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*** Our 2016 collection is out!***

Skyline Thailand (Phuket Showroom) by DAYOT PROPERTY CO., LTD.
8/67 Moo 3, Cherngtalay, Talang, Phuket 83110

Tel/Fax: 076 386 506, Email: phuket@skyline.co.th, Website: www.skyline.co.th

YOUR COMPLETE HOSPITALITY SOLU-
TION
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SURIN BEACH

KAMALA BEACH

KALIM BEACH

PATONG BEACH

KARON BEACH

KATA BEACH

NAI HARN BEACH

CHALONG BAY

BANG TAO BEACH

NAI YANG BEACH

MAI KHAO BEACH

NAI THON BEACH
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Hereeeeee’s Some Examples
Want a sample. Here are the first dishes in 
each category.  There’s much, much, much 
more… 

SMOKED EGGPLANT “GUAI WEI”                                                

MOZAMBIQUE PRAWNS CRUDO 
Apple dressing, guanciale, mint, coriander and 
green apple.

BRESAOLA PUNTA D’ANCA                                      
50 g dried cured beef tenderloin with pickled beet-
root, horseradish butter and grilled bread.

ZUCCHINI AND BBQ OCTOPUS                                                       
Ajo blanco, grapes, mint and smoked almonds.

LE BLISS BURGER  
250 g Wagyu patty, bacon, Cheddar cheese, re-
moulade and BBQ chili sauce. 

GOAT CHEESE GNUDI 
Goat cheese and ricotta dumpling with brown 
butter dressing, a warm salad of raw vegetables, 
Parmesan and sage.

BAKED SALMON SAMBAL           
Salmon sambal baked in banana leaf, with burnt 
pineapple slaw and sambal dressing.

The Barolo Room Awaits
The Barolo Room at the end of the club house 
is a little sunlit sanctuary cut off and hidden 
away from the outer bustle of  BLISS. Lunch, 
dinners, birthday parties, business meetings 
— It’s ideal for everyone.

So we want you to enjoy its inner luxury, with 
sumptuous seating, wall to ceiling windows 
offering a stunning sea view and a long table 
seating 10 people. It is fitting that Barolo is 
named after one of the finest wines from Pied-
mont in Northwest Italy, and described as “the 
King of Wines.”

blissbeachclub.com

Magnifico! Sophisticated, global, 
cosmopolitan, non-convention-
al, creative, unique, adventurous 
and…exceedingly delicious.

Our first brand new menu  in five years  is all 
of these things and more. I can personally at-
test to it since I have put on several kilograms 
making gastronomical sacrifices on your be-
half to taste and assess Chef Julien’s creations 
over the last month or so.

As an Italian who was raised on the best food 
in the world, I can only say that Julien, all 190 
cm plus of him has “AZZECCATO”, or in Eng-
lish, NAILED IT.

Truly cosmopolitan — the menu uniquely 
captures Julien’s own personality and char-
acter which is a little unconventional, but 
coupled with a wealth of international expe-
rience.

Our new menu is unique as it offers no spe-
cific country cuisine. Ingredients from every-

where have been matched, merged, blended 
and coalesced (not “fused” — we don’t like 
that word). I am certain you are going to love 
it. So why change our menu now, we hear you 
ask? Well, we think five years and a new chef 
are good enough reasons.

We started in 2011 with what was called a 
“beach menu” to seize the moment of opening 
BLISS on Bang Tao Beach. This was tweaked a 
bit with our second chef but the basic menu 
remained. Now Chef Julien has quite radi-
cally departed from a country cuisine based 
concept toward a more global, cosmopolitan 
mixture of something old, something new 
and something totally different. The “beachy” 
burgers, sandwiches and desserts are all still 
there, but now there’s also vegetarian, “raw” 
and charcuterie (cold cuts) sections plus sep-
arate dessert and kid’s menus.

Chef Julien’s Choices
There’s a lot to choose from, but Julien has 
some favourites he would like to recommend.
The smoked eggplant is a vegetarian treat, the 
Tuna Tataki “Nam Tok” will get your taste buds 
going as well as the Baked Salmon Sambal.

Dessert anyone? Try this for size: “Coconut 
Surprise” is just that, a surprise, you’ll have to 
come and try it first. Then there’s the caramel 
with white chocolate mousse, peanut butter 
ice cream and strawberries. Yikes! Carry me 
out of here.

Cheese on the beach? Try “Munster” a delight-
fully smelly French soft cheese. Then go for a 
swim to refresh your breath! Alors! Déicieux!

BLISS BEACH CLUB
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32/7 Moo 5 T.Khokkloy, A. Takuathung, Phang Nga 82140, Thailand
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Enjoy splendid seaside experiences in chic simplicity and celebrate wonderful
company at HQ Beach Lounge with light beach side fares, true cocktails,
sensuous wines and eclectic soul music... yet another Twinpalms delight!

North-end of Kamala Beach, Phuket  |  Open daily 9am-late  |  HQphuket.com

Phuket’s Most Exciting & Stylish Contemporary Beach Lounge
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I am president of the Surfing 
Thailand Association, which was 
registered five years ago. Our goal 
is to promote surfing as a popular 
sport in Thailand — and Phuket 
especially — where you can surf 
during the low season. 

This year we have a theme for attracting chil-
dren toward the sea. Nowadays, we see our 
children’s lives increasingly immersed in ur-
ban society, where they spend too much time 
in shopping malls — forgetting how beautiful 
nature is. Thailand has beautiful beaches, and 
the sea is really great for surfing activities. 

I want to encourage our children away from 
the shopping mall during the weekend, and 
enjoy the ocean instead. The Surfing Thailand 
Association will teach them how to surf free 
of charge while at the same time educating 
them about natural resources. They will be 
able to work out and keep fit while making 
lots of new friends. Surfing will provide chil-
dren with many hours of enjoyment as well as 
being a healthy activity.

Moreover, I would like to cultivate a love of 
the sea. When children learn to surf together 
in a group and compete with each other, they 
will automatically come to love the sea. 

This year, we have already organized two 
sessions of surfing lessons, each with 30 chil-
dren participating. We also had members of 
the Phuket Lifeguard Club teaching children 
about CPR and ocean safety. Our team at the 
Surfing Thailand Association hope that this 
project will bring life and fun to beautiful 
Phuket, creating love for our hometown and 
many hours of surfing happiness.

by Chanin Aiyarak  
chanin@dcs.co.th

CHILDREN BACK TO THE SEA
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MONTAZURE

a world of sensibility and synthesis; juxtaposi-
tions of the organic and inorganic, the natural 
and the man-made, where subtle contrasts 
between colour, texture and form are reborn 
as delightful journeys for the eye; design as 
narrative, vista as vignette. 

In Palleros’ world, design is not a fait accomp-
li to be handed off after completion, already 
tumbling towards entropy. Rather than seek 
cheap ‘wows’ in the here and now, he con-
siders what a project has the potential to be-
come and designs his creations to age grace-
fully and even improve over time. 

Materials are chosen based on their potential 
for patina, the grace-notes materials accrue 
with age, like character, such as verdigris on 
copper, or moss on a roof tile. Palleros uses 

ers as an investment or lifestyle play, as well 
as an opportunity to be a part of a larger com-
munity vision.” 

Palleros is the hero of the hour, the man with 
the master plan, an architect who could see 
the forest for the trees, and has the talent and 
ability to weave nature and the environment 
into his designs as integral parts of their fabric. 

A child of the earth, Tierra Design’s princi-
pal now flits between his growing practices 
in Bangkok and Perth, Australia as demand 
mounts for his holistic, wide-angle approach. 
Some designers see landscape as an incon-
venient obstacle to be removed as they make 
their architect’s statement or erect another 
monument to hubris. Palleros thinks that he 
shall never see a poem lovely as a tree: his is 

The Twinpalms magic also rubbed off on 
Catch and Bimi beach clubs, previously also 
at Surin,  and Palm Seaside restaurant, hospi-
tality & entertainment concepts that set new 
benchmarks on the island and became mag-
nets for the right kind of patrons. 

Perhaps, then, it is also fitting, even fated, 
that Palleros, now at the height of his powers, 
finds himself once more designing a project 
that will bear the two intertwined grey palms 
of the Twinpalms brand, as well as the elegant 

Z to Christian Audigier, Tyra Banks and Jean 
Claude Van Damme. 

Buenos Aires-born Palleros, of Tierra Design, 
conjured an ‘aesthetic masterpiece’, accord-
ing to Nat Geo Traveller (UK) magazine, and 
a ‘Garden of Eden’ which seamlessly segues 
from lush bursts of tropical foliage and serried 
rows of the eponymous palms to soaring, sa-
cred spaces, interludes of cloistered cool and 
perfectly judged proportions and pleasing 
perspectives.

MontAzure Revives Palleros and 
Twinpalms Magic With Twinpalms 
Residences

Martin Palleros is an architect who was se-
duced by landscape design early in his ca-
reer, so perhaps it is fitting that his enduring 
meisterwerk and calling card is a Phuket luxu-
ry resort named for two trees. 

Twinpalms, almost a decade on from its 
launch, continues to win accolades as the 
avatar of tropical modern minimalist chic, a 
temple of effortless cool and timeless style 
and a playground for A-listers and assorted 
movers and shakers from Beyonce and Jay 

hexagonal mark of MontAzure, the exclusive 
mixed-use community in Kamala district 
which as phase one has launched a branded 
residential beachfront condominium project 
on one of the last direct beachfront sites on 
the West Coast of the island. 
 
For Palleros is the designer of Twinpalms Res-
idences MontAzure, not to mention the man 
tasked with the big picture, creating the over-
arching Master Plan for the entire MontAzure 
project. Palleros also designed the Sales Gal-
lery on part of the absolute beachfront por-
tion of land. It features the Twinpalms-created 
HQ Beach Lounge right on the pristine pine-
fringed beach in North Kamala.

Positioned at the luxury end of the tourism 
and second home investment market, Mon-
tAzure is the brainchild of three of the most 
prestigious property and hotel investment 
groups in Asia. 

Arch Capital (Hong Kong) and Philean Capital 
(Singapore), part of Pontiac Land Group, have 
teamed up with local partner Narai Group 
(Thailand) to launch what will be Asia’s most 
exceptional residential resort development.

“We are genuinely excited to enter into this 
agreement,” said MontAzure Managing Direc-
tor Roland Bleszynski. “The Twinpalms brand 
is synonymous with a refined resort experi-
ence, and this combined with consistently ex-
ceptional standards of hospitality has created 
strong recognition and above all an extremely 
loyal following worldwide.” 

“When we entered into discussions we quick-
ly realised that we shared the same values 
and that through our collaboration we could 
create a very compelling proposition for buy-
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TWINPALMS RESIDENCES MONTAZURE BY THE NUMBERS

Number of units:  75 
Unit Types:   56 one-bedroom units, 19 two-bedroom units, with options for buyers to request 3-bedroom units. 
Ownership:   Foreign freehold available based on Thai Condominium Act 
Prices:   THB8 million – THB93 million (RMB1.5 million, USD250,000 – RMB17.1 million, USD 2.5 million) 
Site Area:   9.39 rai (15,000 sqm/161,000 sq.ft)
Architect:   Tierra Design 
Facilities:   Residents’ Lobby, Beach Club Café and Bar, Gym/Yoga Studio, Spa Pavilions, Library and Lounge, 
   Outdoor event spaces, On-site Management office 
Management:   To be operated by Twinpalms Management 
Developer:   MontAzure is a joint venture of three of the most prestigious property and hotel investment groups in Asia – 
   ArchCapital (Hong Kong & Shanghai), The Narai Group (Thailand), and Philean Capital (Singapore) part of 
   Pontiac Land Group – which have teamed up to launch Asia’s most exceptional resort residential development.

Architecture honours degree from Florida Inter-
national University, Palleros embraces a critical 
and reflective approach to design that referenc-
es place and culture with modern sensibilities 
while providing a memorable experience and 
creating an environment that will endure.

At MontAzure, that means wrapping three 
distinct environments, or zones, into a series 
of memorable experiences and epiphanies, all 
part of a cohesive and spectacular whole. The 
project has been divided into beachfront, the 
plains and the hills, each zone presenting its 
own challenges, with  distinctive flora, fauna 
and topographical features requiring distinct 
architectural vocabularies.

“Originally we were hired as landscape architects 
by MontAzure but the scope has grown to encom-
pass  overall master-planning, and also now the 
design of the condominiums in the beach zone,” 
Palleros said. “We realised there were a lot of 
problems with the first masterplan, which did not 
adequately protect or take into account the green 
stuff with watercourses, steep hills, beautiful fea-
tures. The client realised the issues we pointed out 
were important, and so they appointed us to take 
over the master planning and take a holistic ap-
proach to the whole site.”

Palleros describes the ascent from the beach 
zone thus: “After leaving the beachfront we come 
to The Plains zone, which is a ‘linear park’ concept. 
So there is a sense of arrival that flows along the 
main entry to the project and also a pedestrian 
and cycling track that meanders from stretches of 
boardwalk along the main watercourses that wind 
their way down from the mountains and out to sea. 
And as the name suggests, there are also stretches 
of grassland, with various reveals and vistas catch-
ing the eye as you progress along with path, which 
is about a kilometre and a half in total.”

In the more rarified atmosphere of the Hill-
side zone, exceptionally exclusive three to five 
bedroom villas await, with architecture by the 
doyen of Thai designers, Lek Bunnag, and in-
teriors by the late Balinese interior design leg-
end Jaya Ibrahim.

It is Palleros, however, who provides the glue 
that will hold this vast and diverse project to-
gether. “Clients are beginning to understand the 
importance of a holistic approach,” he said. “It’s not 
just a matter of hiring an architect and then having 
someone put some trees in the leftover spaces.”

“When you study architecture, you focus on the 
building, you are trained to look at it like a sculp-
ture, whereas with landscape architecture, you look 
at every vista, every view plane, each wall and tree 
and every single bit of space as part of the whole.”  

“So when it comes to positioning of the build-
ings, the context, choice of materials, we have a 
huge advantage over a traditional architect’s ap-
proach. That is why we gravitate to resort projects, 
where the relationship between landscape and 
architecture is so important.”

“The MontAzure site is a challenge and a joy 
to work on, as the variety of topography is so 
unique. It goes from beautiful mature casuari-
na pines on the beachfront to real primary for-
est on the upper slopes of the hills, which is not 
something you expect to find in Phuket – trees 
growing in their original state, undisturbed and 
magnificent.”

“In these high hills, above 80m, there is no con-
struction. Just forest, a green reserve with hiking 
and mountain bike trails, perhaps a treetop walk. 
It’s going to be very special.”

Palleros takes special delight in revealing the 
specs and materials of his condominium de-
sign for The Residences at MontAzure, which 
will later be complemented by beach clubs, a 

Despite his love for nature, you won’t find many 
soft curves or fluffy bits in a Palleros design. A 
lover of the linear, Palleros is ahead of the curve 
and knows a straight line is the shortest dis-
tance between two points. Palleros designs do 
not meander or waste your time; here is a man 
who finds himself at vanishing point, painting 
with perspectives like an architectural Picasso.

Twinpalms Residences MontAzure will com-
prise of 75 luxury condominiums, with 100 
metres of absolute beach frontage, located 
between Millionaire’s Mile and the Amanpuri 
headland. It will be operated and managed by 
Twinpalms when it is completed towards the 
end of 2017. 

The project presents the first phase of Mon-
tAzure’s 454 rai site masterplan, valued at 
THB15 billion, which will feature a number of 
integrated components, including a branded 
five-star hotel, four beach clubs for public and 
private use, 13 exclusive private hillside estate 
villas and a 200 Rai nature reserve.

Kamala, neighbouring the famed ‘Millionaire’s 
Mile’, ranging from oceanfront to mountain-
side, babbling brook to murmuring surf, rag-
ged stands of casuarina pines casting dappled 
shadows on the golden sands of Phuket’s last 
large stretch of undeveloped beachfront to 
steep green slopes swaddled in almost impen-
etrable thickets of lush primary forest. 

MontAzure promises to be the crowning 
achievement in a career that includes collabo-
rations with starchitect Kerry Hill on Amanre-
sorts at Margaret River, WA and Curtis Island, 
Queensland, and landmarks in luxury like 
Phuket’s renowned Twinpalms and Baan Yamu 
resorts, Chiang Mai’s Chedi, a landscape refresh 
for Bangkok’s legendary Sukothai Hotel,  design 
and landscape for Bangkok’s trend-setting bou-
tique hotel Ad Lib, a flagship Andaz Resort in 
Bali, and some of the most sumptuous private 
homes in Asia and Australia.

With both a Bachelor of Architecture specialized 
in urban planning from the University of Belgra-
no in Buenos Aires and a Master of Landscape 

retirement community, food and beverage out-
lets and other retail space.

“We have really put a lot into getting the use of 
materials perfect for the environment,” he said. 
“For example, the treated pine we will use on the 
wooden trim and decking turns a beautiful silver 
colour as it ages, which will complement the col-
our of the pine needles in the casuarinas.

“The slabs of raw concrete which make up the 
main structural walls will be softened by the shad-
ow play of the shade trees and also by creepers 
that will spread across the concrete over time, 
softening the appearance and making it feel 
more organic. It’s a very natural colour palette 
that complements the environment. We are de-
termined to create something that is quite unique 
and different for Phuket.”

Website montazure.com
Email condos@montazure.com
Phone +66 93 624 8800
Sales office Kamala Beach, Phuket
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A strong alpha female might seem 
intimidating at first, but there’s 
more to her than just her fiercely 
strong persona. The alpha female, 
if you dare dabble, is the best 
girlfriend you’ll ever have. Here are 
just a few reasons why:

 She’ll always be 100% upfront with 
who she is.
You never have to guess if she’s putting on a 
front just to reel you in, because she doesn’t 
really care what you think. She’ll be her au-
thentic self because she lives by the mantra, 
“Take me as I am, or watch me as I go.” She 
holds her dignity in high regard and doesn’t 
feel the need to act innocent and fragile just 
to avoid scaring you off.

 She’ll challenge you to be a better man.
If there’s anything her man wants out of life, 
whether it’s a project or a goal he’s working 
towards, she’ll push and support him in his 
pursuit of obtaining it. She wants her partner 
to succeed, too, because she knows it makes 
them a better team when they’re both win-
ning.

 She lives life in the fast lane, which 
makes being with her fun.
She maximizes her downtime as much as her 
crunch time. When she’s not working her ass 
off to better herself, she’s enjoying life in the 
best ways she can. She’s not the homebody 
type and would rather go out and be social, 
hike a mountain, or jet off on a trip to make fun 
and lasting memories than get into a sweat-
pants-and-couch rut in her relationships.

Bill Murray is asked what he wants 
that he doesn’t yet have. His an-
swer is honest, candid, and reso-
nates with many of us. The king of 
curtness and demigod of deadpan, 
sat for an hour-long interview 
on Charlie Rose. Here are a few 
highlights.

In which Bill Murray reveals this wicked way 
of seducing directors with pasta and salad: 
“George told me the story of the [Monuments 
Men] a year before, while eatin’ pasta and salad, 
and I thought, ‘Oh, God, this sounds so good.’ But 
then, I thought, ‘I wish George would have asked 
me to be in that movie, it sounds so good,’ and 
then, nine months later, he said, ‘Are you busy?’ 
And I said, ‘I’m busy, but I’m not that busy!”

In which Murray, rebel that he is, sexily uses 
“balderdash” in its nonexistent verb form 
while describing the atmosphere on Cloon-
ey’s sets: “George comes to work in a great 
mood every day. It’s the lightest set I’ve ever 
been on, really. I usually feel like I’m the one that 
keeps things light, I’m always trying to calm 
people down and loosen them up, but George 
was just hilarious all the time. You put all these 
people in one place — we have all these tall 
tales and stories and lies to tell — you’d shoot a 
scene and then you’d stop and you’d just balder-
dash for 25 minutes and just laugh, and really 
you’d laugh until you hurt. It was really fun, it 
was like the old West.”

In which Murray embarrasses Matt Damon: 
“[Clooney]’s famous for playing a lot of pranks, 
and he had one good one on Matt Damon, was 
going to renew his vows with his wife and he 
was working out all the time so he’d look like 
he did when he first got married or something, 
and George told the seamstresses on the film to 
take in his pants a quarter of an inch every two 
weeks. So he’d go away and he’d come back and 
he’d put the pants on, and all of us knew, but we 
were all dead-faced and deadpan, looking at 
him, and you’d see the look on his face [Murray 
twists his face into a puzzled expression].”

In which Bill Murray observes Berlin social 
patterns: “The nightlife is the night-and-day 
life! They really go hard. The Germans we were 
working with were like, [does exaggerated Ger-
man accent] ‘Yes, we’re going to dance night’ 
and it lasts 41 hours. They go out and it lasts for 
a day-and-a-half.”

Responding to Rose’s concern about Cloon-
ey acting in, directing, and co-writing The 
Monuments Men: “That could be a hazard, you 
could think that that would be a problem, and 
with another actor, you’re right, that might be. 
But what George does in this movie is selfless. 
He’s doing the brunt work, he’s telling the facts. 
Those aren’t huge emotional moments that he’s 
got; it’s selfless service stuff. We have all the mer-
ry-go-round stuff, we have all the great stuff, 
and he’s doing the service work.”

 She’ll want you, not need you.
She doesn’t need a man to provide for her 
in life, because she provides for herself. This 
means if she’s with you, it’s purely because 
she wants to be with you. There’s nothing 
more sincere and amazing than a woman 
who truly wants you around even when she 
can rock the game of life on her own.

 She won’t nag you to get shit done.
If you forget to do things that need to be done 
from time to time, she won’t waste her time 
getting on your case about it. Instead, she’ll 
figure out a way to get them done on her own. 
She has better things to do with her time than 
nagging her partner about petty things.

 She won’t give up on important things.
She won’t throw in the towel on her relation-
ships at the first sign of struggle, because 
struggle is her middle name. She faces all 
challenges head on and she won’t hesitate to 
find ways to improve the life you share.

 She’ll make the first move without 
hesitation.
Sex with an alpha female will always be amaz-
ing because not only does she genuinely en-
joy passion and intimacy, she’ll actually be the 
one to initiate most of the time. Sometimes 
after a long hard day of killing it, she just 
wants to rip off the clothes of the man she 
cares about. And she’ll always leave you won-
dering when she’s about to jump you next.

 You don’t need to worry about her.
If she goes out with her girls or has to take a 
trip somewhere without you, you don’t need 
to worry she’s going to be faced with any 
damsel in distress moments, or that you’ll 

Charlie Rose becomes Bill Murray’s worried 
mother, observing, “Your life isn’t a carefully 
thought out, well-planned life.” Murray’s re-
ply: “What a nice way of saying that. I’ve never 
heard anyone be so compassionate towards me. 
I live a little bit on the seat of my pants, I try to be 
alert and available. I try to be available for life to 
happen to me. We’re in this life, and if you’re not 
available, the sort of ordinary time goes past 
and you didn’t live it. But if you’re available, life 
gets huge. You’re really living it.”

In which Bill Murray becomes a self-help guru: 
“Yes to life!”

On naturalism: “It’s fun to watch someone like 
John Goodman, and yet it takes work. People 
say ‘he’s not acting, he’s being himself.’ Well it’s 
hard to be yourself, it’s the hardest job there is.”

On the reason’s he’s not currently removing 
your kidney stones: “I wanted to be a doctor 
once upon a time, but it turns out you’ve got to 
study, and that wasn’t going to happen. I had 
no idea what I was going to do. I had trouble 
holding jobs because they want you to be on 
time. That wasn’t going to work. Working in the 
theater, you didn’t have to get to work until 9 
o’clock at night.”

On the key to being funny: “It seems like at Sec-
ond City we didn’t call ourselves comedians, we 
were ‘actors.’ Being funny, you’ve got to be able 
to play straight, which sounds like a paradox, 
but it’s not. So, if you can play straight to play 
funny, playing straight isn’t a big thing at all. I 
started making comedies because I came out of 
SNL and those were the things I’d get asked to 
do. Now I get all kinds of straight parts, and peo-
ple say, ‘Oh, you’ve made a change in your life,’ 
and I go ‘no, this is what I get asked to do.’ Lately, 
people ask me to do straight things, or straight 
things that have a little bit of humor to them.”

In which Murray, reprising his role as self-
help-guru, subtly proselytizes the teachings 
of The Secret: “Sometimes I feel like I want to 

need to rescue her from any situation. She’s 
a woman, not a princess; she’s got this shit 
handled.

 She won’t let herself go.
The alpha female likes to be on point, always. 
This goes for her career, her health, and her 
looks, so you don’t need to worry about her 
falling into any lazy ruts or that eventually 
she’ll be rocking nothing but sweatpants and 
a messy bun for days on end. She’ll have lazy 
days like any other woman, but they won’t 
last long because she can’t stand not being 
the best version of herself she can be.

 She’s extremely loyal to the ones she 
loves.
When she’s in love, she has her boyfriend’s 
back in every way, shape, and form. She’ll 
challenge you to be the best version of your-
self while taking care of anything you need 
in support along the way. She views her re-
lationships as priceless partnerships and just 
like her go getting attitude about her life 
overall, she’ll strive to make your duo the 
best possible team you can be together. Be-
cause she doesn’t live a mediocre life, she only 
wants what’s amazing. If she’s with you, you 
must be pretty amazing to capture her heart 
and attention.

By Andrea Wesley

do something really funny. I feel like I’m going 
to do something funny, soon. And usually when 
I think that way, it comes. Like, I had a wish that 
I could do a movie that was sort of romantic. 
And then Sofia Coppola asked me to do this Lost 
in Translation, which was about love, and even 
though I wasn’t in love with Scarlett Johansson, 
she was in love and struggling and I was in love 
and struggling.”

Describing what he would have said if he’d 
gotten the Oscar for Best Actor for Lost in 
Translation: “I was going to say, when I heard I 
was nominated with — and I’d name the oth-
er [nominees] — I thought I had a pretty good 
chance. And I just thought no one had ever giv-
en that speech.”

Discussing his discomfort with Wes Ander-
son’s hyper-hipster dress code: “Wes’s movies 
keep getting better, but wait until you see this 
next one, this Grand Budapest Hotel, this is like 
a Time Square billboard dropped on your head. 
It’s amazing. He’s just great fun. We’ve become 
great friends and I really love him. He has his 
own fashion sense, that’s for sure, and he tries to 
dress everyone in the movies like himself, which 
is really cruel… Your pants cuffs never reach 
your shoes.”

Sharing an anecdote about a surprisingly 
sweet drunk-dial: “You gotta wish big. I’d like 
to see what I could do. I got a drunken phone 
call from a friend of my sister, and she called 
me in the middle of the night, and I was like, ‘oh 
boy,’ — you ever get someone calling you when 
they’re not their best? And she was really lovely 
and really charming, and she said, ‘you have no 
idea how much you can do, Bill. You can do so 
much.’ And I’d never had anyone talk like that. 
And it’s funny — it was a drunken phone call in 
the middle of the night, and I listened to her for 
40 minutes or so, while I was falling asleep, but 
it was like it came from the other side. It was a 
voice that was intoxicated, like those visionaries 
speaking to you in the night and coming into 
your dreams, and I hope to remember that — 
that encouragement.”

In which Murray reveals the last, unspoken 
line of Lost in Translation: “I told the truth once 
and they didn’t believe me, so I just said ‘to hell 
with it, I’m not telling anyone.’ I whispered in her 
ear, but the moment happened, and I was wired 
— they had microphones — and Sofia and Ava 
Cabrera the script supervisor had this moment 
where they just looked at her and said, ‘He 
doesn’t have to say anything. You don’t have to 
hear anything.’ And I had the same feeling from 
60 yards away. I went, ‘It doesn’t matter what 
the hell I say in her ear. This will be a wonderful 
mystery.’”

By Moze Halperin

RELATIONSHIP WHY AN ALPHA FEMALE IS THE 
BEST GIRLFRIEND YOU’LL EVER HAVE

PEOPLE BILL MURRAY
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Earlier this month it was an-
nounced that the Second Phuket 
Interclub Golf Trophy will take place 
at Blue Canyon Country Club on 
December 17 and 18, 2016. Held 
between the two most esteemed 
members clubs in Phuket, the 
exciting “Ryder Cup” style match 
is being contested between 
Laguna Golf Phuket and Blue 
Canyon Country Club. 
 
After much deliberation, the event was creat-
ed and organized in 2015 by Laguna Phuket 
management and the valued members of 
both clubs. The trophy was kindly donated by 
the then Club Champions and Interclub Cap-
tains, Giovanni Palazzoli (Laguna Phuket) and 
Alec Pettigrew (Blue Canyon). The inaugural 
event was held in December 2015 at the new-
ly renovated Laguna Golf Phuket.  
 
Benefiting from the home field advantage, 
the Laguna Phuket Team raced to a 4 – 1 
point lead around their newly revamped golf 
course in the morning Foursomes. The four-
ball matches in the afternoon provided a 
more even contest, with Blue Canyon battling 
back to a 2 – 3 win. This meant that at the end 
of the first day, Laguna Phuket held a margin-
al 6 – 4 overall lead. 
 
There were 12 points available on day two 
as all players competed in the Singles Match 
Play. At the half way stage, Blue Canyon had 
mounted a comeback and led in the first six 
matches, while Laguna Phuket’s strong mid-
dle order provided some resistance. In the 
end, the Blue Canyon team were crowned 
2015 Champions and took the overall match 
with a final score of Laguna Phuket 10 – Blue 
Canyon 12. 
 
Director of Golf, Paul Wilson, said: “Hosting the 
first event last year was fantastic! Welcoming 
both teams to Laguna Golf Phuket and play-
ing traditional scratch match-play golf was a 
joy for all involved. Laguna Golf Phuket was 
proud to initiate this event with our members. 
We would like to thank Blue Canyon Country 
Club for hosting the return match later this 
year.”
 
Having narrowly lost the first event by just 
two points, the Laguna Golf Phuket team will 
be keen to seek sweet revenge over their ri-
vals when they visit Blue Canyon in Decem-
ber. After launching several exciting new 
membership options in 2016, Laguna Phuket 
expects to field an even stronger team this 
year. However, with a home advantage, the 
Blue Canyon team will be sure to provide 
tough competition!

GOLF DATES CONFIRMED FOR THE SECOND 
PHUKET INTERCLUB GOLF TROPHY! 

Laguna Golf Phuket Team

Blue Canyon Country Club Team
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ON THE ROOF @ NOVOTEL PHUKET KAMALA BEACH

Welcome to Novotel Phuket Kamala 
Beach, a resort-style property in 
a modern design featuring villas, 
suites and superior rooms, situat-
ed in a unique location directly on 
Kamala Beach with uninterrupted 
views of the Andaman Sea on the 
west coast of the island, and about 
30 minutes from Phuket Interna-
tional Airport. The hotel facilities 
include an all-day dining restau-
rant, three unique bars including 
the spectacular On the Roof Bar, 
multi-functional meeting rooms, a 
ballroom, swimming pool, fitness 
center and In Balance Spa. 

On the Roof by Novotel Phuket Kamala Beach 
is an amazing rooftop bar with an unforget-
table 180-degree view of Kamala Bay’s clear 
turquoise waters surrounded by forests and 
stunning sunsets, making it an absolute must 
for travelers to the area. The bar offers a wide 
selection of fresh local cocktails, beer, wine, 
soft drinks, fantastic live entertainment and a 
daily two for one happy hour.

There is an extensive delicious Thai, European 
and Italian inspired à la carte menu available 
and even sharing platters for a light bite while 
sipping exotic cocktails and enjoying Kama-
la Beach’s famous sunset. Not to be missed 
is our resident musician, Noel, who with his 
fantastic voice and acoustic guitar takes the 
whole experience of cocktails at sunset to a 
new level.

Seafood Platter for Two
On the Roof specializes in sharing platters and 
the popular Seafood Platter for Two doesn’t 
disappoint. It features steamed New Zealand 
mussels, grilled calamari, chargrilled sea bass 
and prawn skewers, king prawns and our fa-
mous soul kitchen battered sea bass — and 
best of all includes two house drinks as well!

Sunset Cocktail Green Dream
A play on the Long Island Iced Tea, locally 
sourced spirits are shaken over ice with cran-
berry juice, and served in recycled bamboo 
tubes — this drink not only reflects our envi-
ronmental values — it tastes pretty good too.

The On the Roof team looks forward to wel-
coming you to the Novotel Phuket Kamala 
Beach experience — enjoy.

Novotel Phuket Kamala Beach
(located at the North-end of the beach)
Tel: +66(0) 76 30 37 00
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guests, but also how to get things done, from 
making sure the concierge has the right infor-
mation to make restaurant bookings to up-
dating the housekeeping department on the 
right time to service the rooms.

Don’t immediately ask for a manager just be-
cause you don’t think the front desk agent can 
handle your important issue. In most hotels, 
the front desk staff is given a considerable 
amount of responsibility to not only address a 
guest concern or request, but also to provide 
immediate restitution for any guest problems 
that arise. Ritz-Carlton Hotels is one of the 
best examples of this, giving front-line staff a 
dollar value limit within which they can com-
pensate guests—that can be anything from 
a complimentary drink to a luxury bathrobe.

Don’t mock the staff’s level of English. We live 
in an international world. Front desk agents 
work hard to ensure they’re communicating 
as effectively at possible. Having a guest sneer 
or roll their eyes when they hear a slight ac-
cent is not only unnecessary, but also down-
right insulting. Be respectful and patient.

Don’t talk about how rich you are, how impor-
tant you are, or how big a loyalty member you 
are. Almost always, your reservation pops up 
on the screen screaming of loyalty status, im-
portance and the level of care that is required. 
Throwing down an “Amex Black” card and ask-
ing the front desk, “Do you even know what 
that this?” is just plain silly and does not serve 
any purpose (Yes, this actually happened.) 
Amex Black card or not, as a guest, you’re ex-
tremely important to the hotel.

Don’t ask for unreasonable freebies. Guests 
sometimes believe that one small problem 
immediately entitles them to a free amenity 
or even a room. Most hotels have clear pol-
icies and procedures highlighting what level 
of guest problem receives what level of com-
pensation. A missed turn down service does 
not always mean a free stay at the hotel. Be 
fair about what you are asking the hotel for 
and make sure that it is reasonable. Asking for 
something unreasonable makes you look like 
an opportunist and you’ll lose credibility.

By hotelchatter.com

Got a problem with your hotel room 
that needs to be resolved? Follow 
this advice from a former hotel 
front-desk manager and you’ll have 
the issue straightened out in no 
time.

“Can you please arrange a wake up call for me?” 
Check. “Can you please have someone pick 
up my laundry?” Check. “Can you please have 
someone service my room?” Check. “Why is my 
TV not working?” It will be fixed, check.

The front desk is truly the heartbeat of any 
hotel. That isn’t to say that the other depart-
ments (like housekeeping and engineering) 
aren’t equally important, but the front desk 
serves as the main go-to point for every single 
issue, good or bad, for all hotels.

The true mavericks of this department are 
the front desk agents, who are the face of the 
hotel and constantly get called upon to do 
every single task, whether it is within their job 
description or not. They ensure that no mat-
ter what problem arises, the guest’s issue will 
be sorted out through one point of contact: 
them.

So if you have a complaint, what’s the best 
way to get the front desk agent on your side? 
Here are some Do’s and Don’ts for effectively 
complaining to the front desk:

Do be specific about your complaint. Try to 
provide as many details with regards to time 

and place as possible. The more information 
you can give about what went wrong and 
when it went wrong, the more the front desk 
can help you. They will take this information 
to the other departments who can also assist 
in righting whatever went wrong.

Do try to remember names. If not, try to re-
member faces. While this seems an odd thing, 
it is really helpful for front desk staff to follow 
up with guest requests. Simply saying “I spoke 
to someone about my car service”; or “There 
was a girl here yesterday” is just as helpful as 
saying “I spoke to everyone.” Being more spe-
cific not only speeds up the follow-up process, 
but also gives your query more credence and 
things can be taken care of more efficiently.

Do follow up. Yes, this is the job of the ho-
tel, and it is done most the time. But some-
times, front desk staff doesn’t hear whether 
the guest is really happy with the outcome 
of their efforts. On your way out of the ho-
tel, stop by the front desk and give them an 
update. This also helps the agents remember 
you even more.

Do ask for management to step in when 
things get really, really bad. If your complaints 
have gone unheard or unattended to, now is 
the time to ask for senior management to get 
involved. The most effective way to do this 
is by clearly stating the times and staff with 
which the complaints were filed. This allows 
the hotel to immediately fix the problem 
while also going the extra mile and providing 
a complimentary amenity. It also allows the 
hotel to learn from those mistakes and make 
sure it doesn’t happen again.

Don’t talk down to or look down upon front 
desk agents. Remember, front desk 
agents are some of the most qual-

ified and skilled multi-taskers 
in the industry. They not 

only know how to 
communicate 

effectively 
with 

COMMUNICATION HOW TO EFFECTIVELY COMPLAIN 
TO A HOTEL’S FRONT DESK

____________ GREECE ____________ ____________ MALI ____________ ____________ BRAZIL ____________

____________ TIBET ____________ ____________ CHINA ____________ ____________ COLOMBIA ____________

____________ CUBA ____________ ____________ ETHIOPIA ____________ ____________ FINLAND ____________

____________ INDONESIA ____________ ____________ IRAN ____________ ____________ LATVIA ____________

____________ THAILAND ____________ ____________ MEXICO ____________ ____________ MYANMAR ____________

____________ SINGAPORE ____________ ____________ RUSSIA ____________ ____________ ROMANIA ____________

The Atlas of Beauty
Female photographer Mihaela Noroc travels and 
captures the natural beauty around the world showing the 
diversity of our planet through portraits of women.
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Tel 094 480 0883  |  OPEN DAILY 11:00-Late  |  TAXI  หาดบางเทา 700 เมตร จาก โรงแรมทวินปาล์มส์ ภูเก็ต

Phuket’s Most Exciting Seaside 
Restaurant, Lounge & Bar

B A N G TA O  B E A C H

The extra long sofa bench under roof cover is 
an ideal spot for groups to gather, while those 
seeking a bit more peace and exclusivity may 
dine at one of the tables dotted along the res-
taurant’s central reflecting pool like lilies on a 
pond. Palm Seaside’s large wooden deck of-
fers easy dining for couples or groups, while 
its large bar set on the seafront is sure to be 
a coveted spot for savouring drinks at dusk.

Palm Seaside’s seaside setting offers a majestic 
backdrop for weddings and special occasions, 
both day and night. Contact our team to find 

out how our sensational setting and experi-
ence can help you create a memorable event.
 

Palm Seaside 
Open 11am till late daily.  
Tel 094 480 0883, 094 480 0937. 
Bangtao Beach (700 meters North of Twinpalms 
Phuket Resort).
Car park across the beach road.

facebook.com/palmseaside 

Bringing contemporary style and 
delicious ocean delights to beau-
tiful Bangtao Beach, Palm Seaside 
has quickly become Phuket’s 
coveted dining destination since 
opening in January 2015.

Found on the Bangtao beachfront, just 700m 
away from the Twinpalms Resort, Palm Seaside 
celebrates the riches of the sea by serving up 
fresh seafood in imaginative styles and tastes.

Vibrant Tastes
Palm Seaside’s new menu presents the fin-
est selections from Thailand and around the 
world. Try our fresh oysters, sourced both lo-
cally and from France and Australia. 

Choose from Phuket lobster, white snapper, 
blue crab, king prawns, garoupa and more, 
served grilled, steamed or poached with 
homemade spicy Thai chili, aioli, tamarind 
and tartar sauces. The sizzle and aroma of 
your top-quality selections will whet your ap-
petite as they’re prepared by our chefs with 
finesse and care on the open grills.

Our Japanese choices include Sashimi, Sushi, 
Hosomaki, Rolls and Cones, each brimming 
with flavour and freshness. Other tempting 
dishes from the menu: Linguini with Anda-
man prawns, Spaghetti with clams and white 
wine sauce, Hokkaido scallop skewers, and 
King prawns in red curry paste.

Palm Seaside also sprinkles some tasty ‘turf’ 
dishes into its ‘surf’ mix with New Zealand 
lamb chops, beef cheese burger, green chick-
en curry, and spicy minced chicken with Thai 
basil leaves.

Add romance or a sophisticated complement 
to your meal with our distinctive drinks, from 
Champagne Moet & Chandon Ice imperial 
served with fresh mint and berries, to a selec-
tion of sparkling, white, rose and red wines. 
After your meal, treat yourself to a delicious 
dessert, or perhaps a relaxing cigar session 
with our selection of top-quality Cubans.

Exotic Sights
Palm Seaside’s prime beachside location at 
the edge of a fishing village is connected to 
the sea and Phuket’s age-old ways of life. Sit 
back and take in the full panorama of Bang-
tao bay, with the island’s iconic long-tail boats 
gliding in to anchor just offshore. As the sun 
sets over the sea, Phuket’s tropical glory is un-
veiled in full view. The perfect spot for a relax-
ing sundowner or a romantic evening escape.

Inspiring Design
Palm Seaside’s light and open style evokes the 
beauty and tranquility of the sea. Its design 
was created and brought to life by Martin Pal-
leros of Argentina, designer of the Twinpalms 
Phuket Resort and several luxury properties 
around Asia, acclaimed for his elegant de-
signs in harmony with nature.

PALM SEASIDE BY TWINPALMS
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It all began when our guests in 
Chiang Mai kept asking if we had 
a Deep Relax branch in Phuket for 
when they continue their jour-
ney from beautiful, charming old 
Chiang Mai to the beach paradise 
of Phuket. 

As such a branch was yet to be established, 
our Deep Relax team decided to look for a 
suitable location and found a very nice brick 
house in Cherngtalay, near Laguna Phuket. 
Deep Relax Phuket opened its doors on June 
1, 2016, providing four double spa rooms, one 
with its own Onsen pool, and five day beds for 
foot spa treatments, manicures and pedicures.

Deep Relax Phuket is a boutique spa offering 
an incomparable 5-star service. As soon as 
guests arrive at the spa, they can chill down 
with our complimentary drinks — Perrier, 
S.Pellegrino, Evian or a hot green tea.

Deep Relax has many spa packages and mas-
sage treatments for  guests to choose from, 
according to their relaxation and pampering 
preferences. “Mad about Coconut” is our sig-
nature spa package — three hours of treat-
ment, beginning with deep cleansing sea salt 
and milk foot spa, followed by a reflexology 
massage to relax aching feet. Guests will 
enjoy the rich coconut and sugar full body 
scrub to exfoliate and remove dead skin. Af-
ter a refreshing rain shower, the pampering 
continues with a hot coconut compress and 
deep relaxing full body massage with coco-
nut aroma oil. The massage strokes will focus 
on deep tissue and nerve massage, as well 
as muscle relaxation to enable guests to feel 
completely rejuvenated. 

At Deep Relax, for the ultimate convenience, 
we provide in-house transportation to and 
from your chosen hotel, shopping complex or 
restaurant. So if you feel like being pampered, 
amazing Deep Relax Phuket is waiting for you.

Call us now to make a spa reservation. We pro-
vide a convenient spa limousine service to col-
lect and return you to your preferred location. 

Come on into Deep Relax Phuket, where 
amazing pampering awaits you.

deeprelaxspa.com

DEEP RELAX - PHUKET
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There are few things more authen-
tic about my life right now than the 
fact that I am constantly trying to 
dress in a way that is as close to 
naked as possible without getting 
in trouble.

I have always loved clothes. In middle school 
I shopped exclusively at cheap stores like 
Charlotte Russe and Forever 21. I didn’t have 
enough money for good clothes, but it didn’t 
really matter, because I thought all the “good 
clothes” were boring. I liked having the ward-
robe diversity to dress myself in what were 
sometimes closer to costumes than actual 
outfits.

At some point in middle school, like most 
girls, I started reading fashion magazines. My 
mom was dead set against them, but I adored 
all the fabulous outfits. The women in the 
magazines didn’t dress ANYTHING like the 
girls in my high school; fashion seemed weird 
and unique and beautiful! At first I felt encour-
aged to treat fashion like an exploration, and 
continued dressing in ways that pleased me.

But eventually a shift took place. Through 
those glorious fashion magazines, I learned 
that I had been using clothes wrong. Clothes 
weren’t for self-expression and fabulous vis-
uals, I finally learned. Clothes were for tricking 
people.

It became clear as I consumed story after sto-
ry on how to dress myself that some clothes 
were only ok for some bodies, and other 
clothes were ok for other bodies. It became 
clear that as a woman with curves, my job was 
to constantly downplay and disguise those 
curves and keep people from noticing them. 
It was unacceptable to just “wear” my clothes, 
I had to arrange them in a way that created 
complicated optical illusions, so as to not of-
fend anyone or give the wrong impression.

When I got dressed, it was my responsibility 
to manipulate the thoughts of everyone who 
saw me that day. Everything I wore was de-
signed to draw the eyes of onlookers to one 
place on my body, and to keep their eyes from 
going somewhere else.

Anything that jiggled had to be held down so 
that people didn’t think I was fat.  Anything 
provocative had to be offset by something 
conservative so that people didn’t think I was 
slutty. Anything too short had to be “length-
ened” and anything too long had to be “bro-
ken up.” Every morning for over a decade, I 
performed a complicated ritual of deciding 
how I wanted to trick people that day. What 
did I want them to see? What did I want them 
to gloss over?

It was of absolute dire importance that no-
body ever find out what I really look like. This 
was my area of expertise- this is what the 
fashion magazines had trained me for.

One common challenge for readers 
of The 4-Hour Workweek is the 
creation of a “muse”: a low-main-
tenance business that generates 
significant income. Such a muse 
is leveraged to finance your ideal 
lifestyle.

“Square 36” by Bob Maydonik

Describe your muse in 1-3 sentences.
Oversize yoga mat.

What is the website for your muse?
www.square36.com

How much revenue is your muse currently 
generating per month (on average)?
$10,000 – $25,000 per month.

To get to this monthly revenue number, how 
long did it take after the idea struck?
1.5 years

How did you decide on this muse?
I was doing P90X and was annoyed by how in-
adequate my typical yoga mat was. My good 
friend, who is also an entrepreneur, convinced 
me that we should give Tim’s formula a try. So 
we plugged our big yoga mat concept into 
the 4HWW business model, and that’s how 
everything got started.

What ideas did you consider but reject, and why?
We thought about doing a free-standing pull-
up bar (and we’re actually still considering 
this). We also considered rings that could be 
attached in a door way frame for doing pull-
ups, like gymnastic rings for home-based 
workouts. We rejected the rings for a few rea-
sons: (1) RingTraining.com was already doing 
it, and (2) we were going to have to deal with 
a few different manufacturers to have one 
product made. It was too complicated and 
wasn’t worth the hassle. More importantly, 
the market for ring trainers is much smaller 
than the market for yoga mats.

What were some of the main tipping points (if 
any) or “A-ha!” moments? How did they come 
about?
Sorry, no major tipping point moments for us. 
We’re both entrepreneurs and were already 
part of the New Rich!

What resources or tools did you find most help-
ful when you were getting started?
Alibaba.com to source our manufacturer. We 
also really lucked out with Google Adwords. 
Google built our Adwords campaign for 
us, then they gave us seed money credit to 
launch it… all for free.

What were your biggest mistakes, or biggest 
wastes of time/money?
Our biggest mistake occurred when we or-
dered our first 20 prototypes. We bought a 
large roll of PVC mat and asked the yoga sup-

While this seemed completely normal (after 
all, don’t all women do this?), I eventually 
realized this habit was causing me to live in 
fear of people finding out what my body real-
ly looked like. I started to challenge that fear 
by pushing out of my comfort zone when it 
came to my clothes, and removing layers of 
disguises. First I got rid of all my push-up bras, 
then I started working out in just a sports bra. 
I couldn’t believe how vulnerable both of 
those things made me feel, but also how free!

Every little step I took after that was con-
scious, and every step was uncomfortable. I 
remember vividly the first time I went braless 
in NYC (I was so scared I could barely breathe). 
But eventually it got easier.

I started wearing just underwear around the 
apartment with friends. I wore less and less at 
the gym. I gave up sleeves, and then I start-
ed cutting up my clothes. Backless, sideless, 
shorter and shorter. I took my clothes off any 
chance I could, and my social media accounts 
reflected that.

This exploration of how little I can get away 
with wearing in public was fucking liberating.

As I removed layers of fabric, I also removed 
the burden I had been carrying around for 
over a decade: the burden of controlling how 
other people experience my body. I was re-
moving myself entirely from the responsibil-
ity to control how people  receive me, and I 
felt wildly free.

I felt completely safe to be myself, and that 
meant all of me. No hiding. And that’s when I 
realized the deeper significance of my journey 
to nakedness. I have several instances of sex-
ual assault in my history, and I went through 
an experience at 19 involving an emotionally 
abusive partner.Wearing clothes had been, 
without even realizing it, a layer of protection 
between myself and a world that felt unsafe.

It was a way that I made sure nobody hurt 
me again. I refused to dress “like a girl” be-
cause I felt safer in the less sexually inviting 
role of being just “one of the guys.” I accom-
plished this role with the way I dressed, and 
when I started wearing girlie dresses, I did so 

ply wholesaler who we bought it from to cut 
them into 6ft x 6ft mats. If you look on this 
yoga wholesaler’s website now, you’ll see they 
totally ripped off our idea (they took a picture 
of our mat) and took credit for it. We dealt 
with this by changing the color of our mat to 
black, amping up the density and thickness, 
then de-bossing it with our logo. Luckily, the 
wholesaler has done a crappy job marketing 
his product. I don’t think he’s affected our 
sales too much, but it’s still a piss-off.

What have been your key marketing and/or 
manufacturing lessons learned?
Key manufacturing lesson: Guangxhi (Manda-
rin for ‘connection’). This is how the Chinese 
do business. When you meet, you talk about 
your family for two hours, then discuss pric-
ing/terms for the last 10 minutes. If you go out 
for beers with the factory manager, you will 
get way better pricing/terms.

Marketing lesson: it matters what time of day 
your ads appear. Most people aren’t shopping 
online during their workday. Ads that appear 
on weekday nights are best.

Also, incorporating the cost of shipping into 
our price and advertising “FREE SHIPPING” has 
been pretty effective for our Google Adwords 
campaign.

If you used a manufacturer, how did you find 
them? What are your suggestions for first-tim-
ers?
We found our manufacturer using Alibaba. 
My suggestion is to find a minimum of three 
manufacturers who can make what you want. 
If you’re dealing in China, there’s a good 
chance all of your manufacturers will be in 
the same town (different towns seem to spe-
cialize in manufacturing one type of product). 
Go and visit with them all personally. Chinese 
manufacturers will almost always tell you that 
they can do what you want, but when you 
actually meet with them in-person and show 
them what you want, 2/3 of them will not be 
capable of producing your product. We vis-
ited five factories for our mat, all of which 
assured us through e-mail that they could 
produce our product. Only one of the five fac-
tories actually could.

consciously as a form of healing and moving 
forward. The truth is, wearing less and less 
clothes was my way of telling the world that 
I trusted her again.

I was my coming-out as a woman who felt 
safe being a woman, and as someone who 
knew it wasn’t my fault. My desire to get more 
naked perfectly aligned with the the timeline 
of when I no longer felt constantly afraid. I felt 
safe, and I felt myself blooming from a defen-
sive and angry kid into a woman whose heart 
was the size of the universe.

I felt safe in my body, and I no longer needed 
to hide or protect myself with clothes. As I 
stripped off layer after layer, I realized I was 
in the final stages of healing from a wound 
that was so deep and powerful that I honest-
ly didn’t know if I would ever come out the 
other side.

Deciding that it’s not my responsibility to con-
trol other people’s experience of my body was 
liberating, but deciding that I could trust the 
world again was nothing short of  a spiritual 
miracle.

Some people don’t understand how I can pos-
sibly believe that getting naked doesn’t put 
me in danger, or turn people on. I know it’s 
hard to grasp. My day to day near-nakedness 
isn’t intended to turn people on, but I still un-
derstand that showing so much skin is “sexy.”

The truth is, that’s part of what makes it so 
healing. I choose to not let other people’s re-
sponses be my business. I trust that people 
are good. I trust that by behaving in align-
ment with my higher self, and diligently hold-
ing others in unconditional positive regard, 
that I will be treated with respect, autonomy, 
and compassion.

Feel free to call me naive, but I see it proven 
over and over. I trust in my intuition, and in 
the capacity for all humans to be bigger and 
better and more loving than anyone gives 
them credit for. That combination is what I’m 
celebrating every time I choose to dress my-
self in as little fabric as possible.

That’s what I’m celebrating when I push the 
limits of how little will still be considered 
“acceptable attire” (or at least, “legal attire”) 
when I go out. It’s what I’m celebrating when 
I do acro yoga mostly naked with trusted new 
friends. It’s what I’m celebrating when I sign 
up to do naked photoshoots, and take every 
possible opportunity to doff my clothes, both 
in the real world and on the internet.

Maybe someday I’ll go full nudist. Maybe I’ll 
eventually swing the other way and feel em-
powered by wearing modest, ladylike clothes. 
But in the meantime, living life mostly naked 
has been, hands down, the most liberating, 
joyful, and healing practice of my entire life.

By Jessi Kneeland

Any key PR wins? Media, well-known users, 
or company partnerships, etc.? How did they 
happen?
“The New Rules of Marketing and PR” by David 
Meerman Scott is a killer book on PR/media. 
However, we haven’t really done a lot of PR/
media stuff for Square36. We focused a lot of 
energy on retail after reading “This Business 
has Legs” about the ThighMaster. We will be 
testing in 10 Costco stores across Canada, and 
are also in negotiations with another large Ca-
nadian retailer.

Where did you register your domain (URL)?
netfirms.com

Where did you decide to host your domain?
bluehost.com

If you used a web designer, where did you find 
them?
I was lucky: my web designer was my former 
next-door neighbor.

If you were to do it all over again, what would 
you do differently?
I’d probably pick a product that’s easier to 
ship. A 6ft x 6ft yoga mat that weighs ten 
pounds is not as easy to ship as a pair of shoes 
or a DVD. Plus, you can fit a much smaller 
product in a Sea-Can, which would be a nice 
savings.

What’s next?!
Counting dollars and sending Tim a mat:) 
Thanks for the inspiration.

timothyferriss.com

BODY THE SURPRISING REASON I’M ALWAYS 
MOSTLY NAKED

MONEY ENGINEERING A “MUSE” – CASE STUDY OF A 
SUCCESSFUL CASH-FLOW BUSINESS
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Amidst coconut palms and gently 
rolling slopes, The Surin Phuket 
elegantly punctuates the tropical 
landscape along the island’s finest 
white sand beach at the tranquil 
Pansea Bay. 

Tucked away at the fringe of the resort with 
a prime beachfront location is the Beach Res-
taurant. Enjoy a romantic dinner al fresco un-
der the stars on the lush manicured lawn ser-
enaded by the soothing waves while perusing 
the menu featuring authentic Thai Cuisine 
and fresh grilled seafood and BBQ inspired by 
the seaside.

Open from 17.00 – 23.00 hrs daily.
Reservation is highly recommended.

Find us on: 
Thesurinphuket.com 
Facebook.com/page.thesurinphuket

BEACH RESTAURANT BY ‘THE SURIN PHUKET’
AUTHENTIC THAI AND SEAFOOD

The Surin Phuket 
Pansea Beach, 118 Moo 3, Choengtalay, Talang, Phuket 83110 

t 076-316-400
hotel@thesurinphuket.com, www.thesurinphuket.com
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or Western dishes, elegantly served on genu-
ine Thai crockery. This is the one Phuket beach 
picnic you will not forget.

There are some occasions which demand the 
extraordinary, and there is nothing better 
than to be on board a truly luxurious yacht, 
surrounded by some of the best cruising wa-
ters to be found in Asia. When it comes to lux-
ury yacht charter, Limestone Adventures has 
the fleet to impress.

The Limestone Adventures yacht fleet con-
sists of fast yachts like the sleek and sexy 47 
feet Italian built Cranchi or a Sunseeker Por-
tofino all the way to the overwhelmingly lux-
ury of 20 or 30 meter yachts. It is your choice 
and you can be sure you will find the right 
yacht to meet all your expectations.

The sumptuous and tasty cuisine served on 
board during the full-day cruises plus the 
service minded crews; consisting of an expe-
rienced skipper, crew and a hostess, will make 
your day very special. 

All boats and yachts are available for half-day 
and full-day cruises and some selected yachts 
offer overnight cruises or extended multiple 
day charters. 

An Overnight Charter on a luxury yacht is the 
ultimate getaway from all the hustle and bus-
tle of daily life. With the option to set anchor 
wherever you like, it is up to you to decide 
how near or far from everybody else you want 
to be.

Charter length depends on your mood and 
your appetite for adventure. A simple over-
nighter or an extended multiple day cruise, is-
land hopping with our luxury sports cruisers, 
or a cruise on a comfortable yacht with your 
own hostess, cook and skipper, the Limestone 
Adventures team will arrange your dream hol-
iday on the water.

A Trip Advisor Review: “All About the Details... 
It was one of the best days of our lives. Really. 
We’ve done a lot, but the level of extraordinary 
detail that flanked each visit and experience 
was appreciated and noted. It is all about the 
details and you thought of it. From the Perrier 
(thank you!) to the glassware for our cham-
pagne (even though we didn’t ask or alert you 
to it), to the beautiful batik picnic cloth on the 
beach. From the lovely crew to the food prep 
(delicious!), we enjoyed it all. It was superb. A 
day unlike any other.” 

Limestone Adventures  
Phuket Boat Lagoon, 20/16 Moo 2  
Thepkrasattri Road, Koh Kaew  
Phuket 83000  
Mobile: (+66) 081-979 0525  
www.limestoneadventures.com

Phuket offers the richest selection 
of boating destinations found any-
where. From the limestone cliffs of 
Krabi, Phi Phi and Phang Nga Bay 
to beautiful and isolated stretches 
of beaches on Phuket’s West Coast. 

Whatever your choice — snorkeling, sun 
bathing or just plain relaxing — Limestone 
Adventures will get you there fast, safe and in 
comfort and style.

The diversity of their fleet is one of the main 
reasons for the success of Limestone Adven-
tures. Be it big or small, and anything in be-
tween, they have it in their fleet. Choose from 
a versatile  31 footer for a couple or a small 
family, or go for the spacious and comforta-
ble Silvercraft 38CC for up to 10 guests. Either 
way, the Limestone Adventures speedboat 
fleet takes you to your dream destination in 
no time.

Lunch during the speed boat trips is served as 
a private beach picnic. All of our speed boats 
leave port with a wicker picnic hamper of Thai 

PHUKET’S MOST CONTEMPORARY 
AND DIVERSE CHARTER FLEET.

PRIVATE CHARTERS
FULL AND HALF DAY CRUISES

PHANG NGA BAY, KRABI, PHI PHI
PRIVATE BEACH PICNIC

Sunshine Charter Ltd.
Phuket Boat Lagoon 

Tel: +66 76 273 328  Email: phuket@limestoneadventures.com
limestoneadventures.com

DISCOVER YOUR OWN PRIVATE PARADISE.

THE LIMESTONE ADVENTURES EXPERIENCE
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Built on the foundations of a premium luxury 
swimwear brand, JETS Swimwear (JETS) 
continues to up-hold a standard of superior 
quality through its design integrity and 
unique style.

The entire JETS Collection is created with 
an understanding of timeless, sophisticated 
elegance, smooth sleek swimwear cut with 
absolute precision. This dedication to quality 
extends across the JETS by Jessika Allen, JETS 
White Label, JETS Kids as well as JETS Man 
ranges.

Inspired by beautiful objects, fine fabrics 
and quality craftsmanship, designer Jessika 
Allen aspires to make each woman feel 
beautiful. The result is glamorous swimwear 
in a combination of soft, sensual fabrics and 
unique exclusive designs.

Stylish, sophisticated and sexy, JETS 
Swimwear creates an elegant silhouette both 
in and out of the water.

jets.com.au
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and the collection comprises all Italian fabrics 
in soft microfiber of the highest quality and 
five times more resistance to chlorine, salt and 
the sun than normal lycra.

This is a collection that will blend perfectly 
with the many exciting aspects of a Bohemian 
lifestyle.

Shop in Patong in the KEE Plaza, Surin Beach: 
12/5 Moo 3, Cherngtalay, Thalang, Phuket 83110, 
Thailand.. Shop in Boat Avenue (next to Villa 
Market): 49/13 Room No. 9-10 Cherngtalay Rd, T. 
Cherngtalay, A. Thalang, Phuket 83110, Thailand  
Tel: +66 (0)76 304 622 
kaandabeachlife.com

This season Kaanda beach life is 
tilting its Panama to the enigmatic 
Bohemian. A stunning collection full 
of Italian fabrics, mystical patterns 
and stunning designs that inspire 
one to embrace the Bohemian 
lifestyle.

We see the word “Bohemian” thrown around 
quite a lot these days but what does it actual-
ly mean to live life in Bohemia? 

Originally coming to the forefront in 1850s 
Paris, it was a term harshly used to describe 
gypsies, whom the French believe originated 
from Bohemia in Central Europe. The term has 
come a long way since those seedy, derogato-
ry undertones and is now seen as a descrip-
tion for an enviable lifestyle — embracing the 
love of wanderlust, the creativity of the mu-
sical, literary and art worlds, and an uncon-
ventional mind that respectfully questions 
the boundaries of life. A lifestyle that allows 
more freedom than most and in turn creates 
a feeling of empowerment. Empowerment is 
about realness, honesty and being present. It 
is this very nature of empowerment that most 
inspires Kaanda beach life. There are many 
translations of the word “kaanda” but one de-
scription has a particular appeal to it and em-
braces the spirit of being truthful to yourself 
and others.  

Buddhist theory believes that our identity, 
our ego, is based and shaped on one or more 
of the five khandas (kaanda). The khandas are 
our views in relation to our body, feelings, 
perception, mental actions and awareness.

When you understand you are not bound by 
any or all of these five khandas, you become 
skilful at reducing and limiting that ego. The 
mind is clear and free. Such a great descrip-
tion for true empowerment, don’t you think?  

There is a beauty in this freedom that cannot 
help but to shine through. There is nothing 
more beautiful than an attractive woman who 
is just as lovely in her demeanor as her form. 

Kaanda beach life celebrates the beauty of 
truthfulness, freedom and creativity, and 
this can be seen and experienced in Kaanda 
beach life’s 2017 offering — The Beach Bo-
hemian collection. A color palette of burned 
cinnamon, deep raspberry and amazon yel-
lows, blending perfectly with boho macramé 
detailing, graphic jungle designs and animal 
prints — Kaanda has designed a beautiful col-
lection of styles and cuts to suit every wom-
an’s needs. As usual, we have not forgotten to 
include some cheeky Brazilian seamless bot-
toms, but we also have a great halter with hid-
den underwire for a bigger bust or just sup-
port. Many items are seamless and reversible 

KAANDA BEACH LIFE

w w w . k a a n d a b e a c h l i f e . c o m

SHOPS IN SURIN, BOAT AVENUE & PATONG

Location by COMO Point Yamu, Phuket
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ums under development now stands at over 
1,000 new units; a surprisingly high increase 
considering its small footprint. 

Can a foreigner own property here?
Yes they most definitely can. It is worth not-
ing that most buyers are foreign nationals 
from all around the world. That also explains 
why we’ve never really felt any slow-downs, 
as there is always someone from somewhere 
wanting to buy a property.

You both seem somewhat young to be 
doing this....
We started young, but you need to bear in 
mind that age is only a number. An important 
thing is to never stop learning. We are born 
with one mouth and two ears; this means that 
we should listen twice as much as we speak. It’s 
a proven fact that you learn quicker that way.

What made you move the location from 
Surin Beach to Kata Beach?
We have not moved locations but are merely 
exploring new opportunities. The Surin area 
has had a huge surge in new developments 

rants, swimming pools, fitness room, games 
room, kids’ play area, massage and spa ser-
vices. Additionally, a full-time shuttle service 
will be available for guests to head down to 
the beaches or Kata’s wide selection of bars, 
restaurants and shops.

For anyone interested to have a look, we have 
a sales office and show unit available on site 
as well as a dedicated team that will gladly 
answer all your questions. 

Email 邮件: lin@thepeaksresidence..com 
Tel 手提: +66 (0)81 892 2419 
We Chat 微信: linphuket

over the past year and we fear further ex-
pansion here will simply not justify the cur-
rent demand for property along this beach, 
although of course, we continue to manage 
and take care of our current projects. It might 
just be time for us to move on and expand 
into new areas where demand is strong. Kata 
and Kata Noi offer great opportunities and an 
area we have always wanted to develop but 
could never find suitable land until now. Both 
beaches offer stunning ocean and mountain 
views in a great environment. Hotel occupan-
cy and nightly rates are among the highest in 
Phuket, so we are looking forward to manag-
ing the units since they will offer great yearly 
returns for our buyers.

What are you developing in Kata?
We are developing a condominium project 
comprising over 400 units, all offering beauti-
ful views of the mountains and ocean. Each of 
the buildings will have a car park, enabling all 
residents to drive in and park directly under 
their units for convenience; particularly im-
portant during the rainy season. There will be 
a range of facilities available such as restau-

turns and that has enabled us to acquire land 
and become property developers.

Why Phuket?
Phuket has so much to offer in terms of qual-
ity lifestyle and living standards. The weather 
is warm all year round and the beaches are 
just magnificent.

Geographically, Phuket is at the center of a re-
gion of the world that is economically thriving. 
We are gifted with an international airport that 
connects us with all the major cities of South 
East Asia. It is a paradise re- treat right in the 
middle of a booming economical expanse.

What is your reason for choosing Surin 
Beach as the location of your first projects 
and what have you developed there?
Surin Beach is considered to be one of the 
top beaches on Phuket Island with its unprec-
edented beauty and high-end hotels spread 

around. The choice of restaurants is varied 
and its atmosphere is generally very beach 
like, which is pleasing to any holiday goers.

A few years back we purchased a land that 
was pretty much located in the middle of 
a field behind several high-end hotels and 
resorts and we wanted to build an 8 story 
condominium building. Back then the access 
road was so narrow you were left wondering 
if a car could pass through! Most properties 
built on Surin Beach then were located by 
the main roads. Although that was the right 
thing to do, with added development in the 
area, the surge in traffic came with increased 
noise pollution. Not something you’d want to 
have on your tropical holiday. Most of these 
developments were also quite big; and it 
wouldn’t be uncommon to find studios of 50 
Square Meters or 1 bedroom apartments of 
80 Square Meters in size for sale or rent. This 
meant that prices be it for rent or for sale were 
high not necessarily because of the quality 
but because of the large sizes of the units. This 
made the whole property market in the area 
somewhat stagnant.

When it comes to developing a new project, 
the idea was for us to create something fresh, 
with more compact sizes and as such more 
affordable and financially sound. We chose a 
location that gets people asking the question: 
“Why in the world would you build something 
here?”. We strived to be different in everyway 
possible simply because we wanted to set a 
standard that would help fuel positive growth 
in the area.

By last year, we had sold just under 300 units 
at both our developments around Surin Beach 
— enough to meet our supply goal in this area. 
So far this year, in this area alone, it is worth 
noting that the new supplies of condomini-

Sai and Danny are established 
property developers with an inter-
esting background. For the past 
decade, they’ve been involved in 
various property developments 
in one way or another, involv-
ing sales, marketing, planning, 
construction and administration. 
They’ve both earned a reputation 
as “hands-on” operators, having 
contributed to the success of 
several projects around Phuket 
Island. We had the opportunity to 
meet them and ask them a few 
questions.

Tell us about yourselves.
Danny – I’m a Thai Belgian born in Bangkok 
and spent my childhood in France and Swit-
zerland. I came back to Thailand 10 years ago 
to seek new opportunities and enjoy the bet-
ter quality of life that Asia has to offer. I was 
given the chance to work in a successful real 
estate agency selling property in various are-
as around Thailand.

Sai – I’m a Bangkok City woman. After gradua-
tion, I joined a marketing firm promoting hol-
iday destinations. This led me to travel around 
by myself, and I ended up in Europe for a few 
inspiring years. In 2007, I came back to Thai-
land and based myself in Phuket.

What happened then?
Throughout our years in the field, we’ve had 
the opportunity to invest in property and 
generate good capital gains and rental re- 

THE PEAK RESIDENCE
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minium juristic person with the land office 
and related actions. Prompun can provide ef-
ficiency legal advices to the clients especially 
the condominium developer how to develop 
the condominium project from starting the 
project until completion and also represent 
for the joint owners of condominium units 
to protect their interests as well. He also can 
provide as a legal consultant to operate the 
condominium management. He speaks Thai 
and English.

Mr. Nirut Chadchawan
Obtained his Bachelor of Law Degree from 
Dhurakit Pundit University in Bangkok, Thai-
land. Nirut is a member of the Lawyer Council 
of Thailand and admitted to the Thai Bar of 
Thailand. His main area of expertise is litiga-
tion in all areas of litigations.

Phairoh & Associates Co., Ltd. 
Tel/Fax: +66 76 324 035, +66 81 731 9235 
Email: prompun@phairoh.co.th 
Website: www.phairoh.co.th

tion of propertyacquisitions and transfers in 
cooperation with relevant government of-
fices. Previously lead Thai counsel for Tilleke 
and Gibbins International Phuket and Orient 
Law Associates in Phuket, Walailak also assists 
clients with corporate legal matters, including 
company incorporations, corporate govern-
ance, and corporate restructuring. Inaddition, 
she is certified to undertake estate matters 
and has been appointed as an estate admin-
istrator by the court of Phuket to manage and 
dispense estate assets on behalf of overseas 
heirs. She speaks Thai and English.

Mr. Prompun Punpuing
Obtained his Bachelor of Law Degree from 
Assumption University in Bangkok, Thailand. 
Prompun has over 8 years of experience in 
real estate transactions. He has particular 
expertise in condominium transactions. He 
deals with condominium legal matters for 
many projects including setting up the ordi-
nary meeting of joint owners of condomini-
um, registering any amendment of condo-

Phairoh & Associates is Phuket’s leading law 
firm with a team of experienced and pro-
fessional lawyers. We offer full service law 
practices including real estate transactions, 
corporate services, litigations, visas and work 
permits as well as notarial services to both 
Thai and foreign clients. We are confident that 
we can deliver highly satisfactory services and 
fulfil our clients’ expectations.

Ms. Walailak Phairoh
Obtained her Bachelor of Law Degree from 
Thammasat University in Bangkok, Thailand. 
Walailak is a member of the Lawyer Council 
of Thailand and admitted to the Thai Bar of 
Thailand. She is also a Notarial Services At-
torney qualified to certify contracts, deeds or 
other documents.   Walailak has over 15 years 
of experience in real estate transactions and 
corporate services. Walailak represents corpo-
rate and individual investors in, primarily, the 
tourism and propertysectors. She regularly 
oversees due diligence investigations relating 
to land and property, as well as the registra-

PHAIROH & ASSOCIATES

We provide personalized and cost-effective legal and consulting ser-
vices and solutions with particular expertise in:

REAL ESTATE & CONSTRUCTION

• Conduct due diligence title investigation, including examination 
of the background history of the land ownership, land office re-
cords, zoning, environmental, and planning regulation governing 
the subject property and an on-site assessment of access and cur-
rent status.

• Draft and review the contracts (property sale & purchase, con-
struction, long lease term and etc).

• Give the consult to the client any transaction and property devel-
opment of any project.

• Apply for any related permits (construction permit, hotel license 
and etc).

• Registration of any type of property transaction at the land office 
or related government office.

CORPORATE & COMMERCIAL

• Set up the Thai company.
• Manage and arrange the structure of Thai company in a good way 

according to Thai law.

• Give the consult to the client how to operate any type of business 
in Thailand and apply for any related permit or license under the 
requirement of Thai law.

MERGERS & ACQUISITIONS

• Draft and review the contracts on term satisfactory to the clients 
and proceed as required by the law.

LITIGATION

• Represent the clients to litigate with the counter party for every 
case.

VISAS AND WORK PERMITS

• Apply for any type of visas in Thailand.
• Apply for any type of work permits in Thailand.

OTHERS

• Will, international driving license, registration of marriage, notar-
ial services, labour employment, family issue, property manage-
ment and etc.

Phairoh & Associates
076 324 035, 081 731 9235   |   prompun@phairoh.co.th   |   www.phairoh.co.th

43 Baandon-Cherngtalay road, Cherngtalay Sub-District, Thalang District, Phuket Province 83110
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LAW OWNING ILLEGAL REAL ESTATE IN THAILAND 
WHEN THE MILITARY ENFORCES THE LAW

WOMEN 20 HONEST THINGS WOMEN TURNING 40 
WANT ALL WOMEN IN THEIR 30S TO KNOW

The current news about some 
of the investigations and actions 
of the military government have 
resulted in a panic among certain 
real estate investors regarding the 
security of their investment. What 
has led to this situation and how 
could it been avoided?

The most common issues that are now seeing 
heightened enforcement under the current 
military regime are regarding the legality of:

1) land ownership (or land titles); and
2) land use (specifically, construction on such 
land).

In order to avoid any potential issues relating 
to the property the investor intends to invest 
in it should be mandatory to perform a com-
prehensive due diligence into the property 
prior to the investment. Many well advised in-
vestors actually do ask their competent legal 
counsel to perform such a due diligence and 
generally follow their counsel’s advice. How-
ever, far too often, many other ill-advised in-
vestors follow incompetent and/or non-legal 
“counsel” (who often have a financial interest 
in the contemplated transaction). And then 
there are those who engage and hear the 
legal facts presented by the former but even 
then chose to follow the latter. These latter 
will tell the investor that “the law in Thailand 
does not matter” because either “there is no 
law on that here” or “they will never enforce 
it”. However, as we see above and as we are all 
now reminded of in the recent media reports 
— this is simply not true.

Land ownership
In order to avoid being caught up in an official 
land title investigation certain issues must be 
checked prior to any investment in real estate 
in Thailand. It should be noted that for such a 
comprehensive title investigation it is not suf-
ficient to merely have a look at the title docu-
ment itself. In fact, all of land plots at issue in 
Phuket purportedly have what appear to be 

I will be 40 in less than a year. I 
would be lying if I said that turn-
ing the big 40 didn’t bother me. It 
seems that 40 is a number where I 
believe I should have finally ‘ar-
rived’ in life, or my life should be 
the perfect picture of a successful 
wife, mother, business woman or 
whatever other demanding expec-
tation I put upon myself when I was 
younger. 

My life right now is pretty good, but if I could 
have planned it all out or done things differ-
ently – it definitely would not look like how it 
actually turned out. I am a blessed mother of 
two children and I do have a few accomplish-
ments under my belt but I sometimes compare 
my life to others and it just gets me down.

As I reflect being on this earth for almost 40 
years and I rewind to when I was in my 30s, I 
would have definitely done a few things dif-
ferently. Luckily, because of some of my past 
challenges in my life, I was forced to learn new 
tools. Some of my past experiences forced me 
to do things differently which turned into 
a good thing eventually. Here are 20 brutal-
ly honest things women turning 40 want all 
women in their 30s to know.

Love and accept yourself – fully
I truly believe if I had accepted the good and 
bad parts of myself at a younger age, I would 
have avoided many of the wrong decisions 
that I made in my life. Once you know who 
you really are inside, you begin to accept and 
love yourself fully.  

Feed your soul
Whatever your passion, or whatever you en-
joy in life, make sure you feed your soul with 
what inspires you. 

Find a strong support network
For a long while, I tried to do everything in my 
life in my own power and with little help from 
others. I later realized having a strong support 
network of friends and safe people to share 
my life with is so rewarding. 

Be authentic
Once you begin to show others you have ups, 
downs and struggles in life just like everyone 
else, you become more trustworthy and sin-
cere to others.

Live for you
You cannot make everyone in your life happy 
– ever. Once you begin to make the best de-
cisions for yourself instead of others, life gets 
easier.

Don’t compromise too much
Once you give up your wants and needs the 
majority of the time in any one relationship, 

legally issued title deeds. A proper examina-
tion of a title document is only the first step of 
a multi-step investigation process informed 
by skilled legal competency.

What cannot be found through merely re-
viewing the title document, however, is the 
title history or how the title was “upgraded” 
to its current title status. This investigation 
needs to be done at the respective land de-
partment by someone with particular compe-
tence and knowledge on what to look for and 
what to do if something unexpected is found. 
The investigation is conducted by reviewing 
the entire relevant title file(s) of the land plot.

Issues such as: an improper underlying docu-
ment such as a “flying Sor. Kor. 1”; other flaws 
in the title issuance (besides any issue with 
regard to a National Park and to say that there 
are several such potential issues would be an 
understatement) such as the land owner did 
not possess the land early enough to be qual-
ified for the title to the land; or that the area 
of the land in prior records does not accord 
with the area in later records, etc. can be (and 
unfortunately, all too often are) identified 
through such investigation.

Even if the land title is valid, an investor 
should also first confirm if the target land can 
serve its anticipated purpose. Thus, other im-
portant issues that do not necessarily involve 
the legality of the title itself that need to be 
investigated, such as the legal status of physi-
cal and utilities access to the land and the rel-
evant land use laws.

Land use
As mentioned above, the second issue relates 
to the construction on such land itself. Build-
ings without any building permit are actually 
uncommon in Phuket. However, what about 
the legality of such building permit and why 
does it matter?

The relevant law for the issuance of a building 
permit administrative order is the Building 
Control Act (1979)(“BCA”). If a person wish-
es to construct, modify or move a structure, 
such person requires permission to do so. The 

it’s time to re-evaluate that relationship and 
decide if it really is healthy for you to be a 
part of it.

Travel more
I did travel some when I was younger before 
I had children and it was wonderful. Money 
can buy you material things or memories. If I 
had thought about it this way before, I would 
have stopped making the meaningless pur-
chases on material things and made sure I 
spent my money on at least one new desti-
nation each year. 

Worry less
Once you realize that worrying will not 
change your outcome, you begin to accept 
whatever is going to happen to you. You real-
ise you will be okay no matter what. 

Stop Comparing
Once you realize that comparing your life to 
others does nothing but bring your own self 
worth down, you eventually stop. There will 
always be someone who is smarter, prettier or 
better off than me and I have accepted that. 

Forget expectations
Once you realize you can still have dreams 
about your life but with dropping the expec-
tations regarding other people, you really 
start to live your life in the moment. 

Live to work, not work to live
If I could do it all over again, I would have 
tried a myriad of different jobs when I was 
younger or researched a lot of different ca-
reers and chosen one that fit me best. Once 
you decide on a career path that you could 
really see yourself doing for the rest of your 
life, you then become someone in the work-
force that truly lives to work because they 
love their career of choice. 

Save for the unexpected
Life will constantly be changing and proba-
bly continue to throw you unexpected cur-
veballs so saving for upcoming hardships is a 
smart and sound decision.

Give back more
It is so rewarding to forget about your prob-
lems in life by taking time to invest in some-
one else.  When you do something just out of 
the goodness of your heart and expect noth-
ing at all in return, you surprisingly feel better 
about life no matter what is going on.

Forgive yourself and others
Once I realized that holding unforgiveness 
towards others and myself for past mistakes 
was holding me back from happiness, I made 
a change. It took me a while to be willing to 
forgive but I was able to work through it and 
experience freedom. 

Don’t waste too much time on negative 
people
Once you begin to learn proper boundaries 
to set with people you would rather not have 
to deal with everyday, life becomes easier 

administrative procedure is as follows. The 
applicant submits the application documents 
to the local administrative office. The respon-
sible officer schedules a site visit. He will also 
verify the application documents (e.g. con-
struction drawings and specifications, etc.). 
Then he will review if the contemplated struc-
ture is legally permissible by law. In certain 
areas of Thailand, like Phuket the land use 
restrictions are basically under three laws: 
(1) BCA; (2) The City Planning Act (1975); and 
(3) The National Environmental Control and 
Maintenance Act (1992).

All of these laws need to be complied with; 
if not, a building permit can be revoked. Le-
gally, a building permit is merely an admin-
istrative order and administrative orders can 
be revoked through an appeal or by action 
of the relevant government administration 
itself. If the relevant government office finds 
that there is a problem with regard to a point 
of law or factual suitability that order may be 
revoked or amended.

The conditions for revoking and administra-
tive order without appeal are strict. The rele-
vant regulations, treatment and outcome of 
a revocation of an administrative order de-
pends on whether or not original order was 
a lawful or an unlawful one. In other words, 
the revocation of a lawful administrative or-
der is subject to compensation for damages 
arising out of the revocation; whereas the rev-
ocation of an unlawful administrative order is 
only subject compensation if the recipient of 
the administrative order was not aware of the 
unlawfulness of the order.

Conclusion
Any investment in real estate is usually a 
long-term and generally significant invest-
ment. “Slow to enforce” does not mean “no 
enforcement”. What cannot be repeated often 
enough is that there is law in Thailand and it 
does, sooner or later, matter — as the current 
actions of the military government illustrate.

By duensingkippen.com

because you choose not to let that negative 
person affect you any longer.

No is a complete sentence
The older I get the more I realize that no re-
ally is a complete sentence and I do not have 
to justify every reason why I am not able to 
commit to an event or able do something for 
someone else. 

Think long and hard before you say ‘I do’
It’s much easier to end things with someone 
before they get too serious. If you have reser-
vations about certain things in your relation-
ship or you want to change core aspects of 
the personality of your partner, it is probably 
best to move on.

Stop and admire the little things
Stop to enjoy a sunrise or sunset every once 
in a while, sit under the stars on a night with 
few clouds. Stop and smell the flowers. Go 
visit the ocean or the mountains and admire 
nature. 

Stop caring what others think of you
Once I realised that what others think of me 
is really none of my business I was able to live 
life with right motives instead of wrong ones. 

Embrace Change
I have realized that the only thing I can count 
on in life is change. Once you are able to em-
brace change and know that life can take a 
variety of different turns, you are up for the 
challenge and better suited to accept what-
ever comes your way.

BY Wendy Redden
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man Sea to the West and lush tropical moun-
tains to the East, a cooling breeze on your skin 
and fresh air to breathe are part of the Dia-
mond experience.

Time spent at Diamond Condominium will 
provide you with all the conveniences that 
make for a perfect holiday. At Diamond you 
are ideally located between Laguna and Surin 
Beaches and are surrounded by restaurants, 
shopping centers, luxury spas and massage 
facilities and perhaps most importantly, you 
are just minutes from some of the regions 
finest beaches. Our shuttle bus is available to 
take you to unspoilt Bangtao Beach for a fun 
day out with your family or a refreshing swim 
in the dreamy turquoise waters of the Anda-
man Sea. For those who prefer a little exercise, 
the sea and a whole host of other activities are 
a short stroll away.

In addition, the project is under construc-
tion with all required approvals, such as 
Government EIA (Environmental Impact As-
sessment), so you can be assured our envi-
ronmental management practices are to the 
highest standards and all within a secure, gat-
ed community.

Good things come and go and you should 
take advantage when the opportunity arises. 
Buying an apartment at Diamond Condo-
minium is such an opportunity - the ultimate 
coastal lifestyle is waiting for you.

diamondcondominium.com

with unerring determination, states: “We 
want to build something that people want to 
buy; something that has good quality, is great 
value and in a prime location for a correct and 
affordable price”.

And indeed he stays true to what he believes 
and is committed to delivering his promises! 
Diamond Condominium enjoys breathtaking 
panoramic views of this tropical paradise and 
condominium come at surprisingly afforda-
ble prices. Rating from 3.4 to 27 Million Baht, 
there is a selection of well-designed and prac-
tical 1 to 4 bedroom floor plans to choose 
from. Simply put, it’s not only an amazingly 
affordable dream but a dream come true.

Whether you want an invigorating swim or a 
relaxing time with family and friends, at the 
heart of our project is a Olympic Size Swim-
ming pool set within 2,000 sqm of park-like 
tropical landscaping. With a total land size of 
approximately 8,480 sqm, the 295 units will 
be professionally managed by Jones Lang La-
Salle. Diamond Condominium we offer inves-
tors a 7% guaranteed return on investment 
for 5 years.

Words and expressions come and go and 
eventually lose their essence. Nevertheless, 
“Location, Location, Location” still holds true 
today and should never be ignored when in-
vesting in real estate. The site for this premi-
um community has been carefully selected, 
and enjoys a prime location between Laguna 
and Surin Beaches, one of the most sought-af-
ter areas on this island paradise. Set amidst a 
spectacular tropical landscape with the Anda-

Diamond Condominium is an exclu-
sive condominium complex situ-
ated alongside Phuket’s renowned 
west coast beach, Bangtao. The 
development comprises 295 classi-
cally designed condominiums fea-
turing 1-4 bedrooms with complete 
living spaces to include gourmet 
diner kitchens, luxurious bathroom 
suites and spacious private terrac-
es overlooking the resort-like 2000 
sqm. of tropical landscaping and 
aquatic zone.

Providing a unique opportunity for freehold 
ownership along the Andaman coast, Dia-
mond Condominium is brought to you by a 
highly experienced development team. Own-
ers and guests will benefit from the globally 
recognized property management service of 
Jones Lang LaSalle.

To receive your Diamond Condominium prop-
erty investment portfolio please contact our 
sales office.

For thousands of years, the diamond has 
reigned supreme among the gems of this 
planet. It is timeless and truly the ultimate 
symbol for sophistication and refinement.

That’s why we have named our premium res-
idential development “Diamond Condomini-
um”. We firmly believe that our project offers 
you the highest quality, yet a surprisingly af-
fordable price!

A quality community is hard to find, and is of-
ten unattainable for most people because it 
is priced beyond their means. This is not the 
case, however, at Diamond Condominium. 
Project Manager and Developer Jo D’Hondt, 

A SOPHISTICATED COMBINATION OF STYLE, 
LUXURY AND COMFORT



   57   56   

Chances are, you’ve seen Pawel 
Kuczynski’s works before. And if 
you haven’t, it’s time to get caught 
up. The Polish illustrator’s unique 
artwork cleverly portrays today’s 
social, political and cultural reality 
and, for understandable reasons, 
has made rounds on the internet 
more than once.

The colorful creations seem almost funny at 
first glance, but upon further inspection, con-
vey what might be considered to be uncom-
fortable truths.

Born in 1976, Pawel is a graduate of Fine Arts 
Academy in Poznan. Only in 2004 did the art-
ist begin drawing satirical illustrations. So far, 
however, he has been “rewarded with 92 priz-
es and distinctions“ according to Bored Panda. 

ART PAWEL KUCZYNSKI

Development Projects 
土地和计划概念

Hotels & Resorts 
酒店生意

Apartments/Condominiums 
with Guaranteed Returns 
保证投资回报率高的公寓

Real Estate
Investment 
Opportunities 
PHUKET-THAILAND

普吉投资好机会

Contact independent real estate agent “Lin” for more details!
具有丰富经验的房地产代理人“陈梦琳”（英语和普通话流利）

We Chat ID: Linphuket  Mobile: +66 (0)818 922 419
微信号：Linphuket  手提：+66 (0)818 922 419
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MARKETING SETH GODIN WORK MANAGING IN A RESULTS-ONLY WORK 
ENVIRONMENT
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Profit and loss
One of the easiest ways to build a positive 
personal P&L is to re-establish your monthly 
expenses at a dramatically lower level.

If you cut your burn rate to the bone, you sud-
denly will find the freedom to say ‘no’ to work 
that drains you and doesn’t build your reputa-
tion. And perhaps you can say goodbye to the 
stress that might be paralyzing you.

Create like an optimist. Spend like a pessimist.

z

“So simple it doesn’t need instructions”
Eager (and less-talented) designers often get 
confused about this instruction, turning it 
into: “It doesn’t have instructions, therefore 
it’s simple.

Consider a hotel shower. It has 11 things that 
might be dials, and five that actually are. The 
alert person, standing under cold water, at 
5 in the morning, in a dark hotel room, will 
probably (???) realize that the bottom dial, all 
the way near the floor, is actually the one that 
controls the temperature.

The lack of instructions doesn’t make some-
thing simple.

I used to write the manuals for the education-
al software we shipped in the mid 1980s. The 
goal was clear: write exactly enough that no 
one would call us on the phone. 

Today, of course, instructions are really cheap 
to provide. On a shower, all you need is a sim-
ple label. But just about anything else you 
produce ought to come with digital instruc-
tions, written or on video.

Don’t make us read your mind. 

[Yes, it’s true, almost no one reads the instruc-
tions... people are so self-absorbed and hur-
ried that they plunge first. One more reason 
to build something simple. But at least you 
can post instructions so that after they fail the 
first time, they have a shot at getting it right 
the second time.]

PS if you truly care, list your phone number/
email address on the instructions. Not an un-
attended mailbox. You.*

(*the single best way to improve just about 
any communication...)

Your designs (and your instructions) will get 
better faster.

[I limit myself to just one post per year about 
how bad hotel showers are, fwiw. Mostly, 
they’re a symptom of a significant lack of 
care in the face of the rush to make more 
stuff faster.]

z

Imagine rolling in to work at 2 p.m. 
on a Monday, after spending the 
morning with your family. Only a 
few of your team members are at 
their desks, and no one asks where 
you were or why you’re late.

You get right to work, focusing intensely until 
8 p.m., and then you leave the office. Tomor-
row, you plan to join a colleague at a local li-
brary to finish the project you started today. 
Once you’ve met your deadline, you’ll be off 
for the rest of the week.

This scenario might sound like the sort of 
working arrangement only found at an in-
novative startup or progressive think tank. 
However, “results-only” cultures exist in many 
organizations around the world.

What is a Results-Only Work Environment?
The ROWE concept was developed by Cali 
Ressler and Jody Thompson, founders of 
the consulting firm CultureRx. In a ROWE, 
you measure team members by their perfor-
mance, results or output, not by their pres-
ence in the office or the hours that they work. 
You give them complete autonomy over their 
projects, and you allow them the freedom to 
choose when and how they will meet their 
goals.

Working in one is not the same as having 
“flexible hours.” The time your team members 
spend on a task is irrelevant; only their results 
matter. (This is similar to the relationship 
many managers have with “freelancers” who 
are paid solely for the work that they deliver.)

Benefits of the ROWE Approach
One of the main benefits of working in a ROWE 
is the freedom and flexibility that it provides. 
People are able to complete work in their 
own time, as long as they meet their dead-
lines. This means that they can take breaks 
and attend appointments without having to 
take time off – this can be particularly useful 
for working parents and it can help to avoid a 
stressful commute.

This approach works particularly well with 
team members who need to deliver an easily 
measurable, standardized piece of work to a 
deadline and an agreed quality. It allows peo-
ple to focus on one project or task at a time, 
and it gives them freedom to complete their 
work as they see fit.

The focus is on results and goals. This means 
that team members are clear about what they 
need to achieve, and how this contributes to 
the organization’s objectives as a whole. 

Challenges With the ROWE Approach
As you might imagine, a ROWE is not appro-
priate in all situations. For example, it doesn’t 
work in many customer service departments, 
where team members need to be available at 
predictable times to answer customer queries 

“You can not make a spoon that’s better 
than a spoon”
Umberto Eco said that when he was talking 
about the form of paper books.

But I think it raises a challenge for just about 
anyone who seeks to do something truly great 
in the world of design (in any of its forms):

Can you invent a thing for which no one will 
ever invent a better version of it?

Certainly, Dylan has done that for dozens of 
his songs.

And Frank Lloyd Wright did it with ‘Falling Wa-
ter’. No one will ever build a better version of 
it.

But Like A Rolling Stone and Falling Water 
are specific instances of general ideas (songs 
and houses). Not quite the same as Eco had 
in mind.

But you know what, that’s probably worth 
aiming for regardless.

Can you make the thing you make next to be 
spoonlike in its unimprovableness?

z

Singular isn’t about scale
Tracy Chapman was outsold by the Doobie 
Brothers by 40:1. But the Doobie’s aren’t 40 
times as singular an artist as she is.

Lou Reed was outsold by Van Morrison at least 
40:1. But again, our image and memory of Lou 
compares to Van’s, it’s not a tiny fraction of his.

Singular is the one that we can tell apart, the 
one we remember, the one we will miss when 
it’s gone.

It’s entirely possible that creators with scale 
are also singular (like Van, or Miranda), but it’s 
not required. Many of the artists, leaders and 
teachers that have had an impact on you and 
on me have done so with very little popular 
acclaim.

It doesn’t pay to trade your singular-ness for 
scale.

Singular might lead to scale, but popular is 
not enough.

z

The very same software
Something rare is happening, and it might 
not last long.

Today, right now, anyone with a $300 laptop 
can use the very same tools as the people at 
the top of just about any industry.

If you want to write, you have the same writ-
ing tools available to you as the most success-
ful writers in the world.

– in this situation, replying to voicemails just 
isn’t acceptable.

A ROWE can cause serious problems in envi-
ronments where each piece of work is unique 
and difficult to scope out in fine detail in ad-
vance. It can also be unsuitable for new or in-
experienced people, as they need immediate, 
regular support, guidance and mentoring, 
without having to wait for scheduled, face-to-
face meetings. 

If a ROWE is appropriate, you have to be sure 
that people will complete tasks to the agreed 
deadline and quality, regardless of whether 
they work at the office or at home, during 
business hours or late at night.

People need to understand what you expect 
of them and what they’re responsible for, so 
they know what they need to achieve. You 
need to ensure that deadlines are realistic, 
but also you need to ensure people don’t ex-
aggerate how long a project should take.

A ROWE can also present a number of chal-
lenges within a team, as people may strug-
gle to communicate and collaborate with 
colleagues who don’t work set, predictable 
hours. Again, this makes life difficult for new 
or inexperienced people, who need to learn 
from more experienced coworkers. 

Below, we’ve outlined six strategies that you 
can use to overcome some of the most com-
mon challenges to managing in a ROWE.

1. Recruit Professional, Conscientious People
Before you consider implementing a ROWE, 
it’s essential that you recruit the people who 
will give your team the best chance of success.

2. Build Trust
Although trust is important to a successful 
ROWE, you shouldn’t rely completely on it. 
You need to be able to trust your team mem-
bers to fulfill their part of the bargain, and to 
complete the work that they are hired to do, 
but you also need to make sure that people 
are motivated to achieve their goals, that sys-
tems are set up to support and monitor this, 
and that people are fairly compensated for 
delivering results.

3. Clearly Define Job Descriptions
If a ROWE is a sensible choice, focus only on 
the work that your team members are respon-
sible for as you write their job descriptions, 
and avoid defining how they should accom-
plish their goals. Remember, a ROWE is all 
about autonomy, so specify what each person 
is there to achieve.

4. Consistently Set Clear, Measurable Goals
You measure a person’s performance in a 
ROWE by how well they meet the goals and 
objectives that you give them. It can be 
time-consuming to set SMART goals regular-
ly, so, wherever possible, ensure that goals are 
“automatic.” For example, “deliver this piece 
of work to this deadline, as recorded in this 

If you want to join a social network, well, the 
software that connects the titans of your in-
dustry is the very same software you can use.

If you want to learn, do research, make a ruck-
us... your local library has access to the same 
tools as you’ll find in a skyscraper in a big 
company.

Of course, we haven’t democratized access 
to closed off circles, we haven’t changed the 
inherent and unstated biases of those in tra-
ditional seats in power.

But we’ve definitely given you the tools.

If you can, pick yourself.

z

Objections vs. excuses
Objections are healthy. When someone is be-
ing offered a new opportunity or product, it’s 
not unusual for there to be objections.

These are issues, the missing feature or un-
wanted element that’s keeping us from say-
ing, “yes.”

On the other hand, an excuse is merely a wild 
goose chase, something that people say to 
make the salesperson go away, to minimize 
the seriousness of the opportunity, to hide.

Objections, then, are a truly productive way 
for a salesperson and a potential customer to 
interact. “If we can figure out a way through 
this objection, does the rest of it sound good 
to you?” An objection is an invitation, a re-
quest for help in solving a problem.

Excuses, on the other hand, are merely fear 
out loud.

Not only are smart and caring salespeople 
attuned for the difference (and practiced at 
telling them apart), so is the self-aware buyer/
student/patient/investor/customer. Knowing 
what’s holding you back is a smart way to go 
forward.

sethgodin.com

schedule, then pick up the next project on 
the list.”

5. Monitor Performance
It’s particularly important in a ROWE to stay 
on top of each person’s progress, because you 
may not work closely with them. So, ask them 
how they would like to keep you up to date. 
Chances are, most people will be happy to 
check in daily or weekly – daily stand-up or 
scrum meetings provide a great format for 
this, and they can even work virtually. 

6. Ensure That Your People Work as a Team
Communication and spontaneous brain-
storming can suffer if a team is geographically 
dispersed and works at different times. Get 
your people together regularly, and spend 
time keeping people up-to-date. Also, do 
what you can to encourage new ideas and 
creativity, and make generating these an ob-
jective for each person.

By mindtools.com
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Octane Zero Runner

Tel. 076 304 307-8
phuket@searasports.com
www.searasports.com

EXCLUSIVELY FROM SEARA

Home Fitness 
Enjoy club-quality fitness equipment in
your own home with the world’s premium brands

ACTIVE
LIFESTYLES

When you invest in equipment of this caliber,
expect the best in design, biomechanics, product 
integrity and service support.

planning, building and supplying the 
region’s finest health and leisure facilities 
with the world’s highest quality equipment.

AT HOME, AT WORK,
AND AT PLAY
SEARA SUPPORTS

Commercial Fitness Centres
The latest international fitness technology, including
global cloud-based connectivity through
the Life Fitness Discover SE Cardio Series

Active Recreation 
Superior American craftsmanship

and heirloom quality heritage
make every Brunswick billiards table the 

perfect centrepiece for any quality
lounge, restaurant, club and family activity centre.
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Barrie Buck, General Manager of Siam Guard-
ian Services (SGS) loved the classes so much 
he now has his own corporate master class 
to help bolster his management team. “It’s 
exceptional — each month we have our own 
master class for the staff and it’s always fun, 
team orientating and motivating — everyone 
loves coming to RPM Health Club to bond 
and strengthen as a team, not to mention the 
de-stressing benefits.”

To join the next master class simply visit face-
book.com/rpmhealthclub, click like and fol-
low for inspiration and information.

If you are not on Facebook, simply call to find 
out about the next master class. Guests are in-
vited to join — so come and discover what all 
the fuss is about.

The members of RPM Health Club love social-
izing with like-minded individuals, are inter-
ested in living well, and enjoy quality prod-
ucts and services.

RPM Health Club is owned and operated 
by Sports Engineering and Recreation Asia 
(SEARA) — Southeast Asia’s leading sports 
and fitness provider. With a reciprocal club 
in Bangkok, RPM Health Club is a premium 
members club, right on your doorstep.

www.RpmHealthClub.com 
Memberships & Guest Passes 081 270 6885  
Professional Tennis Coaching 098 174 8806

At RPM Health Club’s high-end 
training studio, members and 
guests can enjoy getting together 
for monthly master classes. 
We invite you to join us for fun, 
fitness and socializing.

Members and guests love the monthly Master 
Classes at RPM Health Club. This is when RPM 
Health Club offers a variety of unique, fun or 
challenging classes to keep club members 
and their guests refreshed and on their toes. 
It is an ideal way of bringing people together 
in a relaxed environment to have a great time 
while getting fit.

Master classes also provide the opportunity 
for guest instructors to make an appearance 
and showcase their skills. So far, members and 
guests have been privileged to experience 
Funky Latino Dance, Tabata Fat Loss Secrets 
and Ultimate Outdoor Circuits.

During the cooler months, RPM Health Club 
utilizes the beautiful Royal Phuket Marina 
area and performs its master classes outside 
under the setting sun! One such event turned 
into the largest Master Zumba Class ever held 
in Phuket, with three guest instructors on 
stage and over seventy plus participants en-
joying music, movement and laughter.

With unique monthly master classes, high-
end boutique training environment and staff 
that truly care about personal wellbeing, it is 
easy to see why people rely on RPM Health 
Club events to improve their mental and 
physical health. The social interaction in a 
non-judgmental environment is one of many 
reasons the master classes are so popular.

RPM HEALTH CLUB – PHUKET’S ONLY GENUINE 
MEMBERS’ CLUB



   63   62   

WATCHES THE TAG HEUER “MONACO” MYSTIQUE - 
FROM MCQUEEN TO THE HOLY GRAIL

All major Swiss watchmakers 
typically identify themselves 
with one signature piece: 
Rolex Daytona, Audemars 
Piguet Royal Oak, Jaeger-Le-
Coultre Reverso, Omega Speed-
master, Lange & Söhne Lange 1, 
Breguet Type XX, IWC Big Pilot, etc.

When it comes to TAG Heuer, there is no 
doubt, it’s the MONACO!

Designed and produced in 1969, the first ever 
square-cased automatic chronograph quickly 
became a favorite among race car drivers by 
the early 1970s.  Jo Siffert, the Swiss Formula 
1 and World Sportscar Championship driver, 
and a close friend of Jack Heuer became the 
ambassador for their first brand.

Heuer’s major breakthrough came in 1971, 
when Steve McQueen wore a Monaco  in the 
classic race film,  Le Mans.  At the time, Mc-
Queen was the quintessential definition of 
cool, and the  Monaco immediately became 
immortal!

Steve McQueen framed his character in the 
film around Jo Siffert, going as far as driving 

for a similar Porsche team, wearing the same 
jumpsuit as the Swiss champion, with a large 
Heuer logo on the front, as well as insisting 
on wearing a  Monaco  chronograph (model 
1133B) on his wrist, even though Siffert wore 
the Heuer Autavia 1163T!

With a significant screen time of well over 15 
minutes, the  Monaco  1133B (B for blue dial) 
became one of the most famous and recog-
nizable watches ever produced by Heuer.

From a monetary perspective, one of the ac-
tual  Monaco  wristwatches (originally priced 
at around US$200) worn by Steve McQueen 
during the filming of  LeMans, was sold at 
a 2012 auction for the staggering sum of 
US$650,000! The total price was in fact close 
to US$800,000, once the buyer’s premium was 
included.

Surprisingly, and unfortunately, production 
of the Monaco stopped in 1975, due to pres-
sure from the massive production of Quartz 
watches, as well as the impact of high ex-
change rates on the Swiss Franc.

Rolling forward 15 years from the release 
of LeMans…

In 1985, the TAG Group (Techniques d’Avant- 
Garde) purchased a majority share in Heuer, 

creating TAG Heuer. The newly formed com-
pany invested heavily in the modernization of 
their production facilities, and saw their 1988 
sales of CHF60 million, balloon to CHF420 mil-
lion by 1996. Their success was so impressive 
that in 1999 the luxury brand giant LVMH S.A. 
(Louis Vuitton Moët Hennessy) purchased al-
most 100% of TAG Heuer.

That same year, the company decided to re-
vamp their classic lines, starting with the Mo-
naco…and where better to launch it than at 
the 1999 Monaco Formula 1 Grand Prix!

And it was there, that the myth of the “Mona-
co Holy Grail” was born.

For its new release, TAG Heuer produced a 
Limited Edition of just 120 pieces!  Of these, 
110 were made available to the public (al-
though this was never confirmed), while 
numbers 111–120 were given to Ron Dennis, 
the CEO and Team Principal of the McLaren 
Formula 1 team, as well as a major sharehold-
er of TAG Heuer. At the time, TAG Heuer was 
also a major team sponsor of the McLaren F1 
team.

This Limited Edition was a variant of the 
CS2111  Monaco, with unique visual design 
elements, such as “Grand Prix Monaco 1999” 
in red text across the top of the dial, and two 
checkered flags on either side of the sub-dial, 
at 6 o’clock. Needless to say, the back of each 
piece is individually numbered.

This Limited Edition model is also significant 
as it is one of the final models produced by 
the “independent” TAG Heuer, before the 
company was sold to LVMH later that year.

With its square design, the  Monaco  remains 
one of the most recognizable chronograph 
watches ever produced, and one of the most 
important models in the TAG Heuer collec-
tion.

So why is it referred to as the “Monaco Holy 
Grail”?  Simply because of its rarity, and the 
fact that it has seldom been seen, sold, or 
presented at auction.  Since 1999, only two 
have appeared at auctions, and although bid-
ding reached levels well over 500% above its 
estimated original retail value, neither was 
sold, as they did not reach the reserve price 
demanded by their respective owners!  With 
so few produced, and high demand, the mys-
tique of this very unique piece is sure to grow.

As for mine, No 097/120…It has been with me 
since that 1999 Formula 1 Grand Prix week-
end in Monaco!

Email: rk@rezak.com
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THE LADY OR THE TIGER?THE TIGER?
In the very olden time there lived a semi-barbaric king, 
whose ideas, though somewhat polished and sharpened by 
the progressiveness of distant Latin neighbors, were still 
large, florid, and untrammeled, as became the half of him 
which was barbaric. He was a man of exuberant fancy, 
and, withal, of an authority so irresistible that, at his will, 
he turned his varied fancies into facts. He was greatly 
given to self-communing, and, when he and himself agreed 
upon anything, the thing was done. When every member 
of his domestic and political systems moved smoothly in 
its appointed course, his nature was bland and genial; but, 
whenever there was a little hitch, and some of his orbs got 
out of their orbits, he was blander and more genial still, 
for nothing pleased him so much as to make the crooked 
straight and crush down uneven places.

Among the borrowed notions by which his barbarism had 
become semified was that of the public arena, in which, by ex-
hibitions of manly and beastly valor, the minds of his subjects 
were refined and cultured.

But even here the exuberant and barbaric fancy asserted itself. 
The arena of the king was built, not to give the people an 
opportunity of hearing the rhapsodies of dying gladiators, nor 
to enable them to view the inevitable conclusion of a conflict 
between religious opinions and hungry jaws, but for purposes 
far better adapted to widen and develop the mental energies of 
the people. This vast amphitheater, with its encircling galleries, 
its mysterious vaults, and its unseen passages, was an agent of 
poetic justice, in which crime was punished, or virtue reward-
ed, by the decrees of an impartial and incorruptible chance. 
girlplays

When a subject was accused of a crime of sufficient importance 
to interest the king, public notice was given that on an appoint-
ed day the fate of the accused person would be decided in the 
king’s arena, a structure which well deserved its name, for, 
although its form and plan were borrowed from afar, its pur-
pose emanated solely from the brain of this man, who, every 
barleycorn a king, knew no tradition to which he owed more 
allegiance than pleased his fancy, and who ingrafted on every 
adopted form of human thought and action the rich growth of 
his barbaric idealism.

When all the people had assembled in the galleries, and the 
king, surrounded by his court, sat high up on his throne of 
royal state on one side of the arena, he gave a signal, a door be-
neath him opened, and the accused subject stepped out into the 
amphitheater. Directly opposite him, on the other side of the 
enclosed space, were two doors, exactly alike and side by side. 
It was the duty and the privilege of the person on trial to walk 
directly to these doors and open one of them. He could open 
either door he pleased; he was subject to no guidance or influ-
ence but that of the aforementioned impartial and incorruptible 
chance. If he opened the one, there came out of it a hungry 
tiger, the fiercest and most cruel that could be procured, which 
immediately sprang upon him and tore him to pieces as a pun-
ishment for his guilt. The moment that the case of the criminal 
was thus decided, doleful iron bells were clanged, great wails 
went up from the hired mourners posted on the outer rim of the 
arena, and the vast audience, with bowed heads and downcast 
hearts, wended slowly their homeward way, mourning greatly 
that one so young and fair, or so old and respected, should have 
merited so dire a fate.

But, if the accused person opened the other door, there came 
forth from it a lady, the most suitable to his years and station 
that his majesty could select among his fair subjects, and to 
this lady he was immediately married, as a reward of his inno-
cence. It mattered not that he might already possess a wife and 
family, or that his affections might be engaged upon an object 

of his own selection; the king allowed no such subordinate 

arrangements to interfere with his great scheme of retribution 

and reward. The exercises, as in the other instance, took place 

immediately, and in the arena. Another door opened beneath 

the king, and a priest, followed by a band of choristers, and 

dancing maidens blowing joyous airs on golden horns and 

treading an epithalamic measure, advanced to where the pair 

stood, side by side, and the wedding was promptly and cheerily 

solemnized. Then the gay brass bells rang forth their merry 

peals, the people shouted glad hurrahs, and the innocent man, 

preceded by children strewing flowers on his path, led his bride 

to his home.

This was the king’s semi-barbaric method of administering 

justice. Its perfect fairness is obvious. The criminal could 

not know out of which door would come the lady; he opened 

either he pleased, without having the slightest idea whether, in 

the next instant, he was to be devoured or married. On some 

occasions the tiger came out of one door, and on some out of 

the other. The decisions of this tribunal were not only fair, they 

were positively determinate: the accused person was instantly 

punished if he found himself guilty, and, if innocent, he was 

rewarded on the spot, whether he liked it or not. There was no 

escape from the judgments of the king’s arena.

The institution was a very popular one. When the people gath-

ered together on one of the great trial days, they never knew 

whether they were to witness a bloody slaughter or a hilarious 

wedding. This element of uncertainty lent an interest to the 

occasion which it could not otherwise have attained. Thus, the 

masses were entertained and pleased, and the thinking part of 

the community could bring no charge of unfairness against this 

plan, for did not the accused person have the whole matter in 

his own hands?

This semi-barbaric king had a daughter as blooming as his 

most florid fancies, and with a soul as fervent and imperious as 

his own. As is usual in such cases, she was the apple of his eye, 

and was loved by him above all humanity. Among his courtiers 

was a young man of that fineness of blood and lowness of sta-

tion common to the conventional heroes of romance who love 

royal maidens. This royal maiden was well satisfied with her 

lover, for he was handsome and brave to a degree unsurpassed 

in all this kingdom, and she loved him with an ardor that had 

enough of barbarism in it to make it exceedingly warm and 

strong. This love affair moved on happily for many months, 

until one day the king happened to discover its existence. He 

did not hesitate nor waver in regard to his duty in the premises. 

The youth was immediately cast into prison, and a day was 

appointed for his trial in the king’s arena. This, of course, was 

an especially important occasion, and his majesty, as well as all 

the people, was greatly interested in the workings and develop-

ment of this trial. Never before had such a case occurred; never 

before had a subject dared to love the daughter of the king. In 

after years such things became commonplace enough, but then 

they were in no slight degree novel and startling.

The tiger-cages of the kingdom were searched for the most 

savage and relentless beasts, from which the fiercest monster 

might be selected for the arena; and the ranks of maiden youth 

and beauty throughout the land were carefully surveyed by 

competent judges in order that the young man might have a fit-

ting bride in case fate did not determine for him a different des-

tiny. Of course, everybody knew that the deed with which the 

accused was charged had been done. He had loved the princess, 

and neither he, she, nor any one else, thought of denying the 

fact; but the king would not think of allowing any fact of this 

kind to interfere with the workings of the tribunal, in which 

he took such great delight and satisfaction. No matter how the 

affair turned out, the youth would be disposed of, and the king 

would take an aesthetic pleasure in watching the course of 

events, which would determine whether or not the young man 
had done wrong in allowing himself to love the princess.

The appointed day arrived. From far and near the people 
gathered, and thronged the great galleries of the arena, and 
crowds, unable to gain admittance, massed themselves against 
its outside walls. The king and his court were in their places, 
opposite the twin doors, those fateful portals, so terrible in 
their similarity.

All was ready. The signal was given. A door beneath the royal 
party opened, and the lover of the princess walked into the 
arena. Tall, beautiful, fair, his appearance was greeted with a 
low hum of admiration and anxiety. Half the audience had not 
known so grand a youth had lived among them. No wonder the 
princess loved him! What a terrible thing for him to be there!

As the youth advanced into the arena he turned, as the custom 
was, to bow to the king, but he did not think at all of that royal 
personage. His eyes were fixed upon the princess, who sat to 
the right of her father. Had it not been for the moiety of barba-
rism in her nature it is probable that lady would not have been 
there, but her intense and fervid soul would not allow her to be 
absent on an occasion in which she was so terribly interested. 
From the moment that the decree had gone forth that her lover 
should decide his fate in the king’s arena, she had thought 
of nothing, night or day, but this great event and the various 
subjects connected with it. Possessed of more power, influence, 
and force of character than any one who had ever before been 
interested in such a case, she had done what no other person 
had done - she had possessed herself of the secret of the doors. 
She knew in which of the two rooms, that lay behind those 
doors, stood the cage of the tiger, with its open front, and in 
which waited the lady. Through these thick doors, heavily 
curtained with skins on the inside, it was impossible that any 
noise or suggestion should come from within to the person who 
should approach to raise the latch of one of them. But gold, 
and the power of a woman’s will, had brought the secret to the 
princess.

And not only did she know in which room stood the lady ready 
to emerge, all blushing and radiant, should her door be opened, 
but she knew who the lady was. It was one of the fairest and 
loveliest of the damsels of the court who had been selected as 
the reward of the accused youth, should he be proved inno-
cent of the crime of aspiring to one so far above him; and the 
princess hated her. Often had she seen, or imagined that she 
had seen, this fair creature throwing glances of admiration 
upon the person of her lover, and sometimes she thought these 
glances were perceived, and even returned. Now and then she 
had seen them talking together; it was but for a moment or 
two, but much can be said in a brief space; it may have been 
on most unimportant topics, but how could she know that? The 
girl was lovely, but she had dared to raise her eyes to the loved 
one of the princess; and, with all the intensity of the savage 
blood transmitted to her through long lines of wholly barbaric 
ancestors, she hated the woman who blushed and trembled 
behind that silent door.

When her lover turned and looked at her, and his eye met hers 
as she sat there, paler and whiter than any one in the vast ocean 
of anxious faces about her, he saw, by that power of quick per-
ception which is given to those whose souls are one, that she 
knew behind which door crouched the tiger, and behind which 
stood the lady. He had expected her to know it. He understood 
her nature, and his soul was assured that she would never rest 
until she had made plain to herself this thing, hidden to all 
other lookers-on, even to the king. The only hope for the youth 
in which there was any element of certainty was based upon 
the success of the princess in discovering this mystery; and the 
moment he looked upon her, he saw she had succeeded, as in 
his soul he knew she would succeed.

Then it was that his quick and anxious glance asked the ques-
tion: “Which?” It was as plain to her as if he shouted it from 
where he stood. There was not an instant to be lost. The ques-
tion was asked in a flash; it must be answered in another.
Her right arm lay on the cushioned parapet before her. She 
raised her hand, and made a slight, quick movement toward the 

right. No one but her lover saw her. Every eye but his was fixed on the man in the arena.

He turned, and with a firm and rapid step he walked across the empty space. Every heart stopped beating, every breath was held, every eye was fixed immovably upon that man. Without the slightest hesitation, he went to the door on the right, and opened it.

Now, the point of the story is this: Did the tiger come out of that door, or did the lady ?

The more we reflect upon this question, the harder it is to answer. It involves a study of the human heart which leads us through devious mazes of passion, out of which it is difficult to find our way. Think of it, fair reader, not as if the decision of the question depended upon yourself, but upon that hot-blood-ed, semi-barbaric princess, her soul at a white heat beneath the combined fires of despair and jealousy. She had lost him, but who should have him?

How often, in her waking hours and in her dreams, had she started in wild horror, and covered her face with her hands as she thought of her lover opening the door on the other side of which waited the cruel fangs of the tiger!

But how much oftener had she seen him at the other door! How in her grievous reveries had she gnashed her teeth, and torn her hair, when she saw his start of rapturous delight as he opened the door of the lady! How her soul had burned in agony when she had seen him rush to meet that woman, with her flushing cheek and sparkling eye of triumph; when she had seen him lead her forth, his whole frame kindled with the joy of recovered life; when she had heard the glad shouts from the multitude, and the wild ringing of the happy bells; when she had seen the priest, with his joyous followers, advance to the couple, and make them man and wife before her very eyes; and when she had seen them walk away together upon their path of flowers, followed by the tremendous shouts of the hilarious multitude, in which her one despairing shriek was lost and drowned!

Would it not be better for him to die at once, and go to wait for her in the blessed regions of semi-barbaric futurity?
And yet, that awful tiger, those shrieks, that blood!
Her decision had been indicated in an instant, but it had been made after days and nights of anguished deliberation. She had known she would be asked, she had decided what she would answer, and, without the slightest hesitation, she had moved her hand to the right.

The question of her decision is one not to be lightly considered, and it is not for me to presume to set myself up as the one per-son able to answer it. And so I leave it with all of you: Which came out of the opened door - the lady, or the tiger?

A Short Story by Frank Stockton
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View video for this meaningfull 

Investment Opportunity at 

amayen.com
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T H E R E  A R E  1 0  D I F F E R E N C E S  B E T W E E N  T H E  T W O  P I C T U R E S .  W H E R E  A R E  T H E Y ?

Spot the 
Difference

Spot the 
Difference

PHUKET CHARITIES

Phuket Has Been Good To Us 

The Foundation is a registered Thai charity which places qualified, 
native English-speaking Teachers in Thai classrooms. Our teachers 
promote each child’s personal development and encourage growth 
and confidence with English language education. We supply the 
basic tools to provide for a higher quality of life and enhanced eco-
nomic opportunities. The Foundation teaches English as part of the 
Thai curriculum to over 600 students in two schools in Phuket.

We also run an after school and weekend program called Coconut 
Club for 142 students who live at Kamala School (who are orphans 
or whose families are not able to take care of them). Without Coco-
nut Club, these children would not be given the opportunity to play 
or even leave the school grounds. After school, the children can 
come to the club to work on arts and crafts or simply play. At the 
weekends we run a swim, sports and golf club as well as photogra-
phy and arts projects.

Located at Kamala.

www.phukethasbeengoodtous.org

PHUKET CHARITIES

Phuket Sunshine Village

In the aftermath of the the Tsunami that hit Phuket on the 26.12.04, 
members of the Lions Club of Phuket Andaman Sea decided to be 
involved in a longer term project to help the victims of the tragedy. 
Helping Children in need became the main objective of the Club, and 
the idea of creating a village slowly became to grow.The fund raising 
began in earnest and the response was overwhelming. The Lions 
Club decided to contact “Child Watch Phuket”, a local organization 
in excess of 10 years experience in child care and protection. Child 
Watch Phuket were pleased to join forces with the Lions Club of 
Phuket Andaman Sea to bring the charity project to reality, and run 
it for years to come. 

The Phuket Sunshine Village was opened on in June 2007 by the 
Governor of Phuket. The village is now home to over 100 Children in 
need from Phuket and surrounding provinces.

Located on Sireh island.

www.phuketsunshinevillage.org

PHUKET CHARITIES

The Rotary Club Patong Beach 

The Rotary Club of Patong Beach has been helping provide medical 
care and education for the many needy children in Phuket and along 
the Andaman Coast for over fourteen years. Their many programs 
have provided scholarships for over 300 students, medical care for 
young kids who would otherwise not have access to needed care, 
and helped fund a pre-school, a clinic, and clean water for Moken 
children on a remote island. 

Their current programs include funding a school in Phuket for chil-
dren of Burmese migrant workers who would otherwise be denied 
any education at all. 100% of all funds raised by the Rotary Club go 
directly to the beneficiaries. Watch for future Rotary Club of Patong 
Beach fundraising events and come along to help them help the 
needy children of Phuket and the west coast.

Located in Patong Beach.

www.rotarypatong.org

PHUKET CHARITIES

Soi Dog

Soi Dog was founded in 2003 by Margot Homburg Park and John 
and Gill Dalley. Phuket was growing rapidly at the time and the stray 
dog population was increasing at a fast pace. Witnessing the suffer-
ing endured by street animals John, Gill and Margot held Soi Dog’s 
first clinics utilizing volunteer vets from overseas. Nearly 11 years on 
and Soi Dog have sterilized over 66,000 dogs and cats in Phuket and 
Thailand which is a huge accomplishment. 

Soi Dog has always been known for sterilization and treatment of an-
imals but did you know the shelter in Mai Khao has nearly 400 dogs 
and dozens of cats available for adoption? Many of these dogs and 
cats will live out the rest of their lives at the shelter unless we help 
them find their forever homes. All our dogs and cats are sterilized, 
vaccinated and free to good homes. We adopt locally and overseas 
so if you are considering a feline or canine to join your family please 
contact cristy@soidog.org or on 093 685 1332. 

Located in Mai Khao.

www.soidog.org
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thailandpooltables.com  Tel. 081 823 4627 Call now!

KINGS OF 
GAME ROOMS

We have worked very hard to bring 
you the best of everything and to 
maintain our promise of 100% sat-
isfaction, to give you peace of mind 
and confidence that you are buying 
the best products and receiving the 
best service. All our game tables 
are in stock and available to see 
and try in any of our branches in 
Bangkok, Phuket and Samui. 

We have partnered with the best brands in 
the billiards and games world to distribute 
their brand exclusively in Thailand and South 
East Asia and to have it available for you in 
all our branches nationwide. Our billiard and 

games installers have installed thousands of 
tables over the last 17 years of operation, all 
over Thailand and neighbouring countries.At 
Thailand Pool Tables, we specialise in provid-
ing a full range solution for home, institutions 
and companies to add high quality game 
tables at the best prices. All our game tables 
come with our guarantee of quality.

We have the world’s best brands under one 
roof, we handpicked the best game tables in 
the world and brought it to your doorstep. We 
proudly distribute Valley Coin Operated Pool 
Tables, Olhausen Billiard Tables, Connely Pool 
Tables,  Dynamo Air Hockey Tables as well as 
the world famous Diamond Billiard Tables the 
official tables for all major Pool tournaments 
such as the World Cup of Pool, the Mosconi 
Cup and the Derby City Classic.

For Foosball fans, we have the world famous 
French Bonzini Babyfoot tables as well as the 
great American Tornado Foosball tables, both 
these tables are the official Foosball World 
Cup Tables.

Don’t forget to check out our large range of 
Cornilleau Ping Pong Tables, we have Leisure, 
Fully Outdoor and Competition ITTF Table 
Tennis to suit all needs. Our Cornilleau Ping 
Pong Tables come with a 10 years guarantee 
on the playing surface. 

For the Shuffleboards enthusiast, we have the 
best brands in-house, with our very own GR8 
Shuffleboards brand, as well as Champion 
Shuffleboards and Olhausen Shuffleboards, 
you are spoiled for choice of design and size, 
from 9ft up to 22ft.

Outdoor Fun
In a tropical place we made sure the fun does 
not stay indoors, with our full range of Out-
door Pool Tables, Foosball, Ping Pong and Air 
Hockey Tables.

Yes thats correct, all these games are fully 
certified to withstand the sun, rain, heat and 
humidity that our beautiful island throws at it 
without a single problem !

Your Entertainment is Our Business !

www.thailandpooltables.com 
facebook/thailandpooltables 
Tel 0818234627 
info@thailandpooltables.com

THAILAND POOL TABLES - ASIA’S LEADING 
BILLIARDS & GAME ROOM EXPERTS
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Rick: My health. I came to 
Casablanca for the waters.
Renault: The waters? What waters? 
We’re in the desert.
Rick: I was misinformed.
“CasablanCa”, 1942

We actually came to Phuket for the air, the wa-
ters, the school and a chance for extra living 
space.  We were quite well-informed, having 
vacationed here since the 1990s when my sis-
ter and her family relocated here.

We moved from Hong Kong, where we had 
spent the previous seven years. Our two boys 
were born and started school there.  It’s a 
great city, but not as conducive to family life 
as Phuket. The move was an adventure, es-
pecially since we have a French bulldog who 
had to travel via China to get here because 
of airline restrictions. We have been here for 
just over a year now, and are pleased with the 
way things have worked out. Our home is in 
Cherngtalay, near the Laguna area. Cecil, sev-
en and Cyrus, five attend the UWC Thailand 
school where they are happy, engaged and 
learning a lot. There are plenty of other activi-
ties to keep us busy such as golf (thegolfguru.
com), swimming, and boating — all of which 
are possible but not nearly as accessible in a 
crowded city like Hong Kong. 

I have been studying blues guitar with local 
legend Colin Hill (play-guitar.net), and have 
made progress, especially since he has gra-
ciously let me play live with his band in front 
of forgiving audiences. There is a lot of diverse 
talent here on the island, but it can be hard 
to find. Word of mouth still beats the Internet 
for information in Phuket. Google maps need 
work; a lot of the addresses there are plain-
ly wrong. One can only imagine the havoc 
this must create among tourists. Fortunately 
for me, if I cannot find a place the first time 
around, I can try again another day.

The air in Phuket is much better than that of 
Hong Kong, except a few days a year when 
smoke makes its way from Indonesian planta-
tion fires (so we are told). The boys often woke 
up coughing in Hong Kong but are much bet-
ter here. We have a telescope which we use 
to see various planets on clear nights (an 
impossible feat in Hong Kong), but the heat 
and humidity make the viewing less than ide-
al. And of course, when it rains it pours. Our 
house hasn’t been flooded at any point but it 
has come close a few times.

We have done a bit of traveling, visiting places 
like Singapore and Angkor Wat. We look for-
ward to doing more and to the opening of a 
new airport which will hopefully streamline 
this process. The boys also go to Taiwan over 
the summer break to learn Mandarin and visit 
Hong Kong regularly to see their grandpar-
ents. They also study the Thai language and 
culture at school. I personally have yet to dive 
in and start learning Thai; it’s a tough commit-
ment as I have no experience with tonal lan-
guages. My wife Baffelly, a native Cantonese 
speaker, has made more progress in this area. 
I manage to communicate via sign language, 
photos of what I’m searching for and Google 
Translate.

The Cherngtalay area is very convenient, and 
an easy drive to school, with Bang Tao Beach 
nearby. We visit the Bliss Beach Club often, 
usually with our dog Biggie who has made 
peace with the canine mafia there. Most of 
the other beach restaurants were torn down 
recently, creating opportunities for very nim-
ble squatters to move in. Sadly, their cuisine 
matches their commitment.  But there are 
some great restaurants like Bampot and the 
Siam Supper Club nearby.  We have become 
selective fans of Thai food, sometimes buy-
ing dinner at the local market on Fridays at 
Boat Avenue. The gym facilities at Thanyapu-
ra, conveniently next to the school, are also a 
regular destination. Okay, not quite regular, 
but maybe a solid three days a week.

After ten years of city living (we were in 
London before Hong Kong), the impor-
tance of having a plot of land with a garden 
cannot be overestimated, especially after 
growing up in a rural area.  Biggie is very 
territorial and has taken charge of the yard, 
patrolling for lizards, toads and other crea-
tures. We have also managed to get some 
chili peppers, mangos and orchids to grow, 
and the semi-annual coconut harvest is an 
event. Watching this hi-wire process makes 
one feel underinsured.

Phuket is a good place to be, although it 
sometimes feels too languid — like an ex-
tended vacation. The luxury of this is the 
time spent with the boys. During the holidays 
friends come here to visit, which picks up the 
activity level. If we want more excitement we 
can simply drive somewhere. A combination 
of construction activity, broken traffic lights 
and vehicles driving the wrong way always 
keeps one alert. The good side of this mild 
chaos is that the authorities haven’t turned to 
outrageous traffic fines as a means of wealth 
extraction, a policy now common elsewhere.
What do we miss the most? I would say book-
stores/libraries, even though more and more 
media is available online these days. Customs 
duties make buying books from overseas in-
feasible. I’m not sure which part of the econ-
omy is being protected by this policy. One 
locally published book which has been inter-
esting and helpful is Colin Mackay’s A History 
of Phuket, which contains great details about 
the island’s history of mining, Chinese immi-
gration and local culture.

We also miss Chinese food. Someone needs to 
open a dim sum restaurant near us soon. It’s a 
mystery why there isn’t one already.

I am not working here, but I am active in 
venture capital and other types of investing 
in Hong Kong and the USA via the magic of 
Interwebs. When the Internet was new, I had 
a theory that it would push people to move 
to places like Phuket where life was easy and 
they could learn, shop and conduct business 
remotely; instead things went completely in 
the opposite direction as everyone flocked to 
major cities to enjoy the boom times there. 

Now, possibly as a result of some industries 
(such as finance) beginning to shrink, I see 
some movement in this direction. So I may 
turn out to be right, 20 years on.

by Marvin James Kelly
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The Staten Island
The Staten Island possesses a big bold design, with the strength of 
the mighty ferries carrying all manner of goods and passengers from 
Manhattan to Staten Island. You will make an impact with the faceted 
face and wide leather straps as you step out in style.

The Long Island
Our sporty-looking Long Island watch will look so spectacular on 
your wrist that you will never want to take it off. Silicone straps and a 
three-dimensional face — water resistant to 100 meters with normal 
swimming and snorkeling — you can go from yacht to boardroom 
with this beautifully designed watch.

Lakeshore
When writing with our Lakeshore pen, you will appreciate the way it glides smoothly over the paper. Choose from the abalone shell, real burl wood 
or one of the uniquely made cloud colors. Our favorite is the gold cloud — made with REAL gold dust!

Those growing up in the US during the 1980s will 
remember the women’s denim brand Gloria Vander-
bilt for its style and fit. Today, the American brand has 
branched off into men’s accessories with Vanderbilt 
New York and takes a fresh direction toward modern 
heritage.

Vanderbilt New York takes its inspiration from the sophisticated styl-
ing of the past but brings with it a modern, urban twist — perfect 
for the confident, contemporary gentleman who wants to stand out 
from the crowd by accessorizing his look with a mix of vintage and 
modern styles.

There is a timeless quality to much of the Vanderbilt New York range, 
from its cool, authentic aviator-style sunglasses to its classic watches. 

Watches, pens, sunglasses, wallets and belts have also been designed 
with a tip of the hat to the couture of yesteryear, while boldly striding 
toward fashions of the future.

Vanderbilt New York builds on its foundation of high-quality prod-
ucts at accessible prices.

The Vanderbilt New York style and collection
As much as our inspiration speaks to modern heritage, we’ve also 
incorporated current trends into our design concept, but in a very 
Vanderbilt New York way. In our collection of leather goods, wallets 
and belts we’ve incorporate accents of teal blue and pine green. You 
will also love our clutch in two-tone black and cobalt. Our sunglass-
es include rounded lenses, brow focus, and the ever popular aviator 
shape, in exciting colors such as gold, teal and purple. Lastly, our re-
versible belt straps can be paired with several buckle choices, making 
accessorizing really easy.
 
The Vanderbilt New York product
Our mission is to create exciting, compelling and beautifully con-
ceived products that reflect the legacy of taste, excellence, and qual-
ity that is Vanderbilt.

Visit Thailand’s first four Vanderbilt New York stores at Central Plaza 
Westgate, Central Plaza Bangna, Emporium, and Blu Port, Hua Hin or 
shop online now at www.VanderbiltNY.com.

VanderbiltNY.com

The Commodore
The timeless classic symbol of superiority, The Commodore, takes 
its name from the patriarch of the Vanderbilt family, Cornelius Van-
derbilt — often considered as the father of the corporation. Super 
thin, elegant roman numerals, detailed etching around the ring and 
leather straps, ensure you will close the deal.

VANDERBILT NEW YORK – A LUXURIOUS LINE OF 
CLASSIC, YET MODERN ACCESSORIES FOR MEN
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INIALA KITCHEN & BAR – Your New 
Neighborhood Eatery
Opening in October 2016, Iniala Kitchen & 
Bar is a casual neighborhood eatery located 
in Boat Avenue, Laguna Phuket. Developed 
as a bistro extension of the original Iniala 
Gourmet outlet, Iniala Kitchen & Bar will be 
a high end, independent restaurant offering 
Mediterranean and Latin American style cui-
sine with an emphasis on streaming, sharable 
dining and engaging interaction with the 
chef. Located adjacent to Iniala Gourmet, this 
brand expansion not only helps us to extend 
our offering in terms of products and servic-
es, it also allows us to cater for more clientele, 
given the large space. 

In addition to providing guests with a warm, 
contemporary atmosphere, Iniala Kitchen & 
Bar aims to center its products and ethos 
around Executive Head Chef, Sandro Agu-
ilera’s culinary vision. Sandro’s exciting and 
dynamic market-driven menu focuses on 
simple, clean flavors inspired by his Spanish 
roots. The environment will be an inviting 
and informal atmosphere, developed as a 
Bohemian and chic alternative to other con-
ventional café restaurants in the surround-
ing area. Mixing a contemporary style with 
home comforts and “casual stylized” service 
to create an emotional experience for the 
customer. 

The restaurant also features a small up-scale re-
tail space specializing and showcasing the very 
best of Spanish produce. All products will be 
sourced in accordance with the brand’s ethos, 
with great emphasis being placed on superior 
quality ingredients indicative of Spain.

Opening in October 2016, Iniala Kitchen & 
Bar is the perfect spot for all-day breakfast, 
brunch, lunch, dinner and drinks. 

www.iniala.com

The New & Improved INIALA GOURMET
Iniala Gourmet has always had a reputation 
for exceptional quality. Along with his team of 
professional bakers, Chef David Inglada — re-
nowned as one of Thailand’s top pastry chefs, 
provides delicious breads, artisan pastries and 
sumptuous cakes delivered fresh daily to the 
shop. However, with the opening of the Iniala 
Kitchen & Bar, we decided that it was time In-
iala Gourmet evolved from its current format 
to adopt a stronger focus toward a takeaway 
and counter service — in effect, an “express 

version” of the original Iniala Gourmet you 
have come to know and love. 

Even on a tropical island, time is precious. 
That’s why we’re making it much easier for 
you to get some wholesome food and great 
coffee while on the go. So whether you’re 
late to pick the kid’s up from school or just 
trying to get a few more minutes tanning 
at the beach, we’ve got you covered with 
our latest range of delicious “grab & go” 
products.

INIALA GOURMET / INIALA KITCHEN & BAR

Our all-new menu has been specially created 
for the purpose of taking your Iniala bakery 
favorites with you, along with some yummy 
savory additions such as New York style ba-
gels, breakfast muffins and gluten-free sand-
wiches. While there is no longer a table ser-
vice, we would still love for you to hang out 
and enjoy a great cup of coffee and a freshly 
baked pastry.

www.iniala.com

INTRODUCING AN ALL NEW  
‘GRAB & GO’ 
MENU

YOU’RE NEW
NEIGHBOURHOOD

EATERY
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and moved to Phuket over 
20 years ago. I have been 
traveling here since I was 14 
years old and always felt an 
extraordinary connection with 
the place that I knew would 
see me return. I planned to 
just have a gap year — my 
first job was teaching tennis 
in Laguna and I later become 
the property sales manager 
for Laguna Phuket.

I have always lived in the 
north west of Phuket around 
the Laguna area, and 20 plus 
years later I am still here — it 
has been the best place to 
live given my lifestyle and its 
myriad of conveniences.

I have been with Phuket 
Realty for over 12 years. 
Located at the entrance to 
Laguna Phuket, we deal with 
the marketing, sales and 
rentals of properties. With 
its excellent schools and 
locational advantages, 
Phuket has proven to 
be the very best area for 
new families and those 
looking for somewhere 
special. Thankfully, with years 
of experience in the area, I 
am in a unique position to 
offer our clients the very best 
advice. My background in 
property valuation and real 
estate, and a father who 
owns a successful agency in 
Australia, frequently reminds 
me that no matter how tough 
it gets, you should always 
remain true to yourself and 
retain your reputation and 
integrity. I pride myself on 
just that, with the knowledge 
that in an unregulated society 
this is not always the case. At 
least our clients can attest 
to the fact that we provide 
honest, invaluable advice.

Studying for both my 
bachelors and masters 
degrees in property has 
provided me with a fantastic 
framework for conducting 
business along the usual 
professional procedural 
guidelines. Enough about 
business...it’s party time!

Again, the best part of where 
I live is that you are never 
short of choices when it 
comes to downtime — there 
are way too many options 
to mention here. People are 
so friendly — behind that 
beautiful Thai smile lies a fun-
loving personality — Thais 
love to laugh and play jokes 
on each other —I find a lot of 
Aussie humor in the way they 
communicate and it warms 
my heart.  

I look forward to seeing 
Phuket prosper in a way 
that benefits the locals and 
attracts the type of tourist 
who can appreciate and 
respect Thailand’s beauty 
and exceptional services. On 
behalf of Thailand — 
WELCOME!

tara@phuketrealty.net
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I’m married to Donna and we 
have two children — Finn 

and Ikki. We’ve also just 
had my niece, Ella, come to 

stay with us so our family 
in Phuket has increased. I’m 

a company manager and 
sailing is my number one 
pastime followed by golf, 

reading and music. I love to 
go camping with the kids 

but work often gets in the 
way. We’ve just spent three 

weeks in Australia doing 
campervan stuff and had a 

ball. I was born in Sydney 
but grew up in Adelaide, 

South Australia — we left in 
1997 on our yacht Awatea 

and cruised through SE Asia, 
eventually arriving in Phuket 

in 2001. We then had our first 
son, Finn, and the yacht was 

too small so we had to sell 
her. We’ve now bought and 
sold her again four times —

just can’t make up our minds.

I am now a general manager 
at Multihull Solutions. We sell 

new and used catamarans 
and trimarans in this region 

backed up by our head office 
in Australia. I’ve been sailing 

as a charter skipper, base 
manager of a charter fleet on 
Hamilton Island, captain of a 

steel schooner — and when I 
was forced to get a “real job” 

— worked with Lee Marine 
as their senior broker here in 

Phuket for almost 10 years.

I like sailing! I now have a 
Corsair Pulse 600 trimaran 

which we enjoy racing in 
local regattas and now the 
kids are getting into it too.

I Love Phuket! What’s 
not to like? The lifestyle, 

climate, etc., all suit a sailor 
perfectly, although the 

traffic is rubbish. Tourism is 
what drives this island and 

it’s certainly seen its fair 
share of ups and downs but 
always comes through with 

flying colors. I’ve watched 
the marine industry grow 
enormously over the last 

15 years and I can’t see any 
reason why it won’t continue 

to do so. The facilities and 
superb cruising grounds 

surrounding Phuket make 
it a perfect yachting hub 
and I know that the Thai 

government will continue to 
support the industry.

+66 (0)818941530
andrew@multihullsolutions.asia
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A My name is Songkran 
Sakulphuwattana and I’m 
35 years old. I was born 
on April 13th — during 
the Thai New Year and 
Songkran Festival, which 
was why my parents 
chose such a name for 
me. I am a proactive 
person with a “can-
do” attitude and the 
ability to work under 
pressure as well as 
being able to motivate 
people while maintaining 
professionalism.

I am from Pattani, 
Southern Thailand 
and studied building 
construction at a 
technical college before 
moving to Phuket when I 
was 19, where I have lived 
and worked in Phuket for 
roughly about 16 years. 

I have worked in food and 
beverage management, 
concept development 
and implementation, and 
been an event organizer 
and creator. My work 
is always related to 
customer relationships 
and analyzing and solving 
problems. Moreover, I 
can create professional 
graphic designs using 
Adobe Illustrator and 
Photoshop. Music is my 
passion and I love being 
a DJ when I have time 
— I’m very happy when 
people enjoy the music I 
play and dance to it.

Right now I’m running a 
new project called the 
Majestic Day & Night Club 
in the middle of Bangla 
Road on Patong Beach 
as general manager. The 
whole project is estimated 
to be fully completed by 
January 2017.

I have worked for different 
resorts and hotels such 
as the Minor group 
at Anantara Hotels & 
Resorts in Koh Samui and 
then went to work in the 
Maldives for a while. Then 
I started work for the 
global company Nikki 
Beach in Phuket and Koh 
Samui and have finally 
found something my soul 
loves.

Phuket is one of the most 
famous places in the 
world and offers both a 
natural and man-made 
environment, with land 
and water activities — 
there’s always something 
to see and do on Phuket 
Island. Phuket remains 
an attractive destination 
for tourists, so we must 
take good care of our 
surroundings and nature. 
Safety is also important. 
Beach clubs are popular 
sources of entertainment 
for tourists so I believe we 
should have more of them 
in Phuket. 

songkran.
sakulphuwattana@gmail.
com
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AI’m “Jib” but since moving to 
Phuket everyone calls me 

“Jibby” as they say it’s easy 
to remember. I am originally 

from Surathani and have 
lived in Phuket since 2003.

In 1998 I finished high school 
and had a year’s break from 

studying to work and help 
my family. I then went to 

university for two years and 
studied administration but 
didn’t complete my degree 
because I discovered it was 

not what I wanted to do, 
and I found a job at a car 
company. After working 

there for a few years my boss 
wanted me to look after her 
pub in Phuket and that was 

how I came to live here. 

Business was doing quite 
well until the tsunami in 

2004 when it went downhill 
and she decided to sell the 

business and asked me to 
return home with her — 
but I was already in love 

with Phuket so I made the 
decision to stay.

After that, I always worked at 
night and ate late. I quickly 

put on weight and went 
from 53 kg to 85 kg in a year, 

remaining overweight for a 
few years — I felt really bad 

about myself. 

I decided to quit my night 
time job and worked during 

the day. I started to diet 
and exercise and continued 

seriously — a year later I had 
lost 30 kg. From that time 

onward, I knew exactly what I 
wanted to do.

I felt great, more confident 
and wanted that same 

feeling for other overweight 
people so I began studying 

hard to become a trainer.

I got a job at the gym at 
Chalong “Unit 27”. First I 

started to assist in the class 
and learned to be a coach 
at the same time — now I 

coach the class myself and 
have become a personal 

trainer as well.

jibpannapa@hotmail.com
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K My name is Maria and I live 
in Phuket. I’m your average, 
blue-eyed, blonde, Swedish 
middle-aged woman.

In 2004, my family and I sold all 
our belongings and moved to 
Thailand for good. To this day, 
we are still living in that same 
little house, in the same town. 
As a kid, I grew up outside 
Stockholm, where I went 
to school, and then studied 
to become an economic 
consultant.

For eight wonderful years, I ran 
a Swedish school, which later 
became a Swedish/American 
school, for families who wanted 
to spend more than the usual 
two weeks here in Phuket. In 
March 2014, I decided to close 
the school for good, and today 
I look back and treasure all the 
wonderful memories from those 
years. 

A few months ago, I signed 
up for some online courses 
to become a makeup artist, 
fashion stylist, and hair stylist. 
These courses later led me to 
Mastered, a company which 
holds different programs for 
various areas of fashion, and 
took their nail care course.
A few weeks ago, Mastered 
announced that everyone 
accepted to their nail program 
this year would be able to 
apply to become a Mastered 
ambassador in their country 
of residence — I immediately 
jumped at the chance and soon 
found out that I would be the 
official Mastered ambassador 
in Thailand. This means that 
I work to bring all kinds of 
professionals and experts in the 
fashion industry together by 
hosting events. Mastered is all 
about bringing people together 
and helping them to share their 
knowledge.  

I like to spend my spare time 
with my friends and family, as 
well as working on the creation 
of more interesting nail designs. 
Being Mastered’s ambassador 
keeps me very occupied, and so 
the little free time I do have, I try 
to spend with my girls and my 
grandson, Jack. 

When I think of Phuket, there 
is only one word that comes 
to mind — home. Phuket has 
been, and will forever be, my 
home. There are so many things 
that I love about this place — 
the people, the culture, the 
food, the scenery, the lifestyle 
— everything. I wouldn’t trade it 
for anything in the world.
When I think of my future, 
and that of Phuket, I would 
love to be able to create some 
kind of beauty school. One 
that not only focuses on the 
beauty related aspects of the 
business but the creation of 
more fashion-related events, 
for example, a collaboration 
project in Phuket with people 
from all over the world. I believe 
it would be a great opportunity 
for the island to show its beauty 
to the world, but also to bring 
a new kind of business to the 
island. 

GlamByKiesbye
glambykiesbye.dillagroup.com
mk.scholtyssek@yahoo.com
+66 (0)8 728 00 662
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Seipelt — nickname Bell. 
I’m 34 years old, come from 

Bangkok and have lived in 
Phuket for almost five years. 

Before coming to Phuket, I 
lived in Cancun, Mexico for 

six years and worked in a 
Thai restaurant where I met 
my husband Philipp Seipelt. 

We decided to move to 
Phuket and chose it because 
of its natural environment — 

unlike a big city. 

There are so many different 
nationalities living here so 

there are many investment 
opportunities. I decided to 
open a Mexican restaurant 

and invited my long-standing 
friend, a Mexican chef, to 

work with me. Our Mamasita 
Mexican Restaurant near 

Laguna has now been open 
for five months. 

I really like Phuket — the 
climate is good and the sea 

is beautiful. When I have free 
time, I like to go shopping 

and travel around, getting to 
know new people.  

076 604 256
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ate strength, but that was very recently, and 
too late to improve Morag’s chances, and she 
is now declining fast in a Hospice. The better 
quality of sleep that Jock is now getting with 
the device installed, has helped him to cope 
with the personal tragedy now unfolding, and 
to devote full time attention to the two young 
children, whose beds at 2 and 3 are thankfully 
clear of adverse stress.

FAMILY 2
Maggie, Ben and daughter Ruth moved into 
their present home approximately five years 
ago. In that short time, Maggie has had a hys-
terectomy, suffered a period of clinical depres-
sion and developed breast cancer. Ben had a 
recurrence of a psychiatric problem that was 
well controlled, has deserted Maggie, and they 
are now divorced. Ruth changed from a rea-
sonably compliant early teenager into a bel-
ligerent and non-cooperative person. Without 

then realising the implications, Maggie had 
moved her Bed 1 from the disaster zone to the 
one clear area of her bedroom. With appropri-
ate treatment, she has fully recovered from 
the breast cancer, and has recovered from the 
deep depression that had threatened to end 
her employment. Since receiving the scan of 
the geopathic zones, Ruth has been persuaded 
to move her Bed 2 to a clear area.

FAMILY 3
The father, (A), is the brother of one of my close 
friends who has regularly commented upon 
the circumstances and health of his brother, 
and the state of his marriage. ‘A’ had inexpli-
cable blackouts from time to time, and had a 
marriage in name only, the union being main-
tained essentially for the children. The wife, as 
reported, behaved like a virago, and refused 
normal relations. One child suffered from petit 
mal, while his sister had psychological prob-
lems. Following the change of houses which 
occurred three or four months ago, there 
have been no instances of the problems of ‘A’ 
or his son that would have been expected in 
that time, and the son’s medication has been 
greatly reduced, and will soon be stopped; ‘A’ 
and his wife have resumed normal marital re-
lations, while the young girl is appearing to be 
free from the stresses that were at the root of 
her previous condition. 

Detecting and Transforming detrimental Geopathic Stress Zones (ie. bedroom, office, kids play area)
Designing Healthy Architecture emitting Natural Harmonising Balancing Forces

Applying Energy Balancing for existing Homes & Commercial Spaces
Mapping Earth Energy Gridlines for Private & Commercial Developments

For Further details contact Miguel Kirjon on GeoDesiGnAsiA.com

In some places in Europe having 
a geopathic stress survey before 
buying a house is considered 
normal just as having a structural 
survey is to the rest of the world. 
Geopathic stress roughly translated 
means disease of the Earth. So 
places where you spend a lot of 
time such as where you live and 
work should be checked. 

Geopathic Stress is the common factor in 
most cases of physical and mental illnesses.
This was proved to the German medical pro-
fession over 80 years ago and in million of cas-
es ever since. It was first recognised in thou-
sands of cases of cancer and later it was found 
that it has to be dealt with before any therapy 
could work 100% and ensure your body could 
repair itself.

Geopathic Stress is found in the majority of 
cases of:
• Cancer, M.E., P.M.S., Bipolar Disorder, 

Autism, M.S., Alzheimer’s, Epilepsy, Sui-
cide, Cot Death Stillborn Babies and post 
Traumatic Stress Disorders.

• Long-term physical and mental illnesses, 
where current treatment does not seem 
to work.

• Babies who cry continuously during the 
night.

• Children who are hyperactive – have 
learning difficulties – are difficult to con-
trol.

• Children born with defects.
• Miscarriage, premature birth, not being 

able to conceive and difficult pregnan-
cies.

• Child Abuse.
• Road Rage 

The most common indications of GS are: Re-
sistance to medical treatment, a feeling of 
being run-down and exhausted, nervous-
ness, depression, loss of appetite, pallor and 
not wanting to go to bed and when in bed: 
insomnia, restless sleep, feeling cold, cramps, 
tingling in arms and legs, sleep walking, grind-
ing of teeth and nightmares. When waking in 
the morning often feeling fatigued, with a 
muzzy head and backache. Children are often 
bed wetting and babies continuously crying.

GS does not cause an illness, but lowers your 
immune system, so you have less chance of 
fighting any illness. GS also prevents your 
body properly absorbing vitamins, minerals, 
trace elements etc. from your food (and sup-
plements) and often making you allergic to 
food, drinks and environmental pollution.

What is Geopathic Stress?
Geopathic Stress is the Earths vibrations 
which rise up through the Earth and are dis-
torted by weak electromagnetic fields creat-
ed by subterranean running water, certain 

GEOPATHIC STRESS – COMMON FACTOR IN MOST 
CASES OF PHYSICAL AND MENTAL ILLNESSES

mineral concentrations, fault lines and under-
ground cavities. The vibration distorted be-
comes abnormally high and harmful to living 
organisms.

Geopathic Stress has become many times 
stronger over the years. We believe this is 
due to ‘solar weather’ caused by the sun pen-
etrating the weaker ozone layer more easily. 
No doubt the stronger GS is one of the main 
reasons for the steady increase in serious 
illness (cancer cases have doubled over the 
last 20 years).

How do I know if I’m Geopathic stressed?
If you cannot shake off an illness, depression 
or feel below par, ask yourself:

• Did my health problem begin shortly 
after moving into this home or place of 
work?

• Do I feel better when I am away from the 
home or place of work?

• Do any of my family feel uneasy about 
the ‘atmosphere’ at home?

• Did the previous occupant’s suffer from 
any serious or long term illness?

• Does the illness seem to be worse during 
autumn or spring or wet stormy weath-
er? (when underground water may be 
flowing at higher velocity)

• Were there any nearby disturbances, 
which may have caused underground 
water veins to flow into different chan-
nels under my house prior to my illness? 
(landslides, building and road work, 
working quarries and working mines etc)

• Does my home or any part of it feel 
unnaturally cold or damp? 

rolfgordon.co.uk

Case Studies by Roy Vincent 
FAMILY 1
Morag and Jock, plus children Tom and Amy. 
Morag developed breast cancer, and after ap-
propriate treatment was beginning to recov-
er, when a colon cancer was discovered. Hus-
band Jock has suffered depression for some 
time and has not worked for several years. 
The illnesses can be traced back to when they 
moved into their current house. Fig 1 repre-

sents a dowsed scan of their bedrooms. The 
crossings within their bed are some of the 
worst that I have seen illustrated in the vari-
ous books to which I refer you. Jock invariably 
woke in a state of deep depression, but did 
not do so when he slept in a bed in bedroom 
4. They have installed a Raditech of appropri-

GeoDesignAsia.com based in Phuket offers 
services to detect and transmute harmful 

earth radiation in your bedroom, office, kids 
play areas etc. (see left page)
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The Long Neck Women in Northern Thailand

   The
    Hill 

 Tribe

Kayan
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The goal of travel shouldn’t be taking pictures 
of exotic things to brag about back home. 
Travel is about forging relationships and 
making connections with people from differ-
ent cultures. Create a symbiotic relationship 
with locals by reaching out to find common 
ground with the people you met, instead of 
treating them as spectacles to exploit.

epicureandculture.com

For some tourists, seeing the 
giraffe-like, long neck women 
Kayans may seem like just another 
stop on a Thailand adventure of a 
lifetime. Many tourist agencies stop 
by these hill villages between jeep 
rides through snake-infested jun-
gles and tours of elegant temples. 
Visitors pile out for a quick photo 
opportunity with exotic-looking 
women before tour guides shuttle 
the group to the next destination.

Who are these women? And should you sup-
port this controversial tourism attraction?

Who Are The Kayans?
Two decades ago, an intensifying civil war be-
tween Karenni separatists and the Burmese 
army caused Kayar residents to flee Myanmar. 
Thailand granted the Kayan temporary stay 
under “conflict refugee” status. Now, the 500 
or so Kayans (also known as Padaung people) 
live in guarded villages on the northern Thai 
border.

The tribe has a custom where some women 
wearing rings to create the appearance of a 
long neck. This exotic tradition inspired the 
creation of tourism villages in 1985. Some 
Padaung moved to these artificial hill tribe 
residencies with work permits to make a 
living on tourism. But without citizenship, 
Kayans have limited access to utilities such as 
electricity, roads, health care and schools for 
education. Furthermore, Thai authorities re-
fuse to allow Kayans to resettle outside tourist 
villages, claiming they are economic migrants 
and not real refugees.

The Rings
Kayan long neck women wear the rings from 
childhood, starting with four or five, and 
adding more annually as they acclimate to 
the increased weight. Coils weighing up to 
25 pounds depress the chest and shoulders. 
This creates the illusion of disembodied head 
hovering over a shimmering pedestal of gold 
rings.  Contrary to popular belief, the coils 
don’t lengthen the neck itself and thus can 
be removed without the neck snapping. Yet, 
women still wear these coils year round with 
few exceptions, even while sleeping.

The origin of the tradition mystifies even 
the Kayans. An ancient legend claims rings 
protected villagers from tiger attacks, since 
the cats attack victims at the neck. Another 
theory said the rings helped ward off men 
from rival tribes by lessening the women’s 
beauty. Today, people believe the opposite– 
the longer their neck, the more beautiful the 
woman—and Kayans wear the golden coils as 
an accessory. According to the Silent Hopes 
documentary (shown above), some women 
enjoy upholding this tradition but others feel 
pressured to endure the painful custom to 
make a living. Human rights groups claim the 
refugee status exploits women who can’t find 
other work.

Hill Tribe Tourism
An estimated 40,000 tourists per year pay be-
tween $8-16 to stop by these hill tribe villages 

to gaze upon the women’s unusual appear-
ance and take pictures. Unfortunately, the 
entry fee is rarely dispensed to the villagers 
directly. Instead, neck-ring-wearing-women 
sell trinkets, crafts and photo-ops, essential-
ly working in a live-in gift shop. Residents 
receive an allowance of food and toiletries 
and profit from handicraft sales, and women 
wearing brass rings earn an extra salary. Vil-
lage owners decrease wages if women dis-
cuss their plight with visitors or use anything 
modern, like cell phones or computers.

While some say the villages give Kayans a 
paid opportunity to retain their culture, oth-
ers condemn this arrangement for exploiting 
stateless women and children in exchange for 
tourist dollars.

Although the ethics of this arrangement 
makes some travelers uncomfortable, each 
day, vanloads of curious foreigners still visit 
long neck villages. Many foreign-run com-
panies discourage these trips but most Thai-
based companies don’t discriminate. Over a 
half-dozen hill tribes exist in North Thailand 
and the Chiang Mai province.

Should You Go?
Can you justify ethical travel to these villag-
es?  Yes, if you do your research.  Most women 
view tourist visits as a way to make a living 
since their non-resident status limits employ-
ment opportunities; however, sensationaliz-
ing dress, customs, and unique traditions of 
these people mean nothing if they are treated 
inhumanly.

If you chose to visit, follow these recommen-
dations to make it a better experience:

• Do your research and find a responsible 
tour company that will promote a social-
ly responsible visit. Private guides can 
bring you to their own villages.

• Make sure your money benefits the 
village directly instead of third party 
companies. If you’re not sure, insist you 
give money to the chief of the village or 
support the women by purchasing their 
handicrafts.

• Don’t just stop by for a photo shoot. Try 
to extend your stay to learn about the 
people and hear their stories.

• Consider volunteering in a village. Bor-
der Green Energy Team can arrange such 
an opportunity.
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After moving to Boat Avenue a 
little more than a year ago, Beauty 
Studio & Incense SPA is, today, 
a ‘must-stop’ in Phuket’s beauty 
industry — where you can relax, 
rejuvenate and be spoilt for choice 
on four floors of luxury services 
under one roof. 

The owner, Panisa Thinkohyao, firmly be-
lieves in quality of service and innovation 
and makes a point of offering what others 
can’t. The latest additions to Beauty Studio 
are two internationally acclaimed products: 
Moroccan Oil and Brazilian Blowout.

Hair that’s silky, healthy, shiny and full of 
life. Moroccan Oil treatment is a pioneering 
product in oil-infused hair care and created 
the worldwide buzz for argan oil. It’s an es-
sential foundation tool for hairstyling and 
can be used for conditioning, styling and fin-
ishing. Infused with antioxidant-rich argan 
oil, strengthening proteins and shine-boost-

Designed to lift the spirit and calm 
the soul, Akyra Beach Club Phuket 
is located on Natai Beach — a 
pristine stretch of coastline just 20 
minutes north of Phuket Interna-
tional Airport — a short distance 
away from the Blue Canyon Golf 
Course and the picturesque Phang 
Nga Bay. This boutique beach 
resort offers 59 luxurious rooms, 
suites and unique villas with gener-
ous living spaces, branded amen-
ities and a profusion of high-end 
attractions. 

The resort’s integrated Beach Club offers 
guests a choice of refined waterfront dining 
opportunities as they recline in cushioned 
cabanas or laze on luxury loungers surround-
ing an enticing beachfront pool. The venue 
also hosts exceptional daytime and evening 
events — romantic weddings, regular theme 
parties and a sensational Sunday Brunch will 
set a new benchmark for foodies, mates es-
caping to paradise and beach lovers.

Akyra Beach Club Phuket’s breezy beach-
side bar and open kitchen offer a menu of 
top-notch comfort cuisine, including fresh 
seafood specialties and perfect pizzas from a 
wood-fired oven, complemented by top shelf 
beverages. A resident DJ and regular star acts 
entertain guests throughout the day, with fab-
ulous live music and dance performances from 
around the globe adding to the good vibes. 

The Upper Deck serves up panoramic sea 
views from a choice of indoor and al fresco din-
ing spots to enhance a range of culinary pleas-
ures which start with a delightful breakfast 
buffet and proceed through the day with a se-
lection of delights. The entire floor is also avail-
able for exceptional private dining experiences 
and exclusive events making Akyra Beach Club 
Phuket the ideal location for signature celebra-
tions and beachfront weddings.

Other leading edge facilities include a beach 
spa and fully equipped gym, all just steps 
from Thailand’s inspiring Andaman seashore.

Whether it’s a romantic retreat for two, a 
mates’ escape to paradise or an innovative 
corporate retreat, Akyra Beach Club Phuket 
ticks all the exclusive beachside boxes.

For further information or inquires, please contact: 

akyra Beach Club Phuket 
32/7 Moo 5 T.Khokkloy, A. Takuathung, Phang 
Nga 82140, Thailand 
T. +66 (0) 2 514 8112 
E. rsvn.akph@theakyra.com 
W. www.theakyra.com

ing vitamins, this completely transforma-
tive treatment detangles, boosts shine and 
speeds up drying time, leaving hair smooth, 
manageable and nourished with each use.
 
Brazilian Blowout is the preferred smoothing 
treatment of celebrities, beauty experts and 
stylists around the world. Brazilian Super-Nu-
trient Complex and its proprietary polymer 
system help to improve the condition of the 
hair by creating a protective protein layer 
around the hair shaft and smoothing the 
cuticle. This allows the stylist to custom-
ize treatment for every client to achieve a 

BEAUTY STUDIO AKYRA BEACH CLUB

smooth and sleek result, or to keep the curl 
and lose the frizz. 

Staff at Beauty Studio are expertly trained to 
offer you the best possible advice. Whatever 
you choice, you are guaranteed a complete 
transforming experience.

 beautystudiophuket
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Wirachai 
Pranveerapaibool

CEO The Attitude Club 
Twovillas/Foto hotel/ 

Blu monkey Hotels/Satur-
days Service Residence.

Managing Director of 
Pracharat Ruk Samakkee 
Phuket (Social Enter-

prise Phuket)

The Art of
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There are more transgenders per 
capita in Thailand than anywhere 
else in the world – or so it would 
seem. 

They are a defining feature of the sexual land-
scape: one of the first sights for gawping tour-
ists. Less in evidence are “toms” – women who 
dress and behave in a masculine way. Normal-
ly, they have short hair, a deviation from the 
Thai norm of femininity which prizes long, lus-
trous locks. Moreover, they tend to wear dark 
clothes – often trousers and male-style shirts. 
In Western society, they would be called, rath-
er disparagingly, “dykes”. If they have partners, 
they tend to dress in a pronounced “girlie” 
way, and are referred to in the Land of Smiles 
as “dees” – hence the relationship is “tom-dee”.

But “toms” attract little attention. What sepa-
rates Thailand from the rest of the planet – I 
am tempted to say the men from the (lady)
boys – is not so much masculine women as 
feminine men – kathoeys to use the Thai term 
– or transgenders to use the politically correct 
one. Generally, effeminate males aspire to be 
entirely female. Most actually call themselves 
a phuying (feminine woman).

One reason for the large number of  lady-
boys – some guestimates suggest as many 
as  500,000 – is that Thailand, not noticeably 
tolerant about other social mores, and errati-
cally patriarchal in its attitude towards wom-
en, is strangely accepting of the phenomenon, 
not only in sophisticated urban centers where 
transgenders tend to congregate, but even in 
remote rural communities.

Another reason may reside in Thailand’s 
predominantly Buddhist culture. In some 
Judeo-Christian and most Islamic cultures, 
there is powerful opposition to sexual trans-
gression:  homosexuality and trans-sexuality 
are denounced as alien to the teachings of 
both the Bible and Koran. Indeed, in countries 
as diverse as Afghanistan, Saudi Arabia and Ni-
geria, these practices carry the death penalty.

In more open-minded Thailand, at least ac-
cording to “The Daily Beast”, the proposed 
new constitution aims to “prohibit discrim-
ination on the basis of gender and gender 
expression”. Whether this will happen is an-
other matter entirely, but historically, there is 
some support for such a position. In certain 
Northern Thai mythology, notably the Mula 
Mula and Pathamamulamuli;  the first two 
generations of humans,  consisted of  three 
genders – male, female and  phet thi sam  or 
hermaphrodite. Moreover, in a society which 
believes in the notion of reincarnation, the 
idea of being re-born in this life is plausible. 
Given such views, it is hardly surprising that 
the rigid gender separation of most cultures 
is less in evidence here.

There may be an additional factor behind the 
high ratio of “trannies” in Thailand. Both men 
and women  tend  to be more feminine than 

their Caucasian equivalents. By this, I mean 
that young women here are generally less 
hirsute, and are daintier in appearance. They 
have less occasion to shave their legs than fa-
rang  women, and grow less pubic hair. Men 
too. How often do you see a Thai male with 
a hairy chest?  Few Thai men  sport  a dense 
beard, but like Thai women, they usually have 
thick locks, and relatively smooth skin. Bald-
ness is far less common than among Cauca-
sians. While 70% of Western men suffer head 
hair loss in their lifetime, the figure for women 
is also surprisingly high – at 40%.

Such observations are highly contentious: it 
is relatively uncharted territory. But my ten-
tative conclusion is this. Body hair, especially 
on the chest and chin, is related to significant 
levels of testosterone. Baldness has also been 
linked to the hormone, since dihydrotestos-
terone or DHT, which is manufactured in the 
body from testosterone by an enzyme called 
reductase, is known to engender head hair 
loss. On this evidence, Thais of both genders 
may tend to possess lower levels of male 
hormone. This tendency makes credible the 
notion that some men’s “maleness” may be 
compromised, since the endocrinal balance 
in their physical constitution, especially in 
regard to the production of testosterone, is 
lower than the worldwide norm.

Whatever the truth of the matter, it is com-
mon knowledge that most ladyboys are pre-
occupied with the desire to be seen as wom-
en, a desire which can  lead them to pursue 
that aim by transformative drugs or surgery. 
The most radical aspect of any sex re-assign-
ment procedure (GRS) is known colloquially 
as the “cut”, in which the male genitals are 
removed, and only the skin retained from the 
scrotum and  penis. A tunnel  is then made, 
and the retained tissue used to reconstruct a 
new vagina and labia.

While there are a number of surgeons pre-
pared to undertake this drastic procedure, 
certain properties of a  pudendum such as 
lubricity and depth (this is dependent on the 
original size of the penis), cannot be easily 
replicated. In days past, rural communities in 
Isaan would raise money to send local katho-
eys  to Germany; now Bangkok  has become 
the global center for an operation which may 
still cost up to 100,000 baht.

But  GRS is, in all probability, less common-
place than one might imagine. Jim, the pa-
tron of “Cocktails and Dreams”, Patong’s lead-
ing ladyboy cabaret club, tells me that none 
of his present troupe of twenty-two has gone 
under the surgeon’s knife. Perhaps perceived 
hazards are increasingly acting as deterrents. 
Mortality, including suicides, is five times 
higher for people who have had GRS.
So things – pun intended – are rarely that cut 
and dried. Apart from the considerations of 
cost and risk, most ladyboys decide – to use 
a horse-racing term – to remain “entire”. Af-
ter all, they can easily blend in socially with 
their peers. Moreover, if their instincts allow, 

they can be dominant as well as submissive, 
employing and enjoying their sexual appara-
tus as nature intended. To complicate things 
further, transgender  women  or “toms”, albe-
it very infrequently, do risk surgery by having 
their clitoris enlarged to form a  male organ. 
Because of the lack of available genital tissue, 
penis reconstruction is necessarily more dif-
ficult and protracted: it involves two opera-
tions since it cannot be attempted until a year 
after removal of the  female organs such as 
the ovaries and uterus. Aesthetically, the new 
organ looks – well – different. But some recip-
ients interviewed said they now experienced 
erotic pleasure.

As the world well knows, a more womanly 
shape can also be achieved by implants. One 
Bangkok surgeon, the owner of a cosmetic 
surgery practice, has performed 60,000 breast 
augmentations – a colossal figure – says that 
about 20% of his clients are ladyboys. He 
charges 45,000 baht for a procedure which in-
volves  implanting silicone-gel shells into the 
breast area. He is in good company. Bangkok 
has fifty-five such clinics.

Cheaper alternatives are available such as 
injecting “fillers” to firm up the bosom. Thus 
transgenders who cannot afford implants, 
may resort to injections of olive oil, or even 
paraffin – though this is not common prac-
tice. Very hit and miss. Less publicized cos-
metic modifications are also in demand: for 
example, Western style  “nose jobs”, more 
prominent chins, and reductions in the thy-
roid cartilage or “Adam’s apple”.

Other  adjustments  are less radical. Some 
physical changes are effected by taking hor-
mones – available under the counter from 
pharmacies. A regular intake of  female hor-
mones – normally oestrogen – will lead to the 
production of more body fat and subcutane-
ous tissue – in particular, larger “boobs”, hips 
and bottom. In short, a more sexy look.

In passing, it is worth noting that a revolution-
ary new procedure, used for treating prostate 
enlargement in men (the gland  secretes  the 
fluid that nourishes sperm) involves a regular 
injection of oestrogen. I have a friend current-
ly undergoing this treatment.

The financial burden incurred by these adjust-
ments helps to explain why so many ladyboys 
end up as sex workers, where they tend to spe-
cialize in oral  and anal sex. It may also throw 
light – at least in part – on over-publicized in-
cidents of pick-pocketing, and “spiking” clients’ 
drinks with tranquillizers such as Zanax. If a la-
dyboy is involved, it is more newsworthy.

Indeed, their role in the sex industry is crucial 
to any discussion of transexuality in Thai-
land.  Havocscope, a data-base for Thailand’s 
black market, maintains that the business em-
ploys about 250,000 workers and produces 
6.4 million dollars in annual revenue – 10% of 
Thailand’s GDP. A small but significant propor-
tion of these “workers” are ladyboys.

BODY SEPARATING THE (LADY)MEN FROM THE BOYS
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Recent articles such as Jarrett  Davis’s “Same 
Same But Different” and Julia Boccagno’s sur-
vey “Sex workers Seek Empowerment, Not 
Pity”, have highlighted the dangers of being 
a transgender sex worker. While these surveys 
over-state the perils of working in go-go bars, 
massage parlors, brothels or clubs, it is evi-
dent that many ladyboys do encounter emo-
tional and physical risks.

According to Davis, a quarter of interviewees 
had been physically assaulted in the previous 
year, mostly by clients. A similar proportion 
had  been raped or forced to engage in sex. 
Some transsexuals do not voluntarily enter the 
sex industry, but are trafficked into enslave-
ment, especially the poor or those  from out-
side communities. But  ignorance and poverty 
are powerful persuaders. The increased danger 
of contracting HIV/AIDS from such coercion is 
real enough. “I have a friend who has just died 
from the disease,” explained one 30-year-old 
sex worker. Some continue to “work” despite 
the fact that they are infected with the virus. 
In a perverse sort of way, it is understandable.

Of course, money is the main attraction. One 
25-year-old bar girl admitted, “I didn’t know 
what else to do.” Business was poor in the Tif-
fany Show: she figured that selling her body 
offered  the prospect of  “easy” cash.  If you 
are a young and attractive ladyboy, it usual-
ly does. And the money goes not just  to the 
cause of  greater beauty, expensive accesso-
ries and  life-style, but often  to support  their 
needy, rural families in the farming communi-
ties of Northern Thailand.

Physical abuse is not the only concern. Many 
transgender “workers” experience high levels 
of stress, particularly those operating outside 
the protection of a club, with the result that 
they turn to alcohol, or worse “yaba” (metham-
phetamine) to help them cope. Happily, there 
are emergent support organizations. “Sisters, 
Center for Transgenders” is one; the Rain-
bow Sky Association of Thailand is another.

Based in Pattaya, where there are about 5,000 
transgenders, 75% of whom are  in the sex 
trade, “Sisters”  has been offering assistance 
since 2004. Thitiyanun Nakpor, its director, says 
that the door  “is always open”. She believes 
that “prostitution is unacceptable” in Thai so-
ciety because it goes against conservative 
values. Thus, “Transgender prostitutes are be-
ing discriminated against twice over: for being 
(both) a kathoey and a prostitute.”

Such an assertion is reinforced by the fact that 
“working” ladyboys are frequently targeted as 
criminals by police, pay fines (usually between 

200 and 1,000 baht) to avoid arrest, and yet are 
powerless to report police corruption.  It is 
much to Amnesty International’s credit that 
last August, it voted to pass a resolution de-
criminalizing  sex work. In addition, Pattaya’s 
prison chief has just announced that “tran-
nie” offenders, along with lesbians and gays 
(classed together as LGBT’s) are to be housed 
in an exclusive prison where they will be less 
vulnerable to sexual abuse. Progress of a sort.

Kathoeys are also a staple of the cabaret and 
beauty business. Characteristically taller and 
with longer limbs than your average Thai 
woman, this “look” is emphasized by their 
predilection for stiletto heels. And since they 
spend so much time on their appearance, 
they are frequently extremely alluring. One 
stunning transgender I know, recently at the 
Cannes Film Festival with her boyfriend, was 
constantly stalked by paparazzi.

More mundanely, many are employed as sales 
assistants in stores at cosmetic counters. They 
even have their own beauty contests and 
pageants such as “Miss Tiffany’s Universe”, 
as well as special bars and dance shows. For 
example, “Cocktails and Dreams”, is an exclu-
sively  kathoey  establishment – with ladyboy 
bar staff and  cabaret artistes. And they are 
an integral feature of  prime-time TV slap-
stick comedy, part of a bizarre group of hand-
picked  “oddballs” – fat ladies or grotesque 
men,  dwarves, people sporting face paint, 
wigs or ludicrous clothes.

For better or worse, looks are everything. As 
Tetay, one prominent transgender, observed 
when recently talking to the “Bangkok Post”, 
there is nothing more important than having 
the perfect female appearance when dressing 
as a woman. While in daily life s/he would nor-
mally dress as a fashion-conscious man, social 
events demand s/he becomes a sexy lady.

Kathoeys  go to enormous pains – some-
times literally – to achieve this end. As Tetay 
observes, “I don’t really care much about the 
health issue as long as I can wear tight clothes 
without something showing in the area where 
it should not be – like a woman.” But strapping 
one’s sexual organs between ones legs – so-
called “tabbing” – normally done with layers 
of extra underwear and duct tape, with the 
penis strapped out of frontal view and with 
the testicles pushed into the inguinal cavity 
inguinal can be a health hazard, especially, if 
the constrained organs are held in place for a 
painfully long time.

A recent disaster  for a famous Bangkok lady-
boy called Pancake, drew attention to this. 
Famed for her hilarious portraits of rural life as 
a transgender woman, she shocked her fans by 
recently announcing that she had been operat-
ed on for penile cancer. In drawing attention to 
this, the same “Spectrum” article also warned 
of the dangers of “tabbing”, quoting another 
well-known ladyboy, “I won’t be able to urinate 
for many hours, but it’s worth it.”

Not according to informed medical opinion. 
Nittaya Phanuphak, Director of Thailand’s first 
transgender clinic, argues that penile cancer 
“occurs for three main reasons”:  HPV, a lack 
of hygiene and oddly, smoking. HPV (human 
papillomavirus), transmitted through oral sex 
and anal penetration, is more prone to strike 

when the genital area is not washed, and is 
literally kept under wraps. Urinary tract infec-
tions, which can lead to complications, are also 
far more likely to occur when urine is retained.

Hilarious stories abound of drunken first-time 
male visitors to Thailand mistaking transgen-
ders for conventional women. But there are 
telltale signs. Apart from their height and 
long limbs, ladyboys wear more lavish make-
up, dress more extravagantly, and tend, in ur-
ban areas at least, to hunt in packs. Walk down 
Nana Road or Soi Cowboy in Bangkok and you 
may well see a group of ladyboys ogling pass-
ing farangs. If they have facial or body hair, it 
will be removed on a daily basis. Thai women 
are remarkably hairless by Western standards 
– and are particularly obsessive about the 
eradication of under-arm hair, which is con-
sidered repulsive. A ladyboy may also have 
a deep voice. A  prominent “Adam’s apple” is 
often a giveaway sign.

They are a crucial component of the tourist 
trade, not just for their curiosity value, but be-
cause they are much in demand by bi-sexual 
and gay men. Sometimes, these are people 
who have been unable to “come out” in their 
own countries.

But again there are few simple answers. Most 
of the clients who chat up kathoeys in “Cock-
tails and Dreams” are not gay but straight. 
Many heterosexual  men just want to exper-
iment, to experience something different, 
maybe even  a long-term relationship with a 
transsexual.  If you did a count of the males 
quartering Karon or Patong Beach in high 
season after dark, you would find that the ma-
jority were looking for a ladyboy encounter. 
Maybe “fellatio” or masturbation, or maybe 
something more sinister.
To conclude, Thailand’s transgender women 
have come a long way in  terms of  improved 
public understanding and acceptance. And 
it is not all doom and gloom. Jim, boss of 
“Cocktails and Dreams” says positively, “My 
own feeling about kathoeys is that they are a 
pretty fun-loving bunch of people.” Adding 
that, “Most of them enjoy the acts just like any 
other male. The fact that they are being paid 
for it is another bonus.”

Jim runs a tight ship. Nonetheless, in many 
other contexts, their lives are less straightfor-
ward, and their fixation with femininity comes 
at a price. At one extreme, it entails an opera-
tion so drastic that most mere males cringe at 
the very thought.

But what about the other hazards ladyboys 
are prepared to embrace: the threat of can-
cer from “tabbing”, the millstone of surgical 
debts, or the uncertain effects of hormone 
treatments which upset the body’s endocrinal 
balance, the unbearable discomfort of going 
endless hours without peeing, the long-term 
effects of  alterations to a nubile  body which 
will inevitably lose its appeal with age.

For those active in the sex trade, add the risk 
of HIV/AIDS, the constant harassment from 
police, perverted clients, or even partners. 
Everything, it seems, comes at a cost – literally 
or metaphorically. Naturally, the Thai ladyboy 
is reluctant to see things in that way. Transfig-
uration is everything: it is the only goal worth 
the candle.

Surely you know that it won’t 
cause insanity or grow hair on your 
palms. But judging by the questions 
I’ve received from people of all 
ages on my site, GreatSexAfter40.
com, many folks wonder about 
masturbation.

Myth # 1: Ninety-eight percent of people 
masturbate—and the other 2 percent are 
lying.
Truth: Masturbation is common but not as 
universal as the myth suggests. According to 
a recent survey of a representative sample of 
5,865 Americans aged 14 to 94 by research-
ers at Indiana University’s Kinsey Institute, 
depending on age, 67 to 94 percent of men 
have masturbated at least once, and 43 to 
67 percent have done it in the past month, 
with younger folks doing it more often than 
elders. Among women, 43 to 85 percent have 
masturbated, with 21 to 43 percent having 
enjoyed it in the past month. Because mastur-
bation is still stigmatized, even in anonymous 
surveys some won’t admit it, so it’s likely that 
actual rates are somewhat higher. But clear-
ly, masturbation is not universal. If you do it, 
that’s fine, and if you don’t, that’s fine, too.

Myth #2: Masturbation can damage the 
genitals.
Truth: Men stroking their penises or women 
rubbing their clitorises or using vibrators is 
extremely unlikely to damage the genitals. 
The biological purpose of life is to reproduce 
life, so genitals have evolved over eons to be 
tough, resilient organs. Your biggest risk is a 
little chafing of tender genital skin during ex-
tended sessions. The solution: A lubricant. Try 
saliva, vegetable oil, or a commercial lube.

Myth #3. Masturbation causes mental 
health problems.
Truth: It causes only one, guilt, usually the re-
sult of a youth spent hearing that it’s unnatu-
ral, perverted, and sure to send you to hell. If 
your religion vilifies masturbation, that’s be-
tween you and God. But every sexuality ex-
pert agrees: Masturbation is normal, healthy, 
and doesn’t cause physical or mental health 
problems.

That said, it’s possible that obsessive mastur-
bation—several times a day—might interfere 
with school, work, or other life necessities. 
Like other innocent diversions—TV, golf, ice-
cream—masturbation can cause problems if 
it becomes a major focus of your life. If you 
have difficulty reconciling your masturbation 
with the rest of your life, I suggest consulting 
a sex therapist. To find one near you, visit the 
American Association of Sex Educators, Coun-
selors, and Therapists, or the Society for the 
Scientific Study of Sexuality, or the American 
Board of Sexology.

SEX 7 MYTHS ABOUT MASTURBATION

Myth #4: Masturbation can sexually use 
you up.
Truth: At birth, you’re not given some prede-
termined number of orgasms, and once you 
run through them, that’s it. There’s no limit on 
the number of orgasms people can physically 
experience. There may be a limit on the num-
ber you want, or can enjoy comfortably, but 
there’s no limit on the number of orgasms you 
can have, so masturbation can’t use them up. 
Nor does masturbation use up men’s sperm or 
semen. In normal, healthy men, the testicles 
are always making sperm and the prostate is 
always making seminal fluid.

Myth #5: Vibrators ruin women for sex 
without them.
Does driving ruin you for walking? No, it just 
gets you there faster. The same is true for sex 
with and without vibrators. The vulva, clitoris, 
nipples, and other parts of the body respond 
to erotic stimulation no matter where it comes 
from: fingers, tongues, penises, or vibrators. 
Vibrators produce the most intense sensa-
tions, so most women reach orgasm faster. 
But using vibrators—even frequently—does 
not change women’s ability to respond to 
other types of sexual stimulation.

Vibrators actually help women respond to 
other erotic stimulation. They allow wom-
en to experience the full range of their sex-
ual responsiveness, and to become more 
comfortable with their erotic selves. Greater 
self-knowledge learned with a vibrator usu-
ally helps women respond to other types of 
sexual play.

Myth #6. Women can become addicted to 
vibrators.
Truth: No. Over time, some women become 
particularly fond of vibrator stimulation and 
enjoy it during both solo and partner sex. It’s a 
personal preference, not an “addiction.” And if 
women need vibrators to have orgasms, that’s 
fine. Some do. There’s nothing wrong with in-
corporating vibes into partner sex. Many cou-
ples who try it never go back.

Myth #7: If you’re in a committed relation-
ship, it’s wrong to masturbate.
Masturbation is our original sexuality. It’s one 
of the first ways children learn to experience 
physical pleasure. Left to themselves, children 
are enthusiastic masturbators. Why not? It’s 
such fun. Kids stop masturbating (or  do it in 
secret) largely because the adults in their lives 
make them feel ashamed of it.

When people enter sexual relationships, 
some think it’s wrong to continue mastur-
bating, that it should no longer be necessary. 
That’s like saying there’s no reason to go to 
the movies once you have Netflix. While both 
masturbation and partner sex are sexual, the 
two experiences are different—just as the big 
and small screens produce different enter-
tainment experiences.

As wonderful as partner sex can be, it also 
involves responsibilities. You have to be sen-
sitive to your lover, provide the person with 
pleasure, communicate what turns you on, 
and make sexual compromises to keep your 
lover happy. But while masturbating, there’s 
no one else to attend to, no one making any 
demands, no one to please except yourself—
and that can feel wonderful, even if you’re in a 
fabulous relationship.

In addition to being our original sexuality, 
masturbation is how the vast majority of peo-
ple learn what turns them on. Why give up 
chocolate cake once you’ve discovered apple 
pie? Partner sex doesn’t replace masturba-
tion. The two are complementary.

Many psychologists say you can’t love another 
person until you learn to love yourself. By the 
same token, you can’t have great sex with an-
yone else until you learn to experience it solo. 
In sex therapy for several common problems—
premature ejaculation in men and arousal and 
orgasm difficulties in women—masturbation 
is a fundamental part of treatment.

Now, masturbation may cause relationship 
problems. The two lovers may attach differ-
ent meanings to it. For most men, mastur-
bation is simply an enjoyable way to relax, 
a form of self-soothing. But some women 
see men’s masturbation as infidelity. Lovers 
should check in with each other about what 
masturbation means to them. But I personally 
believe that everyone has a right to solo sex, 
and that spouses have no right to prohibit it.

It’s also possible that frequent masturbation 
might reduce interest in partner sex. Lovers 
in committed relationships need to work out 
sexual frequencies they can both live with 
comfortably—and work their masturbation 
around it. It’s reasonable to curtail masturba-
tion in the interest of maintaining agreed-up-
on sexual frequency. You might schedule 
partner sex in advance, and not masturbate 
for a day or so beforehand. But if you’d rath-
er play solo than make love with your honey, 
consider sex therapy.

Herbenick, D. et al. “Sexual Behavior in the United 
States: Results from a National Probability Sample 
of Men and Women ” Journal of Sexual Medicine.
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I knew if I had any concerns the nurses and 
Tammy would be there to assist.
 
The next morning (the BIG Reveal) I was 
greeted by Dr. Boonchai who removed my 
bandages revealing my lovely new breasts. 
I was so blown away by how they looked, I 
was happy to send my parents a pic to show 
them I was in good hands. Dr. Boonchai then 
made sure I was feeling 100% before he dis-
charged me — NOT trying to rush me out 
of the door like most other hospitals. I was 
even surprised when Peter, the Phuket Inter-
national Aesthetic Centre Manager popped 
into my room to see how I was and to check 
if there was anything I needed from him per-
sonally or the friendly staff, which I have nev-
er seen happen before.
 
I was provided with a care plan, and a fol-
low-up appointment date was arranged for 
me by Phuket Aesthetic Centre before leaving 
Phuket to return to the Gold Coast.  I cannot 
thank my surgeon Dr. Boonchai enough — he 
has changed my life, and I now have so much 

Hi, my name is Rebecca Harding. 
I’m 29 years old and live on the 
Gold Coast in Australia.
 
I grew up in Byron Bay, NSW and love the 
beach. Growing up, I always suffered from 
body image issues. I felt like the skinniest 
thing ever — I had no confidence and would 
never ever be seen in a two-piece bikini or a 
backless dress. I used to wear padded bras to 
make me look like I actually had breasts.
 
So when I finally decided that it was time to 
change, I looked into getting my breast en-
largement done overseas as it was more af-
fordable. I decided to do some more research 
and came across a company located on the 
Gold Coast, called Somnio International Med-
ical Holidays.

I booked a consultation with Somnio who, 
on my behalf, sent my picture and medical 
information to Phuket International Aesthetic 
Centre. I was allocated Dr. Boonchai as my sur-
geon who sent through a recommendation 
with a suggested breast implant size — I was 
so happy with it, I booked and pre-paid for my 
surgery through my agent!
 
My fiancé and I arrived in Phuket and were 
greeted at the Airport by a very friendly 
representative from the hospital, who trans-
ferred us (on the recommendation from 
Somnio) to the Banthai Beach Resort & Spa, 
which was simply stunning! The following 
morning we were greeted again by our hos-
pital driver in the hotel lobby and transferred 
to Phuket International Hospital for my face-
to-face consultation with Dr. Boonchai — it 
was my BIG day!
 
When we arrived I walked through the hos-
pital doors, where the friendly staff referred 
me to the correct section. It was here that I 
met Tammy, Somnio’s Phuket Manager, and I 
was just blown away by the condition of the 
hospital and how clean it was; I also remem-
ber saying to my partner OMG — they have 
a chandelier.
 
The staff and nurses were extremely friendly 
and most spoke fluent English which helped 
settle my nerves. They answered any ques-
tions I had regarding my surgery since it was 
my first time — not only traveling overseas 
but also going under the knife.  After being 
prepped for surgery in my private hospital 
room, I was taken down to theater. My part-
ner waited anxiously in our hospital room, 
wondering how I was going to come out of 
surgery. He had no need to worry because 
three hours later he could see how well I 
looked after my surgery when the lovely nurs-
es brought me back up to my hospital room. I 
was settled in my bed, and they made sure I 
was not in too much pain. A freshly cooked 
meal was provided, which was lovely as hos-
pital food is normally terrible. My pain was 
not too bad — I only required some Panad-
ol, and it was more pressure than pain, but 

BODY PLASTIC SURGERY IN PHUKET

more confidence in my body image. My par-
ents were so impressed when I showed them 
my before-and-after pictures — my own fa-
ther saying he thought I had big breasts.
 
I now have a 10E/F cup–325 cc high profile 
implant, and would go above and beyond in 
recommending Somnio International Medical 
Holidays as well as Phuket International Aes-
thetic Centre. I look forward to traveling with 
Somnio and seeing the NEW Phuket Interna-
tional Hospital next year for my upgrade! 
 

plastic-surgery-phuket.com
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Paul Ropp is a distinguished and 
familiar name around Asia. Estab-
lished in the 1970s, the brand now 
counts 12 independent stores in 
Bali, 5 in Thailand, plus more than 
30 hotel joint ventures in Indonesia 
and Thailand. It is also distributed 
to over 30 countries worldwide. A 
strong and immediately recogniza-
ble look, as well as the innovative 
“shop in box” concept (a complete 
prefab installation for franchises) 
has enabled the brand to have a 
presence in major shopping areas 
and tourist destinations.
 
The creator and beating heart behind the 
brand is Paul Ropp himself — an eclectic 
artist and one of the main players in the 60s 
movement. Paul’s muse is nature and the life 
she provides. So it comes as no surprise that 
Paul has found some of his inspiration in the 
midst of the crazy, unpredictable yet deeply 
engulfing, streets of Asia, — India and Bali in 
particular. 

Paul saw the beauty in the people, music 
and dance that surrounded him during the 
70s and walked away with a true vision for 
creating clothes that are not only wearable 
but “magnificent heirloom treasures”. With vi-
brant designs filled with a multitude of bohe-
mian and Indian inspired patterns and prints, 
Paul Ropp’s fabrics are created in all corners 
of India — from Northern villages in Varanasi 
to Western villages in Bengal, Eastern villages 
and Tami Nadu in the South. The production 
of these fabrics not only provides direct and 
indirect employment to thousands of people 
in rural India, but also aids in the preservation 
of traditional techniques such as intricate 
handloom weaving. The garments are then 
intricately embroidered in Bali with the finest 
stitching, paying attention to detail for each 
exquisite piece. 

When building his brand, Paul took matters 
into his own hands and created a more sus-
tainable model for the fashion industry — not 
a scrap of fabric goes to waste. Every leftover 
piece of material, string or bead is combined 
and transformed into unique accessories 
— jewelry, bags, belts and footwear. Each 

piece is a work of art; a treasure for collec-
tors. Wearing one of Paul’s artistic creations is 
like changing your mood, every item carries 
its own energy and character. The feeling of 

well-being, attention to detail and high-qual-
ity standards all testify to Paul Ropp’s passion 
for fabrics, people and life.

Introducing Affordable Luxury
Bold geometrical cotton prints and delicate 
flowers, with a beautiful mix of fabrics in amaz-
ing colors. The collection  was born out of an 
idea from Paul Ropp, who explains his choice:
 
“During my career, I have always aimed to dress 
people with something elegant, precious, and 
at the same time, affordable.”
 
While Paul considers himself an artist rather 
than a designer, his constant research into new 
and ancient techniques and the use of exotic 
materials  has led to certain pieces going be-
yond what some of his audience can afford.
 
“This capsule collection is a return then, to the 
original spirit of my resort collections — crea-
tions that are precious, affordable and durable 
over time.”
 
Vibrant designs — fashionable artistic clothes 
for people who prefer to be naked. All excel-
lently crafted in cotton and chiffon using our 
signature hand silk screen printing.

Affordable Luxury is a collection created with 
passion for our discerning customers, and will 
be in all our stores from November.

Paul Ropp shops; 
Surin Gallery – Tel. 080-5381976 
Boat Avenue – Tel. 087-6237988 
Paul Ropp Outlet – Tel. 076-621607 
Central Festival Samui – Tel. 077-410356 
Opening hours: 10:00 AM – 07:00 PM 
Website:  WWW.PAULROPP.COM

WHO IS PAUL? WHAT IS HIS BRAND?
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Sea View Condominiums in Surin Beach
普吉岛帕诺拉 － 位于素林海滩的海景公寓

Bangtao Beach 550m
Surin Beach 750m
Kamala Beach 3km
Patong Beach 12km
Phuket City 30km
Phuket International Airport 30km

1 bedroom unit starting from THB 4.2mill
1 房单位价格从四百二十万开始
2 bedroom unit starting from THB 6.2mill
2 房单位价格从六百二十万开始

帮淘海滩 550 米
素林海滩 750 米
卡马拉海滩 3 公里
巴东海滩 12 公里
普吉镇 30 公里
普吉国际机场 30 公里

Lin 陈梦琳
linpanoraphuket@gmail.com

We Chat: linphuket
Tel: +66 (0)81 892 2419
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Siam Beach
children, snorkeling, restaurant

Ya Nui Beach
small, cute, snorkeling, restaurant

Mai Khao Beach
looong quiet beach

Surin Beach
celebrities, beach clubs, restaurants 

Bang Tao Beach
5 star hotels, local seafood restaurants
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Ao Sane Beach
rough sand, snorkelling, restaurant

Kata Beach
white open beach, surfing in summer season

Emerald Beach
peaceful, north facing beach good for sun tan

Laem Singh Beach
hip, young, restaurants, short trek downhill

Nai Thon Beach
white sands, peaceful, scenic road to get there

Banana Beach
insider tip, restaurant, short trek downhill

Laem Ka Noi Beach
park on top parking lot and walk down

Kamala Beach
busy in high season

Nai Harn Beach
local hangout, busy but cute

Patong Beach
very busy beach, lots of activities

Ao Yon Beach
shallow waters, oyster rafts, locals

Kata Noi Beach
white open beach

Kalim Beach
rocky, surfing during summer season

Layan Beach
tranquil, peacful

Paradise Beach
shady, peaceful, calm waters all year
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Panwa Beach
rough sand, shallow water, peaceful, scenic

Laem Ka Beach
local thai style beach with lots of shadow

Karon Beach
white open beach, no shades

Nai Yang Beach
thai locals, shades, calm waters all year
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Rawai Beach
shady, seafood stalls, local boat trips
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PHUKET BEACH GUIDE
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Close your eyes…
Imagine the sky-blue sea, and 
those magnificent trees and flow-
ers. Feel the light touch of the wind 
and soft fresh air coming down 
from the tropical hills…doesn’t it 
feel great? 

You can enjoy it all without closing your eyes. 
Simply stand by a window in your own villa. 

Design 
Every villa has modern architecture and in-
cludes various options. Stylish design is com-
plemented with luxury accessories. Only the 
best materials and furniture from leading 
brands are used for the interior.

The following advanced control systems are 
installed in the villas to make you feel safe and 
comfortable, as well as saving you money:
• smart home
• CCTV
• a solar system

Location
The SUGAR Villas luxury project is ideally sit-
uated on the western side of Phuket with a 
fascinating view of Kamala Bay.

All those in love with the island will value the 
perfectly balanced combination of solitude 
and nature, while at the same time enjoying 
easy access to the nightlife of Patong, catch-
ing a wave on Surin beach or just enjoying the 
variety of cuisine on offer at the best restau-
rants on the island. 

You will find the gentle breeze flowing down 
from the hills so refreshing after the daytime 
heat, and the scenery of a mind-blowing sun-
set is the best way to end your day in paradise, 
and the perfect start to a romantic evening. 

Prospect Plan
The six villa complex has 24-hour security 
guards. Each villa has its own swimming pool 
with a jacuzzi, private garden and sea view.

Website: www.sugar-villa.com
Tel: +66 936237884, +66 616835050
E-mail: info@sugar-villa.com

SUGAR – THE SWEET TASTE OF A HAPPY LIFE

THE SWEE T TASTE OF A HAPPY L IFE

Sugar Villa
TEL: +66 (0)935 356 060, +66 (0)616 835 050
EMAIL: info@sugar-villa.com
WEBSITE: www.sugar-villa.com

Logos Safety space
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