.D. at the 

time, trying to go away 
from this patronizing 

bullshit that we arrive and 
tell you what to do. And so 

what I did in Esperance that 
first year was to just walk the 

streets, and in three days I had my 
first client, and I helped this first guy 

who was smoking fish from a garage, 
was a Maori guy, and I helped him to sell 

to the restaurant in Perth, to get or-
ganized, and then the fishermen 

came to me to say, “You the 
guy who helped Maori? Can 
you help us?” And I helped 
these five fishermen to work 

t o - gether and get this beautiful tuna not to 
the cannery in Albany for 60 cents a kilo, but 
we found a way to take the fish for sushi to Ja-
pan for 15 dollars a kilo, and the farmers came 
to talk to me, said, “Hey, you helped them. Can 
you help us?” In a year, I had 27 projects going 
on, and the government came to see me to say, 
“How can you do that? How can you do — ?” 
And I said, “I do something very, very, very dif-
ficult. I shut up, and listen to them.” 

There’s a lovely story that I read in a futurist 
magazine many, many years ago. There was a 
group of experts who were invited to discuss 
the future of the city of New York in 1860. And 
in 1860, this group of people came together, 
and they all speculated about what would hap-
pen to the city of New York in 100 years, and 
the conclusion was unanimous: The city of 
New York would not exist in 100 years. Why? 
Because they looked at the curve and said, if 

the population keeps growing at this rate, to 
move the population of New York around, 

they would have needed six million 
horses, and the manure created 
by six million horses would be im-
possible to deal with. They were 

already drowning in manure. So 
1860, they are seeing this dirty tech-

nology that is going to choke the life 
out of New York.

So what happens? In 40 years’ time, in 
the year 1900, in the United States 

of America, there were 1,001 car 
manufacturing companies -- 

1,001. The idea of finding a 
different technology had ab-
solutely taken over, and there 
were tiny, tiny little factories 
in backwaters. Dearborn, 

Michigan. Henry Ford.

     However, there 
is a secret to work 

with entrepreneurs. 
First, you have to offer them 

confidentiality. Otherwise they 
don’t come and talk to you. Then 

you have to offer them absolute, dedicated, 
passionate service to them. And then you have 
to tell them the truth about entrepreneurship. 
The smallest company, the biggest company, 
has to be capable of doing three things beauti-
fully: The product that you want to sell has to 
be fantastic, you have to have fantastic market-
ing, and you have to have tremendous finan-
cial management. Guess what? We have never 
met a single human being in the world who 
can make it, sell it and look after the money. It 
doesn’t exist. This person has never been born. 
We’ve done the research, and we have looked 
at the 100 iconic companies of the world -- Car-
negie, Westinghouse, Edison, Ford, all the new 
companies, Google, Yahoo. There’s only one 
thing that all the successful companies in the 
world have in common, only one: None were 
started by one person. Now we teach entrepre-
neurship to 16-year-olds in Northumberland, 
and we start the class by giving them the first 
two pages of Richard Branson’s autobiography, 
and the task of the 16-year-olds is to underline, 
in the first two pages of Richard Branson’s au-
tobiography how many times Richard uses the 
word “I” and how many times he uses the word 
“we.” Never the word “I,” and the word “we” 32 
times. He wasn’t alone when he started. No-
body started a company alone. No one. 

We have groups of volunteers supporting the 
Enterprise Facilitator to help you to find re-
sources and people and we have discovered 
that the miracle of the intelligence of local peo-
ple is such that you can change the culture and 
the economy of this community just by captur-
ing the passion, the energy and imagination of 
your own people.
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wherever you like, it is up to you to decide 
how near or far from everybody else you want 
to be.

Charter length depends on your mood and 
your appetite for adventure. A simple over-
nighter or an extended multiple day cruise, 
island hopping with our luxury sports cruisers, 
or a cruise on a comfortable yacht with your 
own hostess, cook and skipper, the Limestone 
Adventures team will arrange your dream hol-
iday on the water.

A Trip Advisor Review: “All About the Details... 
It was one of the best days of our lives. Really. 
We’ve done a lot, but the level of extraordinary 
detail that flanked each visit and experience 
was appreciated and noted. It is all about the 
details and you thought of it. From the Perrier 
(thank you!) to the glassware for our cham-
pagne (even though we didn’t ask or alert you 
to it), to the beautiful batik picnic cloth on the 
beach. From the lovely crew to the food prep 
(delicious!), we enjoyed it all. It was superb. A 
day unlike any other.” 

Limestone Adventures 
Phuket Boat Lagoon, 20/16 Moo 2 
Thepkrasattri Road, Koh Kaew 
Phuket 83000 
Mobile: (+66) 081-979 0525 
www.limestoneadventures.com

leave port with a wicker picnic hamper of Thai 
or Western dishes, elegantly served on genu-
ine Thai crockery. This is the one Phuket beach 
picnic you will not forget.

There are some occasions which demand the 
extraordinary, and there is nothing better than 
to be on board a truly luxurious yacht, sur-
rounded by some of the best cruising waters 
to be found in Asia. When it comes to luxury 
yacht charter, Limestone Adventures has the 
fleet to impress.

The Limestone Adventures yacht fleet consists 
of fast yachts like the sleek and sexy 47 feet 
Italian built Cranchi or a Sunseeker Portofino 
all the way to the overwhelmingly luxury of 
20 or 30 meter yachts. It is your choice and 
you can be sure you will find the right yacht to 
meet all your expectations.

The sumptuous and tasty cuisine served on 
board during the full-day cruises plus the 
service minded crews; consisting of an expe-
rienced skipper, crew and a hostess, will make 
your day very special. 

All boats and yachts are available for half-day 
and full-day cruises and some selected yachts 
offer overnight cruises or extended multiple 
day charters. 

An Overnight Charter on a luxury yacht is the 
ultimate getaway from all the hustle and bus-
tle of daily life. With the option to set anchor 

Phuket offers the richest selection 
of boating destinations found 
anywhere. From the limestone 
cliffs of Krabi, Phi Phi and Phang 
Nga Bay to beautiful and isolated 
stretches of beaches on Phuket’s 
West Coast. 

Whatever your choice — snorkeling, sun bath-
ing or just plain relaxing — Limestone Adven-
tures will get you there fast, safe and in com-
fort and style.

The diversity of their fleet is one of the main 
reasons for the success of Limestone Adven-
tures. Be it big or small, and anything in be-
tween, they have it in their fleet. Choose from a 
versatile 31 footer for a couple or a small family, 
or go for the spacious and comfortable Silver-
craft 38CC for up to 10 guests. Either way, the 
Limestone Adventures speedboat fleet takes 
you to your dream destination in no time.

Lunch during the speed boat trips is served as 
a private beach picnic. All of our speed boats 

PhuKet’s Most ConteMPorary 
and diverse Charter FLeet.

Private Charters
FuLL and haLF day Cruises

PhanG nGa Bay, KraBi, Phi Phi
Private BeaCh PiCniC

sunshine Charter Ltd.
Phuket Boat Lagoon 

Tel: +66 76 273 328  Email: phuket@limestoneadventures.com
limestoneadventures.com

Discover YoUr oWN PrivATe PArADise.

the limestone adventures experience
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CHENA HOTSPRINGS RESORT, ALASKA

BRITISH COLOMBIA, CANADA

TUNDRA, RUSSIA

LONG DROP IN NEW ZEALAND

SEGANTINI HUT, SWITZERLAND

TOILET ISLAND NEAR PALCENCIA, BELIZE

Take a SeaT and enjoy

ALTAI MOUNTAINS, SIBERIA

SAGARMATHA NATIONAL PARK, NEPAL

MONUMENT VALLEY, UTAH

SOUTH POLE

MOJAVE NATIONAL PRESERVE, CALIFORNIA

FJALLABAK, NATURE RESERVE, ICELAND

JONGSKNUTEN, KONGSBERG, NORWAY

CASCADE MOUNTAINS, USA

POWERED BY THE EARTH IN ICELAND

So take control and always remember: Mean-
ing equals emotion and emotion equals life. 
Choose consciously and wisely. Find an em-
powering meaning in any event, and wealth 
in its deepest sense will be yours today.

Once you create a meaning in your mind, it 
creates an emotion, and that emotion leads to 
a state for making your third decision:

DeCISIoN 3
What will you do?  

The actions you take are powerfully shaped by 
the emotional state you’re in. If you’re angry, 
you’re going to behave quite differently than 
if you’re feeling playful or outrageous.

If you want to shape your actions, the fastest 
way is to change what you focus on and shift the 
meaning to be something more empowering.

Two people who are angry will behave differ-
ently. Some pull back. Others push through.

Some individuals express anger quietly. Oth-
ers do so loudly or violently. Yet others sup-
press it only to look for a passive-aggressive 
opportunity to regain the upper hand or even 
exact revenge.

Where do these patterns come from? People 
tend to model their behavior on those they 
respect, enjoy and love.

The people who frustrated or angered you? 
You often reject their approaches.

Yet far too often you may find yourself falling 
back into patterns you witnessed over and over 
again in your youth and were displeased by. It’s 
very useful for you to become aware of your 
patterns when you are frustrated, angry or sad 
or feel lonely. You can’t change your patterns 
if you’re not aware of them.

Now that you’re aware of the power of these 
three decisions, start looking for role models 
who are experiencing what you want out of 
life. I promise you that those who have pas-
sionate relationships have a totally different 
focus and arrive at totally different meanings 
for the challenges in relationships than peo-
ple who are constantly bickering or fighting.

It’s not rocket science. If you become aware of 
the differences in how people approach these 
three decisions, you’ll have a pathway to help 
you create a permanent positive change in 
any area of life.

Tony Robbins has helped more than 50 million 
people from more than 100 countries trans-
form their lives and their businesses through 
his books, audio programs, health products, live 
events and personal coaching. This article origi-
nally appeared on Entrepreneur.com

tonyrobbins.com

There’s nothing worse than a rich 
person who’s chronically angry or 
unhappy. There’s really no excuse 
for it, yet I see this phenomenon 
every day. It results from an 
extremely unbalanced life, one 
with too much expectation and not 
enough appreciation for what’s 
there.

Without gratitude and appreciation for what 
you already have, you’ll never know true ful-
fillment. But how do you cultivate balance in 
life? What’s the point of achievement if your 
life has no balance?

For nearly four decades, I’ve had the privilege 
of coaching people from every walk of life, in-
cluding some of the most powerful men and 
women on the planet. I’ve worked with presi-
dents of the United States as well as owners of 
small businesses. Across the board, I’ve found 
that virtually every moment people make 
three key decisions that dictate the quality of 
their lives.

If you make these decisions unconsciously, 
you’ll end up like majority of people who tend 
to be out of shape physically, exhausted emo-
tionally and often financially stressed. But if you 
make these decisions consciously, you can lit-
erally change the course of your life today.

DeCISIoN 1
Carefully choose what to focus on.

At every moment, millions of things compete 
for your attention. You can focus on things 
that are happening right here and now or on 
what you want to create in the future. Or you 
can focus on the past.

Where focus goes, energy flows. What you fo-
cus on and your pattern for doing so shapes 
your entire life. Which area do you tend to fo-
cus on more: what you have or what’s missing 
from your life?

I’m sure you think about both sides of this coin. 
But if you examine your habitual thoughts, 
what do you tend to spend most of your time 
dwelling on?

Rather than focusing on what you don’t have 
and begrudging those who are better off than 
you financially, perhaps you should acknowl-
edge that you have much to be grateful for, 
and some of it has nothing to do with money. 
You can be grateful for your health, family, 
friends, opportunities and mind.

Developing a habit of appreciating what you 
have can create a new level of emotional well-
being and wealth. But the real question is, do 
you take time to deeply feel grateful with your 
mind, body, heart and soul? That’s where the 
joy, happiness and fulfillment can be found.

Consider a second pattern of focus that af-
fects the quality of your life: Do you tend to 
focus more on what you can control or what 
you can’t?

If you focus on what you can’t control, you’ll 
have more stress in life. You can influence 
many aspects of your life, but you usually can’t 
control them.

When you adopt this pattern of focus, your 
brain has to make another decision:

DeCISIoN 2
Figure out, What does this all mean?

Ultimately, how you feel about your life has 
nothing to do with the events in it or with 
your financial condition or what has (or 
hasn’t) happened to you. The quality of your 
life is controlled by the meaning you give 
these things.

Most of the time you may be unaware of the 
effect of your unconscious mind in assigning 
meaning to life’s events. When something 
happens that disrupts your life (a car accident, 
a health issue, a job loss), do you tend to think 
that this is the end or the beginning?

If someone confronts you, is that person in-
sulting you, coaching you or truly caring for 
you?

Does a devastating problem mean that God 
is punishing you or challenging you? Or is it 
possible that this problem is a gift from God?

Your life takes on whatever meaning you give 
it. With each meaning comes a unique feel-
ing or emotion, and the quality of your life 
involves where you live emotionally.

I always ask during my seminars, “How many 
of you know someone who is on antidepres-
sants and still depressed?” Typically 85-90 per-
cent of those assembled raise their hands.

How is this possible? The drugs should make 
people feel better. It’s true that antidepres-
sants do come with labels warning that sui-
cidal thoughts are a possible side effect.

But no matter how much a person drugs him-
self, if he constantly focuses on what he can’t 
control in life and what’s missing, he won’t 
find it hard to despair. If he adds to that a 
meaning like, “Life is not worth living,” that’s an 
emotional cocktail that no antidepressant can 
consistently overcome.

Yet if that same person can arrive at a new 
meaning, a reason to live or a belief that all 
this was meant to be, then he will be stronger 
than anything that ever happened to him.

When people shift their habitual focus and 
meanings, there’s no limit on what life can be-
come. A change of focus and a shift in mean-
ing can literally alter someone’s biochemistry 
in minutes.

the 3 decisions that Will chanGe 
your Financial liFe
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144-yeAr-oLD wiSTeriA, JAPAn

AngeL oAk Tree, SouTh CAroLinA DeLonix regiA, BrAziL

TreeS TwiSTeD By STrong winDS, new zeALAnD

MoSS-CovereD SouThern BeeCh Tree, oregon, uSA
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oAk ALLey, SouTh CAroLinA
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Detecting and Transforming detrimental Geopathic Stress Zones (ie. bedroom, office)
Designing Healthy Architecture emitting Natural Harmonising Balancing Forces

Applying Energy Balancing for existing Homes & Commercial Spaces
Mapping Earth Energy Gridlines for Private & Commercial Developments

For Further details contact Miguel Kirjon on GeoDesiGnAsiA.com
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want the beach body, you have to want the 
sweat, the soreness, the early mornings, and 
the hunger pangs. If you want the yacht, you 
have to also want the late nights, the risky busi-
ness moves, and the possibility of pissing off a 
person or ten thousand.

If you find yourself wanting something month 
after month, year after year, yet nothing hap-
pens and you never come any closer to it, then 
maybe what you actually want is a fantasy, 
an idealization, an image and a false promise. 
Maybe what you want isn’t what you want, you 
just enjoy wanting. Maybe you don’t actually 
want it at all.

Sometimes I ask people, “How do you choose to 
suffer?” These people tilt their heads and look at 
me like I have twelve noses. But I ask because 
that tells me far more about you than your de-
sires and fantasies. Because you have to choose 
something. You can’t have a pain-free life. It 
can’t all be roses and unicorns. And ultimately 
that’s the hard question that matters. Pleasure 
is an easy question. And pretty much all of 
us have similar answers. The more interesting 
question is the pain. What is the pain that you 
want to sustain?

That answer will actually get you somewhere. 
It’s the question that can change your life. It’s 
what makes me me and you you. It’s what de-
fines us and separates us and ultimately brings 
us together.

Everybody wants what feels good. 
Everyone wants to live a carefree, 
happy and easy life, to fall in 
love and have amazing sex and 
relationships, to look perfect and 
make money and be popular and 
well-respected and admired and a 
total baller to the point that people 
part like the Red Sea when you 
walk into the room.

Everyone would like that—it’s easy to like that.
If I ask you, “What do you want out of life?” and 
you say something like, “I want to be happy and 
have a great family and a job I like,” it’s so ubiq-
uitous that it doesn’t even mean anything.

A more interesting question, a question that 
perhaps you’ve never considered before, is what 
pain do you want in your life? What are you will-
ing to struggle for? Because that seems to be a 
greater determinant of how our lives turn out.

Everybody wants to have an amazing job and 
financial independence—but not everyone 
wants to suffer through 60-hour work weeks, 
long commutes, obnoxious paperwork, to nav-
igate arbitrary corporate hierarchies and the 
blasé confines of an infinite cubicle hell. People 
want to be rich without the risk, without the 
sacrifice, without the delayed gratification nec-
essary to accumulate wealth.

Everybody wants to have great sex and an 
awesome relationship—but not everyone is 
willing to go through the tough conversations, 
the awkward silences, the hurt feelings and 
the emotional psychodrama to get there. And 
so they settle. They settle and wonder “What 
if?” for years and years and until the question 
morphs from “What if?” into “Was that it?” And 
when the lawyers go home and the alimony 
check is in the mail they say, “What was that 
for?” if not for their lowered standards and ex-
pectations 20 years prior, then what for?

Because happiness requires struggle. The posi-
tive is the side effect of handling the negative. 
You can only avoid negative experiences for so 
long before they come roaring back to life.

At the core of all human behavior, our needs 
are more or less similar. Positive experience is 
easy to handle. It’s negative experience that 
we all, by definition, struggle with. Therefore, 
what we get out of life is not determined by 
the good feelings we desire but by what bad 
feelings we’re willing and able to sustain to get 
us to those good feelings.

People want an amazing physique. But you 
don’t end up with one unless you legitimately 
appreciate the pain and physical stress that 
comes with living inside a gym for hour upon 
hour, unless you love calculating and calibrat-
ing the food you eat, planning your life out in 
tiny plate-sized portions.

People want to start their own business or be-
come financially independent. But you don’t 
end up a successful entrepreneur unless you 
find a way to appreciate the risk, the uncertain-
ty, the repeated failures, and working insane 
hours on something you have no idea whether 
will be successful or not.

People want a partner, a spouse. But you don’t 
end up attracting someone amazing without ap-
preciating the emotional turbulence that comes 
with weathering rejections, building the sexual 
tension that never gets released, and staring 
blankly at a phone that never rings. It’s part of the 
game of love. You can’t win if you don’t play.

What determines your success isn’t “What do 
you want to enjoy?” The question is, “What pain 
do you want to sustain?” The quality of your life 
is not determined by the quality of your posi-
tive experiences but the quality of your nega-
tive experiences. And to get good at dealing 
with negative experiences is to get good at 
dealing with life.

There’s a lot of crappy advice out there that 
says, “You’ve just got to want it enough!”

Everybody wants something. And everybody 
wants something enough. They just aren’t 
aware of what it is they want, or rather, what 
they want “enough.”

Because if you want the benefits of something 
in life, you have to also want the costs. If you 

you asK yourselF, “What do i Want?” 
here’s a Way better question
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For most of my adolescence and young adult-
hood, I fantasized about being a musician — a 
rock star, in particular. Any badass guitar song 
I heard, I would always close my eyes and 
envision myself up on stage playing it to the 
screams of the crowd, people absolutely losing 
their minds to my sweet finger-noodling. This 
fantasy could keep me occupied for hours on 
end. The fantasizing continued up through col-
lege, even after I dropped out of music school 
and stopped playing seriously. But even then it 
was never a question of if I’d ever be up play-
ing in front of screaming crowds, but when. I 
was biding my time before I could invest the 
proper amount of time and effort into getting 
out there and making it work. First, I needed to 
finish school. Then, I needed to make money. 
Then, I needed to find the time. Then … and 
then nothing.

Despite fantasizing about this for over half of 
my life, the reality never came. And it took me a 
long time and a lot of negative experiences to 
finally figure out why: I didn’t actually want it.

I was in love with the result—the image of me 
on stage, people cheering, me rocking out, 
pouring my heart into what I’m playing—but I 

wasn’t in love with the process. And because of 
that, I failed at it. Repeatedly. Hell, I didn’t even 
try hard enough to fail at it. I hardly tried at all.
The daily drudgery of practicing, the logistics 
of finding a group and rehearsing, the pain 
of finding gigs and actually getting people to 
show up and give a shit. The broken strings, the 
blown tube amp, hauling 40 pounds of gear to 
and from rehearsals with no car. It’s a mountain 
of a dream and a mile-high climb to the top. 
And what it took me a long time to discover 
is that I didn’t like to climb much. I just liked to 
imagine the top.

Our culture would tell me that I’ve somehow 
failed myself, that I’m a quitter or a loser. Self-
help would say that I either wasn’t courageous 
enough, determined enough or I didn’t believe 
in myself enough. The entrepreneurial/start-
up crowd would tell me that I chickened out 
on my dream and gave in to my conventional 
social conditioning. I’d be told to do affirma-
tions or join a mastermind group or manifest 
or something.

But the truth is far less interesting than that: I 
thought I wanted something, but it turns out I 
didn’t. End of story.

I wanted the reward and not the struggle. I 
wanted the result and not the process. I was in 
love not with the fight but only the victory. And 
life doesn’t work that way.

Who you are is defined by the values you are 
willing to struggle for. People who enjoy the 
struggles of a gym are the ones who get in 
good shape. People who enjoy long work-
weeks and the politics of the corporate ladder 
are the ones who move up it. People who enjoy 
the stresses and uncertainty of the starving art-
ist lifestyle are ultimately the ones who live it 
and make it.

This is not a call for willpower or “grit.” This is not 
another admonishment of “no pain, no gain.”
This is the most simple and basic component 
of life: our struggles determine our successes. 
So choose your struggles wisely, my friend.

markmanson.net
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phuket’s most exciting Seaside 
restaurant, lounge & Bar

B A n g TA o  B e A C h

The extra long sofa bench under roof cover is 
an ideal spot for groups to gather, while those 
seeking a bit more peace and exclusivity may 
dine at one of the tables dotted along the res-
taurant’s central reflecting pool like lilies on a 
pond. Palm Seaside’s large wooden deck of-
fers easy dining for couples or groups, while 
its large bar set on the seafront is sure to be a 
coveted spot for savouring drinks at dusk.

Palm Seaside’s seaside setting offers a majestic 
backdrop for weddings and special occasions, 

both day and night. Contact our team to find 
out how our sensational setting and experi-
ence can help you create a memorable event.
 
Palm Seaside
Open 11am till late daily. 
Tel 094 480 0883, 094 480 0937.
Bangtao Beach (700 meters North of Twinpalms 
Phuket Resort).
Car park across the beach road.

facebook.com/palmseaside 

Bringing contemporary style 
and delicious ocean delights to 
beautiful Bangtao Beach, Palm 
Seaside has quickly become 
Phuket’s coveted dining destination 
since opening in January 2015.

Found on the Bangtao beachfront, just 700m 
away from the Twinpalms Resort, Palm Seaside 
celebrates the riches of the sea by serving up 
fresh seafood in imaginative styles and tastes.

Vibrant Tastes
Palm Seaside’s new menu presents the finest 
selections from Thailand and around the world. 
Try our fresh oysters, sourced both locally and 
from France and Australia. 

Choose from Phuket lobster, white snapper, 
blue crab, king prawns, garoupa and more, 
served grilled, steamed or poached with 
homemade spicy Thai chili, aioli, tamarind and 
tartar sauces. The sizzle and aroma of your top-
quality selections will whet your appetite as 
they’re prepared by our chefs with finesse and 
care on the open grills.

Our Japanese choices include Sashimi, Sushi, 
Hosomaki, Rolls and Cones, each brimming 
with flavour and freshness. Other tempting 
dishes from the menu: Linguini with Andaman 
prawns, Spaghetti with clams and white wine 
sauce, Hokkaido scallop skewers, and King 
prawns in red curry paste.

Palm Seaside also sprinkles some tasty ‘turf’ 
dishes into its ‘surf’ mix with New Zealand lamb 
chops, beef cheese burger, green chicken curry, 
and spicy minced chicken with Thai basil leaves.

Add romance or a sophisticated complement 
to your meal with our distinctive drinks, from 
Champagne Moet & Chandon Ice imperial 
served with fresh mint and berries, to a selec-
tion of sparkling, white, rose and red wines. Af-
ter your meal, treat yourself to a delicious des-
sert, or perhaps a relaxing cigar session with 
our selection of top-quality Cubans.

exotic Sights
Palm Seaside’s prime beachside location at the 
edge of a fishing village is connected to the sea 
and Phuket’s age-old ways of life. Sit back and 
take in the full panorama of Bangtao bay, with 
the island’s iconic long-tail boats gliding in to 
anchor just offshore. As the sun sets over the 
sea, Phuket’s tropical glory is unveiled in full 
view. The perfect spot for a relaxing sundowner 
or a romantic evening escape.

Inspiring Design
Palm Seaside’s light and open style evokes the 
beauty and tranquility of the sea. Its design was 
created and brought to life by Martin Palleros 
of Argentina, designer of the Twinpalms Phuket 
Resort and several luxury properties around 
Asia, acclaimed for his elegant designs in har-
mony with nature.

palm seaside by tWinpalms
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It all began when our guests in 
Chiang Mai kept asking if we had 
a Deep Relax branch in Phuket for 
when they continue their journey 
from beautiful, charming old 
Chiang Mai to the beach paradise 
of Phuket. 

As such a branch was yet to be established, 
our Deep Relax team decided to look for a 
suitable location and found a very nice brick 
house in Cherngtalay, near Laguna Phuket. 
Deep Relax Phuket opened its doors on June 
1, 2016, providing four double spa rooms, one 
with its own Onsen pool, and five day beds for 
foot spa treatments, manicures and pedicures.

Deep Relax Phuket is a boutique spa offering 
an incomparable 5-star service. As soon as 
guests arrive at the spa, they can chill down 
with our complimentary drinks — Perrier, 
S.Pellegrino, Evian or a hot green tea.

Deep Relax has many spa packages and mas-
sage treatments for  guests to choose from, 
according to their relaxation and pampering 
preferences. “Mad about Coconut” is our signa-
ture spa package — three hours of treatment, 
beginning with deep cleansing sea salt and 
milk foot spa, followed by a reflexology mas-
sage to relax aching feet. Guests will enjoy the 
rich coconut and sugar full body scrub to exfo-
liate and remove dead skin. After a refreshing 
rain shower, the pampering continues with a 
hot coconut compress and deep relaxing full 
body massage with coconut aroma oil. The 
massage strokes will focus on deep tissue and 
nerve massage, as well as muscle relaxation to 
enable guests to feel completely rejuvenated. 

At Deep Relax, for the ultimate convenience, 
we provide in-house transportation to and 
from your chosen hotel, shopping complex or 
restaurant. So if you feel like being pampered, 
amazing Deep Relax Phuket is waiting for you.

deeprelaxspa.com

deep relax - phuKet
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LIABILITY WHEN USING A COMPANY
There are exemptions from the tax under the 
HLT. The most common is found under Section 
10 and is applicable if the houses or condo is 
inhabited by either:

a) an agent (of the company) to protect the 
place; or

b) the owners thereof.

One might suppose that one or both of these 
exemptions must apply where the director of 
the company is the one staying in the house 
or condo. After all, isn’t it the director of a com-
pany legally obliged to protect the company’s 
property?

Unfortunately, however, in 2006 the Supreme 
Court did not concur with this reasoning (rul-
ing no. 1410/2549). Instead, the Supreme 
Court held that an “agent to protect the place” 
requires that the agent be actually assigned 
to protect the building and not just allowed 
to live there. Thus, according to the Supreme 
Court a company owning a structure and hav-
ing its legal representative residing in the build-
ing for dwelling purposes is not eligible to that 
part of the Section 10 exemption.

Alternatively, one might suppose that the other 
Section 10 exemption should apply to a com-
pany’s director. After all, isn’t the director basi-
cally the company itself with regard to inter-
acting with third parties—in other words, isn’t 
the director staying in the building owned by 
the company the same thing as the owner of 
the building staying there itself? Unfortunately 
however in 2007 the Supreme Court said “no” 
(ruling no. 689/2550). The Supreme Court rea-
soned that a company can use a structure it 
owns as a registered address or in the course of 
its business and therefore it does not need its 
director to stay there. Moreover, said the Court, 
since the director is a distinct legal entity from 
the company, the director living in the build-
ing is not the same as the company living in 
the building. Therefore, the “owner” exemption 
provided under Section 10 of the HLT also does 
not apply to such a case.

Thus, if any company—whether Thai or off-
shore—owns a house or condo in Thailand and 
someone, including the director, stays there 
even for one day, that company will be liable 
to pay HLT tax.

In closing, it should also be noted that the HLT 
tax is not the only tax applicable to such use 
of a building owned by a company. Rental in-
come tax is also payable and assessable by 
the Revenue Department under the Revenue 
Code.

DUENSING KIPPEN is an international law firm 
specializing in business transaction and dispute 
resolution matters, with offices in Bangkok and 
Phuket, Thailand and affiliated offices in 45 other 
countries. Visit them at: duensingkippen.com

Recently local authorities have 
promised to “crack-down” 
on illegal hotels. If you are a 
homeowner in Thailand you may 
think this is not a concern of yours. 
However, if you are renting your 
house or condo out – or if you 
are using a company to own it 
and are staying it yourself – this 
does indeed concern you. Local 
authorities are empowered under 
two laws to regulate and tax you in 
such cases: 1) the Hotel Act; and 2) 
the House and Land Tax Act.

HOTEL ACT
The Hotel Act (2008) requires any place that 
provides accommodation for less than a period 
of one month in exchange for payment is de-
fined as a “Hotel”, regulated by the Hotel Act, 
and requires a hotel license.

There is a limited exception to this if:

1) the said place has less than five rooms; and

2) cannot accommodate over twenty guests at 
a time; and

3) the income being earned for such is merely 
“additional income”,

a license is not required. However, even in that 
case the owner must report to such accommo-
dation activity to the relevant local authorities.

Anyone who operates a hotel without a license 
is liable for:

a) a fine of up to THB 20,000; plus

b) a fine of up to THB 10,000 per day of such 
illicit operation; and

c) imprisonment for up to one year (in the case 
of a company the person subject to such im-
prisonment would be director).

HOUSE AND LAND TAx ACT
If you or your company own a condominium 
unit or villa here in Thailand that was used, 
even if only for one day, by someone other 
than its legal owner (with or without you hav-
ing received rental income), then you or your 
company have incurred liability under the 
House and Land Tax Act (1932) (“HLT“). The HLT 
tax is imposed on the owner of such structures, 
if they receive or should have received, rental 
income. And the HTL tax is one of the few taxes 
that localities, rather than the national revenue 
authorities, are empowered to collect. An im-
portant exemption from the HLT tax applies to 
“houses or other structures inhabited by the 
owners thereof (…). The amount of HLT tax is 
12.5% of an amount equal to the annual “rental 

value.”  It is calculated based on the total annual 
rental value of the foregoing year. The annual 
“rental value” is defined as the “sum for which 
the property might reasonably be expected to 
let from year to year. When there is a lease, the 
rent is the basis of the annual value (…)”.

Thus, for example, if you allow an acquaintance 
stay a few days in your villa or condominium 
without you, the authorities have the discre-
tion to determine that you did, or should have, 
charged rent. They may then charge you an 
amount equivalent to 12.5% of total amount of 
money that they think you did, or could have, 
earned by renting it during the entire preced-
ing year. Thus again, if your property is subject 
to assessable rental income for even one day, 
then the HLT tax is payable in an amount of 
12.5% of the total rental value for the entire 
year.

Any owner of property subject to HLT tax is re-
quired to submit their official declaration of the 
annual rental value of the property for the fore-
going year within 30 days after having received 
notice from the relevant authorities (or within 
the time frame outlined in the same notifica-
tion). The relevant local authorities may then 
use this information to determine the annual 
rental value of the property and the amount of 
tax to be paid.

However, if the local authorities do not agree 
with the rental value figures submitted, or if no 
figures are submitted, they are empowered to 
assess and assign the rental value themselves. 
Such assessment may be appealed if the owner 
submitted their official declaration. But not do-
ing means the right to appeal the assessment 
is waived. Failure to file the official declaration 
or providing false information, or doing so in 
order to evade the proper calculation of the 
annual value, is punishable by fines, imprison-
ment, or both.

is your house or condo in thailand 
an illeGal hotel?
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A Geek in Thailand
By Jody Houton
625 baht
Available at all good bookstores, including 
Kinokuniya, Asia Books and Amazon.com.

Although the blurb on the back of 
‘A Geek in Thailand’ states that the 
book is an alternative travel guide, I 
think this recently released 160-
page book is best suited for people 
wishing to make/ or have already 
made, Thailand their home.

Wading through Lonely Planet Guides or 
countless other generic guides can, at times, 
be a soulless endeavour. Learning about the 
history of countries or temples, for example, 
can be little more rewarding than pouring over 
a history textbook. What many guide books of-
ten fall guilty of is writing too much, or writing 
too much on the same thing again, and again, 
meaning that rather than piquing tourists’ in-
terest, the guides are often counterproductive, 
serving only to turn off visitors from actually ex-
ploring what they’ve just spent a considerable 
amount of time reading about.

‘A Geek in Thailand’ is a carefully-curated com-
panion, that, although often written in a light-
hearted and humorous way, mines deep to 
give a thoroughly-researched and unique look 
at the country and culture.  

If you’ve just arrived or even if you’ve been an 
expat for a while and want to genuinely learn 
more about the people, the movies, the art, the 
national character, the workplace, the weird 
pastimes, and yes, also the food and the tem-
ples, then you’re guaranteed to find something 
of interest in the book.

The layout is fun, colourful and very well de-
signed, with stand-alone sections that make it 
perfect to dip in and out of.  The photographs 
are gorgeous, and take the reader wherever 
Houton goes, from the streets of Sukhumvit, to 
a long-tail boat in Phuket, to the mountains of 
Chiang Mai and everywhere in between.

Having worked as a journalist, in Phuket and 
now Bangkok, for seven years, Houton draws 

on his extensive experience in meeting some 
of the country’s most interesting figures from 
a variety of fields. But it isn’t just the interviews 
with university professors on Thai architecture, 
or National Artists on the art scene, but also his 
chats with everyday people, like roadside ven-
dors, and even a cabaret performer that makes 
‘A Geek in Thailand’ feel like one of the most 
complete and enjoyable books on the country 
out now.

a GeeK in thailand
book review
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“With a masterly touch, Jody Houton explains what makes Thais tick.  
This is a highly readable book. Houton’s insights will save you years of head 
scratching and embarrassing confusion. A well-illustrated volume, it’s also 
a joy to read in one sitting.’’  —alan morison, editor of Phuketwan

“Jody Houton’s pleasant and insightful book surfs through the quirky, the profound and the plainly inexplicable 
cultural hot points of Thailand.” —kong rithdee, deputy editor of Life, Bangkok Post

A Geek in Thailand is a light-hearted but perceptive 
look at one of the world’s most visited countries from 
the viewpoint of a young foreign resident. It offers a 
concise but insightful take on Thailand for tourists, 
expats, would-be expats, and others—anyone, in fact, 
with an interest in visiting or learning about the Land 
of Smiles. Packed with short articles accompanied by 
sidebar stories and interviews and evocative color 
photographs, the author paints a vivid and revealing 
picture of a country built on a deep reverence for 
nation, religion and monarchy, yet with its own 
distinct, individualistic perspective. 

Subjects range from the touchstones of Thai 
history and culture, such as its politics and economy, 
Buddhism and folklore, to chapters on traditional 
Thai design and craftsmanship, including its highly 
acclaimed architecture and fine silk textiles. There are 
also chapters on the globally popular Thai food and 
entertainment like kickboxing and cabaret. Chapters 
on the Thai character and cultural do’s and don’ts 
will allow the reader to go beyond the Thai smile. For 
visitors to the country, the author includes his top ten 
things to see and do in the main tourist destinations 
as well as an account of the main festivals and tips 
on getting around. A Geek in Thailand contains titbits 
that on the surface may seem as weird as they are 
wonderful but are sure to spark the reader’s interest.

TuTTle

Jody Houton is a UK-born journalist 
who has traveled extensively since 
leaving university, and lived and 
worked in several different countries 
before settling in Thailand. His work 
at a number of Thai newspapers, 
magazines and radio stations in 
both the tourist area of Phuket and 

the capital city of Bangkok has allowed him access to 
some of the country’s most interesting, bizarre and 
influential people and given him the opportunity       
to delve more deeply into the Thai psyche, lifestyle, 
culture and experience. It has also given him a unique 
vantage point to speak on Thailand and Thai people 
from the perspective of tourist, foreigner, expat and 
resident. The expat experience, in particular, has 
enabled him to form an unbiased interpretation of  
the benefits and disadvantages of being a foreigner 
living and working in Thailand.
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each of our pieces with the female form and 
her hearts desires in mind.

Our 2016– Tropical Jewels collection – is com-
mitted to making you feel completely free, 
comfortable and on fashion point, whatever 
the occasion. Our collection is completed 
with several matching coverups, maxidresses, 
beach tank dresses and pants in strong prints 
and solids. 

Three years on and our local phuket label 
KAANDA and its creator Katarina Bonér, have 
no mind in stopping. With recent interna-
tional success and a thriving national follow-
ing, inspiring our design process. We look 
forward to sharing with you, our much, loved 
collections.

Shop in Surin Beach: 12/5 Moo 3, Cherngtalay, 
Thalang, Phuket 83110, Thailand
Shop in Boat Avenue (next to Villa Market): 
49/13 Room No. 9-10 Cherngtalay Rd, T. Cherng-
talay, A. Thalang, Phuket 83110, Thailand 
Tel: +66 (0)76 304 622

kaandabeachlife.com

We are all familiar with the 
swimsuit timeline images, 
that portray the progress of 
the swimsuit. The first female 
swimsuit (and I use the term 
loosely) was created in 1687. 

As the years progressed, so too did the design 
of the humble swimsuit until we reached the 
nineties and noughties. Where perhaps the 
designs and styles of the swimwear seem to 
remain similar to the untrained eye. However, 
new technologies in the industry have al-
lowed the “finetuning” of designs to enhance 
the natural beauty of the female form. The art 
form in high quality swimwear design today 
is to boost a bust, pop a posterior and accen-
tuate the glory of her curves, all while main-
taining the freedom of the real purpose of the 
swimwear. Support for the active girls, control 
for the sultry girl and confidence for the shy 
girl are a few that come to mind. What does 
that mean for a girl wandering into a KAANDA 
store looking for a new bikini? or perhaps the 
highly evolved man, who lovingly purchases 
and new bikini for his lady love? 

Well, let’s start at the bottom and work up! 
The simple bikini bottom has evolved over 
time and out of all the new evolutions, the 
trend that has firmly planted itself into the 
hearts of the bikini lover, is a lean towards the 
cheeky “Brazilian” bottom. The Brazilian cut, is 
the most flattering style for a fuller, rounder, 
bottom. In this instance, less is actually more. 
When it comes to your bikini bottom, more 
fabric will actually make your butt look bigger. 
Following close on the heels of the Brazilian 
cut is its little sister, the ruched brazilian butt. 
It makes a smaller butt look fuller and gives a 
larger butt great shape, confidence is the key, 
of course! However we understand that not 
everyone is graced with a fuller booty, those 
of you with a flatter butt are not forgotten. The 
side tie bikini bottom has the ability to adjust 
at the sides, giving more control and a needed 
lift, also taking attention off the bottom and 
more to the side ties. 

When we draw our attention upward to the 
bikini top, we see a trend moving towards a 
freer, less structured approach, manifesting 
in the use of softer, less moulded cups. This 
move towards less structure, allows a bigger 
sense of comfort and freedom while maintain-
ing confidence and support.

 We have also seen over the years, a greater shift 
toward a more active and adventurous beach 
life. A trend high fashion houses have also in-
corporated into their latest collections with the 
fusion of sport wear fabrics and top end, spor-
tive inspired designs. In the swimwear industry 
we have seen an increase in the popularity of 
the sporty, cropped bralettes and bikini tops. 
This style is versatile and supportive, perfect for 
beach volleyball, swimming, surfing, jogging or 
any activity out in the sun. There is also no fear 
of your swimsuit falling off, an important need 
for the active girl. 

As we step into the next season, the biggest 
trend that is making waves; is a liberating 
turn towards CONFIDENCE. Women are real-
izing that confidence is the strongest, most 
attractive, soul-enriching accessory to have. 
Confidence celebrates women in all their fine 
glory, in all their fine shapes and sizes. It’s our 
job at KAANDA to design the pieces that best 
express and showcase, you. Our signature use 
of beautiful colours and high quality fabrics, 
soft linings and our adored Buddhist loveknot 
accessory, inspires us to find ways to decorate 

Kaanda beach liFe
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And farmers discovered the yield was the se-
cret to their success, so tons per acre became 
the most important thing to measure. Until 
people started keeping track of flavor, nutrition 
and side effects.

And then generals starting measuring body 
count...

When you measure the wrong thing, you get 
the wrong thing. Perhaps you can be precise 
in your measurement, but precision is not sig-
nificance.

On the other hand, when you are able to ex-
pose your work and your process to the right 
thing, to the metric that actually matters, good 
things happen.

We need to spend more time figuring out what 
to keep track of, and less time actually ob-
sessing over the numbers that we are already 
measuring.

Seth Godin is an American author, entrepreneur, 
marketer, and public speaker.

sethgodin.com

items go to Gmail, where I’ll process them later 
to add to my to-do app.

Finally, I use Quicksilver on the Mac to make 
everything faster. I can easily send an email 
from Gmail, add an appointment in Gcal, or 
send a note to Evernote, by using the fast key-
board magic of Quicksilver — with a few key-
strokes, the information is entered and sent, 
with no mouse required, and no apps required 
to be opened.

4 CRITICAL HABITS
If you want a system to work, you’ve got to de-
velop the habits to make it work. It’s that simple 
— without the habits, the system will fall apart 
— always. You’ve done it again and again, and 
so have I: set up a great system that works for 
a few days, maybe even a week. Then it slowly 
falls by the wayside. Focus on developing these 
habits for one month. If you can do that, the 
habits should stick.

1. Make a note, immediately. This is perhaps the 
most important habit. If you can teach yourself 
to make a note of things right away, imme-
diately, without putting it off, you’re halfway 
there. Someone give you some contact infor-
mation? Make a note and save it, right now. Re-
ceive an email that requires an action? Put it on 
a to-do list, right now. Want to remember this 
website, or have a receipt you need to save? 
You get the picture. Don’t put it off.

2. Use your lists and tools, consistently. The 
next most important habit. A list, a calendar, 
a note-taking app … none of these are worth 
anything if you don’t use them on a consist-
ent basis. For some of these tools, that means 
checking them daily. For others, it might be 2-3 
times daily or even more often. Tie these ac-
tions to something already firmly established 
in your daily routine: for example, check your 
calendar and email list right when you get into 
work, check your email before you leave work, 
or check your notes right when you get back 
from lunch. Find what works for you, but you 
get the idea.

3. Make it quick and painless. If it’s difficult to 
add a note or save information, you’ll put it off 
sometimes. Same thing with retrieving the info 
— you don’t want to go digging through fold-
ers or waiting on a slow application to load just 
to get something. You want it fast and easy, or 
it won’t work.

4. Archive and search, don’t file. Along the lines 
of the above item, it’s better to use a quick 
search function than to have to remember 
where you saved something. If it takes too long 
to find, you will stop using your system. Archiv-
ing stuff (instead of filing into folders) and then 
searching works fastest — Gmail is one of the 
best examples of that in action.

Timothy “Tim” Ferriss is an American author, entre-
preneur, angel investor, and public speaker.

timothyferriss.com

What you measure usually gets 
paid attention to, and what you pay 
attention to, usually gets better.

Numbers supercharge measurement, because 
numbers are easy to compare.

Numbers make it difficult to hide.

And hence the problem.

Income is easy to measure, and so we fall into 
the trap that people who make more money 
are better, or happier, or somehow more wor-
thy of respect and dignity.

Likes are easy to measure, so social media be-
comes a race to the bottom, where the pan-
derer and the exhibitionist win.

Five star reviews are easy to measure, so crea-
tors feel the pressure to get more of them.

But wait!

What does it mean to ‘win’? Is maximizing the 
convenient number actually going to produce 
the impact and the outcome you wanted?

The human brain is a wonderful 
thing, but it’s a bit faulty as a tool 
for remembering things. Luckily for 
us, technology has stepped in to 
help out.

With the proper habits and the right tools, you 
and your brain won’t have to remember a thing 
again.

There are a host of tech tools that can help with 
taking notes, managing projects and to-dos, 
and manage your email and calendar needs 
just fine. Though I’ll include the best choices 
below, these tools are just one piece of the 
puzzle. There are more elegant methods (ever 
scheduled something in Google Calendar via 
voicemail?)…

To really never have to remember a thing again, 
you have to combine a few tools in smart and 
comprehensive fashion, and even more impor-
tant, you have to develop specific habits that 
will ensure that things don’t slip between the 
cracks … because the cracks just get bigger 
and bigger with more time and more data.

A COMPREHENSIVE SYSTEM
What are all the things you need to remem-
ber? There are many types of data, from phone 
numbers and emails to tasks and projects, from 
follow-ups to status reports, from errands and 
appointments to websites and photos, and 
from random ideas to notes for class or about 
a book, etc..

A comprehensive system will handle all these 
things and allow you to save them, access 
them, and be reminded of them with ease. 
There shouldn’t be a lot of fuss.

Sound about right? Let’s take a look at the sys-
tem and tools — then the habits — needed to 
do all this.

MY SETUP
This might sound a bit complicated to some, 
but I assure you all of these tools are simple, 
easy to use, powerful, fast, and fun to use. 
Those are my criteria. I use a setup the includes 
Evernote, Gmail, Gcal, Anxiety and Jott. These 
tools allow me to capture any information, at 
any time, and retrieve the information quickly 
and easily.

Let’s take a look at how:

Evernote: This is a great app for storing just 
about any information you want. In fact, if 
you wanted to simplify your setup, you could 
almost just use Evernote to remember every-
thing. It can hold notes, clip web pages, store 
photos and audio notes, and more. Really cool 
feature: snap a picture of something on your 
camera phone, and send it to Evernote … 
then Evernote will scan the image and you can 
search for words within the note. This makes 
sending yourself notes really easy — you can 
take pictures of business cards, menus, receipts, 

Is the most important work always the most 
popular? Does widespread acceptance trans-
late into significant impact? Or even significant 
sales? Is the bestseller list also the bestbook 
list?

Who are these reviews from? Are they based 
on expectations (a marketing function) or are 
they based on the change you were trying to 
make? It turns out that great books and great 
movies get more than their fair share of lousy 
reviews--because popular items attract more 
users, and those users might not be people you 
were seeking to please.

Or consider graduation rates. The easiest way 
to make them go up is to lower standards. Or to 
get troublesome students to transfer to other 
institutions or even to get them arrested. When 
we lose track of what’s important in our rush to 
keep track of what’s measurable, we fail.

The right numbers matter. A hundred years 
ago, Henry Ford figured out how to build a car 
far cheaper than his competitors. He was sell-
ing the Model T for a fraction of what it cost 
other companies to even make one of their 
cars. And so measuring the cost of manufac-
ture became urgent and essential.

documents and more … and it’s automatically 
searchable. Evernote is available on PCs, Macs, 
on the web and on mobile devices such as 
Blackberries and the iPhone … and it syncs 
very easily across all these platforms, which 
makes it available from anywhere. Need to find 
a note while on the road? Just access Evernote 
with your mobile device and do a quick search. 
It really works well for just about everything.

Gmail: My favorite email app, Gmail uses ar-
chive and search (along with labels if you like) 
to quickly store and retrieve any information 
you need. I also send quick emails to Evernote 
from Gmail, allowing me to turn emails into 
notes that will be retrieved from anywhere. I 
also use a Firefox plugin to combine Gmail with 
Gcal (see below) so I can see emails and my cal-
endar in one view.

Gcal: Also known as Google Calendar, Gcal is 
accessible from anywhere and just works really 
well. I set up reminders if I want to make sure 
to remember something, and it’ll send me an 
email or text message. Need to remember to 
follow up on something? Set a reminder in Gcal 
for one week from now. Get used to setting up 
reminders quickly in your calendar, and you 
won’t have to remember anything.

Anxiety: I actually play around with lots of to-
do apps, but my current one is Anxiety. It’s very 
lightweight and very simple, and it sits right on 
my Mac. I don’t like to keep actions in my email 
program, so when I receive an email that re-
quires an action, I just quickly add a to-do item 
to Anxiety (it just takes a quick keystroke to do 
that). There are lots of other great to-do apps 
that can be integrated with the other apps on 
this list, but I don’t need anything complicated 
— I like my apps to be light and fast.

Jott: This handy app ties everything together, 
and is very valuable for when you’re on the go. 
Just call Jott from your cell phone and leave a 
message, and it’ll be sent to your email … or 
to another service you specify. For example, I’ve 
set up Evernote as one of my Jott contacts, so 
that when I send a Jott message to Evernote, 
it’s automatically added to my Evernote da-
tabase and is searchable later. I’ve also added 
Gcal so that I can easily set up appointments 
and reminders while on the road. Other to-do 
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to avoid the transmission of zoonotic diseases 
and parasites. Heartworm can cause perma-
nent damage to heart and lungs. Routine de-
worming tablets and vaccinations are excellent 
methods of protecting your pet. The removal of 
ticks is also important since these are vectors of 
major diseases and pathogens, not only affect-
ing animals, but humans too.

Periodontal diseases can lead to serious prob-
lems such as gingivitis which, if  not properly 
treated, can threaten the health of gums and 
even the loss of teeth. Regular cleansing will 
help to avoid these problems.

Last, but not least, keep your pet at a normal 
weight to avoid obesity, and feed them with 
quality food products.

An optimum wellness plan can help to elimi-
nate problems for you and your pet.

petsmagicplanet.com

PETS MAGIC PLANET & HORSE 
and DOG VET HOSPITAL offer 
a comprehensive personalized 
wellness plan for your pet, 
with easy and affordable 
options. Contact or visit us 
at your convenience and our 
food specialists and team of 
experienced veterinarians will be 
pleased to advise you on how best 
to help your pet enjoy an active and 
healthy life.

Hey mate.
Do you feel good? Yes, I’m very well, thank you.

This is a conversation that the majority of pet 
owners would like to have with their dog or 
cat, but know it isn’t possible. However, there 
are certain unmistakable attitudes and signs of 
behavior which can give owners a pretty good 
idea of their pet’s health status.

For peace of mind, and to avoid future difficul-
ties, you can prevent many of your pet’s health 
issues before they even start. You can help 
keep your dog or cat healthy by adopting a 
preventive care program. To this end, we can 
provide essential advice for the well-being of 
your beloved animal to make the lives of you 
and your pet easy and comfortable.

pets maGic planet

Not everyone is able to spend a lot of money 
on a pet, even if they want to, but there is no 
doubt that the best approach is to buy your pet 
from a reputable breeder who can generally 
guarantee the origin and health of the animal. 
Taking in a stray cat or dog is a generous act, 
but the health status of such an animal is un-
predictable and probably poor.

The proactive approach through preventive 
care is the best way to keep your pet healthy. 
Let’s have a look at some undisputable actions 
for protecting your pet and prolonging its life.
Vaccinations will protect your pet against po-
tentially fatal diseases. Regular check-ups will 
ensure that any diseases are picked up early, 
increasing the chance of a successful outcome. 
This is particularly essential for diseases relat-
ing to the kidneys, liver and heart, as well as 
arthritis.

Comprehensive physical examinations every 
six months, together with routine lab testing 
(blood and urine) are recommended in order 

185 / 11, 191 Moo 7, Srisoonthorn rd., T. Srisoonthorn, A. Thalang Phuket 83110

Tel.: +66 (0)76620106 / +66 (0)910404000
email: contact@petsmagicplanet.com

www.petsmagicplanet.com

Open from 9 am - 7 pm

Where 
your pet 
dreams 
come 
true

PETS MAGIC PLANET

The best international brands
The ultimate choice 
Luxury accessories & jewels

Pala is 
my name 
waiting 

for a nice 
family

It’s 
About 
Love the biggest food & medical center in phuket.

the largest selection of high quality food, 
health care products and accessories.

the best and most experienced team of 
nutritionists, pets care specialists & veterinarians.

petsmagicplanet.com

open 9am-7pm daily   076 620106, 0910404000   contact@petsmagicplanet.com   
185 / 11, 191 Moo 7, Srisoonthorn rd, T. Srisoonthorn, A. Thalang, Phuket 83110
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After moving to Boat Avenue a 
little more than a year ago, Beauty 
Studio & Incense SPA is, today, 
a ‘must-stop’ in Phuket’s beauty 
industry — where you can relax, 
rejuvenate and be spoilt for choice 
on four floors of luxury services 
under one roof. 

The owner, Panisa Thinkohyao, firmly believes 
in quality of service and innovation and makes 
a point of offering what others can’t. The latest 
additions to Beauty Studio are two internation-
ally acclaimed products: Moroccan Oil and Bra-
zilian Blowout.

Hair that’s silky, healthy, shiny and full of life. 
Moroccan Oil treatment is a pioneering prod-
uct in oil-infused hair care and created the 
worldwide buzz for argan oil. It’s an essential 
foundation tool for hairstyling and can be used 
for conditioning, styling and finishing. Infused 
with antioxidant-rich argan oil, strengthen-

ing proteins and shine-boosting vitamins, this 
completely transformative treatment detan-
gles, boosts shine and speeds up drying time, 
leaving hair smooth, manageable and nour-
ished with each use.
 
Brazilian Blowout is the preferred smoothing 
treatment of celebrities, beauty experts and 
stylists around the world. Brazilian Super-Nutri-
ent Complex and its proprietary polymer sys-
tem help to improve the condition of the hair 
by creating a protective protein layer around 
the hair shaft and smoothing the cuticle. This 

beauty studio

allows the stylist to customize treatment for 
every client to achieve a smooth and sleek re-
sult, or to keep the curl and lose the frizz. 

Staff at Beauty Studio are expertly trained to of-
fer you the best possible advice. Whatever you 
choice, you are guaranteed a complete trans-
forming experience.

 beautystudiophuket

more and more neurotic, tense, obsessive, and 
unwell as they went along. I’m afraid that, in 
the West, we may have been “playing with fire”, 
so to speak. Most Westerners do not have the 
same temperament as the Orientals. They do 
not have the necessary conditions of mental 
calm, slowness, and inner silence, to practise 
Hatha Yoga correctly, with the result that the 
practice often leads to a physical or psychic 
breakdown.

GOOD NEWS
I believe that any Westerner, who wants to 
practise Hatha Yoga, must find a balanced 
teacher, and would want to go about prac-
ticing yoga with great prudence, calmness, 
and care. If the practitioner is lacking in inner 
peace, patience, non-competitive mindset, and 
self-acceptance prior to taking up Hatha Yoga 
practices, they would do well to acquire those 
qualities through self-regulation: mindful walks 
in nature, quiet sitting, or guided meditation. 
This way the life-changing practices of yoga 
can be approached in a safe and beneficial way.

Tomasz Goetel has been based in Phuket since 
2006. He is the resident yoga teacher at Atmanjai 
Wellness and Spa in Rawai, Phuket, where yoga, 
detox, and fitness programs are offered. You can 
reach Tomasz through facebook or www.atman-
jai.com.

For millennia, the ancient sages 
and healers in many traditions 
have had a thorough understanding 
of the subtle energetic body. The 
healing traditions from China, 
India, Japan and Tibet, all spoke 
of energy channels, meridians or 
nadis, along which the vital energy 
flowed.

Life in general, and human life in particular, has 
been thought to be a bioelectrical and vibra-
tional energy occurrence, and therefore health 
revolved around manipulating and, ultimately, 
balancing the life-energy through various tech-
niques. Life existed because of life force and 
energy flowing within and animating the body, 
ensuring we can move, breathe, digest, dream, 
think, and feel.

ENERGY CHANNELS
This vital life force, also called chi or prana, 
flows along an abundant and sophisticated 
network of energy pathways, circuiting the 
body. The ancient civilizations knew of the 
existence of these energy channels; they have 
been named ‘sen’ in Thailand, ‘nadis’ in India, 
‘meridians’, ‘channels’ or ‘vessels’ in China and 
Japan. In India, where many eastern healing 
arts developed thousands of years ago, there 
are 350,000 nadis or energy pathways in the 
body. Disease is believed to be a blockage in 
the energy flow. A range of healing traditions, 
including acupuncture, acupressure, massage, 
and yoga, are based on the principles of “en-
ergy anatomy”.

How are the energy channels related to health?
Our physical bodies and our energy bodies 
need balance. A balanced flow in circulation 
of energy, not too much or too little, enables 
good physical health, positive mood, and men-
tal ability.

“In every culture and in every medical tradition 
before ours, healing was accomplished by mov-
ing energy.” – Albert Szent-Gyorgyi, Biochemist 
and Nobel Prize Winner.

In Hatha Yoga, the meridians are greatly ex-
panded upon. There are nadis found within 
the physical body and these channels make 
up the nervous system, circulatory system, 
digestive system, respiratory system, and lym-
phatic systems. Nadis can also be found in the 
subtle body, where they are believed to carry 
thoughts, feelings, and nerve impulses. When 
these nadis are blocked, we lose our ability to 
feel, and we are unable to connect deeply with 
others, our environment, and ourselves.

The one most important channel is the one 
running along the spine, called shushumna 
nadi. The sushumna is the central channel of 
energy in the human body, running from the 
energy center at base of the spine to the crown 
of the head. It carries kundalini energy, which, 

according to yogic teachings, is the primal evo-
lutionary force. Kundalini is awakened through 
yoga and meditation. It is said to lie asleep at 
the base of the spine, and the activation of 
kundalini leads to personal evolution from 
a limited state of consciousness to liberated 
superconsciousness. The actual aim of Hatha 
Yoga practices is to broaden the sushumna, 
purify the nadis, leading to vibrant health of 
the body-mind, and a longer life-span, which in 
turn creates a foundation for spiritual awaken-
ing and growth.

There is, however, the dark side to all this.

Hatha Yoga is the type of yoga most widely 
known in the West. It is said to be the perfect 
style of yoga for those, who want physical ex-
ercise, who enjoy adopting the postures, or 
asanas, as they are called: we twist and turn, roll 
ourselves into balls, stretch out, lie flat on the 
back or on the stomach, stand upright, fold our 
legs behind our heads, and so on. In fact, these 
are powerful energetic exercises, based on a 
detailed knowledge of the circulation channels 
and their psychic centres, which are activated 
by the different postures. 

The practice requires a great deal of will and 
perseverance. A great number of people have 
told me that they abandoned the practice of 
Hatha Yoga, because they felt that it was mak-
ing them unbalanced. I’m concerned that 
many, many people have been practicing Ha-
tha Yoga in the West and have been becoming 

hatha yoGa is not For everyone
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Phuket’s Most exciting & stylish Contemporary Bakeries

authentic & stylish Contemporary rotisseries

authentic & stylish Contemporary italian eateries

authentic & stylish Contemporary sushi Bars
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Phuket’s original five-star resort, 
THE NAI HARN, has announced 
the aptly named ‘Ultimate Bliss’ 
wellness deal, an escape hatch to 
pure relaxation and rejuvenation in 
a serene seaside setting.

Originally launched in 1986 and previous-
ly known as the Royal Phuket Yacht Club, 
THE NAI HARN recently relaunched after an 
18-month top-to-bottom remodelling to re-
store the legendary property to the pinnacle 
of luxury resort hospitality. 

The Nai Harn offers the perfect blend of ro-
mance, adventure, indulgence and a genuine 
sense of heritage, perched above Thailand’s 
best beaches, ranged along a lush hillside at 
the southern tip of Phuket.
 
At the NAI HARN Spa experiences are grouped 
into three themes: LOOK GOOD, FEEL GREAT 
and STAY WELL, with treatments inspired by 
the Andaman region, leavened with a touch 
of Hamptons glamour and style. 

The resort ensures each guest receives the 
best results by tailoring treatments to indi-
vidual needs – a successful formula based on 
how you feel inside and outside. 

The Spa at The Nai Harn features four contem-
porary Beach Spa Suites and the Spa Cabana, 
which were founded on the philosophy of 
results-based wellness that works. They are re-
splendent with a ‘light, fresh and flirty’ design 
– homage to the resort’s Andaman location, 

stunningly secluded overlooking a majestic 
bay dotted with yachts and a pristine beach 
voted Phuket’s best by TripAdvisor.
 
Relax and luxuriate in this haven as state of 
the art treatments are caringly and adroitly 
applied by expert therapists. With the Ulti-
mate Bliss offer, begin in the best possible 
way with a signature one-hour ‘Easy Breezy’ 
massage and then savior a 30-minutes body 
scrub, with both treatments designed to 
leave the skin glowing and the mind and 
body feeling anew.  ‘Easy Breezy involves 
gentle strokes soft as the breeze caressing 
your skin while airbrushes glide over the 
contours of your body and face to encourage 
lymphatic flow and circulation.
 
Furthermore the package includes THB1,000 
food and beverage credit which will allow to 
enjoy light and healthy snacks at the pool af-

luxury Wellness retreat at 
the nai harn

ter or in any other resort food and beverage 
venues with unlimited access to the Fitness 
Center and the swimming pool.  
 
This day of indulgence is coming at a cost of 
only THB3,199 per person and is valid though 
out the whole summer season.
 
Come and enjoy the ambiance of relaxation 
and refreshment in The Nai Harn that feels 
quite unique and goes away with all the tired 
Asian tropical spa and resort clichés.

www.thenaiharn.com 

A HIGHER LEVEL OF LUXURY IN PHUKET

With striking, contemporary design, innovative seaside  
dining and an unwavering dedication to faultless service,  
The Nai Harn is taking luxury to new heights.

Reinvigorate your senses and revel in this romantic  
sanctuary by the sea.

The Nai Harn Phuket  
23/3 Moo 1, Vises Road, Rawai  
Muang District, Phuket, 83130 Thailand
T +66 7638 0200   
www.thenaiharn.com



64 65

If something grows by 1% every 
year, it will double in size after 
70 years, 2% growth will take 35 
years to double, 4% growth 7½ 
years and so on. This is called 
exponential growth. 

To understand exactly what 
this means, think of a test 
tube containing a little bit of 
food and one cell of bacteria 
which divides every minute. 
After 1 minute there will be 
2 cells, after 3 minutes there 
will be 8, after 4 minutes 
16 cells, and so on. After 60 
minutes, the test tube will be 
full and of course there is no 
food left. 

Now we ask, during a cycle 
of 60 minutes, at which mo-
ment was the test tube half 
full? The answer of course 
is 59. This means that at 58 
minutes, the test tube was 
25% full — and figure this 
out — at 55 minutes, it was 
only 3% full. That was the ex-
act moment when one cell, 
a little more anxious than 
the rest, tells her friends that 
they might be facing a seri-
ous overpopulation prob-
lem. Her friends, speechless, 
wonder what she has been 
drinking, they are only at 3% 
of capacity after 55 minutes! 
Yet, they ignore the fact that 
they are only 5 minutes away 
from collapse.

This is the economic model 
on which all of our so-called 
modern societies are based. 
How, after this short dem-
onstration, can one rely for 
a single minute on an army 
of economists, politicians, fi-
nancers and business gurus 
who keep advocating this 
pattern as the sole valid per-
spective, dragging us all into 
the suicidal march?

Within the multitude, we 
dig deep into the abyss that 
awaits us and follow a bunch 
of obsessed lunatics. As a 
multitude, we seem unable 
to alter this dark movement, 
overwhelmed by the forces 
of some perverse mecha-
nism that we feed and nur-
ture. A Chinese saying ex-
plains that if we try to climb a 
mountain, it’s better to avoid 
looking at its peak before 
taking the first step. This first 

the last minute

S
IL

vA
N

O
 S

TA
B

IL
E

step is down to us as individuals and the power 
we have over ourselves. This first step is every-
thing we can see, touch and influence, and all 
we can eat and regrow.

Einstein said, the world won’t be destroyed by 
the greedy and cynics, but by those who watch 
and do nothing. The island that shelters us is 

threatened by the same forces, it feeds angels 
and devils, it represents our mother and daugh-
ter, and we owe her our best intentions in life at 
this minute, which all scientists seem to agree 
is the 59th.

Silvano Stabile is the manager of the online 
radio voiceofthelizard.com based in Phuket.

We have worked very hard to 
bring you the best of everything 
and to maintain our promise of 
100% satisfaction, to give you 
peace of mind and confidence that 
you are buying the best products 
and receiving the best service. All 
our game tables are in stock and 
available to see and try in any of 
our branches in Bangkok, Phuket 
and Samui. 

We have partnered with the best brands in 
the billiards and games world to distribute 
their brand exclusively in Thailand and South 
East Asia and to have it available for you in 
all our branches nationwide. Our billiard and 
games installers have installed thousands of 
tables over the last 17 years of operation, all 
over Thailand and neighbouring countries.

At Thailand Pool Tables, we specialise in 
providing a full range solution for home, 
institutions and companies to add high quality 
game tables at the best prices. All our game 
tables come with our guarantee of quality.

We have the world’s best brands under one 
roof, we handpicked the best game tables in 
the world and brought it to your doorstep. 
We proudly distribute Valley Coin Operated 
Pool Tables, Olhausen Billiard Tables, Connely 
Pool Tables,  Dynamo Air Hockey Tables as 
well as the world famous Diamond Billiard 
Tables the official tables for all major Pool 
tournaments such as the World Cup of Pool, 
the Mosconi Cup and the Derby City Classic.

For Foosball fans, we have the world famous 
French Bonzini Babyfoot tables as well as the 
great American Tornado Foosball tables, both 
these tables are the official Foosball World 
Cup Tables.

Don’t forget to check out our large range of 
Cornilleau Ping Pong Tables, we have Leisure, 
Fully Outdoor and Competition ITTF Table 
Tennis to suit all needs. Our Cornilleau Ping 
Pong Tables come with a 10 years guarantee 
on the playing surface. 

For the Shuffleboards enthusiast, we have the 
best brands in-house, with our very own GR8 
Shuffleboards brand, as well as Champion 
Shuffleboards and Olhausen Shuffleboards, 
you are spoiled for choice of design and size, 
from 9ft up to 22ft.

OUTDOOR FUN
In a tropical place we made sure the fun 
does not stay indoors, with our full range of 
Outdoor Pool Tables, Foosball, Ping Pong and 
Air Hockey Tables.

Yes thats correct, all these games are fully 
certified to withstand the sun, rain, heat and 
humidity that our beautiful island throws at it 
without a single problem !

Your Entertainment is Our Business !

www.thailandpooltables.com
facebook/thailandpooltables
Tel 0818234627
info@thailandpooltables.com

thailand pool tables - asia’s leadinG 
billiards & Game room experts
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Beyond Beauty ASEAN-Bangkok 
2016 Focuses on Branding to 
Shape the Beauty Trends in the 
Region 

BBAB 2016 is the region’s most successful 
international trade platform and is set to be-
come the trend visionary platform for beauty 
in South East Asia. This truly international 
trade show brings together professionals 
from the Beauty & Cosmetics; Herbal & Health; 
Hair & Nail; OEM & Packaging; and Aesthetics 
& Dermatology segments. The 2015 edition 
welcomed 10,418 trade professionals from 
56 countries, all gathered under one roof to 
source from 308 exhibitors from 16 countries. 

Featuring K-Beauty expo Bangkok 
BBAB 2016 is pleased to announce that this 
edition will feature K-Beauty Expo Bangkok, a 
brand-new collaboration with KINTEx. K-Beau-
ty Korea is Korea’s largest and most-recognised 
beauty show. With this new partnership, BBAB 
will become S.E. Asia’s largest beauty trade 
platform, with the highest number of Korean 
exhibitors; many of which will be showcasing 
international brands for the first time in the 
region. 
 
New for 2016 – The 5 Senses Journey by 
centdegres 
Together with centdegres, an independent 
creative agency, BBAB 2016 will bring partici-
pants on a journey dedicated to highlighting 
the 5 human senses. centdegres will share 
how to create desirable Asian brands by 
touching, seeing, tasting, listening and smell-
ing unexplored fields. 

Collaborating with inFASH
Focusing not only in beauty and cosmetics 
industry, BBAB 2016 also works with inFASH, 
Thailand Institute of Fashion Research, a pub-
lic organisation which was founded in 2008 
and joined INTERCOLOR the same year, BBAB 
2016 is the first exhibition to feature fashion 

beyond beauty – asean banGKoK

and forecast next year trends and concept. To-
gether, we aim to develop Thailand and ASEAN 
fashion and textile industry.

Comprehensive trade platform 
BBAB 2016 is a comprehensive platform for 
the ASEAN beauty industry. The show is effec-
tively mirroring the Thai beauty industry as the 
hub for the beauty industry in Southeast Asia, 
with its expanding profiles to ensure that this 
platform supports the rapidly growing beauty 
trade in the region. 

BBAB 2016 will also serve as an effective plat-
form for SMEs in the ASEAN beauty industry to 
access the trade, networking and knowledge 
opportunities present at this international 
trade show, boosting their growth potential to 
keep pace with the growing global beauty in-
dustry competitive landscape. 

Informative Congress and Conference
BBAB 2016 is proud to introduce a new seg-
ment - Aesthetics & Dermatology, designed to 

provide an update on procedures of age-defy-
ing treatment, cosmetology, products and new 
technologies featuring live demonstrations in 
Beyond Beauty ASEAN-Bangkok Aesthetics & 
Dermatology Congress 2016. Returning for the 
second year is the Beyond Beauty Trends Con-
ference that will present an array of trending 
topics including Trend Seminar Titles SS2018. 
One of BBAB 2016’s key feature is the Hosted 
VIP Buyer program, attracting more than 200 
key buyers from across the region to conduct 
dedicated business meetings with BBAB’s ex-
hibitors. 

For inquiries regarding exhibiting or 
visiting, please contact 
peerayaphanp@impact.co.th or 
call 02 833 6338;
For general information, please visit 
www.beyondbeautyasean.com/adifg 
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r I’m originally from 
Germany, but for the 
last seven years I have 
been based in the south 
of Thailand. Almost 20 
years ago, I studied 
international marketing 
in Indonesia and was 
immediately inspired and 
amazed with its natural 
beauty and culture. On 
my return to Europe, I 
traveled extensively while 
studying economics and 
business administration, 
and this continued into 
the first years of my 
employment, during which 
time I visited more than 
half a dozen countries on 
three continents. Traveling 
so much has helped me to 
develop my personality. 
Some years later, following 
graduation from a French 
Business School, I went 
back to Munich to work for 
Mercedes Benz, settling 
down for the first time.
Afterwards I started my 
own strategy consultancy, 
managing several projects 
in Europe and Asia, and 
became increasingly 
eager to move to South 
East Asia for good. By 
coincidence, I ended up 
in Khao Lak, some 70 km 
north of Phuket’s bridge to 
the mainland.

Suddenly, I was working 
somewhere I had visited 
years before as a 
backpacker and scuba 
diver. After being in Khao 
Lak for a short time, I was 
hired by one of Phuket’s 
main wine suppliers as 
their general manager. 
Dealing with the majority 
of five star hotels around 
the island, as well as 
overseeing potential 
business in Samui and 
Bangkok, is an amazing 
challenge. Many of the 
well-known restaurants 
on the island are valued 
customers, some of whom 
are also friends — one 
of the best aspects of the 
lifestyle here. There are 
so many amazing people 
on Phuket, and as well 
as Thai nationals, there 
are 30 other nationalities, 
making my life on the 
island unique. As a single 
person, I really miss my 
family and friends at 
home. However, I always 
find nice, interesting 
conversation partners here 
and still enjoy the natural 
beauty and tranquil 
religion.

Phuket has a lot to offer 
the international traveler. 
On one side it is a melting 
pot of culture, and a very 
green and traditional 
place on the other. As 
ever, Phuket continues to 
have large potential for 
a bright future. Phuket is 
for sure one of the most 
beautiful spots around the 
globe, and is the place I 
have chosen to develop 
my new business concept. 
Phuket’s wine enthusiasts 
will hear from me.

info@tobias-lauinger-
consulting.com
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aI’m original from Machala, 

Ecuador. In 2000, my 
mother decided to move 

to Italy, and I spent my 
childhood there. 

At the age of 19, I met my 
husband who had already 
decided he wanted to live 
in Phuket, so I moved here 
because of love. At first, I 
didn’t know what it would 

be like to live in a different 
country and start all over 

again but I now feel Phuket 
is my home. 

We got married on Bamboo 
Island in January, 2012. 

It’s one of the most beautiful 
islands in Phi Phi Don, just 

in front of Maya Bay. It was 
the most beautiful, magical 

day of my life.

My passion is makeup so I 
decided to make a career 
out of. I work with famous 

photographers here in 
Phuket, as well as a large 

Chinese fashion company, 
amongst others. I also offer 

private makeup classes to 
teach women how to make 

the most of their beauty. I 
love to share my knowledge 

and see customers happy 
and surprised at how 

beautiful they can be with 
the help of a little makeup. 

That is my favorite part! 
However, I felt I wasn’t 

giving as much happiness 
and positive energy to this 

world as I would like — 
until I discovered Zumba. 

Zumba fitness is a fun, 
one-hour workout based 

on dancing and exercise. 
Most of the songs are 

Latin-inspired, like salsa, 
erengue, reggaetong, 
cumbia and bachata 

— rhythms I have in my 
blood. During one hour of 
Zumba you can burn more 
than 700 calories without 

realizing it. Zumba is not a 
normal exercise class: it’s 
a party! The energy that’s 

in the room is amazing, 
and a unique connection 

is created with the student. 
One of my students told me, 

with tears in her eyes, that 
I had changed her life with 
my smile and my beautiful 
energy. I can’t explain my 
feelings at that moment; I 
just know that afterwards 

we were both in tears. 
Please come and try my 

classes, you will never 
regret it! You don’t have to 

know how to dance, just 
bring a big smile.

In my free time I like to 
go out with my beautiful 

Latina friends, I’m so lucky 
to know them because it 

helps me to stay connected 
to my origins. They love 

to dance too; you can see 
them regularly at my Zumba 

classes.

I love my life in Phuket — 
the weather, the people, 

the food, everything. I can’t 
imagine my life without this 

beautiful island.

gabrymakeup@hotmail.it
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o I grew up in a family 

of four in Phatthalung 
Province, Southern 
Thailand.
I arrived in Phuket 12 
years ago.

I am a real estate 
professional and branch 
manager of Plus Property 
Co., Ltd. in Phuket, a 
subsidiary of Sansiri Plc, 
and manage a large sales 
and service team. Prior to 
my real estate career 
in Phuket, I worked in 
Bangkok as a sales 
and marketing liaison 
manager for a well-known 
medical supplier, before 
moving to a position as 
a public affairs executive 
for a major international 
chemical company.

I approach every day 
with a positive attitude, 
and a willingness to 
work hard, learn and 
improve. Throughout my 
life, I have often found 
myself experiencing things 
beyond my years. During 
my childhood, as the 
elder sister, I have always 
explored opportunities 
on my own, with the help 
of research and mentors. 
In work, family and life 
my motto is “Whatever it 
takes”.

I love to travel. I have 
just returned from Japan 
and enjoy experiencing 
different cultures as well 
as landmarks. I also like to 
spend time with my family, 
exercising, listening to 
music and tending to my 
garden.

My progress here in 
Phuket has continued to 
grow despite natural, 
man-made and political 
disasters.
Of course, my real estate 
career reflects my personal 
growth, and the hospitality 
industry is the world I 
know. I believe the people 
of Phuket know the value 
of their beautiful island. 
My goal is to preserve and 
promote Phuket’s natural 
beauty and improve its 
tourism business.

+66 81 6927397
kpattarawalee@gmail.com

Photo by D-Imageplus
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eI was born in Germany, 
but spent most of my 

childhood in France. For 
the past 26 years, Phuket 

is the place I call home.
I am a marketing and sales 

consultant, predominantly 
advising European 

luxury manufacturers on 
establishing businesses in 

the Asia Pacific region. 

Being a passionate 
entrepreneur, I have also 
ventured into other fields 

such as property, yachting, 
diving, antiques and even 

bikinis! After graduating 
from the Paris School of 
Business, I joined Club 

Med which gave me the 
opportunity to work in 

amazing places such as, 
Chamonix, St Moritz, 

Greece, Morocco and 
Sardinia, and Phuket.

In 1992, I left Club Med, 
and although Phuket 

remained my family base 
I decided to operate my 
business internationally 
and became one of the 

very first expats living 
in Phuket instead of 

being tied to an office in 
Singapore or Hong Kong.

I have several passions 
which keep me busy, 
including underwater 

photography — as I enjoy 
traveling the world with 

like-minded friends to get 
a good shot of a specific 

shark or rare nudibranch.
I also love to attend major 

sports events such as the 
football or rugby world 

cup, where the atmosphere 
is just phenomenal. Last 
but not least, I love food 

and wine (that’s my French 
side coming out). I am 

also blessed with being 
part of the Phuket Sunshine 

Village Foundation in Ko 
Sirae, which caters for 

underprivileged children. 
Being a founder and the 
current vice-president of 

the Foundation is a great 
honor and one of my 

greatest achievements 
so far — second only to 
being the father of two 

amazing boys.

I have spent more years 
here in Phuket than in my 

own country. It is such 
a unique place with its 

international facilities — 
hospitals, schools, airport, 
shopping, restaurants etc., 

and yet still remains a 
village where you can’t go 
anywhere without meeting 

someone you know.
The development of Phuket 

has always been driven 
by an extremely energetic 

private sector, but the 
downside of this means 
that the public sector is 

struggling to keep up 
with the infrastructure and 

regulations. On the plus 
side, Phuket has become 

a world-class tourist 
destination and with all the 

many new things coming 
our way, it will be an even 
more exciting place to live. 

couturefrank@gmail.com
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n I came to Thailand from 
Tel Aviv because of my 
natural instinct to be closer 
to nature. Thailand feels 
soft, caring and gentle to 
me — I like that a lot.

My professional 
background is in exercise, 
physiology and sports 
science. In Phuket I 
manage Atmanjai, which 
is a detox, yoga and 
wellness center. We assist 
people on their quest 
for a healthier lifestyle, 
self-improvement and 
environmental awareness.

I believe that each aspect 
of our lives can be 
improved — physical, 
mental and spiritual — as 
long as we stay close to 
nature, take good care 
of our body, and nourish 
the relationship between 
the two.

As parents, we should be 
encouraged to think of our 
children in such a way, 
and consequently stop 
polluting our children’s 
bodies with toxic and 
sugary foods. The next 
generation can then break 
the circle of toxicity and 
achieve a better quality 
of life.

izzy.serenitygroup
@gmail.com 
086 278 8300
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nMy name is Saranyu 
Suwannasoonthon and 
I come from Bangkok. I 

graduated from Kasetsart 
University, majoring 

in classical/jazz and 
saxophone. I have loved 

music since I was little — my 
dad played guitar and sang, 
so I really wanted to learn to 

play an instrument. 

At high school, when I was 
12 years old, I joined the 

military band, playing alto 
saxophone. The band was 

competing in Thailand’s 
Military Band competition 

and received the runner 
up-prize. For my university 

course, the music major was 
an obvious choice and set 

myself the goal of becoming 
a professional musician. I 
chose the saxophone as I 

enjoyed seeing his Majesty 
the King playing. 

During my time at university, 
I played in a band which 

performed in Singapore in 
2001 and won the Thailand 

Music Award in 2004. I 
then began my career as a 

professional saxophonist, 
playing in hotels, restaurants 

and pubs, as well as Thai 
bands. I also spent five 
years traveling around 

the world with the Nontri 
Orchestra Wind band, 

becoming a Thai cultural 
representative. I plan to form 

my own “Boy Thai Band”, 
mixing traditional Thai with 

international music in a 
contemporary style.

For the past two years, I 
have been playing in Phuket 

at the Catch Beach Club 
and Bimi Beach Club. Phuket 

is a tourist attraction with 
many different nationalities 

and cultures. Here in Phuket, 
the music is varied and it is 

good for me to develop new 
styles to entertain guests at 

different venues. 

In my spare time, I listen to 
music, practice music and 

watch movies. I also like to 
party and travel — both in 

Thailand and abroad. 

Nowadays, I have my own 
music school and also sell all 
kinds of musical instruments 

at Phuket Boat Lagoon under 
the name “Mezzo Forte 

Music & Passion”. 

mfmusic.th@gmail.com
.facebook.com/mfmusic.th
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Thai Spa Association and IMPACT 
Exhibition Management Co., Ltd. 
are pleased to announce 5th World 
Spa & Well-being Convention 
(WSWC2016) to take place in 
September 2016.

World Spa & Well-being Convention (WSWC 
2016) is celebrating its 5th anniversary as the 
leading professional platform for the spa and 
well-being industry in Asia Pacific.  WSWC2016 
will continue to push the standards of the spa 
and well-being sector to provide further busi-
ness opportunities in one of the fastest-growing 
niche market segments of the travel and tour-
ism industry in the region.  

According to Mr. Krod Rojanastien, President of 
the Thai Spa Association, “The tourism industry 
is likely to continue to grow to an estimated value 
of USD 3.2 trillion, with spa playing a major role. 
Wellness tourism has an approximate value of 
USD 438.6 billion, and spa-wellness tourists will 
spend 130% more than any other. Asia Pacific is 
becoming a popular tourist destination with an 
expected growth rate of 9.1% until 2017 (USD 
678.5 billion). For Thailand, the projected growth 
rate from 2012–2017 is 14.3% or USD 5.5 million.”

Accordingly, the Thai Spa Association is ex-
tremely pleased to continue its support for the 
industry with high quality products and ser-
vices. In its fifth consecutive year, WSWC2016 
is promoting entrepreneurship by providing a 
platform for local industry to explore interna-
tional business expansion. The event will give 
exhibitors and business leaders a great oppor-
tunity for worldwide networking. In addition, 
this event offers a full range of spa and well-
being products, as well as service quality.

Mr. Andrew Jacka, WSWC2016 Chairman, said: 
“Since the World Spa & Well-being Convention 
was launched in 2012, the event has grown, mor-
phed, and evolved in leaps and bounds, while 
remaining the only dedicated trade show for the 
spa and well-being industry in the region. Our 5th 
anniversary is a major milestone, and we look 
forward to sharing in the continued success of 
the industry. We can bury our heads in the sand 
and ignore what is happening around us, or we 
can open our eyes and explore everything a con-
stantly changing and evolving industry has to 
offer. Just a few years ago we talked only of pam-
pering — the purported ice-cream and choco-
late of our industry, and while we all enjoy these 
things, they are not life-sustaining and we need to 
look at other products to nurture our mind, body 
and soul (and pockets), to enable us to maximize 
profit potential. 

As an event with a strong educational bias, which 
includes trade professionals from Taiwan, China 
and Australia, it’s proof that WSWC rightfully 
stands proud as the key trade event for this indus-
try in the region. Much more than “just an exhibi-
tion”, it’s THE PLACE to network and groove while 
exploring business, education and employment 

World spa & Well-beinG 
convention 2016

options from a plethora of opportunities available 
to those seeking to grow their spa and wellness 
business.  You can sit behind your desk and read 
the post-show reports or you can join in and have 
fun. I know which one I will be doing!”

The 5th anniversary of the World Spa & Well-be-
ing Convention will build on past success and 
continue to solidify Thailand as a hub of spa 
and well-being in the ASEAN region, remaining 
the perfect platform for exhibitors, entrepre-
neurs, business leaders and forward thinking 
professionals to network and build business 
connections with a myriad of opportunities 
from the anticipated 10,000 trade visitors.

WSWC2016 will be held from  September 
22nd–24th, 2016 at Challenger 3, IMPACT Exhi-
bition and Convention Center, IMPACT Muang 
Thong Thani.

For inquiries, please contact  peerayaphanp@
impact.co.th or call 02 833 5215. 

Free visitor registration and for more informa-
tion, please visit  worldspawellbeing.com

World Spa & Well-being Convention 2016

Gain access to this lucrative market
and unlock a world of opportunities

22-24 September 2016
Bangkok, Thailand

Education • Standards • Innovation

www.wo r l d s p awe l l b e i n g . c om

Book your booth NOW! 
Contact us at 02-833-5215 or 

p e e ra ya p h a n p @ i m p a c t . c o . t h

Free Visitor Pre-registration 

is now OPEN
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Like many long-term expats 
in Phuket, I’m regularly 
required to leave this 
happy Land of Smiles for a visa 
run; an often frantic jog to the 
chaos of a border crossing before 
a sprint back to my island home.
 
But more recently, I’ve chosen a more 
adventurous way to renew my visa — 
checking out the festival and cultural events 
in the surrounding region. I have flown to 
Bali, Vietnam and Myanmar to learn more 
about the history of those regions.
 
In May, I learned that Kumbha Mela — the 
world’s largest gathering of Hindu pilgrims, 
would be celebrated in Ujjain, India. Held 
only every twelve years, the event dates back 
at least 1200 years, when Hindu families, holy 
men, gurus and their followers, gather to 
bathe in the Shipra River, which is thought to 
absolve people’s sins.
 
The rock stars of the festival are the Naga 
Sadhus: Hindu ascetics who walk naked 
across India to join in the event. Normally, 
they lead a solitary life, living on mountains, 
in jungles and at times, in the center of a 
big city, but they have all taken a vow to 
renunciate normal life. Many Naga Sadhus 
even stage their own funerals to mark 
the death of their human life, allowing 
them to move towards a solitary life of 
meditation. But to attend the Kumbha Mela, 
they instinctively follow the road to join other 
pilgrims determined to bathe in the holy 
waters of the Shipra.
 
I flew to Mumbai and then caught a short 
commuter flight to Indore. The entire journey 
took six hours. Waiting at Indore airport 
was Mr. Singh, my driver, who has taken me 
on many adventures around India over the 
past twenty years. We headed to Ujjain, fifty 
kilometres away.

It was the hottest May recorded for over 60 
years with temperatures hovering around 
47 degrees day and night. But along the 
roads pilgrims slowly walked in the direction 
of Ujjain, the majority with their heads 
uncovered and no shoes to protect them 
from the searing hot asphalt.
 
Within twenty kilometers of the city, we 
were forced into a slow crawl as we past 
tent cities and temporary camps, housing 
the 30 million or so pilgrims expected to 
attend the one month event. The road then 
became blocked and the police would not 
allow any vehicles into the urban center. We 
had arrived. The rest of the journey would 
be on foot.

 For the next week, I was pushed and nudged 
and cajoled by millions of peaceful people all 
moving to and from the Shipra River snaking 
through Ujjain. At all times of the day and 
night, people were bathing — pouring water 
on their children or parents. Indian tabla 
music played through loud speakers and 
in the evenings all buildings were lit with 
dramatic color combinations.
 
The Naga Sadhus held court, blessing 
pilgrims by dipping them in the river and 
then reapplying their body make-up, 
arranging their dreadlocks or smoking their 
marijuana filled pipes.
 
Thirty million people all jammed together, 
singing and swaying to celestial sounds, 
mostly praising Lord Shiva — a real 
celebration of joy. 
 
What a great visa run! 

Bruce Stanley has spent most of my life exploring 
the beauty of this earth. Both natural and man-
made. Gardens, bodies of water and deserts, jun-
gles and cityscapes. He is thrilled about the sur-
prising visual variety on this spinning planet.

Kumbha mela
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Jim 
Koon

Kim Joon, one of 
Korea's most notable young 

contemporary artists, 
creates digital prints exploring 

themes of desire, 
memory and youth using 

porcelain and tattoos 
as his digital mediums. 

Having established a growing 
presence in the international 

art scene, Kim Joon has 
exhibited worldwide, from 

Beijing to Los Angeles. 
Born in Seoul in 1966, Kim 
Joon still lives and works

 in his hometown.
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Paul Ropp shops;
Surin Gallery – Tel. 080-5381976
Boat Avenue – Tel. 087-6237988
Paul Ropp Outlet – Tel. 076-621607
Central Festival Samui – Tel. 077-410356
Opening hours: 10:00 AM – 07:00 PM
Website:  WWW.PAULROPP.COM

paulropp.com

Paul Ropp is a distinguished and familiar 
name around Bali. Established in 1978, 
nowadays the brand can count ten independent 
stores in Bali, five in Thailand, plus more than 
20 hotel consignments. It is also distributed to 
over 30 countries worldwide.

A strong and immediately recognisable look, 
as well as the innovative “shop in box” concept 
(a complete prefabricated installation for fran-
chises) has enabled the brand to have a pres-
ence in all major shopping areas and tourist 
destinations.

The creator and beating heart behind the 
brand is Paul Ropp himself, an eclectic artist 
and one of the main players  in the 60s move-
ment.

Paul’s muse is Nature and the life she provides.

So it comes as no surprise that some of Paul 
Ropp’s inspiration comes from the crazy, unpre-
dictable, yet deeply engulfing streets of Asia — 
India and Bali in particular. Paul saw the beauty 
in the people, music and dance that surround-
ed him during the 70s and walked away with a 
true vision for creating clothes that are not only 
wearable but “magnificent heirloom treasures”.

With vibrant designs filled with a multitude of 
bohemian and Indian inspired patterns and 
prints, Paul Ropp’s fabrics are created in all 
corners of India — from Varanasi  in the North 
and Bengal in the West, to the Eastern villages 
and Tamil Nadu in the South. The production 
of these fabrics not only provides direct and 
indirect employment to thousands of people 
in rural India, but also aids in the preserva-
tion of traditional techniques such as intricate 
hand-loom weaving. The garments are then 
intricately embroidered in Bali with the finest 
stitching, paying attention to detail for each 
exquisite piece.

When building his brand, Paul Ropp took mat-
ters into his own hands and created a more 
sustainable model for the fashion industry.

Not a scrap of fabric goes to waste. Every left 
over piece of material, string or bead is com-
bined and transformed to form  unique ac-
cessories: jewelry, bags, belts, footwear and 
homewear. Each piece is a work of art, a treas-

ure for collectors. Wearing one of Paul Ropp’s 
creations is like changing your mood, with 
each item carrying its own individual energy 
and character.

The feeling of well-being, attention to detail 
and high quality standards all  testify  to  Paul 
Ropp’s passion for fabrics, people and life.

paul ropp Fashion
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Sea View Condominiums in Surin Beach
普吉岛帕诺拉 － 位于素林海滩的海景公寓

Bangtao Beach 550m
Surin Beach 750m
kamala Beach 3km
Patong Beach 12km
Phuket City 30km
Phuket international Airport 30km

1 bedroom unit starting from ThB 4.2mill
1 房单位价格从四百二十万开始
2 bedroom unit starting from ThB 6.2mill
2 房单位价格从六百二十万开始

帮淘海滩 550 米
素林海滩 750 米
卡马拉海滩 3 公里
巴东海滩 12 公里
普吉镇 30 公里
普吉国际机场 30 公里

Lin 陈梦琳
linpanoraphuket@gmail.com

We Chat: linphuket
Tel: +66 (0)81 892 2419
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with the land office and related actions. Prom-
pun can provide efficiency legal advices to the 
clients especially the condominium developer 
how to develop the condominium project 
from starting the project until completion and 
also represent for the joint owners of condo-
minium units to protect their interests as well. 
He also can provide as a legal consultant to 
operate the condominium management. He 
speaks Thai and English.

Mr. Nirut Chadchawan
Obtained his Bachelor of Law Degree from 
Dhurakit Pundit University in Bangkok, Thai-
land. Nirut is a member of the Lawyer Council 
of Thailand and admitted to the Thai Bar of 
Thailand. His main area of expertise is litiga-
tion in all areas of litigations.

Phairoh & Associates International Co., Ltd.
Tel/Fax: +66 76 324 035, +66 81 731 9235
Email: prompun@phairoh.co.th
Website: www.phairoh.co.th

tion of propertyacquisitions and transfers in 
cooperation with relevant government of-
fices. Previously lead Thai counsel for Tilleke 
and Gibbins International Phuket and Orient 
Law Associates in Phuket, Walailak also assists 
clients with corporate legal matters, including 
company incorporations, corporate govern-
ance, and corporate restructuring. Inaddition, 
she is certified to undertake estate matters 
and has been appointed as an estate admin-
istrator by the court of Phuket to manage and 
dispense estate assets on behalf of overseas 
heirs. She speaks Thai and English.

Mr. Prompun Punpuing
Obtained his Bachelor of Law Degree from 
Assumption University in Bangkok, Thailand. 
Prompun has over 8 years of experience in real 
estate transactions. He has particular expertise 
in condominium transactions. He deals with 
condominium legal matters for many projects 
including setting up the ordinary meeting of 
joint owners of condominium, registering any 
amendment of condominium juristic person 

Phairoh & Associates is Phuket’s leading law 
firm with a team of experienced and professional 
lawyers. We offer full service law practices 
including real estate transactions, corporate 
services, litigations, visas and work permits as 
well as notarial services to both Thai and foreign 
clients. We are confident that we can deliver 
highly satisfactory services and fulfil our clients’ 
expectations.

Ms. Walailak Phairoh
Obtained her Bachelor of Law Degree from 
Thammasat University in Bangkok, Thailand. 
Walailak is a member of the Lawyer Council 
of Thailand and admitted to the Thai Bar of 
Thailand. She is also a Notarial Services At-
torney qualified to certify contracts, deeds or 
other documents.   Walailak has over 15 years 
of experience in real estate transactions and 
corporate services. Walailak represents corpo-
rate and individual investors in, primarily, the 
tourism and propertysectors. She regularly 
oversees due diligence investigations relating 
to land and property, as well as the registra-

phairoh & associates

We provide personalized and cost-effective legal and consulting services 
and solutions with particular expertise in:

REAL ESTATE & CONSTRUCTION

•	 Conduct due diligence title investigation, including examination of 
the background history of the land ownership, land office records, 
zoning, environmental, and planning regulation governing the 
subject property and an on-site assessment of access and current 
status.

•	 Draft and review the contracts (property sale & purchase, construc-
tion, long lease term and etc).

•	 Give the consult to the client any transaction and property devel-
opment of any project.

•	 Apply for any related permits (construction permit, hotel license 
and etc).

•	 Registration of any type of property transaction at the land office or 
related government office.

CORPORATE & COMMERCIAL

•	 Set up the Thai company.
•	 Manage and arrange the structure of Thai company in a good way 

according to Thai law.

•	 Give the consult to the client how to operate any type of business 
in Thailand and apply for any related permit or license under the 
requirement of Thai law.

MERGERS & ACQUISITIONS

•	 Draft and review the contracts on term satisfactory to the clients 
and proceed as required by the law.

LITIGATION

•	 Represent the clients to litigate with the counter party for every 
case.

VISAS AND WORK PERMITS

•	 Apply for any type of visas in Thailand.
•	 Apply for any type of work permits in Thailand.

OTHERS

•	 Will, international driving license, registration of marriage, notarial 
services, labour employment, family issue, property management 
and etc.

Phairoh & associates
076 324 035, 081 731 9235   |   prompun@phairoh.co.th   |   www.phairoh.co.th

43 Baandon-Cherngtalay road, Cherngtalay Sub-District, Thalang District, Phuket Province 83110



1

24

12

11

20
15

23

5
18

8

9

10

21

6

19

2
4

3

16

25

17

7

22

13

14

Phuket

Phang Nga

Beach Photography by
STEPHAN AUDIGER 
www.art-phuket.com

Siam Beach
children, snorkeling, restaurant

Ya Nui Beach
small, cute, snorkeling, restaurant

Mai Khao Beach
looong quiet beach

Surin Beach
celebrities, beach clubs, restaurants 

Bang Tao Beach
5 star hotels, local seafood restaurants
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Ao Sane Beach
rough sand, snorkelling, restaurant

Kata Beach
white open beach, surfing in summer season

Emerald Beach
peaceful, north facing beach good for sun tan

Laem Singh Beach
hip, young, restaurants, short trek downhill

Nai Thon Beach
white sands, peaceful, scenic road to get there

Banana Beach
insider tip, restaurant, short trek downhill

Laem Ka Noi Beach
park on top parking lot and walk down

Kamala Beach
busy in high season

Nai Harn Beach
local hangout, busy but cute

Patong Beach
very busy beach, lots of activities

Ao Yon Beach
shallow waters, oyster rafts, locals

Kata Noi Beach
white open beach

Kalim Beach
rocky, surfing during summer season

Layan Beach
tranquil, peacful

Paradise Beach
shady, peaceful, calm waters all year

1

5

9

13

17

2

6

10

14

18

3

7

11

15

19

Panwa Beach
rough sand, shallow water, peaceful, scenic

Laem Ka Beach
local thai style beach with lots of shadow

Karon Beach
white open beach, no shades

Nai Yang Beach
thai locals, shades, calm waters all year
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Rawai Beach
shady, seafood stalls, local boat trips

20

phuKet beach Guide
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Close your eyes…
Imagine the sky-blue sea, and 
those magnificent trees and 
flowers. Feel the light touch of the 
wind and soft fresh air coming 
down from the tropical hills…
doesn’t it feel great? 

You can enjoy it all without closing your eyes. 
Simply stand by a window in your own villa. 

Design 
Every villa has modern architecture and in-
cludes various options. Stylish design is com-
plemented with luxury accessories. Only the 
best materials and furniture from leading 
brands are used for the interior.

The following advanced control systems are 
installed in the villas to make you feel safe and 
comfortable, as well as saving you money:
•	 smart home
•	 CCTV
•	 a solar system

Location
The SUGAR Villas luxury project is ideally situ-
ated on the western side of Phuket with a fasci-
nating view of Kamala Bay.

All those in love with the island will value the 
perfectly balanced combination of solitude 
and nature, while at the same time enjoying 
easy access to the nightlife of Patong, catching 
a wave on Surin beach or just enjoying the va-
riety of cuisine on offer at the best restaurants 
on the island. 

You will find the gentle breeze flowing down 
from the hills so refreshing after the daytime 
heat, and the scenery of a mind-blowing sun-
set is the best way to end your day in paradise, 
and the perfect start to a romantic evening. 

Prospect Plan
The six villa complex has 24-hour security 
guards. Each villa has its own swimming pool 
with a jacuzzi, private garden and sea view.

Website: www.sugar-villa.com
Tel: +66 936237884, +66 616835050
E-mail: info@sugar-villa.com

suGar – the sWeet taste oF 
a happy liFe




