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Bikinis & Martinis, Thailand’s 
Beach Lifestyle Magazine, 
celebrates the sun-drenched 
beauty and style of beach life. 

We aim to distil the best 
of fashion, romance, 
dining, parties and island 
adventures while keeping 
our toes wedged firmly 
in the sand, cocktail 
in hand. We’ll delve 
into electric nights and 
revel in languid balmy 
days, with roving eyes 
to capture the sexiest 

images, sleekest designs, 
and the raw, wild, stripped-
down sultry scenes of the 
seaside. Bikinis & Martinis 
magazine reflects the dreams 
of a carefree tropical life, while 
highlighting our discoveries of 
art, culture and style around 
the world. Readers with a flair 
and passion for the beach are 
invited to share their photos 
and stories with us and we’ll 
showcase the best in these 
pages and online – nice or 
naughty welcome! 

Miguel Kirjon
Publisher

asia design consultants

© asia design consultants ltd. all rights reserved. all other 
trade marks are the property of their respective owners. Printed 
in thailand. 

Contribute!
send us your extraordinary, fun and sexy 

Phuket photos, articles, ideas, opinions, short 
stories and illustrations! We will choose the 

best ones and publish them for free. 
make sure you mention your name. 

email to kirjon@gmail.com

Advertise!
Visit phuketbikinismartinis.com for
specifications and advertising rates

Order!
if you own/manage a quality venue feel free to 
contact us to order complimentary copies for 

your guests. email to kirjon@gmail.com

    /phuketbikinismartinis

miguel Kirjon - Photo by Jessi cotterill

Breeze at Cape Yamu
 
Breeze at Cape Yamu with chef Cheryl Johnson is the newest 
addition to Phuket’s restaurant scene. 

With an ever-changing menu distinctively dictated by the freshest 
daily ingredients at local markets and the best of international 
produce, signature dishes include her extraordinary Steamed 
Oysters, Duck Confit, and Hamachi Sashimi with Homemade 
Ponzu. This is a must try venue perched high up on Cape Yamu 
with stunning oceanfront views. Great for Lunch or Dinner and 
gaining a great reputation for its family style Sunday Brunch 
(the Long Lazy Lunch).

Rated Phuket’s Best Restaurant by Phuket.com and TripAdvisor

Everyday from midday
Sunday Brunch 12-4pm (by reservation only)
Tel: 081 271 2320  Email: breeze@capeyamu.com  
Website: breezecapeyamu.com 



one thing you can’t do is ignore it: bispoke events throughout asia pacific.

inspiredeventtravel.com
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been developed to offer the first Thai styled 
beach club. This fits well with Khun Poom-
pong a creator, who has travelled the world 
and experienced a lot of the best restau-
rants, bars, night clubs, beach clubs and 
of course luxury hotels. He and his team at 
Zazada are looking to offer a new, fun and 
exciting beach club experience not seen in 
Phuket before with an element of Thai.

Zazada beach club is an impressive de-
sign inspired by the Kala or coconut, with 
high sala style roofs of natural wood tiles 
blending in seamlessly with the surrounding 
coconut palms and beach. High ceilings and 
a vibrant, eclectic scene greets you as you 
arrive with a live show kitchen in action serv-
ing up modern, casual fare. There is a touch 
of Thai in the feel of Zazada beach club, 
which envelopes your experience. 

The beach club by day has a real chill out 
feel to it with daybeds and bean bags on the 

stunning beach serviced by attentive waiters 
in Thai fisherman pants offering uber cool 
cocktails or beers from their boutique brew 
selection. Those who are not lovers of sand 
and saltwater can escape the heat with a 
cocktail in the beach clubs infinity pool, the 
only one on Surin beach.

As the sunsets the music takes on a new 
dynamic with Zazada’s resident DJ setting 
the mood for an evening of eclectic food, 
hedonistic cocktails and pulsing nightlife. 
Groups of friends will be able to gather 
beachside on the daybeds with bottles of 
champagne and indulge in caviar if they 
dare.

Zazada is set to be the hippest place to ca-
vort in Phuket where dancing on tables late 
into the night can be expected. 

Find out more about Zazada at their website 
www.zazadabeachclub.com

ZaZada Beach cluB
surin Beach

Launching in September this 
year will be Phukets newest 
beach club. Zazada Beach Club 
situated on the northern end of 
Surin Beach and the inspiration 
of its owner and creator Khun 
Poompong Patpongpanit is 
set to be an addictive lifestyle 
venue.

After developing and launching the luxury 
resort Paresa in Kamala in 2010 Khun 
Poompong has been searching for the 
perfect place to develop a beach experience 
where casual daytime fun merges with so-
phisticated dining and exhilarating nightlife.

The name Zazada is an abstract interpreta-
tion of a sanskrit word for the original or 
creator of a concept, which in this case has 

A D V E R T O R I A L

ZAZADA
Experience

become ADDICTED

SURIN BEACH PHUKET | WWW.ZAZADABEACHCLUB.COM | CHILL@ZAZADABEACHCLUB.COM

BEACH CLUB
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catch Beach cluB
surin Beach

Catch the spirit and passion 
of island life at Phuket’s Most 
Fashionable Beach Club

Catch Beach Club, set on the sparkling 
white sands of Surin Beach, is Phuket’s 
most elegant and exciting beachfront dining 
and lifestyle destination. 

Our fine food, great wines and cocktails, 
memorable events and superb beachfront 
setting have captured the hearts of celebri-
ties, locals and world-travellers alike. 

Whether you come for our elaborate lunch 
or dinner buffets, fresh seafood barbecues 
or order from our ever-evolving menu, our 
chic designs and culinary offerings are sure 
to enliven every sense. 

Among the favourites on our delectable 
menu you will indulge in our super-fresh and 
succulent Salads, Oysters, Alaskan King 
Crab and Andaman Tiger Prawn dishes as 
well as wood-fired oven pizzas, Australian 
Angus premium ribeye, magnificent pasta 
and many mores. Choose from our ample 
selection of Champagnes to help transform 
your seaside feast into a celebration.

Bringing glamour to the beach, Catch Beach 
Club’s panorama of white and vibrant light-
ing after dark is the island’s focal point for 
fashion and festivities. Drink in the superb 
views across the turquoise sea while you 
lounge on our plush sofas and order a fresh 
round of Mojitos. As Thailand’s most exciting 
beach club, we serve just the right blend of 
music, food, drinks and style to take cosmo-
politan sun-seekers to a new level of bliss.

Nights at Catch Beach are pure tropi-
cal majesty, with our talented DJs mixing 
smooth, vibrant tunes in rhythm with the 
ocean waves. Mingle, relax and luxuriate 
in the warm sea breezes, or slip away to a 
romantic corner with a bottle of Champagne 
as the sunset splashes vivid hues across the 
sea and sky. 

The Catch Beach Club lifestyle extends far 
beyond the simple pleasures of sun, sea and 
sand. Day passes are available for those 
seeking some added pampering and exclu-
sive access to our luxury sun beds. We also 
share our passion for seaside living through 
our carefully-selected tropical attire and ac-
cessories at the Catch Beach Club boutique 
and by welcoming guests aboard our fleet of 
luxury yachts from Andaman Cruises. 

The Catch Beach Club Membership pro-
gramme for Phuket residents gives you 
special benefits plus exclusive access to 
a range of five-star delights. As a Catch 
Beach Club Member you’ll join a lively tribe 
of leisure lovers, and gain an insider’s entrée 
to all upcoming events and any new Catch 
Beach Club features and services. 

Special events at Catch Beach Club bring 
together our night enchanting beachfront 
setting with the club’s cutting-edge and 
creative event stylists. The many who have 
joined a White Party or a Wedding at Catch 
Beach Club take with them memories and 
inspiration to last a lifetime. A Catch Beach 
Club event is not simply where dreams are 
fulfilled. It’s where dreams are made.

Sophisticated. Sublime. Unsurpassed. Catch 
it all at Catch Beach Club. 

...................................................................

For daily photos and LIVE webcam visit 
catchbeachclub.com 
Like us: facebook.com/catchbeachclub
Tel: 076 316567

A D V E R T O R I A L
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Bimi Beach cluB
surin Beach

Phuket’s Only All Day Party 
Beach Club brings sun-soaked 
revelry to Surin Beach

Found on the white-hot sands along 
Phuket’s spectacular west coast, Bimi 
Beach Club is set to continue to enhance 
Surin Beach to become Phuket’s most 
exciting venue. 

The makers of Phuket’s style-setting Catch 
Beach Club and now Bimi gives day party-
goers a stylish yet stripped-down spot to 
mingle, dance and set free their island spirit 
along the dazzling shores of Surin. 

Open from 10am till 10pm, Bimi will throb 
with the sexy sounds of Thai and Interna-
tional DJs spinning daily mixes on a highly 
diffused quality sound system. Always ex-
ceptional yet never pretentious, our setting, 
service and style celebrate the Thai passion 
for fun and the open, welcoming beauty of 
its people. 

Bimi immerses guests into a sensuous 
beachside scene of barefoot chic, created 
with natural materials. Relax in the shade 

under natural salas or shimmy into one of 
the thatch cocktail huts to settle in to an 
afternoon of sips and sizzle. 

Needing to cool down? Or just wanting to 
add some sparkle to your sun-kissed skin? 
Experience the thrill of the Songkran water 
festival any time with Bimi’s giant rain show-
ers beckoning guests all day. Let your inhibi-
tions melt away in the flowing water… 

A relaxing repose on the sand need not lack 
luxurious touches. With a Bimi access pass, 
guests are given exclusive use of the sun 
beds and towels among other party perks. 
As well, a limited selection of resorts around 
Phuket have teamed up with Bimi to offer 
guests preferred rates and access – be sure 
to check with yours on arrival. 

The Bimi menu was inspired by the dyna-
mism of the sea, with light beach food, both 
Thai and International, brimming with zest, 
flavour and life. Try the nicoise salad, fresh 
sandwiches, wood-fired pizza, chicken sate 
and tom yum goong, topped off with an 
indulgent dessert such as apple tarte tatin or 
Thai favourite mango and sticky rice. 

Bimi serves an invigorating choice of cock-
tails, flowing rose, wine and champagnes, 
all mixed, flared and prepared by the island’s 
hottest bartending talents.

Bimi Beach Club, the freshest face on 
fabulous Surin Beach, is now ready to DAY 
PARTY . . . Are you?

bimibeachclub.com

A D V E R T O R I A L

bimibeachclub.com

s u r i n  b e a c h

Party 
Sandbox

in aP h U K e t ’ s  O n ly  a l l - d ay  Pa R t y                                     f O R  t h e  y O U n g  &  b e a U t i f U l
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Phuket’s Most Fashionable 
Beach Club

Surin Beach, 076 316 567, catchbeachclub.com
INTERNATIONAL AWARDSACHIEVEMENT 

2 0 1 2  O FAWA R D I F A I 

E X C E L L E N C E

www.shadesasia.com | info@shadesasia.com

World class resorts deserve
world class shades!

we export

Phuket’s own interna onal award-winning fabric imagineers
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Phuket is a fantastic place to live, work and 
spend a holiday, and with the founding of 
PBCS we hope that beach clubs will be at 
the forefront in helping Phuket thrive as a 
quality destination.

To find out more about the Phuket Beach 
Club Society please visit phuketbeachclub-
society.com.

0 5 10 km
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Phuket Beach cluB society

Phuket’s emerging beach club 
scene has been gaining world-
wide attention and in recogni-
tion of its growing value as 
a quality Phuket attraction, 
beach club operators around 
the island have come together 
to form the Phuket Beach Club 
Society (PBCS). 

PBCS aims to boost Phuket’s appeal among 
its visitors and the local community alike by 
creating and promoting a range of beach-
side experiences and making a united effort 
to ensure Phuket’s beaches remain safe, 
clean and beautiful. 

The founding members of PBCS are XANA 
Beach Club and Bliss Beach Club on Bang-
tao Beach, Catch Beach Club, Diamond 
Beachclub and Zazada on Surin Beach, and 
RE KÁ TA Beach Club on Kata Beach.

While each Phuket beach club has its own 
unique services and attractions, “quality” will 
be the core guiding force of all PBCS activi-
ties. In addition to offering top-notch facili-
ties and experiences for their guests, PBCS 
members aim to provide quality social and 
environmental care to ensure that Phuket 
beach clubs are beneficial to their local com-
munities and the island as a whole. 

The guiding principles of the Phuket Beach 
Club Society are:

•	 Providing Unique Seaside Dining and 
Entertainment

•	 Providing Safe Beachside Experiences
•	 Practicing Ethical Environment 

Management
•	 Fostering Community Living

PBCS members will practice responsible 
environmental management through water 
preservation, wastewater treatment and pro-
fessional removal, garbage separation, pro-
fessional garbage collection and disposal, 
energy-saving practices and conservation. 
Among the programmes being developed 
are clean-up and tree-planting activities 
involving schools to ensure the next genera-
tion understands the importance of protect-
ing the environment.

In ensuring our success extends to our 
community, PBCS members are commit-
ted to instil preferred hiring policies for local 
people, adherence to government policies, 
safety measures and responsible conduct 
among our staff and guests.

Phuket’s tropical island setting already 
makes it a compelling destination and its 
beach clubs have created more seaside 
delights that we believe further enhance the 
island’s allure. 

As a way to harness the beach club concept 
as an added attraction for Phuket, PBCS will 
be launching joint marketing efforts including 
a free map and website to serve as a guide 
to Phuket’s quality beachside venues and of-
fer visitors a new and unique way to explore 
and enjoy the island. 

Xana Beach Club

Zazada Beach Club

Catch Beach Club

Re Ka Ta Beach Club

Diamond Beach Club

Bliss Beach Club
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W h o  i s  P h u k e t ’ s  h o t t e s t    
B e a c h  c l u B  B a r t e n d e r ?

official ReseaRch session conducted by Phuket PhotogRaPheR 

Jessi cotteRill
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Many men are never taught 
how to talk to women. Because 
of this many guys go through 
life without the ability to attract 
a woman. Here are 15 tips 
to help make sure you aren’t 
making mistakes with the 
women you’d like to attract:

You should talk about “emotional” topics like 
childhood memories, future ambitions, or 
her passions. These conversation topics will 
open up her emotional floodgates.
 

Women want a guy who is not afraid to lead 
her. While talking to a woman take control 
of the conversation. Never wait for her to 
dictate what you’ll be talking about.
 

Pay attention to the non-verbal cues a 
woman is giving you. If you’re standing too 
close to her, accidentally spitting when you 
talk, or making her feel uncomfortable in any 
way… she will send you hints. Pay attention 
to them.
 

Remember this motto “Fun not Funny.” 
Women are attracted to men who allow 
them to have fun. Don’t concentrate on 
having the funniest jokes. Concentrate on 
showing them the most excitement and 
enjoyment.
 

Tease women. One of the easiest ways to 
take a conversation to a fun and flirty level 
is to begin to tease women. Think back to 
your time on the playground. In the world of 
dating… what worked on the playground is 
effective all over again.
 

how to talk to women

Get intimate with her. Women are turned on 
by men who are not afraid to take a conver-
sation to a personal, intimate level.
 

Use things like “cold reads” to turn women 
on. Women love to hear opinions about 
themselves. Tell her what you observe about 
her.
 

Avoid complimenting a woman too much. 
Women are turned off by men who come 
across as “needy.” If you are compliment-
ing a woman too much she will think you’re 
trying to impress her. Which will have the 
opposite effect.
 

If you want to know how to talk to women 
in a way that doesn’t bore them… Avoid 
asking too many “interview” style questions.  
Instead state your opinion about things.

Remember: Statements over questions. 
Instead of saying “where did you grow up?” 
Say “You don’t look like you grew up around 
here.” This allows you to make observations 
about her and express your personality.
 

Don’t hide your identity. Don’t be afraid 
to talk about whatever you’re passionate 
about.
 

Never compliment her on her eyes, looks, or 
body.

Say something that lets her know that you 
view her in a “sexual” way. If you don’t, 
you run the risk of winding up in the “friend 
zone”.

 

Use conversation “games” to keep the mood 
fun and flirtatious. Games can be anything 
like “truth or dare” or to less extreme games 
like the “5 questions game”.
 

Don’t give away your hand so fast. Women 
like men who are a challenge. If you want to 
keep a woman’s interest she has to feel like 
she is slowly winning you over. If she thinks 
you’re too easy… she’ll lose interest.

-------------------------------------------------

The best way to think about how to talk to 
women is to think about what kind of fun, 
playful, and sexual conversation you would 
most enjoy. Talking to a woman doesn’t have 
to be difficult. You just need to be aware of 
what they are turned on by and what turns 
them off. Follow the list above and you’ll do 
just fine. 
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available @ vaiana  beachwear in boat avenue shopping street (laguna entrance, 0819561042)

Kitesurfing or kiteboarding is 
a surface water sport combin-
ing aspects of wakeboarding, 
windsurfing, surfing, paraglid-
ing, and gymnastics into one 
extreme sport. 

A kitesurfer or kiteboarder harnesses the 
power of the wind with a large controllable 
power kite to be propelled across the water 
on a kiteboard similar to a wakeboard or a 
small surfboard, with or without foot-straps 
or bindings. The terms kiteboarding and 
kitesurfing are interchangeable.

There are different styles of kiteboarding, 
including freestyle, freeride, downwinders, 
speed, course racing, wakestyle, jumping 
and wave-riding. In 2012, the number of 
kitesurfers has been estimated by the ISAF 
and IKA at 1.5 million persons world wide.

History

In the 1800s, George Pocock used kites of 
increased size to propel carts on land and 
ships on the water, using a four-line control 
system - the same system in common use 
today. Both carts and boats were able to 
turn and sail upwind. The kites could be 
flown for sustained periods. The intention 
was to establish kitepower as an alterna-
tive to horsepower, partly to avoid the hated 
“horse tax” that was levied at that time.

In 1903, aviation pioneer Samuel Cody 
developed “man-lifting kites” and succeeded 
in crossing the English Channel in a small 
collapsible canvas boat powered by a kite.

In the late 1970s, the development of Kevlar 
then Spectra flying lines and more control-
lable kites with improved efficiency con-
tributed to practical kite traction. In 1978, 
Ian Day’s “FlexiFoil” kite-powered Tornado 
catamaran exceeded 40 km/h.

In October 1977 Gijsbertus Adrianus Pan-
huise (Netherlands) gets the first patent for 
KiteSurfing. The patent covers, specifically, 

lifting off

a water sport using a floating board of a 
surf board type where a pilot standing up on 
it is pulled by a wind catching device of a 
parachute type tied to his harness on a tra-
peze type belt. Although this patent did not 
result in any commercial interest, Gijsbertus 
Adrianus Panhuise could be considered as 
the originator of KiteSurfing.

Throughout the 1970s and early 1980s, 
Dieter Strasilla from Germany developed 
parachute-skiing and later perfected a 
kiteskiing system using self made paraglid-
ers and a ball-socket swivel allowing the 
pilot to kitesail upwind and uphill but also to 
take off into the air at will. Strasilla and his 
friend Andrea Kuhn/Switzerland used this in-
vention also in combination with surfboards 
and Skurfs, grasskies and selfmade bug-
gies. One of his patents describes in 1979 
the first use of an inflatable kite design for 
kitesurfing.

Two brothers, Bruno Legaignoux and 
Dominique Legaignoux, from the Atlantic 
coast of France, developed kites for kitesurf-
ing in the late 1970s and early 1980s and 
patented an inflatable kite design in Novem-
ber 1984, a design that has been used by 
companies to develop their own products.
Bill Roeseler, a Boeing aerodynamicist, and 
his son Cory Roeseler patented the “KiteSki” 
system which consisted of water skis pow-
ered by a two line delta style kite controlled 
via a bar mounted combined winch/brake. 
The KiteSki was commercially available in 
1994. The kite had a rudimentary water 
launch capability and could go upwind. 
In 1995, Cory Roeseler visited Peter Lynn 
at New Zealand’s Lake Clearwater in the 
Ashburton Alpine Lakes area, demonstrat-
ing speed, balance and upwind angle on his 
‘ski’. In the late 1990s, Cory’s ski evolved to 
a single board similar to a surfboard.

In 1996, Laird Hamilton and Manu Bertin 
were instrumental in demonstrating and 
popularising kitesurfing off the Hawai-
ian coast of Maui while in Florida Raphaël 
Baruch was experimenting riding windsurf-
ing boards with various foil kites naming the 
sport kitesurfing.

In 1997, the Legaignoux brothers developed 
and sold the breakthrough “Wipika” kite 
design which had a structure of preformed 
inflatable tubes and a simple bridle system 
to the wingtips, both of which greatly assist-
ed water re-launch. Bruno Legaignoux has 
continued to improve kite designs, including 
developing the bow kite design, which has 
been licensed to many kite manufacturers.

In 1997, specialized kite boards were 
developed by Raphaël Salles and Laurent 
Ness. By the end of 1998 kitesurfing had 
become an extreme sport, distributed and 
taught through a handful group of shops 
and schools worldwide. The first competition 
was held on Maui in September 1998 and 
won by Flash Austin.

Starting in 1999, kitesurfing became a main-
stream sport with the entry of key windsurf-
ing manufacturers namely Naish and Neil 
Pryde. Single direction boards derived from 
windsurfing and surfing designs became the 
dominant form of kiteboard. From 2001 on-
wards, twin-tip bi-directional boards became 
more popular for most flat water riders, with 
directional boards still in use for surf condi-
tions.

In May 2012, the course racing style of 
kitesurfing was announced as a sport for 
the 2016 Rio Olympics, replacing windsurf-
ing. However after a vote by the General 
Assembly of ISAF in November 2012 (in Dun 
Laoghaire, Ireland) the RSX windsurfer was 
reinstated for both Men and Women as there 
was confusion due to translation problems in 
the first vote. Later the Spanish Sailing Fed-
eration admitted their representative voted 
for kitesurfing by mistake. 

Kitesurfing remains therefore a non-Olympic 
sport until 2020 at the earliest.
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liquid sculPtures
By martin waugh

Liquid Sculpture images are 
fluids in motion, frozen in time 
by a flash of light. They are 
droplets witnessed in mid-
splash. 

Throughout history, water has calmed the 
soul, soothed the spirit and healed the 
wounded. We all have a visceral connection 
to water, be it primordial, prenatal, or experi-
ential. Through this relationship with water, it 
appears in almost every religion as a symbol 
of purity, strength, and godliness.

I began my journey of photographing water 
almost accidentally. Nine years ago I set out 
haphazardly to recreate a few of the classic 
high-speed photographs. Having a physics 
background and being handy with tools, I 
figured that I should be able to capture some 
of the images I had seen – balloons pop-
ping, droplets splashing and such. Armed 
with a digital camera and a flash, I spent 
several evenings in the basement making 
messes. Droplets were harder than balloons, 
so they were more interesting. 

One night, I saw a splash shape that initially 
made no sense to me – it had a flat top – a 
physical impossibility. Then I realized that 
I had accidentally captured a second drop 
landing on top of the splash from a previous 
drop. I knew then that I must make that ac-
cident happen on purpose, and I wondered 
what possible shapes might arise from it.

Now I orchestrate these sculptures by ac-
curately aiming the drops and releasing 
them with precise timing. As nature takes 
its course, I photograph the unfolding forms 
using a digital camera and electronic flash. 
I instigate the myriad shapes by varying the 
drops’ trajectories and manipulating their 
physical properties. Color, viscosity, and 
surface tension are controlled with dye, 
glycerin, and soap.

I use basic high-speed photographic tech-
niques that were developed a century ago 
(Dr. Harold “Doc” Edgerton was the best-
known innovator in the field). In a darkened 
room, the shutter is opened for a relatively 
long period of time (it is the light from a flash 
that provides the necessary short exposure 
time.) An “electric eye” (more properly, a pho-
to-interrupter) is positioned in the path of the 
falling drops and it recognizes when a drop 
passes. A timer then delays a precise amount 
of time and actuates the flash. The amount of 
time delay determines which phase in the life 
cycle of the splash is captured.

I use a dropper that can let two drops fall 
in quick succession (about 1/10 second 
between them). This gives the first drop time 
to splash upward to meet the second drop 
on its way down. Adjusting the time between 
the drops, of course, varies the type of col-
lision.

It’s not hard to get started in drop photog-
raphy. There are two main issues: stopping 
the motion and timing when the image is 
captured. 

Most modern “speedlite” type flashes allow 
for a manual setting of 1/64th power or so. 
Since flash units achieve different levels of 
light output by varying the duration of the 
flash, when you set the flash for low power 
it delivers a short duration burst. (Studio 
flashes tend not to work as well, as they are 
designed for high light output and typically 
have long durations.) I have used the vener-
able Vivitar 285HV, since it is easy to modify 
for short durations.

Timing is a bit more complicated. Building 
an electronic timer is a good hobby project 
(Make magazine has a kit, and www.hiviz.
com has some plans). However, if one wants 
to spend time taking pictures instead of 
debugging electronics, there are a few retail 
units available (http://www.cognisys-inc.
com, www.bmumford.com and www.wood-
selec.com.)

The “drop-on-a-splash” sculptures can be 
created by starting a steady stream of drips 
about ten per second. Hold a cup under the 
stream to catch the drops while the pool 
below calms. Then, pull the cup away and 
capture the second drop colliding with the 
splash from the first drop. It is easiest to use 
an electronic sensor and timer for this. There 
are also electronic valves that can be used 
to create the drops.

I have used a variety of Canon digital SLRs: 
D60, 10D, 20D, and now the 5D Mk II. In 
some ways the 20D has been the best for 
this work.

While I use a “macro” lens, I don’t use it in 
a true “macro” configuration. I like a 180mm 
macro: it gives me good working distance, 
a narrow angle of view, and excellent optics. 
With the 180mm, the camera is about 2-3 
feet from the splash zone to get a reason-
able field of view. I like to shoot at f/11 
or f/16, but it can be challenging getting 
enough light when using a very short dura-
tion flash.

The tray that holds the water is about 30x60 
cm and 4 cm deep. This size is large enough 
that the edges of the tray are not visible in 
the field of view.

Naturally, the physical properties of the 
water determine the shape of the splashes. 
The most important property is surface ten-
sion (water has the highest surface tension 
of any liquid, except mercury). I like to use 
cold, distilled water to accentuate this. But, 
sometimes I add a bit of soap to reduce the 
surface tension. With soap in the water, the 
splashes are taller, thinner, and harder to 
control. Also, the rings caused by the waves 
travel more slowly.

The other important property is viscosity. 
Sometimes I add glycerin to the drops to 
make them more viscous. Glycerin is a good 
choice since it has a fairly high surface ten-
sion, too, and adding it to the water doesn’t 
affect that property very much.

The background color of my images comes 
from colored gels over my flashes.  For 
some pictures, I also add food coloring to 
the drops.

I use Photoshop for my post-processing 
work. I perform some noise reduction and 
color-balancing. And I often clean up the 
background. (When you light it well and look 
carefully at it, you see how much dust floats 
on the surface of the water.) However, I do 
not alter the essence of the photograph. The 
resulting image is very much just what the 
camera saw.

There are many variations to be tried. I have 
shot over 100,000 pictures of drops and I 
still think of new things to try and new ways 
to improve. Nine years ago, I had no idea 
what I was getting myself into or where it 
would lead, but the journey has been richly 
rewarding. > liquidsculpture.com

M
A

R
TI

N
 W

A
U

G
H





36

Pierre Jaques (ceo)
de Bethune 

The award winning brand ‘De Bethune’ is 
regarded as foundation of 21st century 
horology. How did the company reach 
such heights within only eleven years?

In 2002, when David Zanetta, a collector 
with a passion for art, history and time-
pieces, decided to join forces in founding 
De Bethune with Denis Flageollet, the son, 
grandson and great-grandson of watchmak-
ers, they were both keenly aware of sharing 
the same vision of tomorrow’s watchmaking.

De Bethune is above all a research and 
development tool, a laboratory making use 
of cutting-edge technologies implemented in 
the spirit of the great 18th century master-
watchmakers, where all parts are designed 
and produced one by one, while lavishing 
particular attention on every detail. A place 
where all that counts is time measure-
ment, but where time is never counted. The 
workshops of the Manufacture are tinged 
with a sense of adventure reminiscent of the 
epic intellectual endeavours of the Age of 
Enlightenment. 

How else could one explain the nine patents, 
sixteen calibres and fifteen world première 
innovations to which the Manufacture has 
treated watch aficionados in just eleven 
years of existence?

How did you get to become the CEO of 
De Bethune?

It was a matter of knowledge, experience, 
relationships and timing. It’s also about 
chance!

What’s life like as the CEO?

I have the chance to be in charge of one of 
the most creative and exclusive brands in 
the watchmaking industry. Every day I ex-
plain to our partners, clients and collectors 
our work and our spirit while our team is cre-
ating such exclusive and astonishing time-
pieces. Most of my time I spend reinforcing 
and consolidating the basics, developing 
the brand internationally and upkeeping the 
high-end quality.

You must be traveling quite a bit?

Each year for a few hundred fortunate con-
noisseurs around the world, De Bethune 
offers models enshrining the quintessence 
of mechanical horology. The apparent 
simplicity of the lines, their finesse and their 
elegance at once conceal and magnify the 
extraordinary complexity of the materials and 
processes involved. The purity of the cases, 
together with the exquisite delicacy of the 
dials and hands that appear to be floating 
weightless over the movements, testify to a 
combination of extreme technical mastery 
and artistic genius. 

For such a niche brand doing exclusive 
timepieces it is important to have a close 
relationship to our partners and collectors. 
Being in the field helps me to be aware of 
specific local requirements and adjustments 
needed to support our retailers. I travel 
worldwide more than 6 months per year 
mainly to New York, Los Angeles, London, 
Miami, Singapore, Dubai, Hong Kong, Mos-
cow, Taiwan, Kiev and New Delhi.

How do you market your product?

For such an exclusive and high-end product 
we don’t really have to market in a traditional 
sense. Personally I am doing naturally my 
own marketing in living the brand and being 
proud of our achievements. 

Of course it helps to received a major token 
of recognition when in November 2011 the 

Geneva Watchmaking Grand Prix awarded 
De Bethune the famous “Aiguille d’Or” or 
Golden Hand, its most coveted title, thereby 
honouring its exceptional approach at the 
very crossroads of art and science.

Our team is well aware that this crowning 
award is only the start of an adventure: that 
of horology in the third millennium.

Where do you see yourself 5 or 10 years 
from now?

Still working as of today and hopefully 
spending more time in Phuket!

What makes you smile in your every day 
life? 

Bikinis & Martinis.

Why did you choose Phuket as your pre-
ferred holiday destination?

I enjoy the sunny weather, cool atmosphere 
and exotic people. Staying at the charm-
ing and luxurious Twinpalms Phuket Resort 
underlined the entire experience! 

...........................................................................

>>

DB28 SkyBridge: An infinite expanse of 
the heavenly firmament stretches across 
its dreamlike face. Ancestral skills and the 
latest scientific breakthroughs meet and 
mingle under the impetus of David Zanetta 
and Denis Flageollet. They merge to make 
this timepiece a perfect summary of highly 
aesthetic ambition and peerless technical 
precision. Skybridge embodies the entire 
repertoire of the Manufacture De Bethune.
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Pierre Jacques on Solomon Islands



“Triple Trouple” © Eddie
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Send your photo to kirjon@gmail.com

Andaman Cruises

Catch Beach Club

Catch Beach Club

Andaman Cruises

Anthem Wakepark

Catch Beach Club

Catch Beach Club

Xana Beach Club

Xana Beach Club
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An innovative technique that 
allows light to shine through 
wood, giving it a stunning 
stained-glass window visual 
effect, has led designer Pascal 
Luthy to Maison Dupin, where 
he has created an exclusive 
collection for this centuries-old 
furniture design house.

Pascal Luthy’s start as a cabinet worker 
ignited a passion for uncommon woods 
and beautiful materials, which now form the 
basis of his artistry in creating translucent 
wood furniture. Earning a Fine Arts degree 
in design and an Interior Architectural 
BFA in the United States, Pascal’s works 
are exhibited in private collections and 
the Cooper Hewitt Museum in New York. 
He has also designed select installations 
in Switzerland and abroad for renowned 
companies and individuals. 

He creates his collection in exclusivity for 
Maison Dupin, using a selection of highly 
eye-catching pieces. “The Collection” is a 
mix of a new classical, inspired by the Orient 
and Occident, putting together the grace of 
rare woods, the refinement of proportions, 
and the exquisitely smooth touch of pure 
lines. Every piece has a day life and a night 
life. Once the lights are turned on, the 
atmosphere comes to life, playing with metal 
fabrics, gloss, Swarovski crystals or rock 
crystals, creating a vivid, dynamic character.
Every model, which is limited to 18 unique 

the Pascal luthy collection 
for maison duPin

pieces in the world with 56 assembling 
material choices by model proposed to the 
customer, will be certified and signed by 
the artist in charge of this “Master Pieces” 
execution. Maison Dupin produces, on 
demand, all the orders in its workshops in 
Geneva.

Pascal Luthy offers the possibility to add a 
personal touch to the collection by executing 
special pieces on request. Since Maison 
Dupin was created in 1820, its artisans 

within its seven talented departments have 
developed mastery in assembling materials 
and technologies, respecting the rules of 
art, quality and tradition. Pascal Luthy says 
of Maison Dupin, “Our profession consists 
of applying the immutable laws of harmony 
to your living spaces, to make them into a 
source of daily joy. To amaze you, we travel 
the world seeking objects, materials and 
exceptional skills.” 

For more information visit pascal-luthy.com.
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MAISON DUPIN

The Pascal Luthy
Collection

MAISON DUPIN

The Pascal Luthy
Collection

MAISON DUPIN

The Pascal Luthy
Collection

MAISON DUPIN

The wood surface lit from the inside in three different light modes: off, 50% on, 100% on
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oriental living

Oriental Living Interiors opened 
in 1991 as a small boutique 
shop selling Asian artifacts. 
For over twenty years, the 
company, under the guidance 
of founder and Managing 
Director, Michael Dietvorst, has 
evolved into a reputable interior 
design business today. 

Oriental Living provides top quality furniture 
and design services for private villas and 
resort projects, as well as export furniture 
pieces and home accessories worldwide. 
Oriental Living offers an array of well planned 
and well designed Asian contemporary 
furniture pieces, which are handcrafted in In-
donesia, from such exclusive brands as Box 
Furniture, Galeri, Tipota, Eastwind. They are 
also the sole distributor in Phuket and Koh 
Samui of Bangkok manufacturers Mobella, 
Pimpen and Kassra.

To ensure that every project is successful, 
the Oriental Living team takes their compa-
ny’s vision and core values to heart—making 
clients happy by providing top quality prod-
ucts, and rendering friendly and professional 
services. In-house designer Franz Gutier-
rez designs the custom furniture, working 
closely with Michael in coming up with new 
and innovative space solutions. Together, 
they consult with their clients to ensure that 
their outputs in every project encapsulate 
the core and spirit of their clients’ vision.

Oriental Living’s collections—from luxury 
sofas to stunning contemporary outdoor 
furniture—exude nobility and class, com-
bining luxury, style and comfort. Indulge 
yourself. Live a privileged life and visit the 
Oriental Living showroom now.

“We, at Oriental Living, do our very best 
efforts to please our clients. From concep-
tualization to execution, it is always our top 
priority to produce designs that encapsulate 
the core and spirit of our clients’ vision. 
Armed with years of experience and ex-
pertise headed by our company’s Founder 
and Managing Director Michael Dietvorst, 
we specialize in customized interior design 
using unique pieces of Asian contemporary 
furniture and home. Simply put, Oriental Liv-
ing offers only the best.  If luxe living is your 
dream, it is our business to make it a reality.”  

Franz Gutierrez 
Interior Designer, Oriental Living

A D V E R T O R I A LA D V E R T O R I A L
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awesome villas acts as the exclusive representative of asia’s most desired and admired 
multi-million dollar luxury villas for sale and rent. all villas on our portfolio are carefully 
hand-picked and personally inspected to ensure they measure up to awesome villa’s 
exacting standards. if you are a villa owner interested in listing your property on our 
portfolio, please contact us directly or visit our website at www.awesomevillas.com

The Box Park, Box 1, 99/30 Moo 4, Sri Soonthon Road,
Sri Soonthon Sub-District, Thalang District, Phuket Province, 83110, Thailand. 
M: +66 (0) 87 883 5225, E: enquiries@awesomevillas.com

representation services

a sales
a rentals
a calendar management
a customer service
a email marketing
a online marketing & advertising
a listings on associated travel sites
a print ads & more…



4746

Skyline Design is incorporating 
innovative design, lasting qual-
ity and customer service as the 
cornerstone of its international 
brand.

With over 20 years of experience the Skyline 
Design team is designing and manufacturing 
luxury indoor and outdoor furniture. Skyline 
employs over 2,500 people and has received 
worldwide accolades for its manufacturing 
quality and exceptional customer service.

Skyline Design collections are manufactured 
by hand in the tradition of hand woven 
braiding by highly skilled artisans in Indone-
sia. Every piece of furniture is a unique objet, 
with the combination of modern technology 
and century old craftsmanship.

Skyline Design collections are modern 
and lineal applying only the finest weaving 
materials. These synthetic fibers are boldly 
revolutionizing design being chemical and 
UV resistant, all-weather proof, high-tensile 
strength furniture that is safe for the environ-
ment and 100% recyclable.

Skyline Design is one of the leading provid-
ers in the contract industry and has devel-
oped an extensive portfolio of international 
clients in the commercial and residential 
business such as:

welcome to skyline design
thailand

Banyan Tree
Ibiza Grand Hotel
Hilton Moorea Lagoon
Paradisus Resorts
Marriott Vacation Club Playa Andaluza
Zest Monaco
Kempinski Palace Portoroz
Best Western Montfleuri Sainte-Maxime
Sofitel Luxury Hotels
Hivernage Premier Luxury Hotel & Spa
NH Real Arena Luxury Resort
Treasure Island Las Vegas
and many more...

Present in over 30 countries, the company 
exhibits its collection in international trade 
shows all over the world such as New York, 
Chicago, Las Vegas, Miami, Milan, Paris, 
London, Cologne, Valencia, Singapore, 
Bangkok and Dubai.

Skyline Design luxury outdoor furniture can 
be purchased through a team of profes-
sional and authorized dealers and designers. 
Skyline Design strives to provide you with 
the greatest satisfaction and highest quality 
design.

WHY SKYLINE DESIGN?

Experience
Simexa (mother company of Skyline) serves 
clients since 1999 with over 1,500 projects 
completed.

Quality
Incomparable quality of finished products
including superior raw materials.

Service
Excellent service during and after sales,
punctuality, customer satisfaction and
flexibility are the keys to great partnerships.

Warranty
Flexible policies of compensation, replace-
ment or refund.

Customer Satisfaction
Fulfill desire of customers, committing on
delivery periods, quality and budgets.

Code of Conduct
Do not copy other brands.

Responsibility to Environment
Eco-friendly nature of materials, 100% recy-
clable, non toxic.

For more infomration contact the exclusive 
dealer in Thailand Luc Dayot.

SKYLINE - PHUKET 
Dayot Property Co.,Ltd.
8/86 Moo 3 Cherngtalay Sub-district
Thalang District, Phuket 83110
Tel : +66 076 386 506
E-Mail : phuket@skyline.co.th

SKYLINE - BANGKOK
35/311 Zensala Bldg., Praditmanutham Rd.
Bungkum, Bangkok 10240
T. 02 9436464
F. 02-9436484
E-mail : sukanya@skylinehomethailand.com

A D V E R T O R I A L A D V E R T O R I A L
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Pacific islands where the inhabitants have 
taken up a diet of canned potato chips and 
Spam. They have a different dream – Auck-
land, Sydney or East Los Angeles. Be care-
ful of what you wish for, goes the saying. 

My life on this crazy island of Phuket remains 
absurdly profound each and every day. It’s 
always on the move and whether it’s lining 
up in camageddon or strolling down a long 
beach on a sunny low season afternoon its 
texture and experience remains unique. Sure 
I’m an island guy, what about you?  It’s still 
hard to work out who chose who, but from 
my seat at the Supper Club I’m not sure I re-
ally care as things have turned out just fine. 

...................................................................

Bill Barnett is Managing Director of  C9 Ho-
telworks, a Phuket based hospitality consult-
ing firm. He also writes the popular online 
blog www.thephuketinsider.com. Over the 
past decade he has amassed an extensive 
wardrobe of shorts, and flip-flops. 

scenes @ the last suPPer

Liars, dreamers, thieves, mis-
fits, runaways and all of the 
deluded types who find them-
selves as square pegs in round 
holes. Imagine a tropical da 
Vinci drawing circles in the 
sand down at Surin Beach to 
the light of a full moon as you 
stand at the bar silently drawn 
to your own thoughts down 
under in mojitoland. Forget 
Instagram, just try to reach to 
bottom of the glass before the 
last ice cube melts. 

I’ve put in more years on tropical islands 
than I can remember. Making that first 
move from the mainland to Hawaii and 
the land of Aloha. Who would resist those 
magical trade winds, sun and surf and 
wearing shorts every single day? A white 
Christmas turned snow into sand and more 
than half a lifetime later, there has been no 
going back. 

So many islands in the stream – first to the 
South Pacific, trying to edge closer to the 
pulse of the great coconut god, pushing into 
the fringe. What is that line from Apocalypse 
Now “I wanted a mission, and for my sins, 
they gave me one.” This was mine, the seat 
at the Last Supper would have to wait just a 
while longer. 

It’s been argued that no man is an island 
but I become possessed by them. Cebu, 
Mindanao, Bali, Hong Kong, Java, Sri Lanka 
all become stops on the journey. I’d traded 
in the Hula Hut and all things Tiki for some-
thing far more elusive – that magical stretch 
of beach and palm tree bend over in aimless 
dreamland. 

Yet, as any Asian island voyager can tell 
you – it’s complicated. Throw the castaway 
Robinson Crusoe vision out the window. 
Better yet find the nearest coconut, insert 
two sticks of dynamite and detonate. Just 
like those crazy guys on cable TV’s Myth-
Busters. Those explosions went on long into 
the night, waking the dogs and creating all 
manner of frenzied chaos. 

The inevitable cultural exchange between 
east and west often lands the unsuspect-
ing interloper deep into trouble. No, those 
weren’t beating native drums in the dis-
tance but some sort of karaoke. Amped 

up Idol or The Voice on steroids, though 
with way too many shots of Sangthip 
whiskey. 

Forget those cooling trade winds, it was so 
hot in the middle of the night that you could 
peel back your t-shirt like an unripe banana. 
Were those wild boars out in the bushes? 
No, more like packs of soi dogs run amok, 
as the sounds of backfiring motorbikes 
sound off like gunshots. 

My life descended into absolute and utter 
chaos. Was this exactly what I wanted to 
run away to from? Or was I running toward 
that last chair at the table? Madness was in 
the air and I loved every single moment of 
it. Grasping for air like one of those airport 
sniffer dogs that had landed down Alice’s 
Rabbit hole. 

The writer Joseph Conrad rails out in his 
epic The Heart of Darkness “…it should be 
written, I should be loyal to the nightmare 
of my own choice.”  And yet I’d arrived in 
Wonderland with shattered tea cups littering 
the terrain and no way out, except to go 
deeper. Danger was everywhere - typhoons, 
tsunamis and the long dark days of mon-
soon season. 

Time ticked off the marks on the wall – min-
utes, hours, day, years and decades rolled 
across the sky like some sort of Technicolor 
sunset. Landing in Phuket I stopped for 
a moment, dead in my tracks and won-
dered….

“Had I chosen Phuket or 
had Phuket chosen me?

”In the world of the long tail, we live in cus-
tomized user friendly time. Our experiences, 
loves, hates, passions and entertainment 
can all be tweaked, pinched and basically 
spun around as fast as our dear Alice’s 
magic tea cups. 

Better yet lets ban all this tea talk entirely 
and get down to the brass tacks of the 
hard stuff. Cocktail time in the tropics and 
over many years in Phuket I have found that 
the good, the bad and the ugly can all be 
packed into the span a few minutes or in 
fact a lifetime here in Wonderland. 

Dreaming of an idyllic beach and lying in a 
hammock day in and day out, it’s best to 
keep moving. Try one of those sinking South 
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Piya Panjiang
FIre PerFormer

From Pattalung In Phuket since 2010 

I used to work as Bell Boy, Furniture 

Worker, Construction Worker 

my hobbies are Fishing & Swimming 

Life is about performing and 

constantly improving 

performance skills Contact 

083 182 2399

Meet the loca
ls

Nanyanadda Tanthapaiboon
enTrePreneur, WeddIng PLanner

From Bangkok In Phuket since 2011 I used to work 

as Wedding planner at the leading wedding 

planner company in Bangkok my hobbies are 

Surfing, Dancing, Painting, Traveling With 

$100mill on my bank I would travel around 

the world with the family, surf the best 

waves on this planet, buy myself a 

vacation house in France or Switzerland, 

support a good cause Contact nanya@

phuketweddingbliss.com

JESSI COTTERILL
PhoTograPher

From Chiang Mai In Phuket since 2011 I used to work as English Teacher my hobbies are enjoying a glass of wine and conversation with people that interest me With $100mill on my bank I would build a very big photo studio, and spend the rest of my life hiring photographers who have potential and vision to work. For good measure I would pay them twice of what they initially asked for :-) Contact jessicotterill@gmail.com

Supasawad Kreuatongsri
FreeLanCe aCCounTanT

From Bangkok Living in Phuket since 2006 I 

used to work as Airline Ground Staff, Bank 

Accountant my hobbies are collecting 

sneakers (currently 300 Air Jordans), 

big bikes (currently 8 bikes), caps and toy 

action figures With $100mill on my bank I 

would open a sports gallery and museum 

Contact bkt4ever@yahoo.com

Bella Thirapan Narongkool
SaLeS & markeTIng manager

From Hat Yai In Phuket since 2008 I used to work 

as Sales and Marketing Manager @ Hard Rock 

Café Phuket and in the US my hobbies are Zumba 

Instructor, Runner, Workouts, Reading, Trekking, 

Camping and Traveling With $100mill on my bank I 

would divide them to quarters: 1) donate to 

orphanage 2) buy land and build villas for sale 

3) give some to my parents and build them a 

new house 4) spend and save for my future life 
Contact lovelyisabelle@gmail.com

Kiranee Narabal

BuSIneSS enTrePreneur, LeCTurer, od 

ConSuLTanT, mC & medIa PreSenTer

From Phuket In Phuket since 2010 I used to work as 

Human Resourses Specialist (Asia), Leadership 

Training Facilitator, Certified ISO 9001 Lead 

Auditor my hobbies are Reading, Workout, 

Distance Running, Sudoku, Traveling With $100mill 

on my bank I would pay off debt, build a small home 

for my parents, complete PhD. in USA, 

make long-term investments, start new 

businesses, donate to foundations, community 

and non-profit organizations, travel the world

Oscar-Danny Vercauteren

reaL-eSTaTe agenT & deveLoPer

From Thai-Belgian raised Swiss In Phuket 

since 2005 I used to work as waiter, coffee 

salesman, real-estate agent my hobbies 

are Home Design, DIY, Surfing, Astronomy, 

Photography, Chess With $100mill on my 

bank I would build bridges and make roads 

straight as there are too many wiggles 

and waggles in our world and money 

seems to be that one thing that can move 

mountains (for your own convenience of 

course)

Russell Distance RussellCanIne TraIner

From Bournemouth (South Coast of England) In Phuket since 5 June 2013 I used to work as Security Expert, Dancer in Spice Girls Tribute Band my hobbies are training my dogs, watching and playing football and rugby and doing all manner of crazy stuff! With $100mill on my bank I would buy a house or two, then setup a funky dog training academy in the US Contact canineworld@icloud.com 

become ADDICTED

CONTACT OUR WEDDING DIRECTOR FOR MORE 
DETAILS ON MAKING A SPLASH AT 

ZAZADA BEACH CLUB ON SURIN.

WEDDINGS@ZAZADABEACHCLUB.COM | WWW.ZAZADABEACHCLUB.COM
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CLIENT: ouTrIggEr LaguNa phukET bEaCh rEsorT VErsIoN FINIshED sIZE DETaILs DaTE

Job NuMbEr: oLraD130502 Fa 340mm h x 240mm W
+ 5mm bleed 
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phuket charities

Phuket Has Been Good To Us

phuket charities

Phuket Community Foundation 

phuket charities

Phuket Sunshine Village

phuket charities

Phuket Animal Wellfare Society

the foundation is a registered thai charity which places qualified, 
native english-speaking teachers in thai classrooms. Our teachers 
promote each child’s personal development and encourage growth 
and confidence with english language education. We supply the ba-
sic tools to provide for a higher quality of life and enhanced economic 
opportunities. the foundation teaches english as part of the thai 
curriculum to over 600 students in two schools in Phuket.

We also run an after school and weekend program called coconut 
club for 142 students who live at Kamala school (who are orphans or 
whose families are not able to take care of them). Without coconut 
club, these children would not be given the opportunity to play or 
even leave the school grounds. after school, the children can come 
to the club to work on arts and crafts or simply play. at the weekends 
we run a swim, sports and golf club as well as photography and arts 
projects.

located at Kamala.

www.phukethasbeengoodtous.org

the Phuket community foundation is not like a conventional charity. 
for a start, it has a sweeping remit. its stated mission is to help 
maintain or improve the quality of life in Phuket for everyone regard-
less of their origins, their beliefs, or their social or financial status‚ 
with particular emphasis on poverty alleviation; preserving the envi-
ronment; education (of both children and adults); promoting art and 
culture; preserving the island’s architectural and historical heritage; 
improving public safety; and boosting public health. 

the Pcf was established, not to compete with existing commu-
nity organisations and charities but to support them by helping to 
source funds, by providing expert advice or volunteers and by giving 
social projects the transparency that is otherwise often lacking.

located in Phuket city.

www.phuketcharity.org

in the aftermath of the the tsunami that hit Phuket on the 26.12.04, 
members of the lions club of Phuket andaman sea decided to be 
involved in a longer term project to help the victims of the tragedy. 
helping children in need became the main objective of the club, and 
the idea of creating a village slowly became to grow.the fund raising 
began in earnest and the response was overwhelming. the lions 
club decided to contact “child Watch Phuket”, a local organization 
in excess of 10 years experience in child care and protection. child 
Watch Phuket were pleased to join forces with the lions club of 
Phuket andaman sea to bring the charity project to reality, and run it 
for years to come. 

the Phuket sunshine Village was opened on in June 2007 by the 
governor of Phuket. the village is now home to over 100 children in 
need from Phuket and surrounding provinces.

located on sireh island.

www.phuketsunshinevillage.org

the Phuket animal Welfare society (PaWs) is a fully licensed and reg-
istered charity foundation with the long term objective of reducing the 
stray dog and cat populations here in Phuket and helping to educate 
the local population in effective and humane animal management. 

as well as our sterilisation programme, taking care of animals in need 
is also critically important. Whether its a small infection, or a broken 
limb, PaWs vets are always on hand to help. Our vets are also hugely 
active in educating the local population on effective animal manage-
ment and care techniques - liaising with local government, schools 
and villages to get maximum exposure.

at present, PaWs operations revolve around a fixed clinic with on-
site, fully qualified veterinary surgeons and equipment and mobile 
clinics which can travel round the island, sterilise and care for animals 
in their locality. 

located in Phuket town.

www.pawsphuket.com



Phuket BeaCheS

Ao Sane Beach
rough sand, snorkelling, restaurant

Kata Beach
white open beach, surfing in summer season

Emerald Beach
peaceful, north facing beach good for sun tan

Laem Singh Beach
hip, young, restaurants, short trek downhill

Nai Thon Beach
white sands, peaceful, scenic road to get there

Banana Beach
insider tip, restaurant, short trek downhill

Laem Ka Noi Beach
park on top parking lot and walk down

Kamala Beach
busy in high season

Nai Harn Beach
local hangout, busy but cute

Patong Beach
very busy beach, lots of activities

Ao Yon Beach
shallow waters, oyster rafts, locals

Kata Noi Beach
white open beach

Kalim Beach
rocky, surfing during summer season

Layan Beach
tranquil, peacful

Paradise Beach
shady, peaceful, calm waters all year
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a guide to the well known busy beaches as well as insider local bays

Panwa Beach
rough sand, shallow water, peaceful, scenic

Laem Ka Beach
local thai style beach with lots of shadow

Karon Beach
white open beach, no shades

Nai Yang Beach
thai locals, shades, calm waters all year
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Rawai Beach
shady, seafood stalls, local boat trips

20

Beach photography by

STEPHAN AUDIGER 

In Phuket since 1996. Promoting 
Phuket island as photographer on 
an international and professional 
level. As a result, nowadays 
photography is his passion. He 
simply can’t resist capturing the 
sights, sites and the sometime 
indescribable but nevertheless 
photographic opportunities that 
this island offers daily. 
www.art-phuket.com

Siam Beach
children, snorkeling, restaurant

Ya Nui Beach
small, cute, snorkeling, restaurant

Mai Khao Beach
looong quiet beach

Surin Beach
celebrities, beach clubs, restaurants 

Bang Tao Beach
5 star hotels, local seafood restaurants
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island hoPPing around 
Phuket

PHi PHi iSLanDS 
The group of 6 islands are breathtaking in 
every sense of the word. It offers many ac-
tivities such as: walking, climbing, kayaking, 
snorkeling, deep sea fishing or scuba diving. 
Water skiing, windsurfing and parasail-
ing can be done as well. It features steep 
limestone mountains, surrounded by classic 
beaches, shallow bays, outstanding rock 
formations, coral reefs, and vibrant looking 
turquoise waters with an interesting marine 
life making it a best destination to enjoy a 
memorable vacation. The island came to 
be known worldwide when it was used as 
the major spot to shoot the famous British-
American movie “The Beach”.

aO nang - KRaBi
Ao Nang is a central point of the coastal 
province of Krabi in the Andaman Sea, ap-
prox. 20 minutes from Krabi Town. This tourist 
center mixes the delights of the famous beach 
resort, modern comforts, and the atmosphere 
of a characteristics of a small friendly town. 
The most acclaimed beaches are Fossil Shell 
Beach and Nopparat Thara Beach.

Rang Yai iSLanD
Koh Rang Yai is a small island in Phang Nga 
Bay just a short distance from Phuket. It has 
a sister island - Koh Rang Noi. Koh Rang 
Yai is the epitome of a tropical island with 
its beautiful beach lined with palm trees. 
Seventy years ago the little Jewel of an 
island covered with coconut, and pine trees 
and a white sandy beach was without a 
name. Over time it became a favorite fishing 
destination of the local fisherman because of 
the plentiful “Pla Lang” or “Lang Fish”. The 
locals then started referring to the island as 
“Rang Island “.

RaCHa iSLanD
The Racha (or Raya) island, 12 km south of 
Phuket, reveals itself in splendid manner. Ao 
Tawan Tok or Ao Bungalow is the U-shaped 
main bay of this island. The water here is 
clear and perfect for snorkeling. The other 
large bay, Ao Siam, is a pretty place where 
lonely strolls in solitude are possible. Further 
to the south is the smaller sister island 
Racha Noi, an uninhabited destination but  
popular among more experienced divers. 

Kai nOK iSLanD
Khai Nok has a beautiful snow-white sandy 
beach surrounded by crystal clear emerald 
green water, perfect for swimming, and 
known as one of the top destinations for 
snorkeling. If you are lucky enough, you 
have the chance to see a group of dolphins 
swimming near the island.

SimiLan iSLanDS
The Similan Islands National Park is known 
for white coral sand beaches, crystal blue 
waters, warm tropical nights and cool-
ing breezes coming off the Andaman Sea. 
Nine uninhabited islands with some of the 
best scenery in Thailand. Home to the best 
diving and snorkeling in Thailand featuring 
a huge variety of marine life and incredible 
opportunities to see rare and endangered 
species. 

LanTa iSLanD
Lanta island is located just south of the 

Phuket Archipelago. One of the unspoiled 
beauties in this area. It is easy to find desert-
ed places throughout the island. Still, there 
are plenty of places where there are beautiful 
beaches for miles on end. Recognized for 
breathtaking sunsets.   

mOnKEY iSLanD
Characterized by sandy beaches, crystal 
clear water, and mature palms all over the 
island, this natural gem is home to dozens 
of monkeys. Tourist can feed them a few ba-
nanas, after a good time of snorkeling. This 
remote place is a delight of flora and fauna 
all over its terrain. 

HOng iSLanD (PHang nga)
One of 42 islands located in the National 
Park in Phang-Nga Bay. The island of 
“rooms”, (Hong literally means room) is a 
breathtaking beauty, characterized by shal-
low coral reefs and fine, sandy beaches. 
This beautiful island consists of small and 
big hills situated in a mixed-up manner form-
ing stunning scenery like the stage partitions 
of a theatre. In the middle of the half-circle 
shaped island lays the ‘secret’ lagoon, 
where you can find the purest of nature.

maiTOn iSLanD
Situated just 9km southeast of Phuket, 
surrounded by the tranquility of Andaman 
Sea. This tiny island is highly prized for its 
still perfect natural environment, including 
fine white beaches and crystal waters. A real 
paradise for swimming, diving, or fishing.

Time to Play!
Owning an exclusive 76ft yacht is one of the most 

satisfying yet costly experiences one can have. Few 

owners of large yachts use them more than 2-4 weeks per 

year still having to pay for 52 weeks of crew, maintenance 

and capital cost. Own your lifestyle dream together with 

nine other sophisticated yachting lovers at ten percent of 

the actual cost giving you the right to 28 days or more of 

private usage of your “own” luxury yacht. 

You have none of the challenges traditionally associated 

with yacht ownerships, but only the lifestyle  you have 

been dreaming about. “Your” professional full time crew 

made up of Captain, deck boys, hostesses and a General 

Manager along with first class catering by Twinpalms 

Phuket, will pamper you with endless experiences in one 

of the most stunning archipelagoes in the world – at 10% 

of the cost for 100% of the pleasure.

M/Y Olympia 76ft Luxury Yacht 
Fractional Ownership (10%)   
Use 28 days per year 
Only 1 share left

Contact book@andaman-cruises.com for details!

Andaman
CRUISES
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From the mystical Phang Nga 
Bay to the idyllic Similan Is-
lands and beyond, the seas 
surrounding Phuket are full of 
vivid sights, and there are few 
more thrilling ways to explore 
them than by chartering your 
own boat. And once you’ve 
decided to book a charter boat, 
planning your trip is part of 
the excitement. But don’t get 
so caught up in the planning 
that you build expectations that 
aren’t realistic. 

The definition of “itinerary” is, “the route of 
a journey or the proposed outline of one.” 
On a yacht charter, the emphasis must be 
on the latter half of that statement. Here are 
some tips that will help you plan the trip of 
a lifetime and leave no room for let-downs 
once you get there.

Do rely on the expertise of charter com-
panies and brokers to guide you along the 
right path in choosing an itinerary. They 
have expert local knowledge of each sailing 
area they represent and they will match it as 
closely as possible to your expressed prefer-
ences. They know what is and isn’t possible 
in a given time frame, and they know the 
capabilities of each yacht. 

Most have pre-designed sample itineraries that 
you can choose from, allowing for alterations 
according to personal preferences whenever 
possible. They are there to offer help and ad-
vice in itinerary planning, and once you board 
your yacht, your captain and crew will do the 
same. Listen to them, and heed what they say.

Boat charter Planning: allow 
sPace and time for discovery

Do familiarise yourself with the geography 
of your destination, including the distances 
between places on your bucket list. We’ve 
heard of prospective charter clients with 
only four days to spare who are insistent 
upon including Phang Nga Bay, James Bond 
Island, the Phi Phi islands, Railay Beach in 
Krabi, Koh Lanta and the Racha Islands on 
their journey. Had they done some research, 
they’d have seen that it was an unrealistic 
expectation for a sailing charter or even for 
many powerboats. Prevent these miscon-
ceptions by using either a nautical chart or a 
good atlas as a map reference, not travel-
guide books, whose map scales are often 
very misleading.

Do realise that yachts are not cruise ships. 
Sailboats travel at an average of about six 
to nine knots – nowhere near the 20- to 30-
knot speed of cruise ships – and even power 
yacht charter boats can rarely maintain 
those speeds for extended periods of time 
through open waters. Also remember that 
on a charter, the average cruising time per 
day is four to six hours, never overnight.

Do be flexible. A charter vacation is one 
immersed in nature, and nature is not 
always predictable. Sailboats rely primar-
ily on the wind for propulsion, and charter 
routes are usually dictated not only by wind 
strength, but by prevailing wind direction. 
Comfort levels on a powerboat can change 
radically depending on the weather. And in 
either case, itineraries are always subject to 
change at the captain’s discretion, if exces-
sively strong wind or bad weather presents a 
safety hazard.

Do not use popular travel guides and glossy 
general-interest magazines to try to design 
your own trip before you contact a company. 
These books and articles often glorify places 
– even as specific as fabulous beaches or 
snorkeling spots – that are not necessarily 
accessible by boat. It’s better to work with 
the company to agree on your itinerary first, 
and then read the guidebooks about the 
places on your proposed route.

Do not over-plan your days. One client who, 
after receiving the proposed island-by-island 
itinerary for a 10-day family charter, insisted 
on sending his own revised version. It went 
something like this:

He’d actually broken down 10 days into half-
hour time segments, and done an itinerary 
for it all. Despite the charter company trying 
to explain that on a sailboat time can’t be 
regulated quite so rigidly, he sent this to his 
entire family, all grown kids living in different 
parts of Asia. Once reunited aboard, they 
endured Dad’s schedule for approximately 
four hours before they persuaded him to tear 
it up and throw it away. Once this was done, 
everyone – including Dad – had a fantastic 
vacation.

Do not over-plan your route, and keep 
your expectations reasonable. Rather than 
include every port across the Andaman, nar-
row it down to one region or island group. 
Keep your dream possible, and let the 
experts guide you from there.

Do not focus so much on crossing things off 
your bucket list that you forget the pleasure 
of just being where you are at any given 
moment. Allow yourself to enjoy the unex-
pected pleasures of new destinations that 
can’t be planned for in advance: a spectacu-
lar sunset from the deck of a beautiful yacht, 
rare birds in an unspoiled cove, a brisk 
sail when dolphins suddenly appear in the 
boat’s bow wake, or exploring a deserted 
isle you’ve never even heard of that’s only 
accessible by water. 

Remember that a yacht charter vacation is 
just that – a vacation. So relax, take each 
day as it comes, and discover what wonders 
are in store. Above all else, keep this adage 
in mind.
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challenge family announces
challenge laguna tri fest

Challenge Family today an-
nounced a partnership with 
Asia’s longest running triathlon 
and in doing so, revealed its 
commitment to developing a 
series of half and full distance 
events throughout the region.

Laguna Phuket Triathlon in Thailand has the 
longest tradition in triathlon in Asia attract-
ing the sport’s legends and age groupers 
alike to the stunning tropical island for two 
decades. In 2013 it will celebrate its 20th 
anniversary with the launch of the Challenge 
Laguna Phuket Tri-Fest from 24 November 
– 1 December. This week-long celebration 
of sport will incorporate the iconic Laguna 
Phuket Triathlon and half distance Challenge 
Laguna Phuket with a host of sporting and 
social activities in between.

Debbie Dionysius, assistant vice president of 
destination marketing, Laguna Phuket, said 
she was delighted that Phuket will host the 
first Challenge Family triathlon in Asia.
 

“We feel it’s fitting that our popular and icon-
ic race should be the debut Asian Challenge 
event, and we’re confident in the potential of 
our Challenge partnership to further expand 
its global popularity among professional 
athletes and age groupers alike,” she said. 
“The launch of the Challenge Laguna Phuket 
Tri-Fest represents an exciting new chapter 
for both our long-established destination 
distance race and our half iron distance 
triathlon, one that is sure to ignite the pas-
sion of our triathletes who come here to race 
from all over the world. We look forward with 
enthusiasm to Challenge Laguna Phuket 
2013 and to being the launch pad for a new 
era of triathlon in Asia.”

In Phuket for the launch of the Challenge 
Laguna Phuket Tri-Fest, two-time world 
champion, Chris McCormack said the 
synergy between Challenge and La-

guna Phuket Triathlon was clear. “Chal-
lenge Roth is the oldest race in Europe, 
Challenge Penticton the oldest in North 
America and now we have Challenge La-
guna Phuket, the oldest race in Asia – that 
speaks volumes to me about the impor-
tance Challenge Family places on the leg-
acy of our sport,” he said. “This approach 
echoes exactly how I feel. Our legacy is 
the foundation of this sport and Challenge 
is the organisation that has proven time 
and again that they respect the sport and 

its athletes. The partnerships we are build-
ing will ensure the sport retains its soul 
and provide an exciting future.”

A key element of the Challenge Family’s 
expansion into Asia is the appointment of 
Murphy Reinschreiber to the Challenge Fam-
ily team. With over 20 years of experience of 
delivering triathlons in Asia, Reinschreiber is 
tasked with overseeing the development of 
Challenge Family races within the region.

“I’ve been fortunate enough to be involved 
with Laguna Phuket for every step of its 
triathlon journey, including its move to 
Challenge,” he said. “The values that have 
endeared the Laguna Phuket races and 
Challenge Roth to their participants over the 
years will be apparent at all Challenge races 
in Asia. The lesson I’ve learned working in 
Asia is that triathletes expect high quality 
event experiences that extend beyond the 
start and finish lines. Challenge races will 
meet these expectations - our DNA from 
Roth and Phuket assures it.”

Challenge Family CEO, Felix Walchshöfer, 
said expansion into Asia was the next logi-
cal step for the organisation and he was 
delighted to partner with the team at Laguna 
Phuket Triathlon who share Challenge’s ath-
letes’ experience first philosophy.
 
“Now Challenge has established itself as 
the top long-distance race series in Europe, 

Asia is a top priority. We expect to develop 
a full series of half and full distance events in 
Asia over the next few years. We think that 
our brand of triathlon is right for Asia as we 
have a long-term perspective that allows 
us to contribute to the development of the 
sport in our host countries and engage our 
local communities. We’re very much looking 
forward to starting this journey with Laguna 
Phuket Triathlon.”

The Challenge Family global series of long 
distance triathlons currently features 13 
races throughout Europe, North America, 
Asia and Australasia. Challenge Family races 
are known for their excellent athlete race 
experience and commitment to the commu-
nities in which they take place. 

For further information on Challenge Laguna 
Phuket visit www.challenge-phuket.com. 
For further information on Challenge Family 
visit www.challenge-family.com or www.
facebook.com/ChallengeFamily or follow on 
Twitter @Challenge_Famil
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on Bang Tao beach in Phuket with ‘Lucky the Laguna elephant’ are 
(left to right): Challenge Family Ceo Felix Walchshofer and pro athlete 
Challenge ambassadors Chris mcCormack and Belinda granger.



the pacific-minded man

Picture postcard landscapes, emerald lagoons, white sandy beaches lined 

with coconut trees…

this season, zaza de brito, artistic director of the Vilebrequin fashion house, 

brings us all the way to the heart of the Pacific Ocean, inviting us to follow in 

the footsteps of captain cook, who discovered the society islands archipel-

ago in 1769: the Windward islands and the leeward islands, including tahiti, 

bora bora, maupiti, and moorea.

the printed beachwear of the spring/summer 2013 collection pays homage 

to the culture and traditions of the islands through the emblems of french 

Polynesia. Pride of place goes to the gecko, the little lizard often seen in Poly-

nesian tattoos, along with the lagoon-inhabiting stingray, the ma’o mauri or 

black tip shark, tiaré flowers, and more besides.

blue, naturally, is ubiquitous throughout the collection, in shades of emerald, 

sapphire, sky, and lagoon, among others. but it is also characterized by rich, 

hibiscus-inspired orange tones alongside black and white, used to produce 

the effect of photographic souvenirs.

aVailable @ catch beach clUb galleRy – sURin beach

maillots
faï

raYures lagon
lagoon stripes

merise
tohora

maillot
ma’o mauri

maillots
tag

maillot
tiare
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MuSCLE BEACH
stORy by steVe fORd – b/W PhOtOs cOURtesy Of mUsclebeach.net
title PhOtO by masta4650 – fUll Page PhOtOs by Venice PaPaRazzi

suBmerged, sliPPery & hot

When you think of sex, the 
words wet, slippery and hot 
come to mind, especially if 
you’re talking about having sex 
in water. However, water sex 
isn’t as easy as jumping into 
the pool and going at it. In fact, 
water sex is pretty dangerous 
for many reasons. Having sex 
underwater – or “submerged” 
sex – is simply not a good 
idea, especially for women. 
Here are some ways to get wet 
and wild without going below 
the surface.

SExY BuT SaFE

While having sex in water is slippery fun, you 
still have to practice safe sex, and unfortu-
nately, if you plan on using a condom, know 
that water and condoms do not mix.

Not a lot of research has been done, but 
here is what we know: Hot water and chemi-
cals (like chlorine) most likely affect a con-
dom’s durability, so don’t count on the pro-
tection. The other problem is the increased 
chance of the condom slipping off. That is 
not only nerve-racking but also awkward for 
everyone involved. It’s a good plan to have 
some backup condoms at the ready.

STaY WET

You would think that with all the extra liquid, 
sex in water would create extra lubrica-
tion, but that isn’t the case. Water actually 
washes away the natural lubrication from a 

woman’s body, which can lead to some not-
so-pleasurable sex.

Your best bet is to use a silicone lubricant, 
which is not water-soluble and will make 
penetration a lot more comfortable for both 
of you.

REaDY FOR THE DEEP EnD

Once you’ve settled the condom situation 
and got your hands on some lube, you’re 
set. So where can you go to indulge in a 
little aqua love?

in the pool: A public pool is out of the ques-
tion, so stick close to home on this one. 

The problem with pool sex is the chlorinated 
water rushing in and out of your lady, which 
can cause damage and infection. A good 
alternative is oral sex. Have your girl sit on 
the deck of the pool or on the stairs while 
you stand in the water, or vice versa.

in the tub/shower: If your tub is small, you 
could have trouble in the missionary posi-
tion, but the shower is a great place for 
standing-up sex. You get the pleasure of 
being wet, without the chance of too much 
water entering private areas. For safety 
purposes, invest in some anti-slip stickers 
for the floor. Once you get going, you don’t 
want your gal sliding all over the place. Hav-
ing something to hold onto (a stable rack, 
or bar installed in the shower) wouldn’t be 
a bad idea either -- this will provide support 
for from-behind action.

in open waters: Salt water isn’t exactly a 
vagina’s best friend. A good, old-fashioned 
hand job could be the best option. The 
worst part about lake or ocean sex is the 
sand factor. Somehow, even if you are extra 
careful, sand ends up lodged… places. 
Instead, start things off in the water, but then 
head to dry land. Have a big blanket on the 
beach where you can head off to when it’s 
time to do the deed. 

You should be a fairly decent swimmer if you 
fool around in a lake or the ocean. Make 
sure you both have footing in reach and that 
the waves and undertow aren’t too strong. 
And be aware: sex is illegal in public places 
in Thailand, so this might be a good time to 
keep your eyes open during the deed.

REaL-LiFE WET DREamS

If after reading this article you decide that 
water sex is too much of a hassle, consider 
water foreplay instead. Perhaps a nude soak 
in the hot tub, a soapy scrub-down in the 
shower, or a late-night skinny-dip in a lake. 
After you’ve gotten wet and clean, you can 
head to a more comfortable place to get 
dirty.

Enjoy!
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When “Muscle Beach” is 
referred to, no matter where in 
the world it may be mentioned, 
the words conjure up thoughts 
of muscular and toned bodies, 
sunshine and the Pacific Ocean 
– and most certainly, Southern 
California.

The contemporary “Muscle Beach Venice,” 
which is host to physical fitness buffs and 
tourists alike, is located at the City of Los 
Angeles Department of Recreation and 
Parks’ Venice Beach Recreation Center.

Its title “Muscle Beach Venice” distinguishes 
it from its predecessor and the authentic 
“Muscle Beach,” just more than two miles 
north, where the location of the original Mus-
cle Beach has been honored and memorial-
ized with a contemporary refurbishment and 
landmark sign in Santa Monica (just south of 
the Santa Monica Pier).

The original Muscle Beach in Santa Monica 
was closed in 1959 due to difficulties in the 
maintenance and supervision of the facility. 
Yet even to this day many of its patrons still 
frequent the actual setting of the origi-
nal Muscle Beach on weekends to enjoy 
gymnastics as well as playing in the sea and 
sun. While a new generation of gymnasts 
and fitness buffs congregate into the 21st 
Century at Muscle Beach in Santa Monica, 
some of the “old timers” from the golden era 
of Muscle Beach in the 1940s and 1950s 
still stop by.

THE EVOLUTION OF THE SIBLING 
“MUSCLE BEACH VENICE”

In about the same period that Muscle Beach 
in Santa Monica was originally removed from 
the Santa Monica beach for several decades 
of the 1960s into the 1980s, a less promi-

nent facility in the neighboring community of 
Venice was hosting a small group of weight-
lifters. Owned and operated by the city of 
Los Angeles, “The Pen”, as it was known in 
the 1950s and 1960s, was the natural heir 
to the weightlifting and physique-develop-
ment activities that had discontinued at the 
actual Muscle Beach in Santa Monica.

Through the 1960s and 1970s, both tourists 
and local residents alike began to refer to 
the Venice “Weight Pen” as California’s exist-
ing “Muscle Beach” -- mostly unaware that 
for more than 25 years, the actual world-fa-
mous name and reputation of Muscle Beach 
name referred only to the earlier Santa 
Monica location. 

Among other reasons for this salute to au-
thenticity of the original Muscle Beach is that 
the international popularity of the name can 
mainly be attributed to celebrated athletes 
who trained and became stars due only to 
their fame associated with Santa Monica’s 
“Muscle Beach”. These athletes trained 
exclusively at the original Muscle Beach 
and didn’t earn their fame at the location of 
today’s “Muscle Beach Venice” . 

The names below are just a sampling of 
some of the international physical-fitness 
stars who became celebrities exclusively 
from Muscle Beach in Santa Monica:

SANTA MONICA “MUSCLE BEACH” 
CELEBRITIES

Steve “Hercules” Reeves (International movie 
star and champion bodybuilder)
Jack LaLanne (Television and international 
fitness celebrity)
Joe Gold (Founder of Gold’s Gym and World 
Gym Pioneer weightlifter, bodybuilder and 
star volleyball player)
George Eiferman (“Mr. Universe”)
Bert Goodrich (First “Mr. America”)
Russ Saunders (Celebrated gymnast and 
Stuntman for Gene Kelley)
Harold Zinken (Founder of Universal Gym 
fitness equipment and celebrity gymnast / 
bodybuilder)
Pudgy Stockton (Pioneer woman weightlifter 
and bodybuilder)
.... and dozens more

While the Venice Weight Pen was not the 
actual location of “Muscle Beach”, during 
the decades between the 1960s and the 
1980s while Santa Monica had removed 
the sign and fitness equipment related to 
Muscle Beach, the public and tourists simply 
enjoyed the easy acceptance the Venice 
location inheriting the title ‘Muscle Beach’ 
-- while fitness and physical culture insiders 
knew that there the one and only Muscle 
Beach site was authentic only in Santa 
Monica.

Additionally, in much the same way as Jack 
LaLanne and Steve “Hercules” Reeves were 
related to Muscle Beach at Santa Monica, 
“Muscle Beach Venice” has been associ-
ated with such famous bodybuilding names 
as multiple Mr. Olympia title winners Arnold 
Schwarzenegger and Franco Columbu, 
along with many other bodybuilding greats. 
And many more champion physiques are 
destined to emerge from Muscle Beach 
Venice in the future.

During the evolution of Muscle Beach in 
Santa Monica and Venice, which have been 
recognized as the world’s most famous 
“outdoor” gyms, other spectacular “indoor” 
gyms have developed in the same area, and 
have further contributed to Southern Cali-
fornia’s leadership in the world bodybuilding 
community.

The striking result of the impact of the 
original location of Muscle Beach has been 
the proliferation of the international fitness 
trend that’s gone around the world -- as well 
as the developments of famed locations of 
some of the world’s most famous and out-
standing gyms: The original Muscle Beach in 
Santa Monica, Muscle Beach Venice, World 
Gym, Gold’s Gym, Powerhouse Gym and 
the past locations of the Vic Tanny Gym of 
the 40s and 50s (long since evolved into the 
foundation of the Holiday Spa gym chain 
that grew nationwide and is today the Bally’s 
chain of gyms) and ... of course, the site of 
the original “Muscle Beach” in Santa Monica 
... where it all started!

here's a sample view of an afternoon workout at the most cel-
ebrated and remarkable gym on the globe.  Imagine going down to 
the beach as a weightlifter and wanting to combine a workout with 
getting a tan. add to that the cool breeze of the Pacific ocean some 
one hundred feet away, while the Santa monica Pier is also about 
one hundred feet away. now lift the weight toward the sky and ask 
yourself, "how did I every get so lucky as to have discovered this 
mix of joy in life?" Welcome to Santa monica's muscle Beach in the 
1950s! Photo: Courtesy MuscleBeach.net

here’s another one-handed 135 pound balancing act.  In this case, 
it’s likely that that weightlifter probably doesn’t weight a lot more 
than 135 pounds himself.  maybe that’s why the “spotter” on the 
left of this photo looks just slightly uncertain -- and he’s in bare feet, 
too! Photo: Courtesy MuscleBeach.net

no summer shows were complete during the 1940s and 1950s 
without the beauty contests.  The charm, the grace and the glowing 
smiles of all contestants made every entrant a winner by the joy and 
experience of participating.  The audience applause and admiration 
enabled spectators to offer encouragement for what was a celebra-
tion of bathing suits and heels -- along with a season of life where it 
was fun to “show off.” Photo: Courtesy MuscleBeach.net
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Day Dreamer
. . . . . . . . . . . . . . . . . . .

Curtis dug his heels into the sand and lay back on the beach 
chair, head awash with last night’s antics. He closed his eyes 
allowing the sun to burn the memories into his retina. There he 
could see flashes of small brown breasts and bouncing buttocks, 
foreign laughing faces, sticky shot glasses being raised and 
poured indiscriminately. Then he saw her, in the dark recesses of 
his mind was the curious woman who stared intently from the 
alcove of the dim smoky bar. He recalled her thick coarse hair, her 
sharp cheekbones and long overcoat, an odd sort of outfit for the 
tropical weather. Most peculiar of all was her eyes, like lizard slits 
revealed only pupils, large and cavernous. 

Curtis in his inebriation felt as though he was falling into those 
spooky eyes, as if plunging into a bottomless cavern with the wind 
carrying his body in a slow dream-like decent. He shook his head 
several times to counteract the effect of the cheap Thai whisky but 
predictably a more powerful dizziness ensued. An erotic dancer 
noticing his weakness sidled up to him, bearing her little fanged 
teeth and slippery wet lips before dragging him off his wobbly legs 
toward the private room. It was then Curtis turned to see the mys-
tery woman had vanished. 

When Curtis slowly opened his eyes, his temples throbbed angri-
ly in protest. The intensity of light stung and blurred his vision but 
gradually the misty scenery began to clear. Chunky beach chairs lay 
out in sub-orderly rows along the beach front. Swooning manicured 
transsexuals were perusing the beach for rich gay papa-bears under 
their fake Gucci parasols. Pig skinned, bloated bellies with apparent 
thick body hair were being rubbed down with thick white cream by 
petite chocolaty hands. At this last sight Curtis felt a guilty rush on 
nausea rear its ugly head. 

He quickly scanned the seaside for more flattering bit of scenery, 
to which he did with some young, bright European things. The girls 
were protruding their hips and modified breasts, pouting their lips 
at the IPhone camera taking turns modeling seductively across the 
sand like some trashy 80’s postcard. No doubt uploading them to 
gloat to equally tragic facebook friends. Not far beside them were 
a group of Australian boys, tousling and manhandling one another 
as they laugh and swore loudly, kicking the tattered beach ball 
with the local jet-ski boys. Come out of the closet already, Curtis 
thought. 

Like a sunning cat, Curtis stretched out his arms. After a few 
empty grabs he found his coconut beside the beach chair and took 
a laborious sip of the cool liquid which shook his insides and trick-
led down to his toes. Despite his whopping hangover, Curtis could 
taste the sweetness of satisfaction. How morbidly relieved he was 
to be away from the musty cubicle from work. 

Daydreaming, he imagined a typical scene in the lunch room. 
Him standing against the bench describing his latest holiday esca-
pade to the break staff. The red hair rinse ladies from admin would 
snicker behind their tabloid magazines, poking their forks spite-
fully at clear container salads like they were his testicles. The men 
thankfully, were dutifully aghast but impressed. Instead of deploring 
Curtis they cast aside their micro-waved burgers and demanded 
for evidence in sordid detail. A huge involuntary grin spread across 
Curtis’s fanciful face. 

It was then a large shadow emerged blocking his sun and 
abruptly ending his daydream. A haloed head bore down on him 
and though he didn’t recognize at first, he noticed those gleaming 
iris-less black eyes. The mystery woman then spoke “Quickly! It’s 

time to go Curtis”, but strangely the outline of her thin lips did not 
move. Curtis squinted up skeptically and heard himself saying “excuse 
me, but do I know youuuuuuu ….?” before suddenly being dragged 
into the sand by an immense obscure force at incredible speed. 

It had already swallowed his chair and engulfed his shoulders. He 
cried out and wriggled in panic, his eyes darting about for anybody 
to notice but not one did. Once the lightning quicksand consumed 
his entire body he dropped through the earth and was falling, gradu-
ally but surely into an abyss of darkness.

Curtis finally awoke feeling groggy and disorientated, groping at 
the sand he raised himself up. His heart then leaped forcibly from his 
chest as he happened upon new and unbelievable surroundings. The 
sky was cloud-less and infinitely white, except for the smattering of 
paint dripped hues reminding him of the “milky-way” marble of his 
childhood. Creamy opaque with swirls of sapphire blue and magenta, 
like a wax painting the skies appeared curiously artificial yet very 
much alive. The sand glistened or more so glared at bizarre angles. 
He picked up a fist of sand, letting the mix of geometric grains run 
through his fingers. They reflected like pixels from a screen monitor 
and appeared to be weightless. Where the hell am I? Curtis thought, 
am I dead? 

He looked up to an enormous sun-shaped orb which hung from 
the sky. Although bright it didn’t feel too hot or blinding, in fact it 
felt more like a levitating lamp throwing an exact aperture of light 
and degree of heat over this strange and beautiful pseudo-tropical 
landscape.

The women Curtis saw walking methodically aside each other on 
the beach were simply incredible. They were long and limber in the 
legs, thin yet curvy and upright, creamy supple skin in a multitude of 
shades with perfect asymmetrical features. He was drawn to their full 
delicious lips and piercing amber eyes, not to mention substantially 
robust breasts and round firm behinds. 

These perfectly proportioned attributes were held lovingly to-
gether by sequenced-like fish scale bikinis worn in varying styles. 
Involuntarily Curtis began to feel that familiar rush of blood between 
his insatiable thighs and with delight, took some time to bask in the 
view… well that was until he noticed a conspicuous element miss-
ing. Where were all the damn men?!  

This was every man’s dream come true, an open playboy book of 
adolescence unfolding before his very eyes, so where were those to 
appreciate it?! He looked behind him to check they weren’t scram-
bling over the high sand dunes salivating in droves to greet these 
unreal mermaids but instead strode a figure in a hooded robe float-
ing toward him. Suddenly the figure was upon him, he could see that 
it was the mystery woman with the beady black eyes. Oh God, here 
we go again. 

“I’ve been looking for you”, shocked Curtis hearing her voice in his 
head but not from her lips. On reading his expression she continued, 
“It’s okay, I can read your thoughts, please come with me, I have a lot 
to show you”. By some inexplicable physical pull, he rose to his feet 
and followed obediently.      

As they wandered over the long stretch of glistening sand, Curtis’s 
eyes wandered about the awesome scenery, to the right were a clus-
ter of metallic gazebo bars framed by clear sheets of plastic curtain 
and entirely full of women in controlled discussions. They were all 
drinking from clear tubing that met up with a large column in the 
middle of the bar full of thick gelatinous purple liquid. It was then 
Curtis finally noticed another man. 

The gentleman looked about Curtis age, his hair was dark and 
slicked but he couldn’t make out proper features, yet he could dis-
tinguish that the man was attired in a one-piece jumpsuit. The outfit 
was similar to amour, fashioned in a flexible scale-like metallic fabric 
and holding poignantly and securely around his neck was a fat solid 
gold choker band. 

Curtis stopped as he turned his attention to the left 
of the beach, where there lay a grid of glass encased 
sport courts. The floor was white and rubbery in 
texture, scattered with an arrangement of 
numbered and netted holes. 
The goals, Curtis presumed. 
When the women leapt from the 
rubbery ground, they were propelled 
5 or 6 feet slowly into the air then pirouetted of the 
rebounding glass walls with flips and formations. 

The women would then swing their intricate metal and silk butterfly 
netted racquets gracefully into the atmosphere. 

Curtis followed the women’s deep amber eyes burned hungrily 
on the same prize. A ball of light flapped about furiously, weaving 
frantically but skillfully dodging their nets. When eventually snared, 
the target was pitched toward a goal and an enormous score board 
would flash in digital lights onto the glass wall. If the player missed 
the goal, the target was re-directed by an opposing team player who 
defended the goals at ground level. 

Curtis looked upon in awe, when again he noticed another young 
man in identical uniform and the same gold choker as the barman. 
There was something so familiar about the way that boy moved. He 
was running onto the court at intervals, collecting the deadened 
target then back to the sidelines to place them in a large black barrel 
instrument with a trigger. When the time was right he would point 
the instrument toward the sky and shoot. With an ear-piercing whis-
tle and blistering light, the bird target would explode into life and a 
new game would resume. 

Curtis soon began to look around for his mysterious hooded guide. 
She stood eerily atop of the highest sand dune beckoning him to 
continue. Curtis seriously began to wonder what other majestic and 
terrifying possibilities that lay await behind that crystal sand wall. But 
as Curtis turned to join, something glimmered in his eyes, something 
reflecting from the glass wall. 

He looked back and walked closer to the court. The young boy in 
uniform had also noticed him and wearily moved in closer until they 
were a few meters apart. Suddenly Curtis noticed the glimmering, it 
was the gold reflection from the boy’s necklace, or so he thought. 

Curtis took a few steps closer to the glass, when to his horror 
his true reflection was revealed. It was HIS neck from that the gold 
choker appeared. Panicked stricken he grasped at his throat as he felt 
the cold steel metal across his neck for the first time. 

He glanced at his hands. Attached to his wrists was the scaly mate-
rial from the uniform suctioned to his skin. It happened so quickly he 
didn’t notice the beautiful women stopped playing and were now 
standing on the court like statues, leering into his soul. 

Their amber eyes were widened and dilated, the iris’s darkness 
began to consume everything. A spine-chilling hissing insisted on 
emanating from their tongues and throat in unison. Freakishly their 
skin began rising and falling from the slits on their neck which now 
appeared. Their terrifying calls made the glass box sing and reverber-
ate to a high pitch. 

The boy moved closer to the glass so that his face was an inch 
from Curtis’s. Then everything began to move in slow-motion. Curtis 
finally recognize those features, the deep chin cleft, the high fore-
head, the black peaked hairline and the eyes… the hooded chestnut 
eyes that were full of fear and misery, they were like his eyes… The 
boy looked just like him! 

It was his broad mouth he noticed last, 
they were saying something which Curtis 
couldn’t make out, everything was still 
delayed in time, in a fog of suspended 
shock. The boy started banging on the 
glass wall with the back of his fists 
and pointing in the direction 
behind the sports grid 
toward a blackening 
spot on the 
beach. 

With a thump Curtis’s consciousness 
returned. He finally acknowledged the 
boy’s shouts, this time he heard a muzzled 
“RUN! RUN! SAVE OUR SOULS!” The boy’s 
eyes then suddenly filled with fright as he 
looked behind Curtis. 

Curtis whipped his head around to see 
the hooded woman with gnarled nails 
and grotesque mould scaled hands 
pointing from her robe at the boy. She was bearing menacingly 

down at a frightening speed upon them. The boy clutched his neck 
and began to choke. His face burnt crimson as his eyes began to 
bulge bloodshot and teary. The hooded woman continued to be 
grasping at his throat from a distance as if willing the choker to 
shrink. I need to stop her, I need to help, Curtis thought determined 
to face the boy’s attacker. But all he could see were eyes, huge 
black slippery eyes….    

“Mister, mister, you take picture”?! Curtis was still looking into 
those eyes but his surroundings were making fuzzy shapes. Once 
his eyes re-focused they fixed upon a huge headed khaki green 
serpent …’ARGHHH’! Curtis screamed and jumped upright from his 
beach chair, hearing a mixture of muffled laughter about him. He 
looked around to see he was in the very same spot of the beach, 
the coconut still beside him. Curtis looked about suspiciously at his 
beach chair neighbors still chuckling at him, thinking it being quite 
hilarious to be awoken by an old Thai guy with an enormous pet 
snake dangled in his face. 

A scruffy but attractive young woman stood next to the old 
man with the mighty snake sitting across his shoulders down to 
his wrists. The woman had an old Polaroid camera in her hand and 
around her neck a yellowy gold chain with runes carved with squig-
gly ancient scripture. “C’mon Sir, take picture no expensive” she 
pleaded. Curtis’s head couldn’t handle any of this right now. He was 
only getting over the fact he just had a very traumatic and very real 
nightmare. He politely shooed them away, “tomorrow” he encour-
aged. 

“Tomorrow, you promise mister, ok?!” she reminded him. To 
Curtis’s relief the two, along with that dreaded snake were almost 
gone. Until the young woman turned around for one last time. He 
suddenly recognized her (but with a lot less clothes on) as the bar 
girl who led him into the private room. “I hope tomorrow you have 
better dream mister” and with one natural brown eye she blinked to 
open an infinitely blacker one. a
  

  



I’m noT TaLkIng a CuP oF CheaP gIn SPLaShed over an ICe CuBe. I’m TaLkIng SaTIn, FIre and ICe; Fred 
aSTaIre In a gLaSS; SurgICaL CLeanLIneSS, InSIghT... ComForT; redemPTIon and aBSoLuTIon. I’m TaLkIng:

Dry
Martini

3 ½ onz. Bombay Gin
Dash of Martini Dry Vermouth

[1] Place ice in a shaker.
[2] add Vermouth and stir 

to coat ice. [3] strain ice 
to remove Vermouth from 

shaker. [4] discard Vermouth.
 [5] add bombay gin to ice 

and stir.
[6] strain into chilled glass.

decorate with 3 green olives 
skewered on a cocktail stick.

French
Martini

1oz Chambord
1oz Grey Goose Cherry 

Noir Vodka
3oz Pineapple Juice

[1] Put all ingredients in 
shaker. [2] fill shaker with ice.

[3] shake well and pour into 
martini glass.

garnish with pineapple 
(optional).

lychee
Martini

1 1/2oz Grey Goose Vodka
1oz Kwai Feh

1oz Lychee Syrup

[1] Put all ingredients in 
shaker. [2] fill shaker with ice.

[3] shake well and pour into 
chilled martini glass.

garnish with lychee.

Bikini
Martini
1oz Grey Goose Vodka
1oz Malibu
3oz Fresh Pineapple
Juice
1/2oz Grenadine Syrup

[1] Put all ingredients in 
shaker. [2] fill shaker with ice.
[3] shake well and pour into 
chilled martini glass. [4] Pour 
grenadine syrup on top.

decorate with pineapple 
(optional).

espresso
Martini
1 1/2oz Grey Goose Vodka
1/2oz Kahlua
2oz Espresso

[1] Put all ingredients in 
shaker. [2] fill shaker with ice. 
[3] shake well and pour into 
chilled martini glass.

decorate with 3 coffee beans.

waterMelon
Martini
1 1/2oz Grey Goose Vodka
1/2oz Midori
2oz Fresh Watermelon Juice
1/3oz Sweet & Sour

[1] Put all ingredients in 
shaker. [2] fill shaker with ice.
[3] shake well and pour into 
chilled martini glass.

garnish with Watermelon.

M a r t i n i s

Photo left © bowie15  - Recipes and photos above courtesy of catch beach club
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One great challenge of the 
Hollywood elite is retaining a 
beach body, while partying like 
the proverbial “rock star”. Not 
so difficult when you have a 
trainer, nutritionist, butler, chef 
and personal assistant to or-
ganise your life. But perhaps 
not so easy for those without 
so many highly expert staff on 
the payroll? Nevertheless, it is 
possible for anyone to retain a 
semblance of good health, vi-
tality and a decent body shape, 
whilst indulging in Martini (or 
Mojito) nights. 

The essential element to balancing the life 
of a rockstar, with staying in shape comes 
down to three key points: healthy prepara-
tion, stringent considerations during the 
night out, and essential initiatives for the 
morning after. Aiming to live a healthy life 
most of the time - while indulging in food, 
drink and merriment with “balance”.

The body needs your support with the skin, 
the digestive system, the nervous system, 
the brain and the energy system. It is es-
sential to keep all these areas in top form 
while dancing the night away, and sipping 
on your favourite tipple. 

Long before the Martinis start, the bikini 
body needs a little bit of sunshine (but not 
too much); nicely moisturised skin; anti-
oxidant rich superfoods; an ample intake 
of fluids; and muscles ready to do all the 
crazy things that you ask of your body 
when you start to move like Rhianna at 
1am!! Best preparation therefore is to have 
an afternoon swim; a relaxing massage 
and short sleep.

Follow this with a warm shower and gently 
moisturise your skin with coconut oil, 
directly afterwards. Eat a balanced meal, 
which contains protein, healthy fats & oils, 
and lots of vegetables; keep the carbohy-
drates as “unprocessed” as possible - e.g. 
brown rice instead of white. Finally, prepare 
your “after-party” rest area; with water by 
your bed, a space to sleep that you won’t 
be disturbed, and some great food in the 
fridge... The key skin factor: don’t go to 
sleep with make-up on!

keePing a Bikini Body while 
indulging in martini nights...

During the night out, the most important 
part is to look after the effect of alcohol as a 
diuretic (making you excrete fluids) and the 
effect of this fluid loss on your entire body; 
especially your skin and blood. Aim to sip 
100ml of water each drink you have, so 
10-drinks means 1litre of water during the 
night-out, or before sleeping! Since alcohol 
intake also forces your body to metabolise 
the ethanol rather than feeding glucose to 
the brain, it is vital to give some glucose-
based food to the brain; something simple 
like fruit, or simple starches (such as bread) 
just before retiring for the night. Finally, sleep 
is vital: at least 7-hours, but not more than 
9-hours!

The next day, it is important to continue to 
replenish the lost fluid, so stay away from 
anything that will make you lose more fluids 
(such as caffeine) and drink coconut water, 
or a sports drink like Pocari Sweat, or 
Gatorade. Do a little bit of light exercise; or 
if that seems too hard, then get the blood 
flowing around the body with a shower that 
you alternate between hot and cold. Aim to 
eat a balanced breakfast soon after waking-
up and include a multivitamin that contains 
vitamin-B6, Potassium and Vitamin-C. Focus 
on getting back into your routine and eat 
well. For an upset stomach, try taking Alka 
Seltzer. 

If you apply just one or two points in each 
phase above, you will help create the bal-
ance you need to indulge, yet look fantas-
tic... Your Martini and bikini await!!

............................................................

Bryan Hoare is a business consultant who 
specialises in concept development, pre-
openings, staff training and marketing in the 
hospitality and leisure industry. His unique 
focus is in health & wellbeing; where he 
holds two Masters Degrees: one in leader-
ship & and human resources (Australia) and 
another in applied physiology (UK). Bryan 
also competes as a high-level endurance 
athlete, and has been a personal fitness-
trainer for numerous international celebrities.
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The coconuT
The scientific name for coconut is Cocos 
nucifera. Early Spanish explorers called it 
coco, which means “monkey face” because 
the three indentations (eyes) on the hairy nut 
resembles the head and face of a monkey. 
Nucifera means “nut-bearing.” The coconut 
provides a nutritious source of meat, juice, 
milk, and oil that has fed and nourished 
populations around the world for genera-
tions. On many islands coconut is a
staple in the diet and provides the majority 
of the food eaten. 
Nearly one third of the world’s popula-
tion depends on coconut to some degree 
for their food and their economy. Among 
these cultures the coconut has a long and 
respected history. Photo © Ryan Jorgensen
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I can’t believeI can’t believe
I remember thinking that being gay was 
such a cliché, and the image I had of a 

gay man in those days was some sort of 
a cabaret caricature, I could in no way 
identify with it. So, I was playing with 

those fantasies but never thought I would 
ever give way to this alternative.

I was thirty when I became single again. 
A father but still discovering adult-

hood, old enough to understand and 
accept who I was but mainly not 

impressed at all anymore by social 
codes and morale. So, if it was in 

me, if I had dreamt about it maybe 
it was time to try it? I did. 

That first time, there was a mix of 
excitement, amusement and disbe-

lief. Several times during the session I 
thought it was so awkward and mis-
placed I almost stopped, I couldn’t 

believe I was doing this. 

But eventually, I did it again. And 
again. Eventually I found that this was 

my natural inclination and I really enjoyed 
it. It was fortunate that I was an adult and 

confident with who I was. There was never 
a moment of embarrassment in talking about 
it and eventually presenting my new partner, 

a guy!, even to those who had known me as a 
young happy father. I didn’t even feel I had to 

explain and justify. 

Through this experience I have learnt one of the 
most interesting things about relations and how 

we are perceived by others : if you are utterly 
natural and logical about yourself, no one will 

think of judging or condemning you. People are 
a mirror, they reflect back to you how you feel 

about yourself. If you have no doubt, no shame, 
no guilt, all you may get is a sign of curiosity 

and perhaps someone daring a question with a 
polite smile : “Can I ask you something personal?” 

It was a tv soap about a family that had ended 
up on a desert island after the ship they were 
travelling on had sunk. I wouldn’t have missed 
an episode, fascinated by their daily adven-
tures in the tropical jungle of a lonely spot of 
land in the middle of the ocean. 

The parents, their baby daughter and the teenage son. 
I wanted to be with them. I wanted to be with him, the 
son. 

I was dreaming he would defend and protect me, that I 
could nurse and serve him and be in his arms, lying on 
a faraway shore under a starry night. It was a common 
dream of any girl my age. Only my name was not Cindy 
or Katie, and I was not a girl. My name is Daniel.

Tonight, many new faces around the table, it’s a good 
combination, we all enjoy each other’s company. Good wine 
good music and even though we live here in Phuket, it is the 
sort of night that makes us realize how fortunate we are, the 
warm evening breeze, the sound of the waves, the many 
scents of food, sand and nature around us, close to paradise, 
we are easy on love, we trust, we want to be ourselves. 

So we have listened to each other’s stories and they have 
heard mine, my wedding party, my views on education, my 
daughters, my fatherhood, my divorce, my new boyfriend... 
I am amused, I know they will try to hide that sudden con-
fusion they feel, something is not quite in the normal line 
of things but I sound so natural about it all, wouldn’t it 
be misplaced to show signs of surprise? I am amused. I 
know eventually, soon, someone will ask…

“Can I ask you a personal question?”. There it is. 
Probably the most familiar question of my adult 
social life. Actually, I should say the question it 
invariably introduces : did you always know or… “Oh 
please ask me whatever you want”… I wouldn’t miss 
that slightly embarrassed posture, almost like if they 
were asking someone with a big black spot on their 
nose if they don’t get too conscious about it some-
times. “Well, when did you… I mean did you find out 
about your … or well did you always know that…” 

Maybe I thought there was something important I 
had to do with a woman, or was it the Italian culture 
of my family and education. The Woman was to be 
worshiped, as an object of love and desire, then as a 
mother. 

For many years the thoughts of me with another guy were 
just a vague fantasy. And fantasies are not supposed to 
become real, they are supposed to stimulate us sometimes, 
they are the secret that make us imagine we could do some-
thing really crazy. 

by Daniel S.
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alan Cave

Alan Cave is a Haitian Kompa and Zouk 
singer. He was born in New York to Haitian 
parents but spent most of his childhood in 
Haiti. Originally in the band Zin he has also 
had 3 very successful solo albums.
youtube.com/watch?v=joso6k4Y-uI

Remember that just downloading (legally of 
course) an album and pressing play is not 
what you need to do. Go out there on the 
internet and explore the possibilities that are 
at your fingertips, add some African soul to 
your iTunes and see what you like and don’t 
like. There is something for everyone, from 
everywhere around the world. 

...................................................................

If you would like to know more about how 
Music Design can benefit your business 
contact Jay at info@jayleshark.com.

if music Be the food of love...

If music be the food of love, 
play on; Unless it’s some Bossa 
nova cover song

Six years ago I was introduced to, and at 
the time, very cool new Bossa nova cover 
versions. I will admit that I used some in my 
DJ sets along with some live lounge songs 
from the BBC’s radio 1 when playing at wed-
ding dinners, or on my radio show, however 
this was 6 years ago. It is now impossible 
to go to any of the beach clubs, restaurants 
and bars in Phuket without hearing some 
awful Bossa nova cover song, even in the 
department store and cafes and everywhere 
else in Phuket. Yes there were a couple of 
good ones, but Phuket has become the 
epicenter of bad Bossa nova covers, I even 
heard YMCA Bossa nova and it was at that 
point that my life flashed in front of me and 
I saw the light: I need to educate Phuket on 
music. 

It is now my mission to give business own-
ers some advice on some great music from 
all around the world which you can then 
use at your pleasure and if you are one of 
the beach club, bar or restaurant owners, 
maybe its time to change your music and 
learn how the right music can also add to 
the overall customer satisfaction and can 
increase revenue.

There is so much great music out there and 
in our high speed internet life the world has 
become a small place. The search for new 
music that suits your company’s needs is re-
ally not a difficult thing but as with everything 
do look to hire a professional. 

Before we delve into the amazing world 
music on offer, think about this: Thought 
goes into the design of everything, from the 
very first time you break ground right up 
to which colour beach towels you will use. 
Music should be part of this list. Should you 
spend THB 100,000 on a sound system 
for your bar and restaurant and then let the 
staff plug in their phone and start playing 
what they think is good? No, of course you 
shouldn’t but businesses are doing this on a 
daily basis. 
 
Music needs to be controlled to make sure 
the correct atmosphere is being created 
to enhance the guest’s experience. You 
remember good music and your mind takes 
you back to that place when you hear that 
song again; now that is great marketing!

Music can affect your business and can 
either help you increase sales or it can help 

your business fail. The style or genre of your 
music adds to the customers overall experi-
ence. The right music can also influence the 
perception of your business, contemporary 
jazz, for example, creates a market impres-
sion and suggests sophistication.

Bossa nova in Phuket is having a very nega-
tive effect right now because the dreadful 
songs (granted there are some good ones 
but the percentage is very low) are simply 
overplayed everywhere you go.

Music can also help increase revenue 
by providing an exciting atmosphere so 
customers stay longer which can translate 
into another glass of wine or a coffee after 
dinner! It is not only the style or genre but 
the tempo of the music which is hugely 
important.

Back to saving Phuket’s music. First lets 
head to one of the most diverse and inter-
esting music continents: Africa. 
There has been a real movement in the 
past few years of African music entering the 
mainstream music markets. My first experi-
ence was listening to Paul Simons Grammy 
Award winning album Graceland in 1986 
which featured an eclectic mixture of musical 
styles, including the South Africa male vocal 
choral group Ladysmith Black Mambazo. 

There is such a large amount of African mu-
sic that can be used in a number of different 
ways: from cocktail parties, relaxed dining 
moods to full on dance parties. I have pulled 
out some of the top rated chill-out African 
songs from my own personal playlists which 
I believe are perfect for a restaurant on the 
beach that wants a cool atmosphere during 
sunset at their venue. 

Boroto by Badenya Les Freres Coulibaly

Originally from Nouna, in northwestern 
Burkina Faso, a landlocked country in West 

Africa, Badlenya Les Freres Coulibaly is 
a family group consisting currently of 8 
members of the Coulibaly family. The group 
and family are Griots, which means they are 
musical storytellers and it’s their duty to be 
guardians of the musical heritage of their 
clan. Ok, that is all great and we all love a bit 
of heritage, but the song it self is awesome 
and perfect for sipping a cocktail or two on 
the beach. They have also performed under 
the artistic direction of Quincy Jones and 
performed with George Benson. 
youtube.com/watch?v=BraWuTT2cm4

Raki by Oliver mtukudzi

Oliver “Tuku” Mtukudzi is an amazing and 
best selling Zimbabwean musician, born in 
1952. With his husky voice he has become 
the most recognized voice to emerge from 
Zimbabwe. He has incorporated many differ-
ent elements of musical traditions making his 
style so distinctive that it has its own name, 
“Tuku Music”. Raki, meaning love, is a ballad 
that calls for the need to recognize spiritual-
ity as a guiding force in peoples lives. 
youtube.com/watch?v=eC-6vXXP50o

Shosholoza by Ladysmith Black mambazo

From South Africa, this all male choral group 
rose to worldwide prominence when they 
sang with Paul Simon on his album Grace-
land. They were formed in 1960 by Joseph 
Shabalala and are one of South Africa’s 
most prolific recording groups with gold 
and platinum disc honors. The song itself 
“Shosholoza” began as a folk song for the 
gold and diamond miners traveling be-
tween Zimbabwe and South Africa and the 
word Shosholoza means “to push forward, 
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endeavor, or strive.” It has become South 
Africa’s second national anthem. Ladysmith 
Black Mambazo has a huge amount of 
music and there are some gems in there that 
are perfect as background music. 
youtube.com/watch?v=Qdi-L9fAtEI

Zahara

South African singer and song writer Zahara 
presents a little bit more folk style and I 
would use it as only background dinner 
music.  
youtube.com/watch?v=VvGKytK4m48

Hardstone

Kenyan singer Hardstone features chilled rap 
with a Caribbean feel. I would use this for 
dinner and cocktail parties.
youtube.com/watch?v=WlUFrWq84Qs

Of course this is only scratching the surface 
of the possibilities of African music. As said 
before it is one of the most diverse conti-
nents in the world. Various tribes have been 
influenced by language, the environment 
and of course other nationalities such as 
French, Spanish or Dutch. Musical genres 
like samba, rumba, salsa, soca, calypso and 
latin can all be found in African music.

Now before you say, “We are not an African 
restaurant and we are not going to hold a 
Tarzan themed evening” I am not saying play 
these all in a row. I am just saying that there 
are some amazing songs out there and they 
can be used as part of a playlist.

African music is not the only music that works 
so well for dinner or chill-out music at beach 
clubs, bars and restaurants. There is a whole 
music world out there that needs to be discov-
ered. Lets take a quick trip around the world.

Bally and Bhota Jagpal

A lady at a gig recently asked me if I had 
any good Asian chill out, which lucky for her 
I did. The biggest problem with searching 
for Asian chill out is that the most times you 
will get meditation music, which is great if 
you own a spa, but for a beach club, bar or 
restaurant you want something more groovy. 
Although from Birmingham UK brothers Bally 
and Bhota Jagpal have been huge in the 
Asian charts for years. 
youtube.com/watch?v=L849SYGBP5o

gianmaria Testa

Gianmaria Testa was born in Italy in 1958 
and his warm, husky voice tells stories of the 
earth. His music is rich and melodic, with 
essence of tango, habanera and jazz. 
youtube.com/watch?v=CR6ketfAnoU

Sara Tavares

Sara Tavares is a singer and composer, 
guitarist and percussionist from Lisbon, 
Portugal. She has sang at the Eurovision 
song contest, (ok not the best accolade in 
the world) where she came 8th, for Disney 
movie “The Hunchback of Notre Dame” 
and she won the Best Portuguese Singer in 
2000. 
youtube.com/watch?v=RDBpJOIuQ30
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dms surfBoards

DMS Surfboards was founded 
by Gold Coast shaper Dan-
iel MacDonald. Dan has been 
traveling the world for many 
years, learning first hand how to 
shape from some of the world’s 
best, becoming renowned as a 
master in his own right. 

Shaping premium quality boards across 
various styles, Dan has nailed both high 
performance craft alongside various hybrid 
and more traditional styles. Always pushing 
the performance and construction bounda-
ries, Dan’s innovation is clear with designs 
such as the DMS patented CARBON WRAP 
flex system. These boards incorporate 
carbon and bamboo torsion panels with EPS 
(expanded polystyrene) cores laminated us-
ing epoxy resin. Dan is also capable of hand 
shaping a classic single fin or twin fin board 
from scratch. He’s had the worlds best 
testing his boards recently, accessing direct 
and positive feedback to improve designs, 
quality and performance on all levels

Who are you?
I’m a New Zealand born shaper who moved 
to Australia when I was young. I fell in love 
with surfing at a young age. After traveling 
the world and working with many of the best 
shapers I found myself starting my own busi-
ness back on the Gold Coast.

Why are you in the surfboard business?
As much as I love shaping boards, it’s a fun 
industry to be in generally. I get to do what 

I love every day and that’s something only a 
small percentage of people have the chance 
to do. Sometimes the struggle of running 
a business is demanding as it really is a 24 
hour, 7 day a week program. When you get 
to head out and watch guys blowing up on 
your boards or being crowned the winner at 
an event, it’s a pretty awesome feeling that 
makes the hard work worth the effort.

What makes your surfboards special?
The DMS brand is focused on high quality 
craftsmanship. We are one of the few com-
panies that build everything.The DMS range 
includes high performance, hybrid models, 
traditional longboards and SUP boards. 
We shape everything from our factory on 
the Gold Coast, Australia and even though 
we have the latest Aku shaper machine, I 
still enjoy jumping in and shaping boards 
from scratch with an electric handplane and 
specialty tools.

Who Buys your boards?
We have a really interesting mix of people 
on our boards. Various ages including both 
guys and girls make up the demographic. 
I think this is because we do such a varied 
range that opens up the market to all styles 
of surfers. We keep the quality standard high 
and find that many of our customers return 
because of that.

Have you been in Phuket before? 
Unfortunately, Phuket is one of the places I 
haven’t been lucky enough to visit yet. It is 
definitely on my list of places to check out. 
I’ve heard it’s a fun place to be. Beautiful 
sunshine, beaches and local smiles, sounds 
like a great mix. Hopefully you will catch me 
there some time in the near future. 

How much time do you spend working, 
and how much surfing? 
At the moment I’m finding that more time is 
dedicated to working which is something I’m 
aiming to change. I do take the opportunity 
to get out and test all the new surfboard 
models so I can adjust it as required, ensur-
ing the ongoing development of our prod-
uct.  I’m lucky to live in one of the prime 
surf spots in the world and wake up to a 

nice beach break outside my doorstep each 
morning .I have to admit to running late on 
a few occasions when the surf has been too 
hard to resist.

What are the best surf spots in asia? 
Everybody knows about Indonesia being a 
prime surf destination. There are still endless 
numbers of hidden gems around the south 
east Asian Archipelago. One of my team 
riders Adam Bennetts recently returned from 
a comp in China where he said he found the 
best little break he’s seen for a while. A few 
of our boys head to the Phillipines and Tai-
wan. The potential for typhoon surf in Thai-
land is great and I look forward to exploring 
its coastline in the future. There are many 
waves yet to be discovered. As exploration 
of new areas happens, we will see hundreds 
of new surf breaks unearthed in the future.

What’s missing in the surf community?
In Australia, we have limited educational 
programs or courses structured to teach 
people how to manufacture surfboards. This 
makes it hard to find workers of high quality 
with work standards we regard as suitable. 
A dedicated educational program that identi-
fies younger people with an interest in the 
industry is required. The next generation of 
future shapers would benefit, ensuring the 
standard of board manufacturing meets the 
innovation our customers demand.

Where do you see yourself 5 or 10 years 
from now?
I’d like to be sitting on a yacht enjoying a 
cold beer, watching a perfect left peeling 
seamlessly along a secluded island with fish-
ing rod in hand …haha Nah I’m aiming on 
expanding the DMS brand.

...................................................................

Next time you find yourself on the shores 
of the Gold Coast, Australia make sure you 
drop into the DMS HQ. Dan will happily sit 
down with you and help build your own cus-
tom board so you can surf some of the best 
local surf breaks with local knowledge. For 
more information on the DMS brand check 
out their website at www.dmshapes.com.
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Award-winning photographer Clark Little was born in Napa, Califor-
nia in 1968. Two years later, a move to the North Shore of Oahu (Ha-
waii) dramatically changed his future. In the 80’s and 90’s he made 
his name as a pioneer of surfing at the Waimea Bay shorebreak. Clark 
had a unique talent for taking off on hopeless closeout shorebreak 
waves and surviving in one piece.

In 2007, Clark discovered his ability and passion to capture the ex-
traordinary beauty of the shorebreak when his wife asked him for a 
picture of the ocean to decorate a bedroom wall. With the confidence 
of an experienced surfer, Clark went out and bought a waterproof 
camera setup, jumped in the ocean, and started snapping away, re-
cording the beauty and power of Hawaiian waves. “Clark’s view” is a 
unique and often dangerous perspective of waves from the inside out, 
captured in photos for all to enjoy from the safety of dry land. 

In just 6 years, Clark has gained worldwide recognition for his North 
Shore shorebreak wave photography with exhibitions in Japan, Bra-
zil and throughout the US and appearances on television shows in-
cluding Good Morning America, Inside Edition, The Today Show, 
Discovery Channel, ABC World News Now, and NHK and Asahi TV 
programs in Japan.

Clark’s work has been exhibited at the Smithsonian Museum, Alden B. 
Dow Museum, Science Museum of Virginia, Parco Logos Gallery (To-
kyo, Japan), The Four Seasons and The Ritz-Carlton Resorts, and pub-
lished in National Geographic, New York Times, LIFE, Nikon World, 
Paris Match, Outdoor Japan, Sierra, Geo, Nature’s Best Photogra-
phy, Rangefinder, Surfer’s Journal among others. Commercial clients 
include Apple, Nike, Nikon, Hewlett-Packard (HP), Toyota, Anheuser 
Busch, Lockheed Martin, Verizon, and XS Energy Drink.

In November 2009, Clark published his 182-page debut art book, The 
Shorebreak Art of Clark Little. Then in January 2011, Clark opened 
the Clark Little Gallery Haleiwa in his hometown of Haleiwa, Hawaii 
just down the road from many of the North Shore beaches featured in 
his photography. 

Art prints, books, calendars and other products are available to 
purchase online at ClarkLittle.com



“The shorebreak is my comfort zone. 
I absolutely love it. It’s always differ-
ent. The light, the colors, the water, the 
sand and what happens to it. And to be 
there to capture it and share it with the 
world... what a dream.” Clark Little
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The phrase ‘beach house’ con-
jures up a myriad of images, 
lifestyles, desires….  Beaches 
in this day & age ooze attitude. 
Your attitude to the beach, be it 
to relax, get some exercise, see 
or be seen, party all night, soak 
up the rays, seek shade, ride 
the surf, revel in the sunset, 
commune with nature, get na-
ked…. or at least as naked as 
you dare….. Let the kids run 
wild, discovering, playing deliri-
ously to exhaustion. Beaches 
wonderfully cater to all sorts.

And that’s what beach houses are really all 
about too: understanding the elements of 
location; lifestyle; a voyage of discovery; 
and a healthy admiration and respect for 
mother nature. They need to be flexible to 
accommodate all of the above and more, 
and mature year by year to harmonise into a 
natural element in the landscape, nurturing 
memories, presenting a welcome escape, 
and instill a yearning for more and more.

Small, large, traditional, contemporary, con-
servative, radical, colourful, white, brutish, 
serene – there is no right or wrong to the 
architecture, a beach location has the ability 
to temper and absorb whatever is thrown at 
it. But the seaside environment is harsh and 
unforgiving and a healthy dose of respect 
and care is essential, for it is a relationship 
over time that needs to be nurtured.

reciPe for a Beach house

Forms, choice of materials, macro and 
micro climate, tropical location, historical 
precedent, geological support, sustainability, 
are all essential considerations. Along with 
the clients dreams and that oh so essen-
tial beach attitude they are thrown into the 
creative melting pot to distill, mature, and 
emerge into an inspired, unique creation.

Two recent designs for different clients by 
Original Vision for Villas along Natai Beach in 
Phang Nga exemplify this approach:

Sava Sai – contemporary, encompassing, 
confident. A U shaped plan which brings all 
the accommodations together and gener-
ates a socially cohesive response. Low 
pitched gable roofs which are indigenous to 
the South West of Thailand, providing large 
overhangs for shade and lofty ceilings for 
natural airflow. 

Large areas of glass walls that can slide 
away  invisibly into pockets, leaving the liv-
ing room as a simple platform of floor and 
roof fully exposed to the garden on one 
side and infinity edge swimming pool on the 
beach side. An integrated kitchen and dining 
room which acts as a focus for the younger 
modern family. Two sala’s: one for relax-
ing beachside; and one for dining with an 
outdoor barbecue. 

All bathrooms have full height glass walls for 
views and light, privacy and solar gain con-
trolled by adjustable aerofoil louvres. A large 
separate media room as an escape from the 
wilds of nature. Cool tiled floors which are 
also robust given the sand and salt environ-

ment. Large expanses of water around the 
Villa to cool the outside air and keep it mov-
ing especially during the hottest months.

Jivana Villas – more traditional elements, 
expansive, formal. A pavilion style plan 
creating shaded, landscaped courtyards 
between buildings offering privacy but also 
helping with cooling of the tropical air and 
generating a natural air flow. An impressive 
‘Great Room’, the heart of the Villa, formally 
introducing the sweeping lawns extending 
down to the beach. 

Large shaded veranda’s for lounging with 
protection from the sun and rain. Gener-
ous overhanging roofs with the distinctive 
Thai double pitch, supported on traditional 
wood column and beam frame structures. 
Bedrooms are independently accessed and 
each is private with direct access to the 
gardens. Large fully glazed open bathrooms 
with private walled gardens for that outdoor 
experience. Solid wood floors and detailing 
to emphasise the Thai location. An expanse 
of carefully chosen and manicured planting 
amid the original coconut palms preserved 
from the old plantation which was the site, 
leading visually, physically, and historically 
towards the beach.  

..................................................................

Stephen Gorton is a seasoned Phuket 
resident and Director of Original Vision, an 
architecture, interior design, and master 
planning practice with offices in Hong Kong 
and Phuket. www.original-vision.com
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Precast
Easy to Build
Easy to Own

Your future house in thailand
PhukEt – BangkOk – Chiang Mai

•	 unique designs
•	 Perfect quality with pre-engineered  

concrete houses
•	 Fast building time

in cooperation with celebrity architects:

Kim Utzon Architect, Denmark
Schmidt, Hammer & Lassen, Denmark
Henrik Pryter, Denmark

Call Peter Jensen for details 
on 080 527 1838 
Facebook: SPCE Co Ltd.   

www.pryter.com Pre-eng ineered
Concrete Elements
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available @ Vaiana beachwear in boat avenue shopping street (laguna entrance, 0819561042)

Hua Hin, one of Thailand’s 
premier beach resort towns 
on the Gulf of Thailand, is less 
than 200 km south of Bang-
kok, making it one of the most 
popular weekend getaway 
destinations for city residents. 

A resort equally popular with young couples 
and families, tourists and Thais, Hua Hin is 
also the location of the King of Thailand’s 
summer palace, Klai Kang Won, “Far from 

Worries.” Hua Hin features a beautiful, 
powdery sand beach, numerous seaside 
seafood restaurants, a lively night market, 
numerous beach activities, and some great 
inland activities, not least of which is golf-
ing at some of Thailand’s most renowned 
courses. 

Just down the coast at Takiab Bay visitors 
can take seaside horseback rides and visit 
a hilltop Buddhist temple with a spectacular 
view. Accommodation along the beach and 
on the streets leading away from the sea 
range from simple guesthouses to luxury 
resorts, and includes some of the finest spa-

hua hin (stone head)
thailand

retreats in the world. Hua Hin is accessible 
via train, bus, or car and the seaside com-
munity of 60,000 residents is a fine example 
of warm and welcoming Thai hospitality.

The seaside town of Hua Hin, meaning 
“Stone Head”, was named after the rocks at 
the north end of the powdery sand beach. 

Hua Hin became Thailand’s first beach 
resort after a train line was laid in the 1920’s 
to provide access from Bangkok and King 
Rama VII established his summer retreat in 
the area. With a 5 kilometer-long beach that 
features numerous activities, the laid back 

and hospitable town of Hua Hin continues to 
draw both tourists and Thais. In addition to 
beach fun and games, outstanding seafood 
restaurants, and a vibrant night market, Hua 
Hin is well known for having some of the fin-
est golf courses in Thailand, as well as some 
of the most renowned resorts and destina-
tion spas in the world.

Find more info on tourismthailand.org
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Phi Phi Island, Thailand

Enjoy a breathtaking connection.
Escape to idyllic Phi Phi Island and connect with the culture and unique natural beauty of Thailand.
Spend your days relaxing in a tropical paradise like no other as you stay on Phi Phi Island’s 
only private beach resort. To book, call +66 (0) 75 628 900-99 or visit Outriggerthailand.com

A pristine private beach  
is merely a few steps away

Deluxe Garden Bungalow

phi phi islands
The Phi Phi Islands are located between Phuket and the western Anda-
man Sea coast of the mainland. Ko Phi Phi Don meaning “island” is the 
largest and the most populated island of the group. Although the beaches 
of the second largest island, Ko Phi Phi Leh, are visited by many people 
as well. The rest of the islands in the group, including Bida Nok, Bida Noi, 
and Bamboo Island (Ko Mai Phai), are not much more than large limestone 
rocks jutting out of the sea.
The islands came to worldwide prominence when Ko Phi Phi Leh was used 
as a location for the 2000 British-American film The Beach. Phi Phi Leh 
also houses the ‘Viking Cave’, from which there is a thriving bird’s nest 
soup industry. Photo: Photo © Adisa
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As you look back on your 
life, you will often realize that 
many of the times you thought 
you were being rejected from 
something good, you were in 
fact being redirected to some-
thing better. You can’t control 
everything. Sometimes you just 
need to relax and have faith 
that things will work out. Let 
go a little and just let life hap-
pen. Because sometimes the 
truths you can’t change, end 
up changing you and helping 
you grow.

HERE ARE SUCH TRUTHS…

Everything is as it should be. It’s crazy how 
you always end up where you’re meant to 
be – how even the most tragic and stress-
ful situations eventually teach you important 
lessons that you never dreamed you were 
going to learn. Remember, oftentimes when 
things are falling apart, they are actually fall-
ing into place.

Not until you are lost in this world can you 
begin to find your true self. Realizing you are 
lost is the first step to living the life you want. 
The second step is leaving the life you don’t 
want. Making a big life change is pretty 
scary. But you know what’s even scarier? 
Regret. Vision without action is a daydream, 
and action without vision is a nightmare. 
Your heart is free, have the courage to follow 
it. Read Awaken the Giant Within.

It’s usually the deepest pain which empow-
ers you to grow to your full potential. It’s the 
scary, stressful choices that end up being 
the most worthwhile. Without pain, there 
would be no change. But remember, pain, 
just like everything in life, is meant to be 
learned from and then released.

One of the hardest decisions you will ever 
face in life is choosing whether to walk away 
or take another step forward. If you catch 
yourself in a cycle of trying to change some-
one, or defending yourself against someone 
who is trying to change you, walk away. But 
if you are pursuing a dream, take another 
step. And don’t forget that sometimes this 
step will involve modifying your dream, or 
planning a new one – it’s OK to change your 
mind or have more than one dream.

12 tough truths that 
helP you grow

You have to take care of yourself first. Before 
befriending others, you have to be your own 
friend. Before correcting others, you have 
to correct yourself. Before making others 
happy, you have to make yourself happy. It’s 
not called selfishness, it’s called personal 
development. Once you balance yourself, 
only then can you balance the world around 
you. Read Psycho-Cybernetics.

One of the greatest freedoms is truly not 
caring what everyone else thinks of you. As 
long as you are worried about what others 
think of you, you are owned by them. Only 
when you require no approval from outside 
yourself, can you own yourself.

You may need to be single for awhile before 
you realize that, although the co-owned 
belongings from your failed relationships 
might not have been divided equally, the 
issues that destroyed the relationships likely 
were. For how can you stand confidently 
alone, or see the same issues arising in your 
newest relationship, and not realize which 
broken pieces belong to you? Owning your 
issues, and dealing with them, will make 
you far happier in the long run, than owning 
anything else in this world.

The only thing you can absolutely control is 
how you react to things out of your control. 
The more you can adapt to the situations 
in life, the more powerful your highs will 
be, and the more quickly you’ll be able to 
bounce back from the lows in your life. Put 
most simply: being at peace means being in 
a state of complete acceptance of all that is, 
right here, right now.

Some people will lie to you. Remember, an 
honest enemy is better than a friend who 
lies. Pay less attention to what people say, 
and more attention to what they do. Their 
actions will show you the truth, which will 
help you measure the true quality of your 
relationship in the long-term.

If you concentrate on what you don’t have, 
you will never have enough. If you are thank-
ful for what you do have, you will end up 
having even more. Happiness resides not 
in possessions, and not in gold; happiness 
dwells in the soul. Abundance is not about 
how much you have, it’s how you feel about 
what you have. When you take things for 
granted, your happiness gets taken away. 
Read The Happiness Project.

Yes, you have failed in the past. But don’t 
judge yourself by your past, you don’t live 
there anymore. Just because you’re not 

where you want to be today doesn’t mean 
you won’t be there someday. You can turn 
it all around in the blink of an eye by making 
a simple choice to stand back up – to try 
again, to love again, to live again, and to 
dream again.

Everything is going to be alright; maybe not 
today, but eventually. There will be times 
when it seems like everything that could 
possibly go wrong is going wrong. And you 
might feel like you will be stuck in this rut 
forever, but you won’t. Sure the sun stops 
shining sometimes, and you may get a huge 
thunderstorm or two, but eventually the sun 
will come out to shine. Sometimes it’s just a 
matter of us staying as positive as possible 
in order to make it to see the sunshine break 
through the clouds again.
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Meet the locals!
Located between bimi beach cLub and catch beach cLub
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The ancient and colorful history 
of Phuket has just been un-
veiled in a wonderful new book 
“A History of Phuket and the 
Surrounding Region” written 
by local historian Colin Mac-
kay and recently published by 
White Lotus Press, Thailand’s 
leading publisher of Academic 
books.

Mr. Mackay, a Scotsman, was born on the 
Tanzania coast in east Africa on the opposite 
side of the Indian Ocean from Phuket. After 
studying in Scotland where he obtained a 
masters degree in history from Edinburgh 
University he moved to Asia and worked in 
Hong Kong for several years as a journalist 
and writer. He then became a fund manager 
and soon retired to undertake salvaging 
Historic shipwrecks in the Caribbean. In 
1998 he moved back to Asia and settled on 
Phuket and became one of the first foreign 
property developers creating trendy new de-
velopments such as Ban Chai Nam on Bang 
Tao beach and Samsara, the first multi-mil-
lion dollar villa development on Phuket. 

But Mr. Mackay hankered to get back to 
his first loves, history and writing. As he 
was amazed how difficult it was to find any 
real absorbing historical information about 
his new island home, five years ago he set 
about researching and writing a book that to 
cover the whole known history of Phuket.

The result is an extraordinary work cover-
ing the history of the island from when it 
first popped up out of the sea 40 million 
years ago up until today. Mr Mackay uses 
over 1000 quotes from various visitors and 
commentators over the millennia, and many 

a history of Phuket
book review

previously unpublished photos of the island. 
The book is written in an easy and at times 
humorous style and though it is 438 pages 
long it is broken down into some 38 sepa-
rate story/chapters which cover a wide array 
of eras and subjects in Phuket’s epic but at 
times mysterious history.

Starting with the arrival of the earliest Ne-
groid settlers some 60,000 years ago, the 
book covers the comings and goings of vari-
ous ancient peoples - the Negritos, Hoabin-
ians, Sea Gypsies, Malays, Indians, Arabs, 
Greek, Romans, Chinese, - some of whom 
settled and some just traded but all left 
some influence on the Island. By the 14th 
century Phuket fell under the control of the 
Siamese Thai kings and despite many rebel-
lions and wars by the local, predominantly 
Malay and other residents, it has, somewhat 
enigmatically, remained that way till today.

From the 16th century onwards we are 
told of the many violent and swashbuckling 
attempts by various European and other ad-
venturers who tried, - and ultimately failed - 
to take control over the island – Portuguese, 
Dutch, French, British, Indian, Japanese and 
even German and Russian. The book then 
examines the revolts, battles and destruc-
tion of the various attacks on the islands 
from the Burmese,  the rampant pirates in 
the region, and other raisers which made 
Phuket economically undevelopable and 
almost uninhabitable in the 18th and early 
19th century.

However in the 19th century after the British 
took Burma and Malaya and the Royal Navy 
subdued the overbearing menace of the 
local pirates, Phuket began to develop fast 
and has not looked back since. Firstly its 
abundant tin was mined by a huge influx of 
Chinese settlers, entrepreneurs and gov-
ernors and later by European companies, 
reaching a production peak in 1942 when 
the Japanese invaded and occupied Phuket 
and the Allies then attacked the island. Since 
the end of the 2nd war the book follows 
the development of Thailand out of the old 
kingdom of Siam and the gradual increase 
in Thai authority, control and population on 
the island as well as the growth of rubber, 
tourism and property development which 
has turned Phuket into one of the worlds 
booming, almost jet-set resorts today. 

This epic story is told in a such an engag-
ing and enthusiastic way that it is a most 
enjoyable and absorbing read, and at times 
a real page-turner, which is unusual for such 
an academic-type work. After finishing it 
the reader will find not only that he has a 
much better understanding and knowledge 
of Phuket’s history but also a better under-
standing of why the island and its people are 
the way they are today. This book, especially 
the substantial first, limited-edition hardback 
version (only 2000 copies printed) is now 
almost sold out and is worth buying not only 
as a most entertaining and insightful read 
but as a future collectors item in its own 
right. All future editions shall be in lighter 
paperback. The book is available on Phuket 
in any Asia Books or Seng Ho bookstore or 
visit krisbooks.asia to order it.
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New found prosperity. A Phuket businessman 
with his new sports car in 1954.

Chinese mining bosses in Phuket in 1953 
leaving an afternoon lunch meeting.

A tiger shot in 1965 in the area where the Laguna golf course 
sits today. The last reported tiger shot in Phuket was 1974.

Patong Beach in 1980. ©Jeroen Deknatal
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Phuket race Week

Catch Beach Club White Party

Quiksilver Thailand Surf Competition (dates TBC)

Loy kratong

Challenge Laguna Phuket Tri Fest

27th Phuket kings Cup regatta

moon Festival

Patong Carnival

Triathlon ITu Long distance Series

kathu Cultural Street Festival

vegetarian Festival

FIve Beach volleyball World Tour



“hold on just a few more minutes. i want mine medium well.”

Sea Animals Tattoos
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incrediBle strength, 
Power and stamina

Most of us are aware that our 
canine friends play a remarka-
ble part in our lives. Not just as 
family pets, but also as support 
animals, guide dogs or even 
police and military dogs tasked 
with scenting out explosives or 
narcotics. 

RACE AGAINST TIME

In the aftermath of natural disasters such as 
tsunamis or earthquakes, its a race against 
time to get to survivors and bring them to 
safety. Invariably, these survivors are often 
buried deep under rubble, possibly immo-
bile or unconscious and need to be located 
quickly. The immense, bounding image of 
the St Bernard, complete with miniature 
keg of brandy around his neck, sent out 
to rescue stranded skiers is legendary, but 
only relatively recently have dogs become 
an essential element in international rescue 
teams. 

Able to cover vast areas of inhospitable 
terrain and great speed in a fraction of the 
time it would take a human. Coupled with 
their incredible sense of smell, they will pick 
up scents that we (even with hand held 
computers) could easily miss and they can 
‘scent’ a trapped human from as much as 
half a mile away.

Great rescue dogs often come from particu-
lar breeds and individual dogs that exhibit 
superior olfactory powers. German Shep-
herd, Border Collies and Labradors are com-
mon - but so to are little Jack Russell’s who, 
with their much smaller and nimble bodies 
can get in and out of tiny crevices. 

SPLASHDOWN

Here in Phuket, we are blessed with great 
beaches and warm open oceans in which 
to swim, sail, windsurf or simply float on a 
li-lo complete with daiquiri holder. However, 
people very often to get into difficulties and 

as any sailor will tell you, the weather and 
the seas can turn against you in an instant. 

With their incredible strength, power and 
stamina, water rescue dogs are becoming 
more prevalent in worldwide coastguard 
teams. Some of these dogs (such as New-
Foundlands) can swim for 2km, jump out 
of a hovering helicopter from a height of 
around 5m (around 15 feet) and pull small 
boats to shore with their teeth - all before 
breakfast...

Water Rescue Dogs undergo a grueling 3 
year training programme involving intensive 
swimming, distance training and of course 
more specific exercises. Dogs have to be 
able to swim and drag a human for up to an 
hour in rough waters, or simply support a 
victim whilst their handlers perform first aid 
procedures. Once the dogs are proficient in 
the water, they are then trained on how to 
jump out of the helicopter!

Newfoundlands are well known water dogs 
and their immense size and strength make 
them ideal for the task. They also swim in a 
manner more like breast stroke than doggy 
paddle, with webbed feet to enable thrust 
and their thick coats protect against the 
cold.

CALMER TIMES

Explosive power, immense strength and 
superhuman senses - simple attributes that 
our dogs posses. But as well as rescuing 
earthquake victims, or pulling a stricken boat 
to safety, some dogs are being used in a 
service which requires a much, much calmer 
approach.

The MIRA Foundation is the only accredited 
center for training guide and service dogs in 
Quebec. It’s also the place where a different 
kind of dog is being bred to work with autis-
tic children - and the results are astounding. 

Autism is a developmental disability char-
acterised by difficulties in social interactions 
and communication, as well as unusual 
interests and behaviours. Suffers are prone 
to lash out when they become confused or 
feel uncomfortable which makes forming 

friendships that much more difficult. Dogs 
working with autistic children need to be 
super patient and calm. 

A cross between the exceptionally loyal and 
intelligent breed of Labrador and Bernese 
Mountain Dog has already proved an excel-
lent assistance dog for the blind and deaf 
but the Labernese is also demonstrating the 
exact character traits for helping children 
with autism. 

Research from MIRA indicated that the 
presence of these dogs dramatically lowered 
the levels of the stress hormone ‘cortisol’ in 
the 42 children who took part in the study. 
The findings suggest that with a fully trained 
assistance dog by their side, autistic children 
would be able to interact more and venture 
into the kinds of unfamiliar situations that 
would otherwise cause them panic or confu-
sion.

ITS ALL ABOUT THE DOG

So dogs of all breeds, shapes and sizes 
are being put to work in an ever growing 
number of ways from searching for drugs or 
bombs, to working with disabled people, to 
jumping out of helicopters - the list goes on. 
And whilst certain breeds have key charac-
teristics which make them more prevalent in 
certain areas - a number of organisations are 
finding the use of street (mixed) breeds to be 
equally valuable. Indeed 1 of our 2 registered 
Therapy Dogs here at TCA is a mixed breed 
street dog!

...................................................................

For more information on the roles dogs 
play in our lives, or to enquire about train-
ing classes contact the Thailand Canine 
Academy on 091 654 1960, email canine-
world@icloud.com or visit the website www.
thailandcanineacademy.com 
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a Sar dog training event for disaster situation

golden retrievers are often used as therapy dogs due to their calm 
demeanor, gentle disposition, and friendliness to strangers.

© Italian School of Water rescue dogs

Jamie O’brien
O’Brien was born on 9 June 1983 in Hawaii 
and currently lives in Haleiwa. He has said 
that he was fortunate as a child to grow up 
near the Banzai Pipeline. He is one of the 
youngest surfers ever to win a Pipe Masters 
challenge.
Jamie’s father was a life guard and Jamie 
has said that one of the things that got him 
interested in surfing was talking to many of 
the regular surfers on his dad’s beach.
Some of his contest accomplishments 
include the Pipeline Masters in 2001, which 
he took 4th place even after just recovering 
from a groin injury, and first place at the 2003 
Hansen’s Pipeline Pro in 2003 and first place 
in the 2004 Fosters Expression Trestles and 
Rip Curl Pipeline Masters. Photo © Nalukai
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how many legs do you count? Which inner circle is bigger?

how many black dots can you see? are the grey lines curved?



THE SEARCH FOR PHuKET’S BEST BuRGER...
Phuket’s Best Burger is a social media movement that is on a continuous hunt to discover Phuket’s Best Burger as well as celebrating the 
wonderful sandwich that has such an immense history: facebook.com/phuketsbestburger, phuketsbestburger.tumblr.com

the trisara Burger
trisara resort/West coast

v-twin Burger
rider café/Phuket city

suPernatural Burger
suPernatrual Phuket friendshiP beach

the monster Burger
sea breeze/surin beach

soft shell craB Burger
taste restaurant & lounge/surin beach

the Burger
bliss beach club/bang tao beach

the all in Burger
east 88 beach lounge/chalong

“wow” dream Burger
catch beach club/surin beach

Joe’s famous Burger
Joe’s doWnstairs/kalim beach

5!5 Burger
5!5 on the beach/Patong

the lucha liBre
bangkok burger co/Patong/cherngtalay

the churrasco wagyu
churrasco Phuket steakhouse/Patong
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Experience The Real Substance Of 
Super Premium Vodka



118

The 9th Floor Restaurant and 
Bar is a hidden gem of style, 
good taste and elegance....a 
parallel universe of refinement 
set amidst the downtown 
bustle of an unlikely corner 
of Patong.

The Sky Inn Condotel towers over a car 
park just off Rat-U-Thid Road in Patong 
and seems to be an unlikely place to find 
one of Phuket’s most successful fine dining 
restaurants. As you enter the down-at-heel 
elevator taking you up to the eponymous 
9th Floor Restaurant and Bar, you can be 
forgiven for thinking; “This can’t be the right 
place,” as many others have done before 
you. But when the elevator doors slide 
apart you’ll find yourself entering a parallel 
universe of elegance, style, wonderful views 
over Patong, fabulous cuisine and beautiful 
black-clad waitresses welcoming you with 
an inviting “Wai” of Thai greeting.

You may well drift into the warm convivial 
space in a dream-like state taking in the 
huge floor-to ceiling glass windows with the 
lights of the crueller, chaotic world of Patong 
twinkling below you. You’ll notice the Anda-
man Sea dancing to the horizon beyond 
and perhaps there’s even a golden full moon 
hanging silently in the night sky above it all.

Sea breezes waft in gently from the Anda-
man through the huge windows as you seat 
yourself at the bar which serves terrific cock-
tails, local and international beers and offers 
a wine cellar with over 300 labels featuring a 
comprehensive selection of classic European 
wines, established New World favorites and 
emerging vintners and regions. Perhaps you 

heavenly food served By angels

decide to start with one of the chilled house 
wines which you can order by the glass, and 
with your first sip you become aware of the 
cool jazz sounds playing in the background; 
notice the wine glasses sparkling in the 
candle glow, and realise from the chic décor 
and warm ambience that you have discov-
ered somewhere very special. 

One of the black-clad angels appears as if 
by magic and hands you a menu to peruse. 
You discover it lists a wide selection of some 
of the best awardwinning Mediterranean 
food in Thailand, as well as Alpine speciali-
ties and a superb Thai selection of dishes. 
You’ll be delighted to learn that the inter-
nationally - trained Chef Wara Pakdeevirote 
has been eight years in the kitchen since the 
9th Floor was launched, and forms a perfect 
team with the ever-present and knowledge-
able Manager Thomas Brack in delivering 
a gastronomic experience which is profes-
sional and charming in equal measure.

You might decide that a delightful way to dine 
is to mix and match with Thai specialities 
such as yam talay - warm mixed Thai seafood 
salad in a spicy lime chili dressing, mixed with 
local seafood favorites such as king prawns 
flambé with cognac and then a distinctive 
dish of Alpine origin such as Raclette - the 
traditional Valais mountain cheese melted in 
a personal oven at your table with pickles 
and steamed potato in their skins. Be sure to 
plan your meal well though, in order to leave 
space for the 9th Floor’s offering of delicious 
desserts and great cheese selection, as it’s 
the sort of place where you want to linger 
long into the evening enjoying it all.

Thomas Brack, or one of the well-informed 
waitresses, is always happy to help you to 
compile such a gastronomic tour de force 
and indeed a number of the waitresses have 
completed several courses of sommelier 
training and therefore are a lot more than 

“just a pretty face” when it comes to recom-
mending food and wine pairings from the 9th 
Floor’s 300 plus label cellar. 

The 9th Floor has featured in the Thai-
land Tatler’s Best Restaurants in Thailand 
selection every year since 2009 and has 
established itself as a gem of good taste in 
Phuket with a huge following of discerning 
supporters, both with local residents and 
regular visitors to Phuket alike. It is also a 
firm favorite for birthday parties and special 
occasions and runs regular wine and food 
pairing dinners. 

Many passionate supporters return to the 
9th Floor year after year when they visit, 
or stay in Phuket, giving the restaurant the 
feel of a sociable European Members’ club. 
Indeed it’s a sign of a truly great restaurant 
when one has to book a year in advance to 
get a table for key dates such as Christmas 
Eve, Valentine’s Night, or New Year’s Eve, 
but this is in fact the case at 9th Floor.

All in all it’s fair to say that there is nowhere 
else in Phuket quite like the 9th Floor and 
when you would like to enjoy “heavenly 
food served by angels” it’s nice to know 
that this is one establishment that actually 
lives up to its advertising slogan!

The 9th Floor Restaurant and Bar
47 Rat-U-Thid Rd. Sky Inn Condotel 
Patong 83150 Phuket
Tel: +66 (0) 76 344 311
Email: contact@the9thfloor.com
Web: www.the9thfloor.com
Connect on Facebook: 
www.fb.com/The9thFloor

A D V E R T O R I A L



T H E.............................................................

I T s l I k E b E I n g I n T I m a T E w I T H y o u r g o l d f I s H
.............................................................

saturdays 5-7pm
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