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*** Our 2016 collection is out!***

Skyline Thailand (Phuket Showroom) by DAYOT PROPERTY CO., LTD.
8/67 Moo 3, Cherngtalay, Talang, Phuket 83110

Tel/Fax: 076 386 506, Email: phuket@skyline.co.th, Website: www.skyline.co.th

YOuR COMPLETE hOSPiTALiTY SOLuTiOn
www.skyline.co.th
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PATONG BEACH CLUB

PHUKET’S PUREST
SUNSET DINING EXPERIENCE
A culinary gem infused with modern Mediterranean DNA and an 
Australasian accent, finished with a hint of Thai flavors. Join us 
for sunset cocktails and tapas shared with close friends, light 
lunch dishes, our famous ‘chill out brunch’ or even an exquisite 
dinner for two or more.

A : 186/22 Koktanode Road, Kata Beach, Phuket        T : +66 (0)76 370 777        E : dining@katarocks.com        WWW.KATAROCKS.COM



投资好机会 
拥有普吉岛上的豪华房产
具有丰富经验的房地产代理人陈梦琳（普通话流利）

是华人朋友在普吉岛上选购房产的第一人选

更多信息请和她联系

微信号：linphuket
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Her: No problem. BLISS has changing rooms 
and showers. You can go from shorts and top to 
bathing trunks, and then on to elegant evening 
wear all in one day at one place, while having 
that beer you always crave at the 18th hole in 
your hand ready for action.

Him: You know dear, you’re right. I can even 
take my beer into the changing room and drink 
it under the shower.

Her: Well, um, you can if you like darling but 
you don’t need to get carried away. With all the 
time in the world at BLISS to sit around enjoy-
ing the good things in life, such drastic meas-
ures are not called for.

Him: OK. You’ve convinced me. Let’s go to BLISS 
for the day then; it sounds much better than 
taking five strokes to get out of a bunker, and 
my putting is terrible at the moment anyway. 
Now where are my bathing trunks, my long 
pants for later and my chill-out hat?

Her: OK. I will need my bathing costume, my 
lippie, my hair dryer and my nice little black 
number for dinner. You know I start to feel like 
a chameleon or the seasons at BLISS, but hav-
ing those changing and showering facilities is 
great. 

The couple arrive at BLISS and race each other 
to the changing rooms to begin their day.

blissbeachclub.com

Howzat! The Journey Continues...
Howzat is a cricketing term fielders 
yell when they think a batsman is 
out.

Now we don’t propose explaining the mind 
boggling, eccentric rules of cricket here; that 
would take several days.

But we can yell “Howzat” or, as the English 
would say — “How’s that old chap?” 
Because — and you may find this hard to be-
lieve — in January 2016 BLISS took exactly 
2,000 Baht more than for January 2015.
January 2015 was a boomer and would be hard 
to top, especially with current world tourism 
trends.

But we did it. We held our own and you, our 
valued guests, kept coming back.  What’s more, 
a very large percentage of our repeat custom-
ers were both international and local. People 
who have tried BLISS and were delighted that it 
exceeded their expectations.
So roll on January 2017. We’ll still be here, with 
that trend line continuing to reach for those 
clear blue skies over the beautiful Andaman 
Sea on our doorstep.

New Kid on the BLISS Block
That’s right. As part of our strategy to spread 
the word about the BLISS experience far and 
wide, Khun Sunee Thungkham has joined us 
as sales and marketing manager to listen and 
minister to your needs. Sunee comes to us 
from Regus in Bangkok, and has a background 
in public relations and marketing.

At BLISS we believe in giving employees the 
opportunity to grow into the job, bringing their 

enthusiasm and energy into the new venture. 
We encourage those hungry to learn, with the 
ability to inject their own unique personality 
into the job.

A “glass (of excellent BLISS wine) half full” type 
of approach.  Sunee brings just that sort of atti-
tude. So look out for her at BLISS. She’s there to 
answer your questions, follow up on them, and 
make your BLISS experience one to remember. 
Say hello to Sunee on Facebook at facebook.
com/BlissBeachClub

Overheard at BLISS...continuing the musings of 
two happy guests.

Her: Darling, the weather’s beautiful. Let’s 
spend the day at BLISS.

Him: Err, actually I was thinking of golf. I know 
from experience we love going there. Right at 
this moment I’m thinking how’s BLISS going to 
top 18 holes followed by a few cool beers, es-
pecially if I shoot below 90?

Her: Well you won’t get all hot, bothered and 
frustrated like you do at golf. We both agree 
that BLISS is the chillest place to be at any time 
of day — morning, afternoon or evening — 
almost without leaving your sun lounger, and 
most of the time with virtually no clothes on. 
You can’t do that at a stuffy old golf course.

Him: True, but I don’t like sitting around in wet 
bathing togs covered in sand while we eat off 
that great BLISS menu either. I need my com-
fort.

Bliss Beach cluB
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Discover a new beach club in 
Patong, and savor exquisite dining, 
tapas and cocktails. Patong Beach 
Club is the ultimate place to find 
upbeat house music, DJs and a 
cozy atmosphere for chilling out. 

Featuring an extensive menu, enticing cock-
tails and the best location, Patong Beach Club 
is the perfect place for couples, singles or fami-
lies to spend an enjoyable evening. We are talk-
ing about nightlife culture and leisure. There is 
always something happening at Patong Beach 
Club. 

Found on Banana Walk, just 20 meters away 
from the beach with convenient indoor park-
ing, Patong Beach Club has a comfortable 
outdoor seating area as well as an indoor air-
conditioned space, making it the ideal venue 
for special events such as private functions, 
cocktail nights and birthday parties. Patong 
Beach Club’s atmosphere is unlike any other, 
offering house and trance music with DJs per-
forming every day, in a classy setting. 

Patong Beach Club presents a vibrant tasting 
menu, with tapas and special recipes from Bur-
itara, our well-known restaurant in Bangkok. 
The selection includes our signature chicken 
served with cashew nuts, deep fried sea bass 
served with black peppercorns and river 
prawn in a creamy curry sauce. Our bartenders 
are trained not only to prepare our signature 
drinks, but also a vast range of classics. Apart 
from cocktails, we also have a fine selection of 
wines and top shelf spirits. 

Patong Beach Club gives party-goers a stylish 
spot to mingle. This venue is the latest addition 
to the Patong dining and nightlife scene. Select 
Patong Beach Club to hang out and host your 
next event. It offers more than just a place to 
sip and dine — it’s a must for your first choice 
destination.

Opening Times: 6 pm – 3 am.
For more information and reservations please 
contact 076-344341 or follow us on Face-
book www.facebook.com/patongbeachclub/ for 
special events and updates.

patong Beach cluB
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Montazure

of sensibility and synthesis; juxtapositions of 
the organic and inorganic, the natural and the 
man-made, where subtle contrasts between 
colour, texture and form are reborn as delight-
ful journeys for the eye; design as narrative, 
vista as vignette. 

In Palleros’ world, design is not a fait accom-
pli to be handed off after completion, already 
tumbling towards entropy. Rather than seek 
cheap ‘wows’ in the here and now, he consid-
ers what a project has the potential to become 
and designs his creations to age gracefully and 
even improve over time. 
                                                                              >>

Palleros is the hero of the hour, the man with 
the master plan, an architect who could see the 
forest for the trees, and has the talent and abil-
ity to weave nature and the environment into 
his designs as integral parts of their fabric. 

A child of the earth, Tierra Design’s princi-
pal now flits between his growing practices 
in Bangkok and Perth, Australia as demand 
mounts for his holistic, wide-angle approach. 
Some designers see landscape as an inconven-
ient obstacle to be removed as they make their 
architect’s statement or erect another monu-
ment to hubris. Palleros thinks that he shall 
never see a poem lovely as a tree: his is a world 

concepts that set new benchmarks on the is-
land and became magnets for the right kind of 
patrons. 

Perhaps, then, it is also fitting, even fated, that 
Palleros, now at the height of his powers, finds 
himself once more designing a project that 
will bear the two intertwined grey palms of 
the Twinpalms brand, as well as the elegant 
hexagonal mark of MontAzure, the exclusive 
mixed-use community in Kamala district which 
as phase one has launched a branded residen-
tial beachfront condominium project on one 

Buenos Aires-born Palleros, of Tierra Design, 
conjured an ‘aesthetic masterpiece’, accord-
ing to Nat Geo Traveller (UK) magazine, and 
a ‘Garden of Eden’ which seamlessly segues 
from lush bursts of tropical foliage and serried 
rows of the eponymous palms to soaring, sa-
cred spaces, interludes of cloistered cool and 
perfectly judged proportions and pleasing per-
spectives.

The Twinpalms magic also rubbed off on Catch 
and Bimi beach clubs and Palm Seafood restau-
rant, also at Surin, hospitality & entertainment 

MontAzure Revives Palleros and 
Twinpalms Magic With Twinpalms 
Residences

Martin Palleros is an architect who was se-
duced by landscape design early in his ca-
reer, so perhaps it is fitting that his enduring 
meisterwerk and calling card is a Phuket luxury 
resort named for two trees. 

Twinpalms, almost a decade on from its launch, 
continues to win accolades as the avatar of trop-
ical modern minimalist chic, a temple of effort-
less cool and timeless style and a playground for 
A-listers and assorted movers and shakers from 
Beyonce and Jay Z to Christian Audigier, Tyra 
Banks and Jean Claude Van Damme. 

of the last direct beachfront sites on the West 
Coast of the island. 
 
For Palleros is the designer of Twinpalms Resi-
dences MontAzure, not to mention the man 
tasked with the big picture, creating the over-
arching Master Plan for the entire MontAzure 
project. Palleros is also designing a Sales Gal-
lery on part of the absolute beachfront portion 
of land, scheduled to open in December, 2015. 
It will feature a Twinpalms-created restaurant 
right on the pristine pine-fringed beach in 
North Kamala.

Positioned at the luxury end of the tourism and 
second home investment market, MontAzure 
is the brainchild of three of the most prestig-
ious property and hotel investment groups in 
Asia. 

Arch Capital (Hong Kong) and Philean Capital 
(Singapore), part of Pontiac Land Group, have 
teamed up with local partner Narai Group 
(Thailand) to launch what will be Asia’s most 
exceptional residential resort development.

“We are genuinely excited to enter into this 
agreement,” said MontAzure Managing Direc-
tor Roland Bleszynski. “The Twinpalms brand 
is synonymous with a refined resort experi-
ence, and this combined with consistently ex-
ceptional standards of hospitality has created 
strong recognition and above all an extremely 
loyal following worldwide.” 

“When we entered into discussions we quickly 
realised that we shared the same values and 
that through our collaboration we could cre-
ate a very compelling proposition for buyers 
as an investment or lifestyle play, as well as an 
opportunity to be a part of a larger community 
vision.” 



18 19

Twinpalms Residences monTazuRe by The numbeRs

Number of units:  75 
Unit Types:   56 one-bedroom units, 19 two-bedroom units, with options for buyers to request 3-bedroom units. 
Ownership:   Foreign freehold available based on Thai Condominium Act 
Prices:   THB8 million – THB93 million (RMB1.5 million, USD250,000 – RMB17.1 million, USD 2.5 million) 
Site Area:   9.39 rai (15,000 sqm/161,000 sq.ft)
Architect:   Tierra Design 
Facilities:   Residents’ Lobby, Beach Club Café and Bar, Gym/Yoga Studio, Spa Pavilions, Library and Lounge, 
   Outdoor event spaces, On-site Management office 
Management:   To be operated by Twinpalms Management 
Developer:   MontAzure is a joint venture of three of the most prestigious property and hotel investment groups in Asia – 
   ArchCapital (Hong Kong & Shanghai), The Narai Group (Thailand), and Philean Capital (Singapore) part of 
   Pontiac Land Group – which have teamed up to launch Asia’s most exceptional resort residential development.

ida International University, Palleros embraces 
a critical and reflective approach to design 
that references place and culture with modern 
sensibilities while providing a memorable ex-
perience and creating an environment that will 
endure.

At MontAzure, that means wrapping three 
distinct environments, or zones, into a series 
of memorable experiences and epiphanies, all 
part of a cohesive and spectacular whole. The 
project has been divided into beachfront, the 
plains and the hills, each zone presenting its 
own challenges, with  distinctive flora, fauna 
and topographical features requiring distinct 
architectural vocabularies.

“Originally we were hired as landscape archi-
tects by MontAzure but the scope has grown 
to encompass  overall master-planning, and 
also now the design of the condominiums 
in the beach zone,” Palleros said. “We realised 
there were a lot of problems with the first 
masterplan, which did not adequately protect 
or take into account the green stuff with wa-
tercourses, steep hills, beautiful features. The 
client realised the issues we pointed out were 
important, and so they appointed us to take 
over the master planning and take a holistic 
approach to the whole site.”

Palleros describes the ascent from the beach 
zone thus: “After leaving the beachfront we 
come to The Plains zone, which is a ‘linear park’ 
concept. So there is a sense of arrival that flows 
along the main entry to the project and also a 
pedestrian and cycling track that meanders 
from stretches of boardwalk along the main wa-
tercourses that wind their way down from the 
mountains and out to sea. And as the name sug-
gests, there are also stretches of grassland, with 
various reveals and vistas catching the eye as 
you progress along with path, which is about a 
kilometre and a half in total.”

In the more rarified atmosphere of the Hill-
side zone, exceptionally exclusive three to five 
bedroom villas await, with architecture by the 
doyen of Thai designers, Lek Bunnag, and inte-
riors by the late Balinese interior design legend 
Jaya Ibrahim.

It is Palleros, however, who provides the glue 
that will hold this vast and diverse project to-
gether. “Clients are beginning to understand 
the importance of a holistic approach,” he said. 
“It’s not just a matter of hiring an architect and 
then having someone put some trees in the 
leftover spaces.”

“When you study architecture, you focus on 
the building, you are trained to look at it like 

a sculpture, whereas with landscape architec-
ture, you look at every vista, every view plane, 
each wall and tree and every single bit of space 
as part of the whole.” 

“So when it comes to positioning of the build-
ings, the context, choice of materials, we have 
a huge advantage over a traditional architect’s 
approach. That is why we gravitate to resort 
projects, where the relationship between land-
scape and architecture is so important.”

“The MontAzure site is a challenge and a joy 
to work on, as the variety of topography is so 
unique. It goes from beautiful mature casuarina 
pines on the beachfront to real primary forest 
on the upper slopes of the hills, which is not 
something you expect to find in Phuket – trees 
growing in their original state, undisturbed and 
magnificent.”

“In these high hills, above 80m, there is no con-
struction. Just forest, a green reserve with hik-
ing and mountain bike trails, perhaps a treetop 
walk. It’s going to be very special.”

Palleros takes special delight in revealing the 
specs and materials of his condominium de-
sign for The Residences at MontAzure, which 
will later be complemented by beach clubs, a 

Despite his love for nature, you won’t find many 
soft curves or fluffy bits in a Palleros design. A 
lover of the linear, Palleros is ahead of the curve 
and knows a straight line is the shortest dis-
tance between two points. Palleros designs do 
not meander or waste your time; here is a man 
who finds himself at vanishing point, painting 
with perspectives like an architectural Picasso.

Twinpalms Residences MontAzure will com-
prise of 75 luxury condominiums, with 100 
metres of absolute beach frontage, located 
between Millionaire’s Mile and the Amanpuri 
headland. It will be operated and managed by 
Twinpalms when it is completed towards the 
end of 2017. 

The project presents the first phase of MontA-
zure’s 454 rai site masterplan, valued at THB15 
billion, which will feature a number of integrat-
ed components, including a branded five-star 
hotel, four beach clubs for public and private 
use, 13 exclusive private hillside estate villas 
and a 200 Rai nature reserve.

Kamala, neighbouring the famed ‘Millionaire’s 
Mile’, ranging from oceanfront to mountain-
side, babbling brook to murmuring surf, rag-
ged stands of casuarina pines casting dappled 
shadows on the golden sands of Phuket’s last 
large stretch of undeveloped beachfront to 
steep green slopes swaddled in almost impen-
etrable thickets of lush primary forest. 

MontAzure promises to be the crowning 
achievement in a career that includes collabo-
rations with starchitect Kerry Hill on Amanre-
sorts at Margaret River, WA and Curtis Island, 
Queensland, and landmarks in luxury like 
Phuket’s renowned Twinpalms and Baan Yamu 
resorts, Chiang Mai’s Chedi, a landscape refresh 
for Bangkok’s legendary Sukothai Hotel,  design 
and landscape for Bangkok’s trend-setting bou-
tique hotel Ad Lib, a flagship Andaz Resort in 
Bali, and some of the most sumptuous private 
homes in Asia and Australia.

With both a Bachelor of Architecture special-
ized in urban planning from the University of 
Belgrano in Buenos Aires and a Master of Land-
scape Architecture honours degree from Flor-

retirement community, food and beverage out-
lets and other retail space.

“We have really put a lot into getting the use of 
materials perfect for the environment,” he said. 
“For example, the treated pine we will use on 
the wooden trim and decking turns a beautiful 
silver colour as it ages, which will complement 
the colour of the pine needles in the casuarinas.

“The slabs of raw concrete which make up the 
main structural walls will be softened by the 
shadow play of the shade trees and also by 
creepers that will spread across the concrete 
over time, softening the appearance and mak-
ing it feel more organic. It’s a very natural colour 
palette that complements the environment. 
We are determined to create something that is 
quite unique and different for Phuket.”

Website montazure.com
Email condos@montazure.com
Phone +66 93 624 8800
Sales office Kamala Beach, Phuket



enjoy splendid seaside experiences in chic simplicity and celebrate wonderful company 
@ the Head Quarter with light beach side fares, true cocktails and sensuous wines... 
yet another twinpalms delight!

North-end of Kamala Beach (daily 11:00-23:00) ... opening Soon 

Phuket’s Most exciting & Stylish Contemporary Beach Lounge
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walking towards you long enough to see their 
eye color. Less than a second. Then look away. 
This is the best technique I know for building 
solid eye contact skills quickly. In my experi-
ence, if the eye contact is brief enough, no one 
minds at all, and you get tons of practice in.

You can also practice longer eye contact with 
waiters, salesclerks, cashiers, and other paid 
service staff, so long as you do it respectfully 
and in a friendly way.

In all cases, keep a neutral facial expression 
and soft gaze. You don’t want anyone to think 
you’re trying to stare them down, rob them, or 
get them into the sack. If you practice all this 
for a week or two as you go about your daily 
business, the quality of your eye contact will 
become better than most people’s, in a short 
amount of time.

This is a guest article from Michael Ellsberg, a 
good friend who’s spent the last several years 
studying interpersonal persuasion and language 
(spoken and unspoken). He has performed hun-
dreds of tests in the field as the creator of Eye 
Gazing Parties, which resembles speed-dating 
with no speaking. Elle magazine called his parties 
“New York’s hottest dating trend,” and for good 
reason. 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

I’ve figured out the secret—or at least, a big 
secret—of Bill Clinton’s legendary charm and 
face-to-face persuasion.

“I have a friend who has always despised Bill 
Clinton,” a person at a cocktail party told me 
during the time I was writing my book about 
eye contact. “Yet, somehow my friend found 
himself at a function that Bill Clinton was at-
tending. And, within the swirl of the crowd, he 
was introduced to Clinton.”

“In that moment, face-to-face, all of my friend’s 
personal animosity towards Clinton disap-
peared, in one instant,” my new acquaintance 
at the party continued. “As they were shak-
ing hands, Clinton made eye contact with my 
friend in a way so powerful and intimate, my 
friend felt as though the two of them were the 
only people in the room.”

Steve Jobs is famous for having a “Reality Dis-
tortion Field” (RDF)—an aura of charisma, confi-
dence, and persuasion, in which people report 
it almost impossible to avoid surrendering to 
the man and following his will when inter-
acting face-to-face. Well—love his politics or 
hate them—Clinton is known for an RDF even 
stronger than Jobs’.   Perhaps the strongest in 
the world.

So, what’s the secret to Clinton’s RDF? While 
writing my book, I heard some version of the 
above story about Clinton not once but three 
times. So, I Googled “Bill Clinton” and “eye con-
tact.” A number of references to Clinton’s eye 
powers turned up.

A New York Times Magazine profile near the be-
ginning of his presidency referred to his facility 
for “making eye contact so deep that recipients 
sometimes seem mesmerized. Tabloid rumors 
aside, Clinton embodies the parallels between 
the seductions of politics and the seductions 
of sex. As one Clinton watcher said recently: ‘It’s 
not that Clinton seduces women. It’s that he 
seduces everyone.’”

A post on the celebrity news blog WENN said, 
“Actress Gillian Anderson has discovered the 
secret behind former U.S. President Bill Clinton’s 
sex appeal—lingering eye contact.”

Anderson (Special Agent Dana Scully on The 
X-Files) spoke on Late Night With David Let-
terman of an encounter she had with Clinton 
several years earlier: “We all, mostly women, 
lined up. And when he gets to you, he takes 
your hand and makes eye contact. After he 
leaves and he moves on to the next person, 

he looks back at you and seals the deal. When I 
got home, I expected to have a message from 
him, and I didn’t. I bet women across America 
expect it too.”

Is it possible to hack this skill with eye contact? 
Is it possible to recreate Bill Clinton’s fabled 
RDF? (At least, the eye contact part?)

Absolutely. In my experience training myself 
and others, you can become a world-class mas-
ter of eye contact in about 2 weeks.

How to Go From “Eye Shy” to “Eye Ballsy” In 
Three Easy Steps

STEP 1: Practice Brief Eye Contact With Strangers

While you walk down the sidewalk (during day-
light hours!) look at the eyes of every person 

how it works: clinton’s “reality 
Distortion FielD” charisMa
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STEP 2: Learn the Art of Personal Space

You’ve probably experienced bosses or stran-
gers “get up in your face,” and it feels very un-
pleasant. Bill Clinton and others with RDFs are 
experts at getting close to you while making 
you feel totally safe and comfortable. This in-
creases feelings of intimacy, trust, and affinity.

How do they do it? They have mastered the sub-
tle art of personal space. First written about in-
depth by anthropologist Edward Hall, our sense 
of “personal space” is the feeling we get of being 
“invaded” when someone steps too close.

Interestingly, our sense of personal space is not 
a pure function of physical proximity; many 
other psychological factors influence it. In 
general, your sense of physical proximity with 
someone increases when they are:
•	 Making direct eye contact with you
•	 Facing you directly (as opposed to stand-

ing side-by-side looking into the crowd)
•	 Touching you (i.e., rubbing elbows in a 

crowd, touching your arm)
•	 Raising their voice
•	 Talking about you (as opposed to a neu-

tral subject)

If a stranger starts doing too many of these at 
once, your personal space begins to feel vio-
lated, and you start having that icky “eww get 
away from me!” feeling we’ve all experienced 
with unwelcome conversations at parties.

In contrast, if you learn to modulate these five 
different factors, and combine them in differ-
ent ways, you can make your conversation 
partners feel safe and comfortable while at the 
same time feeling close and intimate with you.

When you increase eye contact, try leaning 
back or standing back a little to increase their 
comfort. When you are physically close be-
cause it’s a crowded room, try lowering your 
voice. When you pat someone on the back or 
touch their arm as you talk, try standing at an 
angle, not facing them directly.

By playing with these different factors, cranking 
some of the dials up as you turn others down, 
you can create the feeling of being incredibly 
close, without triggering the “Red Alert! Get 
Away!” response in your conversation partner. 
People with RDFs are masters of this skill. And 
it’s very seductive.

STEP 3: Practice Being Present

Have you ever felt someone was making eye 
contact with you, but wasn’t taking in a thing 
you were saying? My friend Marie Forleo has 
referred to this phenomenon as a “pretend 
gaze—their eyes are on yours, but their mind 
is on a Hawaiian beach.”

In our age of tweets and Facebook status up-
dates and cellphone buzzes and new texts 
and IMs and VMs every few seconds, focusing 
your inner attention on the same person you’re 
talking with can be challenging, but its worth 
practicing the skill. (BTW, following Tim’s low-
information diet helps with this.)

For one week, whenever you talk with some-
one, practice noticing whenever your mind 
drifting—to the laundry, your bills, you co-
worker’s snide comment today, that hottie 
you just spotted at the party whom you want 
to meet. Then, when you notice this inevitable 
mental drifting, bring your attention back to 
whomever you’re talking with at the moment. 
They will truly appreciate it.

We are living in a world where no one, it seems, 
has attention for anyone or anything for more 
than a few moments. How rare it is when some-
one pays attention to us. Consider the wording 
of the phrase: pay attention. In industrialized 
nations, at least, attention is becoming almost 
as scarce a resource as money. Someone who 
“pays” it to you is giving you something of true 
value.

As Elizabethan poet and statesman Fulke Gre-
ville has written, “Our companions please us 
less from the charms we find in their conversa-
tion than from those they find in ours.”

Clinton pays out his focused attention gener-
ously, making us feel he’s truly interested in us 
and what we have to say. This is why people 
love talking with him face-to-face.

That feeling of “we were the only two people in 
the room,” which Clinton is so skillful in foster-
ing, stems from his eye contact, from his careful 
use of personal space, and from his unshake-
able attention once he’s talking with you.

Learn to combine these three factors together, 
and you’re on your way to a rock-star Reality 
Distortion Field. Just be careful about what you 
do with all the attention!

Timothy “Tim” Ferriss is an American author, entre-
preneur, angel investor, and public speaker.

fourhourworkweek.com

<<  Clinton greets a Hurricane Katrina evacuee,  
 September 5, 2005. In the background holding  
 his jacket is then-Senator Barack Obama.

 Photo by Ed Edahl/FEMA.
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You deserve it and you are free!

ocean oF enjoyMent with 
Five star sea cruises co.ltD.!

Princess 64 “Moon Breeze”
Luxury interior with Venge and Walnut wood, genuine leather, creamy 
carpets, teak-laid deck, BOSE entertaining  system, 2 double cabins, 2 
twin cabins and 1 crew cabin. Lowering swimming platform, gyro stabi-
lizer (“SeaKeeper”),  BBQ on flybridge, water maker, air condition system.

Princess 54 “Merry Time”
Luxury interior with cherry wood, white leather and white carpets, os-
trich leather, teak-laid deck, BOSE entertaining  system, 2 double cabins, 
1 twin cabin and 1 crew cabin. Swimming platform, BBQ on flybridge, 
water maker, air condition system.



26 27

connects us with all the major cities of South 
East Asia. It is a paradise retreat right in the mid-
dle of a booming economical expanse.

You’ve based yourselves in Surin Beach, 
why?
Surin Beach is considered to be one of the top 
beaches on Phuket Island. I mean, just look at 
it! Its beauty is unprecedented. We are literally 
surrounded by 5 star hotels and high-end resi-
dential homes. There are excellent restaurants 

PALMYRAH 
SURIN

Come Visit Us today! 

S U R I N
C O N D O M I N I U M

TH6 AVENUE
S U R I N
C O N D O M I N I U M

TH6 AVENUE

and beach clubs servicing this community. The 
people we meet here are so fresh and alive; it’s 
hard to describe, you’ve just got to be here to 
understand.

What are you developing in Surin Beach?
A couple of years ago, we started developing a 
condominium project we named 6th Avenue 
Surin, located only 650 meters walking dis-
tance from the beach and comprising 137 units 
in total (www.6avenuephuket.com). Construc-

Sai and Danny are established 
property developers with an 
interesting background. For the 
past decade, they’ve been involved 
in various property developments in 
one way or another, involving sales, 
marketing, planning, construction 
and administration. They’ve both 
earned a reputation as “hands-
on” operators, having contributed 
to the success of several projects 
around Phuket Island. We had the 
opportunity to meet them and ask 
them a few questions.

Tell us about yourselves.
Danny – I’m a Thai Belgian born in Bangkok 
and spent my childhood in France and Switzer-
land. I came back to Thailand 10 years ago to 
seek new opportunities and enjoy the better 
quality of life that Asia has to offer. I was given 
the chance to work in a successful real estate 
agency selling property in various areas around 
Thailand.

Sai – I’m a Bangkok City woman. After gradua-
tion, I joined a marketing firm promoting holi-
day destinations. This led me to travel around 
by myself, and I ended up in Europe for a few 
inspiring years. In 2007, I came back to Thailand 
and based myself in Phuket.
What happened then?

Throughout our years in the field, we’ve had 
the opportunity to invest in property and gen-
erate good capital gains and rental returns and 
that has enabled us to acquire land and be-
come property developers.

Why Phuket?
Phuket has so much to offer in terms of qual-
ity lifestyle and living standards. The weather is 
warm all year round and the beaches are just 
magnificent.

Geographically, Phuket is at the center of a re-
gion of the world that is economically thriving. 
We are gifted with an international airport that 

6th avenue surin, palMyrah surin 
& latituDe 7 group

tion completion is on January 2016. A second 
project named Palmyrah Surin was launched 
in November 2014 and which is now sold out. 
This is located at just 300 meters from Surin 
Beach and comprises 164 units (www.palmy-
rahsurin.com).

What made you design these types of 
properties?
Throughout our years in the real estate sector, 
we had the chance to meet many people seek-
ing to buy vacation homes or permanent resi-
dences around the island. What we saw was an 
increasing demand for affordable properties in 
high-end locations such as Surin, where most 
available properties here are in a much higher 
price range due to limited land and increasing 
land value, thus limiting development possi-
bilities. Our products cater to this demand for 
affordability.

Can a foreigner own property here?
Yes they most definitely can. It is worth noting 
that most buyers are foreign nationals from all 
around the world. That also explains why we’ve 
never really felt any slow-downs, as there is 
always someone from somewhere wanting to 
buy a property.

You both seem somewhat young to be 
doing this….
Indeed, we started young, but you need to bear 
in mind that age is only a number. An impor-
tant thing is to never stop learning. We are born 
with one mouth and two ears; this means that 
we should listen twice as much as we speak. It’s 
a proven fact that you learn quicker that way.

Where do you see yourself in the future?
Here, right here in Phuket. We are offering man-
agement services to all our clients, who want to 
rent their properties out. Our developments rep-

resent us, so our presence is paramount. We will 
continue to do what we do best and offer attrac-
tive products to people looking to have a better 
lifestyle and a good annual return. After all, who 
wouldn’t want to live on a paradise island?

Since your future is here, tell us about your 
plans.
We are involved with the development of a 
prime beachfront land, erecting an upmarket 
hotel comprising some 200+ rooms scheduled 
to be completed and operational by the end 
of 2018.

Buying a condominium or villa has become 
more delicate due to the current worldwide 
economic situation. Although acquiring a 
property has always been an appealing option 
due to its potential to generate an attractive 
rental income and yearly capital appreciations, 
the overall impact the economy has on buyers 
is such that there has been an increasing trend 
of buyers looking for smaller scale investment 
opportunities that standard property invest-
ments simply cannot offer due to the higher 
selling price. There is thus a gap in the property 
market that standard condominiums and villas 
are unable to fill.

Another trend are the buyers who genuinely 
want to invest but lack the understanding and 
confidence in the local real estate market to 
commit to a large investment.

We look to service this demand for small scale 
acquisitions by offering comprehensive in-
vestment packages within our developments. 
This will enable first time buyers to test the 
waters before fully committing to a property 
purchase in the near future. A guaranteed 
yearly return is provided as well as compli-
mentary usage of our beachfront property 

and accompanying hotel services and facili-
ties whilst on vacation here.

When they feel the time is right to purchase a 
villa or condominium, their initial investment 
with us will be used as a discount on the pur-
chase price of their new property.

This makes for a very interesting alternative 
especially considering the small initial invest-
ment price required.

6avenuephuket.com
palmyrahsurin.com
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tion, Location, Location” still holds true today 
and should never be ignored when investing 
in real estate. The site for this premium com-
munity has been carefully selected, and enjoys 
a prime location between Laguna and Surin 
Beaches, one of the most sought-after areas on 
this island paradise. Set amidst a spectacular 
tropical landscape with the Andaman Sea to 
the West and lush tropical mountains to the 
East, a cooling breeze on your skin and fresh air 
to breathe are part of the Diamond experience.

Time spent at Diamond Condominium will pro-
vide you with all the conveniences that make 
for a perfect holiday. At Diamond you are ideal-
ly located between Laguna and Surin Beaches 
and are surrounded by restaurants, shopping 
centers, luxury spas and massage facilities and 
perhaps most importantly, you are just minutes 
from some of the regions finest beaches. Our 
Shuttle bus is available to take you to unspoilt 
Bangtao Beach for a fun day out with your fam-
ily or a refreshing swim in the dreamy turquoise 
waters of the Andaman Sea. For those who pre-
fer a little exercise, the sea and a whole host of 
other activities are a short stroll away.

In addition, the project has the required Gov-
ernment EIA (Environmental Impact Assess-
ment) approval, so you can be assured our en-
vironmental management practices are to the 
highest standard and within a secure, gated 
community.

Good things come and go and you should take 
advantage when the opportunity arises. Buy-
ing an apartment at Diamond Condominium 
is such an opportunity - the ultimate coastal 
lifestyle is waiting for you.

to buy; something that has good quality, is 
great value and in a prime location for a correct 
and affordable price.”

And indeed he stays true to what he believes 
and is committed to delivering his promises! 
Diamond Condominium enjoys breathtaking 
panoramic views of this tropical paradise and 
the units come at surprisingly affordable prices. 
Ranging from 3.4 to 27 Million Baht, there is a 
selection of well-designed and practical 1-4 
bedroom floor plans to choose from. Simply 
put, it’s not only an amazingly affordable dream 
but a dream come true.

Whether you want an invigorating swim or a re-
laxing time with family and friends, at the heart 
of our project is the Olympic Length swimming 
pool with it’s cascading waterfalls, plus a Jacuzzi 
set within 2,000 sqm. of park-like tropical land-
scaping. With a total land size of approximately 
8,480 sqm, the 295 units will be professionally 
managed by Jones Lang LaSalle. Diamond Con-
dominium we offer investors a 7% guaranteed 
return on investment for 5 years.

Words and expression come and go and even-
tually lose their essence. Nevertheless, “Loca-

Diamond Condominium is an 
exclusive condominium complex 
situated alongside Phuket’s 
renowned west coast beach, 
Bangtao. 

The development comprises 295 classically 
designed units featuring 1-4 bedrooms with 
complete living spaces to include gourmet 
diner kitchens, luxurious bathrooms suites 
and spacious private terraces overlooking the 
resort-like 2,000 sqm. of tropical landscaping 
and aquatic zone.

Providing a unique opportunity for freehold 
ownership along the Andaman coast, Dia-
mond Condominium is brought to you by a 
highly experienced development team. Own-
ers and Guests will benefit from the globally 
recognized common area and rental manage-
ment service of Jones Lang LaSalle.

To receive your Diamond Condominium Prop-
erty investment portfolio, please contact our 
sales office.

For thousands of years, the diamond has 
reigned supreme among the gems of this plan-
et. It is timeless and truly the ultimate symbol 
of sophistication and refinement.

That’s why we have named our premium resi-
dential development “Diamond Condomin-
ium”. We firmly believe that our project offers 
you the highest quality, yet a surprisingly af-
fordable price!

A quality community is hard to find, and is of-
ten unattainable for most people because it is 
priced beyond their means.

This is not the case, however, at Diamond Con-
dominium, Project Manager and Developer Jo 
D’Hondt, with unerring determination, states: 
“We want to build something that people want 

a sophisticateD coMBination oF 
style, luxury anD coMFort
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It’s this: You say, “I saw or heard X” and you just 
describe the matter of fact exactly.

•	 I saw you do this.
•	  I heard that you were doing that.
•	  I heard that you were saying this.
•	 Someone else was saying whatever.

That’s X.
Y is how you felt.

•	 I saw you do that, I felt this way.
•	 I felt upset.
•	 I felt confused.
•	 I felt disrespected.
•	 I felt like you didn’t honor what we talked 

about earlier.

And then Z is your request.
“Can we talk about that?” Which almost always 
should be the request. Never go to Z like, “I 
want you to do this, this, this next time.” Never 
solve the conversation before you have the 
conversation. It’s very important. “I saw you do 
X, I felt Y, so the Z” or “I heard this, I felt this; I’m 
worried you might feel this, I have to share this 
with you. Are you ready?”

And just ask for permission. Most of the Z, most 
of the request you have are not specific things 
you want yet. It’s an entrance into the conver-
sation. If you open the conversation and they 
feel like, “Oh wow, this person’s going to allow 
me to give my input into this. They’re not com-
ing to the conclusion. They’re not accusing me. 
They’re not dictating what I have to do. They’re 
actually open to a conversation here.” You’ll do 
much, much better.

And then, the last idea, the fourth big idea: Be 
more patient than you are used to. When you 
are dealing with anything difficult including 
sharing bad information or bad news to some-
body, go slow, let them have time to talk and 
feel it out.

Just be patient. Don’t feel like you have to be 
that Type A person who resolves it. Even if you 
are trying to do something well.

You can do better in these conversations. Have 
that intention to do good for the other person 
as much as you have to do good for you and 
you’ll have a great relationship and the more 
great relationships you have, the more you 
start to experience what we call The Charged 
Life!

Brendon Burchard is an American author on moti-
vation, high performance, and online marketing. 
He is the #1 New York Times bestselling author of 
The Millionaire Messenger, and the #1 Wall Street 
Journal bestselling author of The Charge: Activat-
ing the 10 Human Drives That Make You Feel Alive.

brendon.com

Have you ever had to have 
a difficult conversation with 
somebody that you just didn’t want 
to have?

Whether it was like you delivering a hard mes-
sage of feedback to them about something 
that they did, that bothered you or it was giv-
ing them difficult information about some-
thing happened to a family member of theirs 
or a friend and it was just the conversation you 
are looking at and you are like, “Uh, I don’t want 
to do this. I don’t know how to do this.” Or you 
are just pissed and you’re like, “How do I do this 
without starting World War 3?”

I got 4 ideas for you.

First one that comes to mind is that don’t enter 
that conversation with whatever emotion YOU 
are feeling. Conversations are not about you 
and you already know that. Whenever there’s 
another person, it changes. It’s not just 100% 
on you. It’s this 50-50 game, right? Back and 
forth, back and forth.

And I bet most of the major regrets that you 
have had in your past or major conflicts you 
had in your past was because you were in your 
own emotion when you had it. Something 
pissed you off, you got fired up with somebody, 
right?

Something came up and you were just upset 
about it and you said something you wish 
you’d never said, you felt so terrible about it 
and it made the conflict and the conversa-
tion 10 times harder because you were in your 
space, you were in your emotion and you for-
got it takes two to tango.

So first rule is: Never enter a difficult conversa-
tion from a place of emotion that is just your 
own selfish emotion. Move into a service emo-
tion which is humility and kindness.

Humility says, “You don’t know everything in 
the world.”
You are intelligent enough to think, “Maybe 
there’s two sides to this story.”
Or it’s humble enough to say, “Maybe I don’t 
know exactly how to handle this. So, I’m go-
ing to go in under the radar. I’m going to go in 
easy into this conversation” versus coming out 
and saying, “You did this. I hate you, or did you 
know that.”

So, go in slow, have humility about the conver-
sation. You don’t know the whole story ever in 
any situation.

And also bring in kindness to it. Know that any 
outcome that you want is not going to come 
from barraging the other person with demands 
and requests and beating them down. That’s 
never going to win you a long term relation-
ship there or support. So, enter everything 
from a place of kindness.

If you can get yourself in that place, think, “I 
don’t know everything. I’m going to be kind be-
cause that’s a value in my life.” And not only is 
it a value in your life, there’s a value in the con-
versation. Whatever you want, you are going to 
get more of it by being kind than you are going 
to be by being brutal on somebody.

So, first step out of your emotion of selfish-like 
concern. Step into the emotion of service and 
that’s humility and kindness.

Number 2, big idea. Begin with the end in mind.

How do you want them to feel at the end of 
the conversation? How do you want to feel at 
the end of the conversation? What would you 
love them to think, believe or do at the end, and 
what you want to think, believe or do at the 
end? Always begin with that.

People forget this all the time. They just have 
a spark of emotion or something they have to 
deliver and they just deliver it without know-
ing where to go. And if you don’t know where 
to go, you end up in 50 different sort of open 
alleys of conversation. You open all these loops 
of conversation that don’t get closed. People 
get confused or you end up starting a fight 
that you didn’t even know you were having 
because you just weren’t clear on where you 
wanted to go.

It doesn’t mean that you’ll always get there 
exactly because again, humility says you’re go-
ing to learn together. But at least, you’ll have a 
sense of what feeling you want.

•	 Do you want her to trust you at the end of 
the conversation?

•	 Do you want him to know how you felt 
and that’s all you are after?

•	 Like what is it you really want at the end of 
the conversation?

Then third, this is the important one. Try the 
XYZ pattern of delivering difficult conversations 
or making requests.

how to have DiFFicult conversations
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It has taken years, on the other hand, to make 
a clear relation between consumption of to-
bacco and certain diseases. How can we rely 
on our doctor’s judgment when we know he 
has been bombarded by often random infor-
mation from pharmaceutical laboratories, and 
thus from the very beginning of his training?

A few years ago, studies made in Thailand 
showed that all sorts of doctors, from the most 
qualified to simple quacks, were just as efficient 
if they had the basic qualities of heart and mind 
that could encourage their patients to find 
their own healing powers. 

According to America’s most consulted medi-
cal guide (the Goldman Cecil Medicine), the 
Art of Care and Comfort, guided by centuries 
of sensible practice is the corner stone of medi-
cine. Without these basic human qualities, as a 
matter of fact, the practice of Medicine remains 
random and threatens to be just another busi-
ness, a business that hasn’t saved Steve Jobs 
and others, despite their colossal wealth, from 
a fatal condition at a relatively young age. 

There is certainly no religious or moral consid-
eration to retain from these facts, other than 
the idea that neither money nor health are 
exact sciences. And whoever tries to convince 
you otherwise is most likely trying to sell you 
something.

Silvano Stabile is the manager of the online 
radio voiceofthelizard.com based in Phuket.

In ancient China, a patient didn’t 
pay the doctor when they had to 
visit him for an illness that had 
effectively developed. On the other 
hand, the doctor would regularly 
see his patients to ensure that 
they were healthy, and only on 
these occasions would he receive 
compensation. 

Thus, he was considered as having failed in his 
mission if he had not prevented an illness and 
in consequence would receive no payment. 

One would know if a doctor was a bad doc-
tor if a big line had formed at his door. If this 
protocol is a bit outdated today, China’s tradi-
tional medicine is still based on the same prin-
ciples: prevent and circumscribe the causes of 
an illness while determining disparities and 
maladjustments. Those are assessed through 
the observation and the linking of various cri-
teria such as weather conditions, emotional 
conditions, lifestyle, personal and family histo-
ry, and finally astrological configuration. Each 
piece of information has equal importance in 
the making of a personal and made to meas-
ure “program” of dietary hygiene which will, if 
needed, include various plants and concoc-
tions.  

This systemic approach is at the core of the 
Chinese way of thinking. It doesn’t observe 
individual elements but rather the principles 
that command the relation between these ele-
ments. If you ask a Chinese farmer the shortest 
way to the city, he will observe the weather, 
the flight of the birds in the sky and the shape 
of the clouds, the way you are dressed and the 
shoes you are wearing, your means of transpor-
tation and what you carry, and then only, he 
will state if you’d better go through the fields 
or the mountain.

Now, if we examine the principles that rule our 
health systems and our relation to medicine in 
our western cultures, one can reasonably feel 
quite unsettled if not frankly terrified. For the 
more access to information we have and the 
less we know. As opposed to physics or chem-
istry, it seems clear that medicine is not a “pure” 
science, meaning that even sophisticated tools 
may give varying results depending on circum-
stances. 

We also know that medical truths do not neces-
sarily remain consistent through time. Thus, the 
unit of measurement that is used to establish 
positive response to the HIV test, varies from a 
country to another.  Since 2015, the recommen-
dations on the levels of cholesterol have simply 
been ruled out by the highest  institutions in the 
USA (Health and Agriculture departments). 

Die healthy
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Chinese drug store and doctor's office, ca.1900 
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tigious title of ‘Best Apartment in the World’ at 
the London property awards.  As a resort, Kata 
Rocks also won ‘Best Small Hotel in Asia Pacific’ 
honours at the International Hotel Awards in 
January 2015.
The owners also enjoy the added value of hav-
ing properties run as part of the hotel and 
maintained to the highest standards. Kata 
Rocks manages everything on owner’s behalf 
when away from their Sky Villas, with a very 
generous return of 65% of income earned 
shared with individual owners.

For those living at Kata Rocks a visit to the Infi-
nite Luxury Spa is essential for some ‘me time’.  
Infinite Luxury Spa blends the beyond organic 
philosophy of ILA spa products from the UK, 
and the latest spa technology in its eight lux-
ury treatment rooms and suites, each designed 
around specific treatments. 

There are many other advantages to living in 
residence here, including staying healthy with 
regular sessions in The Gym at Kata Rocks. It of-
fers a full range of free weights and machines 
for optimal aerobic and anaerobic workouts, 
plus yoga classes by instructors in residence 
that are appropriate for all age groups. 

Kata Rocks will also keep your property port-
folio fighting fit with guaranteed investment 
return options available at six (6 %) per cent 
per annum. Prices start from 11 million baht 
(US$312,000), enquire now by calling +66 
(0)80533 3330, +66 (0)76 370 777; or by email 
sales@katarocks.com – www.katarocks.com

Kong is now extremely expensive compared 
to the island. Many investors in these locations 
are considering buying in Phuket where they 
see more opportunity after being priced out of 
their own place of primary residence.
Phuket also has a well-established and success-
ful marine industry that is currently expanding 
with government support. Much publicized 
recently was Phuket’s plans to attract more su-
peryachts to the island’s marinas. 

For the past two years superyacht owners and 
guests of the Asia Superyacht Rendezvous 
have enjoyed the best of Thai hospitality at 
Kata Rocks - and the residential resort has also 
hosted numerous events for Thailand’s prestig-
ious King’s Cup Regatta.

However, what really makes Kata Rocks the ul-
timate in luxury living is combining the space 
and opulence of a modern villa with five-star 
boutique hotel service. With its prime ocean-
front site at Kata Point, between two of Phuket’s 
finest beaches, all 34 Sky Villas feature amazing 
views over their own private infinity pools.

In just a few short years it has become one of 
the world’s most successful development pro-
jects after winning an unprecedented 20 Inter-
national Property Awards including the pres-

PHUKET’S PUREST
SUNSET DINING EXPERIENCE
A culinary gem infused with modern Mediterranean DNA and an 
Australasian accent, finished with a hint of Thai flavors. Join us 
for sunset cocktails and tapas shared with close friends, light 
lunch dishes, our famous ‘chill out brunch’ or even an exquisite 
dinner for two or more.

A : 186/22 Koktanode Road, Kata Beach, Phuket        T : +66 (0)76 370 777        E : dining@katarocks.com        WWW.KATAROCKS.COM

Kata Rocks offers an outstanding 
investment opportunity in a multi-
award winning 5-star residential 
resort that combines cutting-edge 
design and its unique location at 
Kata Beach. 

Positioned right on the water’s edge, the Res-
taurant and Bar at Kata Rocks has stunning 
sunset views over the Andaman Sea making 
it one of Phuket’s premier wining and dining 
locations. 

The bar sits alongside the resort’s signature 
35-metre swimming pool where guests in-
dulge themselves with Kata Rocks’ famous Pas-
sion Fruit Mojito while watching the sun go 
down.  Its fashionable, chic design has quickly 
helped Kata Rocks become Phuket’s best wine 
bar and tapas lounge for chilling out and enter-
taining guests.

Enjoying the food here is easy with the restau-
rant’s inspired menu (recognized by Thailand 
Tatler Best Restaurant Guide) and Kata Rocks’ 
exemplary service. All combined, the experi-
ence is exceptional.

While enjoying Kata Rocks guests might think, 
can we do this more often? According to Kata 
Rocks Sales Director Brendon Collins, of course 
you can and now is an excellent time to buy.

“There is no time like the present to come and 
purchase your own personal piece of Phuket 
paradise at Kata Rocks. Every luxury Sky Villa 
represents a fantastic lifestyle investment for 
those who have come to expect the very best 
that life has to offer.

“Our ownership options range from afford-
able investment in our one-bedroom and two-
bedroom Sky Villas - which also offer excellent 
returns - or the ultimate lifestyle experience of 
owning a four-bedroom Sky Villa Penthouse at 
Kata Rocks,” he added.

And there are also strong market trends at work 
to support his point. Recent research indicates 
that Phuket is benefiting from an important re-
gional trend: property in Singapore and Hong 

kata rocks reDeFines phuket 
luxury living
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Rather, legally speaking, estate agents are “bro-
kers”. Section 845 of the CCC provides that a 
“broker” is someone you pay if they give you 
information or provide performance that leads 
to a third party entering a contract with you. 
That is what estate agents basically do, not 
only in Thailand, but worldwide. Any confusion 
is clarified, once the relevant law is consulted 
and understood.

It should be noted that under Section 847 of 
the CCC, estate agents may be liable if they im-
properly represent both the buyer and the seller. 
However, this is far from addressing and requir-
ing the very real professional responsibilities that 
an estate agent wields. What is needed is to:
a. protect sellers;
b. protect purchasers; and
c. to enhance the quality and professionalism 
of the of estate agency in Thailand; so that. sell-
ers, purchasers, professional estate agents, and 
therefore, Thailand will benefit.
d. sellers, purchasers, professional estate 
agents, and therefore, Thailand will benefit.

This can be done by either what can be called 
“internal” regulation, i.e., by way of a recog-
nized, respected and fully functional estate 
agency association(s) in Thailand or by “exter-
nal” regulation (i.e., legislation). Both of these 
approaches are common place in the devel-
oped world and, in fact, are slowly and inevita-
bly taking root here in Southeast Asia.

DUENSING KIPPEN is an international law 
firm specializing in business transaction 
and dispute resolution matters, with of-
fices in Bangkok and Phuket, Thailand and 
affiliated offices in 45 other countries. Visit 
them at: duensingkippen.com

What happens if an estate agent in 
Thailand lies, double deals, cheats 
or misrepresents…?

“Can you count on and trust estate agents in 
Thailand?” This is a question that, in one form or 
another, our firm has received countless times. 
It is an important question. Many buyers use a 
significant part of their wealth to purchase real 
estate in Thailand. It seems worthwhile to re-
ceive professional advice before making such a 
significant decision.

The role of an estate agent is, in the public eye, 
one of a “fiduciary” (like a doctor, a lawyer or 
an accountant) someone in whom one puts 
trust in their competence, loyalty, diligence 
and honesty to tend to their interests—in short 
someone who should be a “professional”. Thus, 
in most western countries, estate agencies, as 
with most professions, are regulated. Society 
expects a certain minimum level of profession-
alism from estate agents and sanctioning of 
those who do not live up to that. Clients are 
often confused because they assume that, like 
back home, estate agents are “professional” by 
definition; and they assume that they are regu-
lated here in Thailand. Such belief often leads 
to a “blind” trust on the side of the client. The 
unfortunate truth is, however, estate agents are 
not regulated in Thailand.

Of course, a given estate agent could act pro-
fessionally without being regulated, but “can 
you count on [such professionalism from] es-
tate agents in Thailand . . . ?” We believe that 
due to the absence of an effective regulation 
the answer is “no”. The situation is, therefore , 
not good for clients, not good for the reputa-

ble estate agents and, from an investment and 
economic standpoint, not good for Thailand.

Recently you may have read a legal article in a 
South-East Asia property magazine, which stat-
ed: “Lawyers don’t like agents [. . .], and agents 
don’t like lawyers much either.” This may be true 
where one or both of them is unprofessional/
concerned more about their own interests than 
their client’s. But, it is quite odd that one would 
think that estate agents and lawyers would not 
like each other if both regularly conduct them-
selves professionally. Where that is the case and 
both recognize their fiduciary duty to the cli-
ent, then their duties and interests are actually 
in sync–not conflict.

The article then asserts that estate agents are 
regulated under Thai law provisions governing 
the conduct of “agency” or “brokerage” or both. 
It is further concluded that this leads to confu-
sion among clients and estate agents. The al-
leged confusion is surprising when reviewing 
the law.

Under Section 797 of the Thai Civil and Com-
mercial Code (“CCC”) “Agency is a contract 
whereby a person, called the agent, has author-
ity to act for another person, called the princi-
pal, and agrees so to act. . . .”. This means that an 
“agent” has legal authority to act on behalf of, 
as if the agent is the principal (i.e., the client) 
himself or herself. Think—“power of attorney”, 
what you give to your lawyer to act for you 
and to legally bind you. This firm is not aware 
of any estate agent concluding an agreement 
by which the estate agent and client agree that 
the estate agent has the power to legally bind 
the client. In short, estate agents in Thailand are 
not legal agents as defined by Thai law.

tiMe to regulate estate agency in 
thailanD? – part one
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The gender gap is also shrinking in the pre-
viously male-dominated sport of mountain 
climbing. In 1992 Junko Tabei became the first 
woman to complete the “Seven Summits” (the 
seven highest mountains on seven continents). 
Since then, over 50 women have also reached 
the seven summits.

Even if we segue to a strict biological compari-
son of women-to-men physically — “the fair 
sex” is clearly not “the weaker vessel”. Women 
are better with pain. If men had to “man up” and 
endure childbirth, the species would surely die 
out. As Robin Williams so rudely put it: “Men 
cannot begin to share the pain of the birth ex-
perience, unless they could pull their scrotum 
over their head.” Also, just look at the genitalia 
of women versus men. Women don’t have all 
their reproductive stuff hanging out where it 
can be damaged or cut off, thus ending virility 
and reproduction. As Steve Martin said: “I could 
never be a woman. I would just stay home all 
day and play with my breasts.”   
       
Sexually:  Empires were built, not because of 
one Emperor Dude’s sexual prowess, but be-
cause of the ability of many concubines to 
carry babies to term in harsh times. 

We all know that sexually predatory women 
have far more success in finding mates than 
their male counterparts. I am sure that the 
Black Magic Woman in the bar did not go home 
alone unless she wanted to. 

Introduce birth control and you introduce a 
stronger woman — a gender more in charge of 
destiny. And along the path to ecstasy for the 
sake of bliss or as a choice to conceive, a wom-
an can have multiple orgasms to the male’s one 
shot and snore.   
  
The species could easily survive with one man 
to 20 women. In fact, that may be the root of 
man’s fear of woman.  Fortunately, women are 
more caring and compassionate than men and 
they seem to like us around.  Maybe, instead 
of fearing women, men should celebrate their 
magnificence and be incredibly pleased that 
they allow us to peacock around thinking we 
are superior. 

Delayed from leaving a bar at the 
Hyatt by too many wines and some 
great “California Blues”, I watched 
three “ladies of the night” glide into 
opposite corners of the room from 
where they could gain the private 
attention of their prey. 

One “stunner” gave me a terrifying “come hith-
er” look with her panther eyes.  She was very 
dark and superbly elegant like Santana’s Black 
Magic Woman, except for the slinky red dress 
she was wearing.  She was the iconic seduc-
tress, as voluptuous and sensual as she was for-
bidden, and expert at looking lonely.

Without any illusion or even the desire for a 
“transaction” with this woman, I would have 
nonetheless felt cowardly if I did not at least say 
something “nice” to her. I chose to drift in and 
out of her reign on my exit from the bar.  But 
as I started to make a lame approach to her, I 
had to wait until she had completed her smart 
phone “selfie” to share only with herself.
  
I was interrupting her narcissistic moment 
which made her more aloof and even more in-
accessible. Her smiling “selfie” completed, I am 
now a step away from her and she looks up and 
says “hey pops, do you want a date?”

I felt suddenly sad and I answered her invitation 
by simply saying “you should be strong” and 
meant it.  Hindsight gives me no glimmer as 
to why I said what I did. Unless of course, I felt 
somehow threatened by her. It is I who needed 
to be stronger. 

There is much cultural evidence to support that 
men appear to be afraid of women. There is 
fear in their language about women. Most lan-
guage tries to subjugate women to “the weaker 
vessel”, “the fairer sex” and “the little wife” etc. So 
what causes such a millennium of prejudice 
against women? Why would it be culturally im-
portant to try and describe women as subordi-
nate to men? Why is the growing awareness of 
the power of women so threatening to men? 
There must be some real and pervasive threat 
that women hold over men.

There are plenty of hard factual contradictions 
concerning the perception of women taking a 
lesser place than men in human arenas such 
as psychological, rational, physical and sexu-
al.  And if history doesn’t easily support wom-
en’s superiority in such matters, the following 
offers an explanation of the Modern Woman. 

Psychological Strengths: Many studies of con-
temporary women show that they are better 
equipped to manage scarcity, handle adversity 
and are decidedly more intuitive than men. 
Women have less Attention Deficit Disorder 
(ADD) than men and can focus on complexity 
with less (See the Power of Women).

Rational Strengths: Math and Science are ap-
plications for rational thinking. There is a myth 

that women are not as good at math and sci-
ence as men — just a myth. In actual fact, Kath-
erine Johnson was the chief calculator of the 
Apollo 11 flight path to the moon.  A higher 
percentage of Chinese women get advance 
degrees in Mathematics than their male coun-
terparts. Studies carried out in European coun-
tries show that, although the female test-takers 
lagged behind males on the math portion of 
the test in a few countries, the size of the gap 
closely tracked the degree of gender inequal-
ity in their countries, shrinking to nearly zero in 
emancipated countries like Sweden and Nor-
way. This suggests that cultural biases rather 
than biology may be a better explanation for 
the math gender gap.

Also Professor Mansplains (yes, that is his name) 
said: “When I went to college in the 1960s, pro-
fessional schools had a handful of women in a 
class of a hundred. Today they are approach-
ing half at medical and law schools. More than 
40% of students entering MBA programs — the 
pool for future CEOs — are women. Yes, there 
are glass ceilings, but they are slowly being 
broken. Women make up 33% of Federal Dis-
trict Court Judges, almost 35% of Federal Ap-
peals Court Judges and one-third of the United 
States Supreme Court.” (One of them may soon 
be President.)

Physicality:  Possibly no other human arena 
showcases and redefines the modern woman 
more than the physical. Women lead their 
male counterparts by 23% in breaking their 
own world records in the last 20 years for long 
distance running. The participation of women 
in the Olympics has grown 44% in the last 16 
years. 

However, the gender gap is closing faster in 
tennis than any other competitive sport: Three 
months ago at the Bank of the West Classic, Ger-
many’s Sabine Lisicki served a ball at 211 km/h 
— the fastest ever recorded in women’s tennis.

That’s not just fast for a woman. Lisicki’s record-
setting bomb — which broke Venus Williams’ 
mark of 207  km/h — is faster than any serve 
Roger Federer hit in 2014, according to statis-
tics provided by the Association of Tennis Pro-
fessionals.
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The extra long sofa bench under roof cover is 
an ideal spot for groups to gather, while those 
seeking a bit more peace and exclusivity may 
dine at one of the tables dotted along the res-
taurant’s central reflecting pool like lilies on a 
pond. Palm Seafood’s large wooden deck of-
fers easy dining for couples or groups, while 
its large bar set on the seafront is sure to be a 
coveted spot for savouring drinks at dusk.

Palm Seafood’s seaside setting offers a majestic 
backdrop for weddings and special occasions, 

both day and night. Contact our team to find 
out how our sensational setting and experi-
ence can help you create a memorable event.
 
Palm Seafood
Open 11am till 11pm daily. 
Tel 094 480 0883, 094 480 0937.
Bangtao Beach (700 meters North of Twinpalms 
Phuket Resort).
Car park across the beach road.

facebook.com/palmseafood 

Tel 094 480 0883  |  OPEN DAILY 11:00-23:00  |  TAXI  หาดบางเทา 700 เมตร จาก โรงแรมทวินปาล์มส์ ภูเก็ต

phuket’s most exciting 
Seafood restaurant, lounge & Bar

B A n g TA o  B e A C h

Bringing contemporary style 
and delicious ocean delights to 
beautiful Bangtao Beach, Palm 
Seafood has quickly become 
Phuket’s coveted dining destination 
since opening in January 2015.

Found on the Bangtao beachfront, just 700m 
away from the Twinpalms Resort, Palm Seafood 
celebrates the riches of the sea by serving up 
fresh seafood in imaginative styles and tastes.

Vibrant Tastes
Palm Seafood’s new menu presents the finest 
selections from Thailand and around the world. 
Try our fresh oysters, sourced both locally and 
from France and Australia. 

Choose from Phuket lobster, white snapper, 
blue crab, king prawns, garoupa and more, 
served grilled, steamed or poached with 
homemade spicy Thai chili, aioli, tamarind and 
tartar sauces. The sizzle and aroma of your top-
quality selections will whet your appetite as 
they’re prepared by our chefs with finesse and 
care on the open grills.

Our Japanese choices include Sashimi, Sushi, 
Hosomaki, Rolls and Cones, each brimming 
with flavour and freshness. Other tempting 
dishes from the menu: Linguini with Andaman 
prawns, Spaghetti with clams and white wine 
sauce, Hokkaido scallop skewers, and King 
prawns in red curry paste.

Palm Seafood also sprinkles some tasty ‘turf’ 
dishes into its ‘surf’ mix with New Zealand lamb 
chops, beef cheese burger, green chicken curry, 
and spicy minced chicken with Thai basil leaves.

Add romance or a sophisticated complement 
to your meal with our distinctive drinks, from 
Champagne Moet & Chandon Ice imperial 
served with fresh mint and berries, to a selec-
tion of sparkling, white, rose and red wines. Af-
ter your meal, treat yourself to a delicious des-
sert, or perhaps a relaxing cigar session with 
our selection of top-quality Cubans.

Exotic Sights
Palm Seafood’s prime beachside location at the 
edge of a fishing village is connected to the sea 
and Phuket’s age-old ways of life. Sit back and 
take in the full panorama of Bangtao bay, with 
the island’s iconic long-tail boats gliding in to 
anchor just offshore. As the sun sets over the 
sea, Phuket’s tropical glory is unveiled in full 
view. The perfect spot for a relaxing sundowner 
or a romantic evening escape.

Inspiring Design
Palm Seafood’s light and open style evokes the 
beauty and tranquility of the sea. Its design was 
created and brought to life by Martin Palleros 
of Argentina, designer of the Twinpalms Phuket 
Resort and several luxury properties around 
Asia, acclaimed for his elegant designs in har-
mony with nature.

palM seaFooD By twinpalMs
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5) Hyatt Regency Phuket Resort
Casual Sunday Brunch at The Pool Bar
Sundays 12:00-15:00
THB 1,200++ per adult including free flow of soft drinks.
THB 1,600++ per adult including soft drinks and Singha draught.
THB 2,000++ per adult including soft drinks, Singha draught, selected 
wines, Mojitos and Bloody Marys.
Children aged 6 and below complimentary.
07623 1234, fnb.phuhr@hyatt.com
 
6) Indigo Pearl
Champagne Brunch
Sundays 12:00-15:30
THB 2,050++ per adult including free flow of soft drinks.
THB 2,550++ per adult including free flow of selected wines.
THB 4,050++ per adult including free flow of champagne.
6-12 years old 50% off brunch and free soft drinks.
5 years old and below complimentary.
07632 7006, contactfb@indigo-pearl.com

7) Phuket Panwa Beachfront Resort
Beachfront Sunday Brunch
Sundays 12:00-16:00
THB 399 net per person
Including use of swimming pool and fitness.
5 years old and below complimentary.
07630 2900, fb@phuketpanwabeachfrontresort.com

8) Trisara
Oceanfront Brunch at Trisara Seafood
Sundays 11:30-16:00
THB  2,400++ per adult including free flow of soft drinks.
THB 3,200++ per adult including a bottle of white/red/rose wine or 
Chandon per couple.
THB 3,900++ per adult including a bottle of champagne per couple. 
Special activities for children at Trisara Kid’s Club
07631 0100, reservations@trisara.com

9) Twinpalms Phuket Resort
Sunday Brunch at Oriental Spoon Grill & Bar
Sundays 12:00-15:00
THB 1,690++ per person including 1/2 bottle of wine (red/white/
sparkling).
THB 7,380++ per couple including a bottle of French champagne.
07631 6577, orientalspoon@twinpalms-phuket.com

combines red fruit and a refreshing acidity 
making it a great partner for a wide variety of 
foods or to be enjoyed simply on its own.  

MontGras, along with others in the area, estab-
lished Chile’s first Wine Route in 1996 to pro-
mote eno-tourism and show typical Chilean 
culture and gastronomy. Important attractions 
include the Colchagua Museum, Pichilemu 
Beach (surfing capital) and Vichuquén Lake. 
The construction of themed hotels, Bed & 
Breakfasts and a Casino has allowed the region 
to receive tourists from all over the planet who 
come to enjoy the beautiful scenery and the 
great tasting wines.  

Currently, Colchagua is Chile’s leading premium 
wine producer, having received the most awards 
for its wines as well as “Wine Region of the Year” 
in 2005, by the Wine Enthusiast magazine, con-
secrating it as one of the best wine regions in the 
world. Tourists have also rated the region among 
the best to visit in the country with MontGras 
being the only winery in Trip Advisor’s 2015 Top 
30 Attractions to visit in Chile.

From north to south and east to west is a land 
of contrasts and diversity. Its beautiful scenery, 
traditions and heritage can also be enjoyed by 
you with a bottle of wine that will undoubtedly 
be a joy to the senses.

www.montgras.cl 

Chilean wines have been hailed 
for being of excellent quality 
at exceptional value, allowing 
Chile to be considered a diverse 
winemaking paradise.

Wine production in Chile, despite being centu-
ries old, has made   noise from the last decade 
of the XXth century, when local companies 
established commercial ties with winemakers 
and vineyards from France and other European 
countries.

Today, Chile is the oldest wine producer in the 
Southern Hemisphere and one of the world’s 
leading wine producing nations recognized 
internationally for the unmistakable stamp, di-
versity and quality of its wines, demonstrated 
by the many awards that the country’s wineries 
have received.

Among the most important factors that have 
led Chile to stand out and to be considered as a 
winemaking paradise, is its unique geography. 
It is a long and narrow country, with an approx-
imate length of 4,300 km and an average width 
of 177 km. This narrow strip of land has impres-
sive natural borders such as the Atacama De-
sert to the North, the Patagonia ice fields to the 
South, the majestic Andes Mountain Range to 
the East and the vast Pacific Ocean to the West, 
making it a very clean and healthy agricultural 
nation, that has the world’s only pre-phylloxera 
clones grown on their own rootstocks.

There are many transversal valleys that cross 
the country from the Andes Mountains to 
Coastal Mountain Range and the Pacific Ocean.  
Among Chile’s terroirs with the greatest rel-
evance in terms of production, viticulture tra-
dition and quality wines are the Maipo and 
Colchagua Valleys for big, round reds wines, 
and the newest, Leyda Valley for intense, fresh 
whites.

The King: Colchagua Valley
The Colchagua Valley, located in the Central 
Zone of Chile - 280 km southwest of Santiago, 
the capital of Chile-, is one of the country’s most 
important geographical areas renowned for its 
vineyards, its traditions and tourist attractions.

The valley is naturally protected by the Coastal 
Range to the west and the Andes to the east 
and has a Mediterranean climate characterized 
by four clearly defined seasons. This climate is 
rare, existing at only four other points around 
the world: the Mediterranean coast; the Cali-
fornia coast; the Cape of Good Hope; and the 
southeast coast of Australia.  This privileged cli-
mate allows the grape to mature slowly, with a 
long growing and ripening season, achieving a 
long molecular chain responsible for the aroma 
and taste of the fruit. 

The sum of these climatic and geographic con-
ditions generates an ideal and unique environ-
ment for the production of fine wine, especially 

reds. The main varieties planted are Carmenère, 
Cabernet Sauvignon, Syrah, Merlot and Malbec.

Colchagua means “valley of small ponds” in 
the local indigenous language. With the Span-
ish colonization in the 17th century, large es-
tates were created with lands that the King of 
Spain gave to his most distinguished and loyal 
officers.

Since then, this valley has always had a purely 
agricultural vocation. The ideal climate, the use 
of advanced technology, and the tireless work 
and creativity of man has enabled the develop-
ment of an impressive wine industry renowned 
today for producing world-class wines.

Among the most important companies in the 
region, with a broad and renowned range of 
wines and touristic activities is MontGras. With 
hand-picked grapes from especially selected 
areas, its wines are then aged in oak barrels to 
give them greater complexity, structure and 
style. Special mention goes to highlight the 
MontGras Reserva Carmenère, Chile’s distinc-
tive variety that has captivated the most dis-
cerning palates around the world, and which 
was recognized by The New York Times as the 
country’s best example of this variety, com-
mending it for its unsurpassable value. Another 
unforgettable wine from this winery to be en-
joyed, especially by the beach in warm weather 
is the MontGras Pink Rosé, an off dry wine that 

chile: a country with a history 
that tastes oF wine
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1) Anantara Maikhao Phuket Villas
Saturday Brunch at Sea Fire Salt Restaurant
Every first Saturday of the month 12:00-15:00.
THB 2,500 net per person including soft drinks.
THB 3,500 net per person including soft drinks, local beer and selected 
wines.
THB 5,000 net per person including soft drinks, local beer, selected 
wines and free flow champagne.
076 336100, dining.apk@anantara.com

2) Amatara Resort & Wellness
Brunch at The Grill 
Sundays 12:00-16:00
THB 2,100++ per adult including free flow of soft drinks.
THB 2,600++ per adult including a bottle of white/red/rose wine or 
Chandon per couple.
Children aged 6-12 years old eat at half price including free access to 
the Kid’s Club.
07620 0800, 07631 8888, reservations.phuket@amataraphuket.com

3) Banyan Tree Phuket
Seafood & Rhythm Bossa Sunday Brunch at Watercourt Restaurant
Sundays 11:30-15:30
TTHB 2,600 net per person for food only. 
THB 3,200 net per person including unlimited Juices, Soft drinks, 
Cocktails and local Beers.
THB 4,000 net per person including half bottle of Gosset Champagne 
or Wine (by the glass selection; One bottle per couple).
07637 2400, fb-phuket@banyantree.com

4) Dream Beach Club
Live The Dream Sunday Brunch
Sundays 12:00-16:00
THB 1,500++ per person including one Mimosa cocktail.
098 0483500, 076 609 888, reservations@dreambeachclub.com

phuket’s FaMous Brunches

Please call  0 7 6  3 7 2  4 0 0  to make your enquiries and bookings.

Banyan Tree's famous Brunch returns under the leadership 
of the talented and well travelled Executive Chef, Alfonso. 
Enjoy the decadent spread with some great new touches. 

SUNDAY SEAFOOD 
BRUNCH

“Go Live”

E M A I L :  F B  P H U K E T  B A N Y A N T R E E . C O M  |  B A N Y A N T R E E . C O M

Largest selection of Pinxos & Tapas with divine taste and stylish 1st 
and only, Foie Gras treats, Oyster Bar, Sushi & Sashimi, Finest Cheese, 
Traditional Italian Charcuterie, High end Carving, Couture Dessert

Music: Rhythm Bossa from Jive Band

Activities: Lagoon Water Ball, Kids Corner

Star t ing at  T HB 2,600 net  per  person
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Asia, bringing ultra-modern properties to mod-
ern travellers who crave exceptional service and 
built-in nightlife during their stay.

Castlewood Group plans to develop 20 new ho-
tels in Asia over the next 10 years, and are com-
mitted to partnering with innovative brands 
such as Début Hotel Group to build hotels that 
will not only lead the pack in luxury hospital-
ity design, concepts and experiences, but give 
investors the opportunity to invest in game-
changing developments that set the trends for 
others in the industry. These forward-thinking 
real estate investment opportunities propel Cas-
tlewood Group ahead of its time, promising de-
velopments with lasting appeal and substantial 
returns for investors.

“Dream Hotels and the Début Hotel Group are 
both innovative and exciting brands that share 
Castlewood Group’s vision of delivering world-
class hotels and experiences. We are confident 
that our first development launched with Dream 
will pave a strong growth story for both parties, 
as well as rewarding returns for our buy-to-lease 
investors. Partnering our deep experience in the 
Asian market with Dream’s unique and edgy 
brand, we have created something truly remark-
able.”  – Chris Comer, CEO Castlewood Group

To book reservations for spa and dining: 
076-609-888
www.dreambeachclub.com
www.dreamhotels.com/phuket 

Newly opened Dream Phuket 
Hotel & Spa breaks free from the 
classic standards of Thai hospitality, 
bringing with it modernity, vibrancy 
and a breath of fresh air to the 
Phuket hotelscape.

For those guests already booked in to stay at 
Dream, they are spoiled for choice with 174 
guestrooms, suites and villas that beckon slum-
ber in style. 

Dining
For Phuketians and guests alike who seek to 
break away from the typical hotel lounge or 
restaurant, ‘Indulge’ is a sumptuous and luxuri-
ous lounge of leather and timber. The distinctive 
bar features over 200 fantastic wines comple-
mented by tapas style cuisine and an impressive 
selection of cigars. Catch the latest in sport on 
the screens, or just enjoy an intimate space for a 
glass or two of something special. 

Phuket offers only a few rooftop experiences and 
at Dream we have ‘VU’. The light and airy bar fea-
tures a stunning pool and offers a great venue for 
parties and evening cocktails and light bites. 

Dream Beach is Phuket’s most lively beach club 
and is located just five minutes from the hotel 
on the beautiful Layan Beach, setting the scene 
for languid days by the pool soaking up the sun. 
With a swim-up bar, a great Sunday brunch, 
penthouse bar there’s room enough for the 
plethora of visiting music acts and DJs and is 
perfect for those who love to party. 

Trilogy is the signature restaurant that sets diners 
at the epicentre of gastronomical delight with 
Michelin-inspired menus of modern Thai, clas-
sic Tuscan and contemporary European cuisine, 
all performed daily from a theatre-style kitchen. 
Trilogy is the perfect dining option before enjoy-
ing the plush comfort of Indulge lounge. Trilogy 
opens daily for an international buffet breakfast 
that is also available to outside guests. 

Spa
The dreamy spa, ‘Sanctuary’ offers bespoke spa 
therapies designed around the 5 Element The-
ory of seeking balance from earth, wind, fire, 
metal and wood energy to relax and restore the 
worn and weary. The spa is available to residents 
and guests from out of the hotel and already is a 
go to place for those who live in the Layan area.

Design
Designed to seamlessly integrate local land-
scape features for an immersive spatial experi-
ence unique to Thailand, Dream Phuket Hotel & 
Spa is a three-time winner of New Hotel Design 
and Construction Thailand from the prestigious 
International Hotel Awards Asia Pacific (2013 to 
2015). Breaking new ground with environmen-
tally friendly features to reduce the hotel’s eco-
footprint, passive ventilation designs encourage 
airflow and reduce power expenditure, while 
overhanging balconies and “green” walls provide 
natural shade. On the roofs, grey water collec-
tion and filtration processes reuse rainwater for 
irrigation, and energy efficient LED lights mini-
mize electricity consumption. 

Dream Phuket Hotel & Spa is Castlewood 
Group’s flagship luxury hotel development. It 
cements the strategic partnership between 
Castlewood Group and upper-upscale lifestyle 
brand Dream Hotels and its parent brand, the 
Début Hotel Group; part of  renowned New 
York-based Hampshire Brand, Asset and Hotel 
Management. This is a key development in the 
expansion plan for Dream Hotels throughout 

DreaM phuket hotel & spa
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people take (or that we think they take) before 
our eyes. It comes from people who show up 
before they have to, who help us when they 
think no one is watching. It comes from people 
and organizations that play a role that we need 
them to play.

We trust people based on the hints they give 
us in their vocal tones, in the stands they take 
on irrelevant points of view and yes, on what 
others think.

Mostly, people like us trust people like us.

The mystery that exists in situations without full 
transparency actually amplifies those feelings.
I’m worried about two real problems, each worse 
than the other:

a. The trustworthy person or organization that 
fails to understand or take action on the sym-
bols and mysteries that actually lead to trust, 
and as a result, fails to make the impact they 
are capable of. 

b. The immoral person or organization who 
realizes that it’s possible to be trusted without 
actually doing the hard work of being trustwor-
thy.

We may very well be moving toward a world 
where data is the dominant way we choose to 
make decisions about trust. In the meantime, 
the symbols and signals  that mesh with our 
irrational worldviews continue to drive our 
thinking.

Seth Godin (born July 10, 1960) is an American au-
thor, entrepreneur, marketer, and public speaker.
www.sethgodin.com

The obvious and rational equation 
is that being trustworthy plus 
being transparent will lead you 
to be trusted. Verification of 
trustworthiness should lead to 
trust.

This makes sense. Being trustworthy (acting in 
a way that’s worthy of trust) plus being trans-
parent so that people can see your trustworthi-
ness—this should be sufficient.

How then, do we explain that brands like Coke 
and Google are trusted? The recipe is secret, 
the algorithm is secret, and competitors like 
DuckDuckGo certainly act in a more trustwor-
thy way.

In fact, trust often comes from something very 
different. It’s mostly about symbols, expecta-
tions and mystery.

Consider the relationship you might enter 
into if you need surgery. You trust this woman 
to cut you open, you’re putting your life in her 
hands... without the transparency of seeing all 
of her surgical statistics, interviewing all previ-
ous patients, evaluating her board scores.

Instead, we leap into surgery on the basis of the 
recommendation from one doctor, on how the 
office feels, on a few minutes of bedside man-
ner. We walk away from surgery because of a 
surly receptionist, or a cold demeanor. 

The same is true for just about all the food we 
eat. Not only don’t we visit the slaughterhouse 

or the restaurant kitchen, we make an effort to 
avoid imagining that they even exist.

In most commercial and organizational en-
gagements, trust is something we want and 
something we seek out, but we use the most 
basic semiotics and personal interactions to 
choose where to place our trust. And once 
the trust is broken, there’s almost no amount 
of transparency that will help us change our 
mind.

This is trust from ten thousand years ago, a 
hangover from a far less complex age when 
statistical data hadn’t been conceived of, when 
unearthing history was unheard of. But that’s 
now hard-wired into how we judge and are 
judged.

Quick test: Consider how much you trust 
Trump, or Clinton, Cruz or Sanders, Scalia or 
RBG. Is that trust based on transparency? On a 
rational analysis of public statements and pri-
vate acts? Or is it more hunch-filled than that? 
What are the signals and tropes you rely on? 
Tone of voice? Posture? Appearance? Would 
more transparency change your mind about 
someone you trust? What about someone you 
don’t? (Here’s a fascinating story on that topic, 
reconstructed and revealed).

It turns out that we grab trust when we need it, 
and that rebuilding trust after it’s been torn is 
really quite difficult. Because our expectations 
(which weren’t based on actual data) were 
shown to be false.

Real trust (even in our modern culture) doesn’t 
always come from divulging, from providing 
more transparency, but from the actions that 

the irrational thing aBout trust 
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Luxury SeAview viLLAS in kATA  2-3 bedrooms (180-240sqm) with private infinity pool starting from ThB 13M
Tel: +66(0)812 700 912, +66(0)899 731 863  email: margianlu@hotmail.it

Luxury SeAview ConDoMiniuMS in kAron  6% rental guarantee, ready to move in!
Tel: +66(0)81 2700912, +66(0)0899731863  email: margianlu@hotmail.it  website: karonbutterfly.com

karon Butterfly Condominium – ready to move in! – 6% rental guarantee
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What do you usually do with your 
old newspapers? Some people 
throw them away and others keep 
them because they like to collect 
newsprint for posterity. 

But these options do not apply to Will Kurtz. 
This American artist wants to bring new life 
into old newspapers, like a reincarnation. With 
this in mind, his best sculptures were on display 
at the Kim Foster Gallery in New York during 
November 2015.

Kurtz shares with us how he builds and shapes 
his sculptures: “I create realistic life-size figures 
out of newspaper, with an internal structure of 
wood and wire. The newspaper forms a col-
lage of words and colorful advertising, applied 
in a spontaneous, artistic fashion to reflect the 
mood and life of the individual.” 

His expressive sculptures from recycled news-
papers reflect everyday characters. “My sub-
jects are real, everyday people who are often 
undistinguished and living in the margins of 
society. I select and create uncommon charac-
ters with a distinct emotive quality. I use pho-
tography to capture a moment in their daily 
lives. They are often comic characters, either 
in dress or body type. Their posture, gestures, 
facial expressions and clothing bring the fig-
ures to life. They have a familiarity of someone 
you might know or have passed on the street. 
I capture their resilience and vulnerability to 
embody true empathy for the hardships we all 
share. The humans and animals are selected to 
show their unique breed, size, shape or type of 
hair. Through them, I am able express the uni-
versal appeal of innocence and humor.”

willkurtz.com

will kurtz

Working worldwide Emma Fay 
specialises in concept body artistry 
with a bespoke design process and 
service for Promotion, Marketing, 
Performance, Photography, Film 
and TV Productions.

As a Concept Body Fine Artist Emma’s work has 
been applied within commercial arenas and 
campaigns adding innovative illusionary quali-
ties through her concepts and ideas.

Combining her artistic, theatrical and business 
background with professional experience and 
knowledge within the hair and beauty indus-
try, Emma’s attention to detail and professional 
manner is reflected in her workshops and dem-
os in body art, theatrical make-up and adorn-
ment making.

As Creative Director of Enter Edem Arts and 
Theatre production company, enteredem.co.uk 
Emma expresses her passion for creativity with-
in education and community. Emma Fay’s fine 
art is inspired by evolution, origins and mind 
sets, with illusion and symbolic expression 
throughout her pieces. With a studio based in 
the UK she creates series of works on the hu-
man canvas and produces commissioned piec-
es. Her works are available as prints that can be 
purchased online or during exhibits.

The Marvels of Nature series explores some 
of the vast animal kingdom looking at crea-
tures with remarkable evolutionary traits and 
combines them with contortionists who push 
themselves to their physical and perhaps evo-
lutionary limits as well.

emma-fay.co.uk

eMMa Fay
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While most visitors to Phuket head 
for the marvelous beaches of the 
west coast, it’s on the eastern 
side of the island that an event, 
which brings locals and expats 
together, takes place. To discover 
authentic, stylish Phuket, head for 
the Lighthouse Market in the Boat 
Lagoon Marina. A word of warning 
though – you risk falling in love. 

It all begun over a year ago with the first edi-
tion of the new signature island outdoor 
event. The concept was simple – to showcase 
Phuket’s amazing mix of lifestyles, the multicul-
tural melting pot that Thailand’s biggest island 
had become over the decades. How? By bring-
ing the local and expat communities together 
in one amazing space, for an evening of eat-
ing, shopping and chilling. That space is Boat 
Lagoon – Phuket’s first yacht marina.

It’s the perfect spot, and for a number of rea-
sons. Firstly, it’s truly local and authentic, lo-
cated away from the tourist-filled beaches. It’s 
also home to dozens of beautiful, sometimes 
extravagant yachts, making it a symbol of a 
luxury destination that Phuket aspires to be. 
The traffic within the marina is slower than 
anywhere else on the island (no motorbikes al-
lowed) and there’s ample space for strolling – a 
waterside promenade included. As the sun sets 
behind the hills to the west and the Lagoon’s 
spotlight illuminates the sky, the atmosphere 
turns magical. And talking about the light-
house – the steep, white tower that gave the 
market its name, is the island’s one and only, 
and during the market you can actually clime 
to its top to enjoy an impressive, 360-degree 
panorama of the marina. 

This inspiring space gave life to an event with 
a unique vibe, unmatched anywhere else on 
the island. Dozens of food stalls with some of 
Phuket’s best restaurants represented, ven-
dors with all kinds of merchandise for sale, live 
music performances, children activities, fire-
works, outdoor cinema, waterside dining… the 
Lighthouse Market is constantly evolving and 
growing. Now in its second year, it’s an event 
that those who call Phuket home, mark in their 
calendars as “Not to be missed”. It’s at the Light-
house Market where everyone can feel like on 
holidays, even if it’s just for two evening each 
month. 

And you’re welcome too. Come to the Light-
house Market and join the locals and expats 
in sharing of the cosmopolitan island’s unique 
atmosphere. If there’s a place to fall in love with 
Phuket, that’s it. 

Upcoming editions of the Lighthouse Market: 
April 1 and 2, May 6 and 7. For more information 
visit lighthousephuket.com and follow the Light-
house Market Phuket on Facebook. Story by Matt 
Clemens.

a place to Fall in love with phuket
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TripAdvisor from a Travel Writer’s Perspective

No Filter for Ignorance. I was just beginning 
my career as a freelance travel journalist in 
France when TripAdvisor first appeared on the 
scene, and I clearly remember the novelty of its 
user-generated reviews in those early years. But 
the more I learned as a hotel reviewer visiting 
hundreds of Paris hotels every year for Expedia 
and Fodor’s Guides, the more I found TripAdvi-
sor reviews to be dominated by travelers lack-
ing the perspective or experience that would 
make their reviews useful. Sometimes it’s easy 
to spot this, such as a review comparing the 
price of hotels in two totally different cities “Our 
suite in Las Vegas was twice the size as this one 
for the same price and the breakfast buffet was 
INCLUDED!” But what usually gets written is 
something more ambiguous along the lines of 
“This hotel is a total rip-off! The rooms are tiny 
and cramped, and we were charged a fortune 
for breakfast!” My job as a hotel reviewer was not 
to say a hotel was the best or the worst (even 
if I obviously had my own opinions on this), 
but to accurately describe the hotel in a way 
that each traveler would know exactly what 
to expect in terms of size, décor, location and 
included services, preferably using concrete 
nouns rather than adjectives. These are the re-
views that we all find most helpful on TripAdvi-
sor, because we can relate to nouns, whereas 
adjectives (and too many superlatives) often 
don’t communicate anything. Bad reviews are 
usually a result of a hotel not living up to the 
guest’s expectations, and ironically it’s usually 
the rave reviews on TripAdvisor that set up un-
realistic expectations in the first place. A skilled 
travel writer knows that one person’s “cozy” is 
another person’s “claustrophobic”, but an anon-
ymous reviewer expecting a coffin-sized room 
might then gush about its spaciousness (luck-
ily most savvy travelers are already suspicious 
of extremes on both ends and discount those 
reviews). Unless you’re talking in actual meas-
urements, size is relative, and “relative to guest 
expectations” is useless when every traveler has 
different expectations. I think what we really 
want to know is if the hotel room is spacious 
relative to other rooms in Paris in the same 
price range. And only someone who has visited 
a large number of Parisian hotels would know 
that, such as travel writers or frequent travelers.

Encouraging stereotypes rather than under-
standing. You don’t necessarily have to be 
a travel journalist to be qualified to review a 
destination, but with so much to learn about 
any one destination it’s no surprise how many 
of the reviewers probably missed out on some 
essential local information before traveling to 
a new place. For example, even the most ge-
neric travel guide to Paris covers basic etiquette 
and local dining customs, yet when I became 
a tour guide in 2004 I realized a lot of my cli-
ents — who are generally well-traveled and 
conscientious travelers — thought they were 
getting bad service because they’ve been told 
“everyone knows Parisians are rude”. All it took 
were a few shared tips on local customs and 
etiquette for them to realize not only that their 
waiter wasn’t ignoring them at the end of their 

How the World’s Largest Travel 
Monopoly Ultimately Hurts 
Travelers & Small Businesses

It’s no secret that most travelers will eventually 
end up on TripAdvisor when planning their va-
cation. It has become the Google of the travel 
world, where people go for honest, unbiased 
reviews of hotels, restaurants, sights and activi-
ties by fellow travelers. Except the information 
on TripAdvisor is anything but honest and unbi-
ased, and it’s only getting worse. If you’ve only 
seen the good side of TripAdvisor, be prepared 
to swallow the red pill. Ignorance isn’t bliss 
when it comes to vacation planning, especially 
in expensive destinations like Paris, so this in-
depth article will attempt to show you what’s 
behind the curtain (the summary is first if you 
just want the main points). The purpose isn’t to 
rant, but to provide information travelers can 
use to make better decisions when planning 
a trip, and to raise awareness in general about 
how TripAdvisor’s profit-driven practices affect 
both travelers and small businesses.

1. Created in 2000, TripAdvisor built its brand 
on the trademark “World’s most trusted travel 
site”. But after countless lawsuits in multiple 
countries, by 2013 TripAdvisor quietly removed 
the words “trusted” as well “honest” from all of 
its website marketing (now it’s just the “World’s 
largest travel site”).

2. An entire industry of “reputation manage-
ment” companies exists which businesses can 
hire to create highly believable fake reviews, 
“fix” their reputation if they’ve received bad re-
views, or sabotage their competitors. To prove 
how easy this is, an Italian magazine got a fake 
hotel that doesn’t even exist to #1 in the res-
taurant ratings.

3. Even when reviews are posted by honest 
travelers, there are many good reasons why 
these are still completely useless to the aver-
age traveler when trying to plan a trip (and 
how spending hours trying to decipher them 
is a waste of precious time).

4. Hotels which opt to pay for TripAdvisor’s 
hefty “Business Listing” package get preferen-
tial treatment, increased visibility and “access 
to traffic”, no matter their reviews, rankings and 
ratings by travelers.

5. Hotels can’t ask for their listing to be re-
moved, but unless they pay for the pricey Busi-
ness Listing subscription TripAdvisor removes 
the hotel’s contact information (phone number 
and website) from the listing (so users have to 
go on Google to find their phone and website).

6. Hotels, restaurants and other small business-
es can lose a significant part of their business if 
they receive fake negative reviews or get red-
flagged by TripAdvisor for “suspicious activity”, 
yet they often have no recourse except to take 
the website to court, and many simply don’t 
have the financial resources to do so.

7. TripAdvisor prominently positions the tours 
and activities which can be booked through 
Viator, a company it bought in 2014, at the top 
and center of their pages. These companies 
listed on Viator pay 20–30% commissions. So 
TripAdvisor is blatantly promoting their own 
companies’ business listings above companies 
which are independent, even if the latter have 
better reviews and ratings by the anonymous 
users.

8. TripAdvisor encourages travelers to book di-
rectly through its own website booking system, 
but takes zero responsibility for any issues with 
the service booked when travelers experience 
problems (ie overcharged on their credit card, 
show up with a booking confirmation but the 
hotel has no record, etc). This is compounded 
when booking through TripAdvisor for tours, 
because they then go through Viator’s system 
instead of directly to the actual tour company.

The Summary: A complete lack of transpar-
ency, follow the money.

So to put it all of these points into context, 
TripAdvisor started in 2000 and built a huge 
following as a “trusted source of travel informa-
tion”. Once it gained a dominant share of the 
market, the number of fake reviews skyrocket-
ed, resulting in multiple court cases around the 
world. But instead of taking measures to verify 
and guarantee the reliability of the reviews, 
they simply changed the “trust” slogan to “the 
biggest” and began making money as a book-
ing engine, charging companies for preferen-
tial visibility, acquiring the booking engines like 
Viator to profit from the tours they supposedly 
recommend without bias, and pressuring com-
panies to give up 20–30% of their sales in com-
missions for added “access to traffic”. The lack of 
transparency hurts travelers because they think 
all of the businesses are fairly represented on 
TripAdvisor, and because their size and power 
now means they are too big to ignore, pres-
suring small businesses to work “with” them 
in order to protect their business reputation. 
Travelers also don’t realize that when they use 
third-party booking sites that it represents a se-
rious bite into any business’s revenue, and they 
make up for that by charging more, so eventu-
ally the consumer ends up paying for TripAdvi-
sor’s commissions (whose CEO happens to be 
the 4th highest paid in the United States).

Part 1: Why TripAdvisor is an Unreliable 
Source of Information
Everyone is entitled to their opinion, that’s prac-
tically the TripAdvisor motto. But I hate one-sid-
ed arguments, so I’m going to give you all three 
sides since I have experienced TripAdvisor over 
the past 15 years as a professional travel writer, 
as a business owner of a tour company, and as 
an independent traveler. While TripAdvisor may 
have started as a sort of consumer watchdog 
site empowering hotel guests, I’ve watched it 
turn into a greedy travel monopoly profiting at 
the expense of both travelers and small busi-
nesses. Let’s start with the most benign issues 
of reliability before working up to the ethical 
ones of transparency and outright lies.

what you Don’t know aBout 
tripaDvisor

dinner, but also that the secret to getting good 
service in any boutique or bakery begins with 
saying “Bonjour Madame/Monsieur” as soon 
as you walk through the door. That’s not to 
say you won’t ever run into a genuinely rude 
person in Paris, but in my experience most 
perceived slights can be chalked up to benign 
ignorance rather than malicious intent — from 
both travelers and locals! Unfortunately it’s 
easier for all of us to get distracted reading 
indignant TripAdvisor reviews confirming the 
“Parisians are rude” stereotype when travelers 
might be better prepared for their trip by read-
ing advice from actual travel experts whose 
raison d’être is to help visitors understand and 
meaningfully interact with the local culture. 
Without that context, anonymous reviews are 
about as useful as the scribblings on the wall of 
a public bathroom.

One good apple in the barrel. That doesn’t 
mean I never scanned the reviews as part of 
my research, but in the ten years of doing hotel 
reviews I only remember one time when a se-
ries of almost identical incidents recounted in 
TripAdvisor’s user reviews helped me discover 
an unscrupulous hotel owner was purpose-
fully overbooking one of his nicer hotels, then 
claiming there was a flood or other last minute 
problem with the room to funnel guests into 
his less attractive property down the road. I 
may have never discovered this if it hadn’t been 
for the pattern I spotted in the reviews, but it’s 
my experience that for every review offering 
fair, constructive criticism the management 
can actually address (and some actually do!), 
there are twenty more which are useless or ab-
surd. These things make me so angry because 
even if the negative reviews caught them out, 
there are real people who had to endure those 
crappy experiences to save the rest of us (a mo-
ment of silence for all reviewers who make that 
unwitting sacrifice).

Why should you have to do all of the work? It’s 
part of my job to sift through piles of brochures, 
articles, reviews, personal recommendations, 
and my own impressions when researching a 
guide book or travel article. Years of experience 
now make it easy for me to quickly separate the 
useful information from the marketing fluff and 
useless or unfair reviews. But what chance does 
the first-time traveler have in knowing the dif-
ference? I can’t even imagine how exhausting 
this must be for travelers who just want to have 
a nice travel experience but end up becom-
ing full-time detectives. I can’t help but think 
of my own frustration when traveling to new 
places and I have no real certainty about which 
reviews can be trusted on TripAdvisor when I 
have no basis for discerning hyperbole from 
fact. I know some of you actually enjoy this 
aspect of sleuthing out the perfect vacation 
(you know who you are!), but I for one would 
love to just be able to read a tourism office 
brochure and not have the sinking feeling I’m 
being duped. Is this why so many travelers are 
now more willing to believe an anonymous 
review of a restaurant than the review of an 
experienced travel journalist who can be held 
accountable for their recommendations and 
responsible for their opinions?

When David becomes Goliath. As a profes-
sional travel writer in the digital age, I love how 
the internet has democratized the industry in 
a big way, but in killing the gatekeepers we’ve 
also thrown the baby out with the bathwater. 
TripAdvisor started out as a much-needed al-
ternative source of information, but has unfor-
tunately become a hulking leviathan giving a 
disproportionately large and powerful voice 
to masses of anonymous reviewers spreading 
unfiltered misinformation and contributing to 
cultural misunderstanding. And that’s assum-
ing the reviews are honestly written by actual 
travelers. But we’ll get to that in a moment.

There’s a better way of sharing anonymous 
opinions. Unlike anonymous reviewers, jour-
nalists and travel writers know they need to be 
fair and truthful when writing bad reviews be-
cause they can be prosecuted under libel laws 
for defamation if their claims are unsubstanti-
ated (although there are cases of Yelp and Tri-
pAdvisor reviewers being sued as well, with the 
website owners claiming zero responsibility). 
Reputable information sources like the New 
York Times privately verify each commenter’s 
identity (while allowing them to comment un-
der a pseudonym), and moderate comments, 
highlighting their top picks of ones they find 
most interesting and thoughtful. If a newspaper 
has the resources to do this, so does TripAdvisor.

Sites like TripExpert.com are trying to address 
this lack of zero accountability by consolidating 
reviews from professionals writing for leading 
travel publications like Travel+Leisure, Lonely 
Planet, Michelin, etc. But they are still quite 
small. TripAdvisor has the resources to do this 
in a spectacular way by hiring proven local ex-
perts in even the most obscure destinations to 
consolidate the best local information, profes-
sional articles and anonymous reviews all in 
one tidy package that would actually be useful 
to travelers, and to act as mediators between 
the reviewers and businesses to avoid any 
funny business. But TripAdvisor has zero incen-
tive to pay people to improve the site when 
they’re already making a killing having anony-
mous people do all of the work for free. Who 
cares if it’s mostly garbage if you’re raking in the 
dough? Did I mention TripAdvisor’s CEO earns 
the 4th highest salary in the United States?

TripAdvisor from a Traveler’s Perspective

If I know what travelers to Paris don’t know 
(namely, that most of the anonymous reviews 
are useless), then obviously now when I travel 
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Yaowawit has its own deep well water pump 
and filtration system, which ensures that clean 
water flows all year round. The project has its 
own solar panel field, providing up to 50% of the 
electricity required. The children, whose ages 
range between four and 18, all have very dif-
ferent ambitions. These are taken very seriously 
and support is given to explore their individual 
talents. Some wish to work in hospitality, some 
as doctors or nurses, while others want to fly air-
planes. But no matter what the ambition, there is 
one thing that stays the same: every single child 
has a smile on their face no matter what their 
situation. They are happy and healthy.

Volunteers from all over the world take time to 
educate the children; teaching English, sports 
and art. Volunteering at Yaowawit is about 
learning, dedication and service. It’s for you as 
an individual to find out how you can combine 
compassion with patience to help the children 
become one big family. The volunteer program 
not only helps the children to evolve their skills 
and experience, it also helps the community. As 
a volunteer, you are a role model for the children 
you spend time with on a daily basis. 

The vision for Yaowawit was born many years 
ago and both the Thai management and staff are 
looking forward to its tenth anniversary in April 
2016. Philipp Graf von Hardenberg was recently 
listed as one of the 40 Heroes of Philanthropy by 
Forbes Asia.

yaowawit.org

A unique southern Thailand holiday 
for a good cause.

A Moment at Yaowawit 
A four-year-old girl with a round face and large al-
mond eyes slowly lost the battle for tiredness and 
fell asleep in my arms. The other children in the 
bus didn’t take long to follow — to be fair, we had 
spent all afternoon swimming and playing on the 
beach. I felt the wind ruffle my hair as I gazed out 
from the open-air bus and became entranced by 
the passing rise and fall of distant hills shrouded 
in greenery, occasionally being startled by glassy 
lakes reflecting the coconut trees and the sunset 
sky. The girl stirred in her sleep and her soft little 
hand gripped my finger more tightly. I couldn’t 
help but smile. 

Over a decade ago, the devastating tsunami 
hit Phuket and Phang Nga, changing lives for 
thousands of people across Thailand. The ef-
fects became clear almost immediately with 
families losing loved ones, or houses they once 
cherished being destroyed. Along with the tsu-
nami, there was a charitable response from mil-
lions of people across the world, giving the Thai 
people some hope for the future. 

After moving to Boat Avenue a 
little more than a year ago, Beauty 
Studio & Incense SPA is, today, 
a ‘must-stop’ in Phuket’s beauty 
industry — where you can relax, 
rejuvenate and be spoilt for choice 
on four floors of luxury services 
under one roof. 

The owner, Panisa Thinkohyao, firmly believes 
in quality of service and innovation and makes 
a point of offering what others can’t. The latest 
additions to Beauty Studio are two internation-
ally acclaimed products: Moroccan Oil and Bra-
zilian Blowout.

Hair that’s silky, healthy, shiny and full of life. 
Moroccan Oil treatment is a pioneering prod-
uct in oil-infused hair care and created the 
worldwide buzz for argan oil. It’s an essential 
foundation tool for hairstyling and can be used 
for conditioning, styling and finishing. Infused 
with antioxidant-rich argan oil, strengthen-

The German hotelier, educator and philan-
thropist, Philipp Graf von Hardenberg, came to 
Thailand for the first time four weeks after the 
tsunami hit. Seeing the devastation and the 
many traumatized children in Ban Namken and 
on the Phang Nga coast, he immediately want-
ed to help the community and those in need. 
So in February 2005, the Yaowawit School in 
Phang Nga was founded. To this day, the school 
celebrates ever growing success by providing 
children with its own method of theoretical 
and professional education, showing them a 
pathway towards a successful life.

Yaowawit is a unique boarding school which 
was built not only to help the tsunami-affected 
children but also for those who are living in ex-
treme poverty in the south of Thailand. Nestled 
in the picturesque mountains of the beautiful 
province of Phang Nga are hundreds of smiling 
children, educated each day in the many life 
skills learning centers within Yaowawit. There is 
an eco-farm with agriculture, fish and chickens, 
as well as hospitality training and a computer 
learning center.
Together with the team in Yaowawit, Harden-
berg developed a new model for out-of-school 
education in Thailand: Pre-Vocational-Acade-
mies. The first academy is the Pre-Vocational-
Academy for Hospitality, which has recently 
partnered with the Marriott Hotel Group and 
Phang Nga’s Technical Hospitality College.

This amazingly unique school does not just 
provide an outstanding opportunity for under-
privileged children, it is also a chance for tourists 
and visitors to experience a different side of rural 
Thailand. Each year, groups from international 
schools, corporate groups, and many other in-
dividuals from all over the world take time to ex-
perience real beauty in life. The Yaowawit Lodge 
is part of the Pre-Vocational Academy for Hospi-
tality. It has 16 rooms and a restaurant. The beau-
tiful nature of the Yaowawit farm and its sur-
roundings as well as the hot springs, waterfalls, 
national parks, forest temples, local markets, Thai 
eateries and many other surrounding attractions 
make this journey an amazing experience.

ing proteins and shine-boosting vitamins, this 
completely transformative treatment detan-
gles, boosts shine and speeds up drying time, 
leaving hair smooth, manageable and nour-
ished with each use.
 
Brazilian Blowout is the preferred smoothing 
treatment of celebrities, beauty experts and 
stylists around the world. Brazilian Super-Nutri-
ent Complex and its proprietary polymer sys-
tem help to improve the condition of the hair 
by creating a protective protein layer around 
the hair shaft and smoothing the cuticle. This 

the yaowawit story Beauty stuDio

allows the stylist to customize treatment for 
every client to achieve a smooth and sleek re-
sult, or to keep the curl and lose the frizz. 

Staff at Beauty Studio are expertly trained to of-
fer you the best possible advice. Whatever you 
choice, you are guaranteed a complete trans-
forming experience.

 beautystudiophuket
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zones sectioned into private personal training 
rooms, a private Pilates studio, private massage 
treatment room, as well as large areas for main-
taining a healthy heart and physical strength. 
The Club has panoramic views of the marina, 
and surrounding mountains and lakes. With 
continual refurbishment from the latest ranges 
of world-class equipment, the Club is a beauti-
ful stand-alone destination in itself. 

RPM Health Club’s professional in-house ten-
nis coach from the Coconut Tennis Academy 
is ready to develop the ability of both adults 
and children with tennis programs for absolute 
beginners through to upcoming profession-
als. Qualified personal trainers are ready and 
willing to help with personalized health plans, 
nutritional protocols, massage therapy, and 
crucially, the recovery of mind and body from 
the stresses of daily life.

www.RpmHealthClub.com
Club Enquiries 081 270 6885
Tennis Enquires 098 174 8806

Phuket’s Only Genuine Members’ 
Club. Health orientated retreats, 
annual equipment upgrades from 
global leading brands, together 
with professional tennis coaching 
for adults and children are only a 
few of the benefits for members 
and guests at RPM Health Club. 

RPM Health Club is located inside the beautiful 
Royal Phuket Marina and offers a daily retreat 
for health maintenance. It provides a qual-
ity venue for developing a lifestyle to combat 
stress, aging and disease. Members join to 
relax and rejuvenate mind and body, benefit-
ing from the latest international-quality fitness 
equipment and classes. 

Finding an environment that emphasizes 
healthy life balance and detoxification as well 

as fitness and strength, means the Club has a 
fun, family feel with members and staff em-
bodying a holistic approach to well-being. The 
Club provides a non-judgmental environment 
where all members can pursue their own ob-
jectives in a social environment with like-mind-
ed friends.

Club manager Hayden Rhodes emphasizes 
“working in” as much as “working out”. He 
teaches the RPM Health Club coaches to truly 
understand the value of movement by focus-
ing on therapeutic actions which improve 
digestive function, hormonal balancing and 
raised energy levels, combined with traditional 
fitness regimes. Embracing a holistic model and 
delivering protocols designed to de-stress and 
refresh both mind and body sets RPM Health 
Club apart from other gyms, boxing clubs and 
training centers. 

Even the Club layout is designed to foster well-
being with its spacious interior designs, luxuri-
ous changing rooms and specialized training 

rpM health cluB
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I am here to infuse more passion 
into your life and bed.

I’ve always been highly attuned to my own sex-
ual energy and spiritual curiosity. From a young 
age, I had already experienced the power of sex 
to awaken, transform and accelerate my jour-
ney of self-actualization. By 22, I was practicing 
Tantra, studying Taoist philosophy, and gypset-
ting from Method acting classes and under-
ground raves in London to surf spots in Byron 
Bay. Soon after, I headed for acacia groves and 
coral reefs in Bali, with a two-year old son in 
tow.

I spent nearly a decade living off-grid, from 
pirate boats off the coast of Vancouver to the 
wet, sultry jungles of Indonesia. It was there 
caressed by the warm air, like an omnipresent 
lover that I shed my pseudo-self, and came into 
my life purpose. I gave myself a new name: 
ANAMI. Sanskrit for the unnameable one, the 
highest plane of God. In endlessless, I found my 
identity. It also symbolizes to me the idea that 
there is always another level to go: enlighten-
ment is a constant work-in-progress. We all are.
I stepped back into western civilization: a wom-
an on a mission.

My coaching is a spiritual synthesis of two 
decades of Tantra, Taoism, Osho, Transpersonal 
psychology, philosophy and a host of quantum 
growth-accelerating practices I use to propel 
clients into higher stratospheres of connec-
tion, intimacy, energy and creativity. My VIP 
intensives became the stuff of legends, within 
an elite coterie of society. My musings on love, 
life and sex graced Playboy, Elle, Oprah Maga-
zine, Marie Claire, Glamour, Women’s Health, 
Shape, Cosmopolitan, Flare, The Sunday Times 
(UK), The Daily Mirror (UK), The Daily Mail (UK), 
The Daily Express (UK), The Independent (UK), 
GQ, FHM, Metro, In Touch, People, Closer, Gra-
zia, The Huffington Post, The Huffington Post 
Live, Yahoo, BuzzFeed, Mashable, national talk 
shows from E! Network to CNN and various 
international radio and television programs 
around the globe.

And today? I’m a globe-trotting coach, national 
media commentator and luxury retreat curator 
with a book in the works, a bodaciously bloom-
ing business, and a collection of couture crystal 
and maribou dildos.

I divide my time between Bali and Los Ange-
les and a host of beaches in between, where I 
not only live and surf, but lift objects with my 
vagina.

•	 I can lift 10 lb with my vagina
•	 I live part-time on a surf yacht in Indonesia
•	 I can have 20 orgasms in a row
•	 I divide my time between Bali, LA and a 

host of beaches in between
•	 I can make love to my partner while he is 

on the other side of the planet

Follow my Vagina-on-Tour on Instagram: 
#thingsiliftwithmyvagina

Salons
Salons are virtual learning experiences. You can 
take part in your car, your living room or your 
bed!

The typical salon format is a weekly delivery of 
pre-recorded, gorgeously shot, HD video con-
tent. You receive homeplay assignments based 
on that week’s information, usually a mix of 
physical challenges and emotional exploration. 
A few days later, you can jump on the phone 
live with me for an open Q+A session. Every-
thing is archived for you and you have lifetime 
access to all of the material.

Life-changing sex makes anything possible. 
Come alive.

Retreats
Six days of sensual living and life-changing or-
gasms. Imagine the lush, warm air of a tropi-
cal paradise, caressing your thighs. A candlelit 
bedroom beckons. You’re fueled by the stars, 
and the salty air. The sound of the ocean, sway-
ing to the pulse of the moon. It’s midnight, but 
you don’t need much more than a swimsuit. At 
most.

No one knows where you are. Your phone is 
long forgotten. There is nothing for you to do, 
no duties, obligations, or demands. Nothing, 
that is, except be. Alive. Attentive. 
Absolutely turned on. 

Visit kimanami.com for details!

kiM anaMi: sex & relationship coach, 
vaginal weight liFter anD surFer

I’ve always been fascinated by the 
remote African tribes scattered 
around Northeast Africa, stretching 
from present day Sudan, down 
through Ethiopia, into northern 
Kenya and Uganda. The lives of 
these small nomadic clans has not 
changed in centuries.
 
I first visited the region in the late 1960s, often 
having to walk great distances to find these ex-
otic people. I recently returned nearly 50 years 
later to discover what changes the interven-
ing years had brought to these cultures, solely 
dependent on their cattle, goats and whatever 
they can scavenge for survival from a rather 
barren landscape.
 
However, instead of walking, I hired an English 
speaking local guide from southern Ethiopia 
who was my window into the world of his tribe, 
the Hamer.
 
There are numerous tribes loosely scattered 
in this vast geographical region. The great 
distances between clusters of clans discour-
age confrontation, and  the region is gener-
ally ignored by national governments.  There 
is no electricity, running water or sewerage 
system.  Shelter is built from whatever can be 
collected from surrounding acacia trees and 
other scrub. The people seem to have adapted 
perfectly to their lifestyle.
 
My guide was Fitsum Ashebir. Technically from 
the neighboring Bana tribe, he tells me there is 
little incentive for change in the simple exist-
ence of these tribes. He takes me to a museum 
in the small town of Jinka where western an-
thropologists control field studies on the lives 
of the local tribes. There is some intention to 
convince the local women to give up the time-
honored practice known as both female cir-
cumcision and female genital mutilation. 
 
Fitsum takes me to a local market to discuss 
circumcision with the elders from the Hamar 
tribe who travel great distances to sell what lit-
tle they can grow in a lively market attended by 
a variety of tribes.
 
“Female circumcision is necessary for a woman 
to have self-respect”, one grandmother tells 
me. “Both men and women are circumcised to 
make us better than animals.  Women do not 
want to have a clitoris as it is too much like a 
penis. And what woman would want to be like 
a man!”
 
I ask Fitsum about pleasure during sex for the 
women.
 
“The women do not expect pleasure from sex” 
he explains. “These tribal men are like all men in 
the region; they will only have sex from behind 
like the animals as they think it is the natural 
position.”

He waves his arm to the market, where goats, 
sheep and cows are randomly having sex “dog-
gy style” from the rear position while they wait 
to be sold or traded.
 
Like most tribal people in the developing 
world, there is a sharp separation between the 
lives of men and women. For the Hamar men, 
they must undergo a rite of manhood before 
they are allowed to marry.  It requires a young 
man to run naked across the backs of 11 cows 
while the tribe’s women dance, sing and make 
a lot of noise from their throats. If he is success-
ful, the men will dance and sing love songs to 
their cows, and when it gets dark, they will take 
the willing women into the surrounding desert 
and perform their rite of manhood, doggy style.

Bruce Stanley has spent most of my life exploring 
the beauty of this earth. Both natural and man-
made. Gardens, bodies of water and deserts, jun-
gles and cityscapes. He is thrilled about the sur-
prising visual variety on this spinning planet.

FeMale circuMcision For selF-respect
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    G A R D E N  F O O D  C O U R T

the gourMet collection 
By Bake

Raspberry Lemon Cake Chocolate FinancierCaramel Orange Cake Brownie Coco Mango Financier

Raspberry Sacher Summer DelightRaspberry Lemon Cake Mini Opera Passion Fruit Cheese Cake

Salmon PrawnParma Ham & Parmesan Gorgonzola Walnuts Bellpepper 

Lemon ChocolatePistachio Dulce Hazelnuts

Vanilla BlueberryCaramel Orange Raspberry

L o C A T e D  A T  T h e  e n T r A n C e  o f  L A g u n A  P h u k e T  i n  C h e r n g T A L A y ,  T e L  0 7 6  2 7 1  0 1 6L o C A T e D  A T  T h e  e n T r A n C e  o f  L A g u n A  P h u k e T  i n  C h e r n g T A L A y ,  T e L  0 7 6  2 7 1  0 1 6

Phuket’s Most Exciting & Stylish Contemporary Bakeries

Authentic & Stylish Contemporary Rotisseries

Authentic & Stylish Contemporary Italian Eateries

Authentic & Stylish Contemporary Sushi Bars

*** NEW ***
Choose your favourite custom assorted French Macaron Platters, Mini Travel Cake Platters, Mini Pastry Platters & Mini Savory Platters!

diningphuket.com
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Opal’s artworks are created straight 
from the heart, showing his unique 
identity very clearly in his paintings. 
Opal is gay and his paintings show 
his strong character. 

He was born in Chiang Rai, and raised in a family 
full of male culture. He didn’t grow up in a town, 
but in a suburb, where he was not allowed to 
talk about his homosexuality. He always felt very 
different from other boys and didn’t want to take 
part in all the usual boy activities. 

Can you talk about your paintings?
I always create a lady in my paintings, and I 
want her to represent the hidden truth behind 
myself. She is beautiful and has long hair, some-
times black and sometimes blonde or red. My 
lady dresses sexily and wears a lot of makeup. 
She is voluptuous and is always having sex with 
other characters in the paintings. This lady never 
wants to be controlled by the patriarchal ideol-
ogy of a man. The kind of guy who thinks that 
he has power over everything and no one can 
deny his orders, but doesn’t know that it is soci-
ety which controls him to dress and act like a real 
man at all times.

Have you always created your paintings in 
that way?
In the beginning my artworks were installations. 
They needed to be unreal in order to hide my 
real imagination. My paintings in the past were 
just two dimensional, without any clear mean-
ing. Later on, I started to add noticeable extra 
erotic images. I have tried to escape from my 
comfort zone and become limitless in my ex-
pression. From time to time I find newer ways to 
represent my true identity. 

How has your style changed over the years?
I have recently developed my paintings towards 
pop art and pop culture, while of course still 
showing my strong identity. At the end of last 
year when I had a chance to exhibit my paint-
ings at the Iniala Beach House gallery, I painted 
strong colors, adding Japanese characters and 
American artists to show my free sexual identity 
which is now recognized all over the world. Nev-
ertheless, I never forget the Lanna textile pat-
terns from home in my paintings.

redbloodopal@hotmail.com

Phuket is in many ways unique 
– natural yet urban, local yet 
cosmopolitan; the island is a 
distinctive blend, with its on style 
and lifestyle. 

That’s why, when expanding their interior de-
sign business from Bangkok to Phuket, Quattro 
Design had to do more than just repeat the old 
patterns; it had to find a perfect match for the 
island’s tastes. 

“Phuket is a dream destination for our brand”, pro-
claimed Quattro’s Co-Founder and Managing 
director, Praowphan “Meow” Laohapongchana, 
during the grand opening party of the com-
pany’s massive, 900sqm showroom in Boat Av-
enue, Cherng Talay. And when asked why, she 
had her answer ready. 

“People come here not just for holidays, they have 
their second homes here; they have sophisticated 
lifestyles and tastes. We see Phuket’s growing lux-
ury property market - new villas, world class hotels 
and resort - as an opportunity.”
 
“But we look beyond Phuket. The island is a hub, 
from here we can reach the southern regions of 
Thailand and neighboring countries.”

“Also we have great sources of outdoor furniture 
that we think would really match with the lifestyle 
of Phuket,” adds her business partner Vichada 
“Dao” Sitakalin. 

It’s been 12 years since the company was 
founded, first as a design and sourcing business 
catering to hotels and commercial projects, 
than as a decorative mirrors retailer named 
“Quattro House of Mirrors” and finally evolving 
into what it is today – an exclusive importer 
of world-renowned designer furniture with a 
growing line of its own projects and a one stop 
design and arrangement service provided by a 
team of passionate experts.  

But Quattro Design is here to do more than 
just copy the Bangkok formula. The idea is to 
expand on it and adjust it to Phuket’s own, 
unique requirements. 

“The size of Phuket outlet is triple of what we 
have in Bangkok,” says Meow. “Our flagship store 
in Bangkok is 300 sqm, this one here is 700 sqm, 
900sqm with the outdoor section. And the style of 
furniture that we bring to Phuket is more contem-
porary. It needs space.”

“We currently have about 60 to 40 percent of in-
door to outdoor furniture, with the aim of expand-
ing the latter,” adds Dao, Vichada Sitakalin, Quat-
tro’s Co-Founder and Design director

And that’s not just any furniture but designer 
pieces featured in Hollywood movies’ scenog-
raphy and decorating the homes of celebrities 
such as Brad Pitt and Angelina Jolie. And while 
Quattro Design is an exclusive Thai distributor 
of recognized brands such as Kenneth Cobon-

pue, Eichholtz or Prizmic and Brill, its success is 
due to more than just big names; it’s the way 
the pieces are arranged, mixed and matched 
that resulted in Quattro Design’s distinguished 
style. 

“We mix and match oriental, contemporary, mod-
ern, classic and vintage pieces, which gives us our 
unique character. We dare to mix and that’s how 
we built our name,” explains Dao. 

And according to her, it’s this daring, imagina-
tive approach that’s going to help Quattro De-
sign succeed in Phuket.

krissaDank intasorn (opal) phuket’s own style

“Lifestyle in Phuket is more international than in 
Bangkok and so are the tastes, “ says Dao. “The 
market here is different, it’s more diverse. There are 
more foreigners here, which affects both the size 
and style of the furniture we feature in our Phuket 
showroom,” she adds. 

“Our expansion to Phuket is a bit delayed, we 
should have entered the island five years ago” 
adds Meow, “But I’m very glad to be here and we 
think we made the right choice.” 

quattro-design.com
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Conveniently located on the Nai 
Yang beach, one of the most 
pristine beach of the island, Phuket 
Marriott Resort and Spa, Nai 
Yang Beach will be the new gem 
catering to the rising amount of 
tourist in Phuket. 

The resort is designed to impress every travel-
ler, such as couples, families, friends, and cor-
porates. A wide array of food and drinks are 
available, while the resort’s facilities including 
meeting venues, swimming pool, fitness, spa, 
and children’s facilities are ready to welcome 
everyone.    

The modern and sophisticated design of 
Phuket Marriott Resort and Spa, Nai Yang Beach 
uses earth tones to blend with the natural sur-
roundings of the location. The layout allows 
guests to immerse in the panoramic view of 
the white beach and blue Andaman Sea, wher-
ever they are in the resort. Furniture and décor 
items reflect attention to detail and delicate 
culture of Phuket.  

There are nine types of room and villa for guests 
to relax in.  Earth tone ambience inside and 
outside the room gives a cozy feeling.  Breathe 
in fresh air from the balcony and be serenaded 
by the sound of the waves every morning and 
night. In room facilities include high-speed in-
ternet, LCD television with cable, working desk, 
telephone, electronic safe box, tea and coffee, 
minibar, and drinks. 
 
Each type of room and villa has been designed 
to cater to every lifestyle of the guests. Room 
types include Superior, Deluxe Pool & Sea View, 
Deluxe Pool Access, Garden Cabana Pool Ac-
cess, One Bedroom Suite, One Bedroom Pool 
Access Suite, One Bedroom Beach Plunge Pool 
Villa, Two Bedrooms Beach Pool Villa.

There are four restaurants and bars where every 
meal is a special occasion, thanks to the luxu-
rious ambience and great services. The Anda-

man Kitchen serves up the delights of Thai and 
international cuisine all day. Big Fish Grill and 
Big Fish Bar features signature grill and sea-
food dishes in a stunning setting with a view 
of the Andaman Sea. Pool House is the cool 
hangout spot set beside the pool and beach. 
Lobby Lounge is where you can make yourself 
at home, relax, spread out, plug in and connect 
with friends, guests or family back home over 
your favorite drink and snacks. 

Phuket Marriott Resort and Spa, Nai Yang Beach 
is where meetings, events and celebrations all 
come together into one spectacular experi-
ence with the help from professional events 
team and top facilities. Meeting facilities here 
include a 108 sqm multi-purpose function ball-
room, 64 sqm multi-purpose Meeting Room, 
and 32 sqm Boardroom. The resort is ready to 
offer a dream wedding in Thai, Indian, and in-
ternational ceremonies.   

Facilities: The Loop Swimming Pool elegantly 
connects everything in a beautifully tranquil 
manner. Children’s pool and kids’ club are lo-
cated by the beach. Fitness center and spa are 
available for guests. 

Location: The resort is located on Nai Yang 
Beach, one of the most exclusive spots of 
Phuket, with Phuket International Airport a 
pleasant 5-minute drive away. You’ll be able to 
easily travel to all the natural attractions, Old 
Town, restaurants and scenic points of Phuket.

General Manager Mr. David Ippersiel was born 
in Belgium. He graduated from the Hotel Man-
agement School in Lausanne, Switzerland with 
a degree in hotel and restaurant management 
(with honors) and diplomas in marketing, food 
and beverage, finance and engineering. 

He has 24 years of experience in the hospital-
ity business having been employed by Marriott 
International, the Banyan Tree, Shangri-La and 
Indigo Pearl. For over 10 years he has been a re-
gional sales and marketing director in Asia, the 
Middle East, Eastern Europe and Central Europe. 

marriott.com

phuket Marriott resort & spa, 
nai yang Beach – open May 2016

 

 

 

 
 

 

 

Phuket Marriott Resort and Spa,
Nai Yang Beach is the ideal hideaway 
for couples, families and friends. 
Find peace and serenity in 
guestrooms styled with a signature 
Thai touch and welcoming warmth. 
Dive in with direct pool access rooms 
and 15 private villas, before tasting a 
world of flavors at any of our four 
restaurants and bars. It’s dream-
like seclusion, now within reach.

OPENING IN MAY

P H U K E T  M A R R I O T T  R E S O R T  A N D  S P A ,
N A I  Y A N G  B E A C H

S E C L U S I O N .
N O W  W I T H I N
R E A C H

BOOKMARRIOTT@MARRIOTT.COM
+66 (0) 76 625 555

92 Moo 3, Tambol Sakoo, Amphur Thalang, Phuket 83110, Thailand

Phuket Marriott Resort and Spa, Nai Yang Beachphuketmarriott_naiyang
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a The first time I came to this 

beautiful island was on 
holiday and really loved 
it. At that moment, I never 
thought one day I would 
come back to stay.

Originally from Chile, and 
working in the hospitality 
and spa industry, I have 
had the opportunity to live 
in countries such as Costa 
Rica, Mexico, Egypt and 
the Maldives. They all 
have their own beauty and 
charm, but I have always 
felt that there is something 
special about Thailand.
Since I came to Thailand 
more than 12 years ago, I 
became more involved in 
my passions: body, mind 
and spirit.

I had the opportunity to 
partner with the high-tech 
French brand Institut 
Esthederm and created 
a new spa concept with 
a range of treatments for 
spas in the nicest sunny 
tropical destinations. In 
Phuket, the full range of 
treatments and programs 
can be found at the 
Twinpalms Resort spa.

A few years back, I also 
started to have some 
health problems. I had 
pain in my finger joints 
and the inflammation was 
making them even more 
painful and very stiff. 
I decided to look for 
alternative options and 
found Reiki. Reiki not only 
helped to ease the pain 
and get my fingers back 
to normal, it helped me to 
understand the root of the 
pain. I decided to learn 
the technique to use on 
myself and share it with 
others. I was very lucky 
in finding a great teacher 
here in Thailand, who 
took me through different 
training programs, not 
just those of Reiki. Among 
other courses, I also 
learned about crystal 
healing, and how the 
magical power of crystals 
combined with Reiki can 
work wonders.

I became a Reiki Master 
and crystal healing 
practitioner, and offer 
these treatments to anyone 
interested. I also volunteer 
at Soi Dog, and perform 
Reiki on the lovely cats 
they have there (I love 
cats!). I feel that Phuket 
has changed a lot; in 
some ways for the better, 
in others for the worse, but 
it’s a destination that has 
something for everyone. I 
hope the island will never 
lose its loveliness and we 
will be able to continue 
enjoying its marvels.

flacu40@yahoo.com
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small town situated in the 
Awatere valley on the east 

coast of New Zealand’s 
south island. I had a 

fantastic time growing up 
on a farm, and enjoyed the 

outdoors. 

After completing my 
education, I started a 

four-year apprenticeship 
in cabinet making, which 
eventually diversified into 

boat building (my childhood 
dream). I took part in the 

building of four new boats, 
the biggest of which was a 

50 ft sport fisher.

In 2000 I heard the call 
to travel, and started with 

a three month cycle tour 
of Europe, traveling from 
Sweden to Corsica and 

then onto the UK. Towards 
the end of this tour, I 

arrived in the Nice area 
of France where I worked 
as a casual laborer on the 

1936 ex-America’s cup 
J Class yacht Velsheda, 

getting her back in shape 
after a circumnavigation of 
the world. This turned into 

an employment opportunity, 
so after a quick bike trip to 
the UK to store my touring 
equipment, I started work 
as a deckhand bound for 

Grenada in the Caribbean. 

Several Atlantic crossings 
later, and back in the UK, it 
was time for more of a land-

based job. I found work 
with the Beneteau agency 

and charter company based 
in Trondheim, Norway. 

In November 2007 I came 
to Phuket. It was -3 °C in 

Oslo and +30 °C in Phuket; 
what a shock that was. I 

came to Phuket to become 
the service manager for 

Simpson Marine, and 
struggled with the heat for a 

while but eventually settled 
into life in the tropics. 

Eight years later, I’m still in 
the boating trade, and now 
General Manager for South 

East Asia Marine Services 
based in the Phuket Yacht 
Haven Marina. I am still 

loving the tropics and 
the easy way of living in 

Thailand. In the last couple 
of years I have taken up 
cycling again after a ten 

year hiatus; warmth (albeit 
wet sometimes) 365 days 

a year makes it easy to get 
out on the bike. 

I now compete regularly 
in road and mountain bike 

events across southern 
Thailand, consistently 

finishing on the podium. So 
much so, myself and two 

compatriots recently formed 
“Team Thanyapura”, racing 

and training under the 
Thanyapura Sports and 
Leisure Club umbrella. 

Phuket is anything you 
choose it to be; there is 

such a wide range of 
lifestyles, from the luxurious 

to the simple. 

getgregdick@gmail.com
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i) I am a passionate chef 
who loves to cook simple 
and tasty food. I have 
spent half my life in the 
kitchen, enjoying great 
company and the “kitchen 
pressure”! I would say 
I am a very particular 
person, especially when 
it comes to cooking. 
My cuisine is simple but 
the balancing of each 
ingredient plays a very 
important part in each of 
my creations!

I was born in Hat Yai 
and grew up in Bangkok, 
where I spent 14 years. 
I then lived in Germany 
for 15 years, where I 
attended chef school and 
did a master’s degree 
in kitchen development 
before returning to Phuket 
in 2003 to work for JW 
Marriott and the Banyan 
Tree group. My family is 
from Phung Ha, and I have 
always considered Phuket 
to be my home. I fell in 
love with Phuket when 
I was a young boy and 
always wanted to go there 
for a vacation. 

Besides now running my 
own kitchen consultancy 
company “Positive 
Kitchen”, my job is also 
to make sure all the 
guests coming to the 
Suay restaurant have a 
memorable experience. I 
like to take care of my staff 
and make sure they are 
enjoying their working life 
while learning all the basic 
knowledge necessary 
to develop their future 
careers. 

I have worked in many 
restaurants in Europe 
including those with 
Michelin stars, and luxury 
cruise ships such as the 
Queen Elizabeth II. 

I enjoy extreme sports 
such as skateboarding 
and surfing. I have skated 
intensively for more than 
20 years and if I really 
find time for myself I still 
love to do all those things. 
However I also enjoy 
spending time with my 
family and my little son, 
Nicky. 

I think Phuket has 
everything to offer me, 
especially an excellent 
lifestyle. Phuket definitely 
has the potential to grow 
further if its development 
is controlled wisely, such 
as in public transportation, 
and protecting the 
environment, as well as 
maintaining its social 
system. 

I consider myself to be 
part of the Phuket food 
scene and will continue to 
develop my cooking skills 
to maintain Phuket as a 
great and interesting food 
destination.

cheftammasak@gmail.com 
IG: Noimfk 
www.suayrestaurant.com 
www.positive-kitchen.com

Photo by D-Imageplus

P
H

U
K

E
T

 L
O

C
A

LS
 T

ip
a

w
a

r
in

T
r

o
n

 T
a

n
a

a
k

a
r

a
c

h
o

D
 (

r
iz

)      My name is Riz, and I 
came to Phuket in 2008. 
Before coming to Phuket 

I was traveling around 
wherever I could point 

my finger on a map. 
This attitude was not 

considered normal for Thai 
women, but I have been 
excited to discover what 
is happening in different 
parts of the world, ever 
since I was a little girl.  

 
I was pretty wild when I 

was younger, and feared 
nothing. Maybe this was 

due to the fact I never 
had anything to lose, or 

just that I didn’t spend too 
much time thinking about 

doing something, I just did 
it; like taking a plane to 
London and just staying 
overnight before flying 

back to Thailand simply 
because I was bored. 

I was born in Chonburi 
in 1974 and grew up 

in Bangkok. I completed 
my studies at Saint 

John’s Polytechnic and 
have been living in Phuket 

now since 2008.
I grew up in a very strict 
family; my grandmother 
was very old fashioned 

and was one tough lady. 
I remember that I had 
to cook and clean for 

everybody in the house 
every time from the time I 

was nine years old. It was 
a very hard life and tough 
for a child that young and 
I hated it at the time, but I 
can now see the benefit. 

I am an event organizer 
but only really take jobs 

that interest me since I am 
also a full-time mother to 

two beautiful children; 
four-year-old Zahara and 
Ashton who is one and a 

half. I also love to cook 
and am just building up 

a small business cooking 
food for delivery and 

catering for small parties. I 
am also currently planning 

and designing my first 
café. 

 
I have done lots of exciting 

things such as working 
at Selfridges in London, 

been involved in marketing 
and communications at 
hotels in Phuket, as well 
as being a TV reporter 
and model. I have also 
set up my own charity 

to help raise money for 
underprivileged children 

and abused women. 
 

I am sure that Phuket 
will continue to be the 
charming place that it 

has always been, and it’s 
about what we give back 
to it. I have no idea what 

is next for Phuket, but I 
am ready to stand here 

with it. I am ready to give 
back and continue to build 

Phuket, and be part of 
Phuket in the only way I 

know. Through love, family 
and hard work.

Tel: +66 0 87 466 5140
www.arizevents.com
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Nakhon Sri Thammarat. 
I decided to leave my 
home town for Phuket 
in 1999, because the 
city is recognized as the 
best place for education 
and would offer more 
opportunities for my work. 
I took a few other jobs 
until I found the right one: 
a student controller at ECC 
English Center. I really 
loved working there and 
it gave me the chance to 
meet so many nice people, 
some of whom have since 
become good friends. 
After working there for five 
years, I met my husband. 
We got married in 2004 
and now we have three 
beautiful children together.

After we got married, I 
left my job and helped 
my husband in his 
antique furniture store. 
I had been taking care 
of the business for some 
time before eventually 
realizing that it was not 
for me. We made the 
decision to close the store, 
and since my husband 
has an engineering 
background, he decided 
to open his own solar 
energy company, which 
has proved to be a great 
choice for future energy 
saving requirements, and 
I became involved in the 
financing aspects which I 
enjoyed.

However, I need to spend 
most of my time looking 
after my children. They 
kept asking for cupcakes, 
pancakes, cookies etc. 
every day, so I decided to 
learn how to bake them, 
not only for the children, 
but also for my friends. 
My friends now all love 
my cupcakes and my 
decorated cakes. By word 
of mouth, I began getting 
orders for my fancy cakes 
which encouraged me 
to start my “Nana Fancy 
Cake” business which 
operated from my kitchen 
at home. After two and 
a half years, I decided 
to open a professional 
bakery and coffee shop on 
Chaofa West Road called 
“Bakericious”.

We not only bake cake, 
but bread as well. We are 
now supplying our freshly 
baked bread to hotels and 
restaurants all over Phuket 
and Phang Nga. I have 
put my heart and soul 
into my work, using only 
the best ingredients, and 
focusing on hygiene. 

Phuket is my second home 
now, having spent half 
my life here. It is a fast 
growing city with plenty 
of opportunity for those 
willing to work hard. 

Bakericious By Nana’s 
Fancy Cake
081 676 4849
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living in Phuket. The food, 
people, weather, beaches 
and lifestyle are all what 

attract me and many others 
to this wonderful island. I 

was born in New Zealand 
and moved to Singapore 

for a few years when I was 
very young, and then on to 

Perth, Australia. I completed 
primary and high school 

in Perth. I lived in Toronto, 
Canada for a year and then 
returned to Perth to complete 

my university degree. 
After finishing my degree 

I moved to Japan for three 
and a half years, teaching 

English, firstly at an English 
school, and then at primary 
and high school. Japanese 

students love learning English 
and I taught children from 3 

to 15 years.

From 2003 to 2006 Perth 
became home again, and in 
2005 my first son, Jack, was 

born. Just before he turned 
two we moved to Phuket. 

Phuket has been home for 
over ten years now. For 

the first eight years I was a 
stay-at-home mum and gave 

birth to my second son, 
Maxwell, in 2012. During 

this time, I also volunteered 
for the Soi Dog Foundation; 

the largest animal welfare 
organization in South East 

Asia, organizing fundraising 
events in Phuket.

I now work full-time for the 
Soi Dog Foundation and 

my role is to rehome over 
1,100 dogs rescued from the 
illegal dog meat trade. These 

dogs live in a purpose-built 
shelter in northern Thailand 

and the Soi Dog Foundation 
promotes them for adoption 

all over the world. I travel 
overseas to the USA and 

Canada every three to four 
months to meet with certain 

rescue organizations who 
partner with the Soi Dog 
Foundation and help us 

rehome the dogs. Otherwise 
these dogs would spend 

their whole lives living in a 
concrete compound with up 

to 150 others.

Surfing is something I love 
to do — I used to surf every 

day during surf season. 
These days, I don’t get out 

so much due to my work 
with the Soi Dog Foundation, 

but this year I am definitely 
going to make more time for 

this passion of mine.

You never know what is 
going to happen in the 

future, but I have no plans to 
leave Phuket anytime soon. 
I love living here, especially 
with such great friendships 
and an amazing lifestyle!

cristy@soidog.org
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It’s nearly 4 am and I can’t quite 
figure out if it’s time to go to bed, 
or get the hell out of it. I’m either 
in conundrumville central or an 
intersection between the surreal 
and sin city. 

If there was a meeting at the crux, someone 
forgot to send out a memo. My shades remain 
elusive, although I am able to find a single, 
bright white Havaiana flip flop, and struggle to 
limp off in the direction of the first espresso of 
the day. My second foot has gone naked out 
into the brave new world. You do, of course, 
understand my crisis. 

As with many tropical islands, Phuket has cast 
a strong spell over the mojo of many a traveler. 
For those readers whose only reference point 
to the word is the longhand version of mojito, 
mojo is by definition a magical power, talisman 
or, in even more arcane terms, a mystical magi-
cal spell.  

Cartoon legend and cult icon SpongeBob has 
his Krabby Patty and its secret magical formula, 
and I’m still searching for my missing bro of a 
flip flop. Down and out in Bikini Bottom? Hey 
brother, can you spare a lime? You see, a lime 
garnish can indeed help in the search of the 
mojito. 

In celebration of its 15th 
anniversary, Phuket Wake Park 
will host the first Asian Cable 
Wakeboard & Wakeskate Cup on 
7th and 8th May 2016. 

Top-ranked riders from the Asian region will 
be competing in this inaugural event, which 
is sanctioned by IWWF Asia and supported 

how spongeBoB got his Mojo Back First asian caBle wakeBoarD & 
wakeskate cup 2016

Here, on this beautiful island, the reality is that 
flip flopping remains part and parcel of daily 
life. “Dude, where are my flip flops?” is an all too 
common phrase.  Though many moons ago, 
when my erratic sideways moves were about 
to ring in the next instalment of Thai life, the 
local Hong Kong Chinese mocked me about an 
infinite journey into slipper-land. 

In practical terms, flip flops have been with us 
since the dawn of time. I can’t somehow imag-
ine those Darwinian apes slipping into some 
neon sandals, but let’s go down the Biblical 
route and look back at the ancient Egyptians, 
credited by some with the invention of the flips, 
where tough leaves were used instead of the 
foamy mush we have today. Before shoes, the 
Internet, and even the meteoric mojito, flip flops 
were used by humans to traverse the planet. 

Somehow, I find comfort in this timely link to 
history and island life. Mad man walking. If only 
Forest Gump had foregone those Nikes and 
stepped into the Sultan of Cool’s flops, the jour-
ney back and forth across America would have 
been so much trendier. Sundowners at Marga-
ritaville? You betcha. Perhaps the Beatles saw 
this coming when they penned Rubber Soul. 

Over the years, I have amassed a great col-
lection of these magical transport planks. Too 
many colors, too many shades of pale, and yet I 
often take two or three pairs as my concubines. 
I nest them, returning time and time again like 
a cheap thrill junky looking for the next fix. 

There is something strangely nomadic about 
flops. When you check out the Bedouin or Af-
rican tribal warriors, check out their feet.  Sure 
the material is different, but just a rub of Alad-
din’s lamp and away you go, the only limitation 
is in your mind or perhaps, more practically, the 
Sarasin Bridge. 

We come into this life, red, angry and full of 
angst about the future, but hopefully some-
where along the way, those of us whose mojo 
leads us to enchanted isles, find the switch that 
only goes one way. Once you pass the point of 
no return, there is no going back. 

Yes,  flip flops have been with us a long time, 
and according to the all mighty Wiki, since 
about 1,500 BC. Somehow, I find comfort, not 
only in celebrating this rich connection to my 
ancestors, but also the creature comforts of my 
own favorite set of flip flops here on the small 
island of Phuket, the center of my own connec-
tion. Mojo? Make mine a double  and tell the 
staff if they find a left-footed white flip flop, I’ll 
be in tomorrow, or maybe the day after, or even 
the day after that.

Bill Barnett is Managing Director of C9 
Hotelworks, a Phuket based hospitality 
consulting firm. He also writes the popular 
online blog www.thephuketinsider.com. 
Over the past decade he has amassed 
an extensive wardrobe of shorts, and flip-
flops.
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by the Thailand Extreme Sports Association 
(TESA).

Prior to this, another exciting event will take 
place on 6th May — the first Thai National 
Wakeboard & Wakeskate Championships. 
Winners of this competition will represent 
Thailand in the following Asian Cup event!

Cable Wakeboarding is one of the fastest 
growing sports in Asia!

We warmly welcome all active and 
enthusiastic people to join us in sharing these 
exciting events on 6th, 7th and 8th May at 
Phuket Wake Park, with music, food and fun!

keng.tesa@gmail.com
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Paul Ropp shops;
Surin Gallery – Tel. 080-5381976
Boat Avenue – Tel. 087-6237988
Paul Ropp Outlet – Tel. 076-621607
Central Festival Samui – Tel. 077-410356
Opening hours: 10:00 AM – 08:00 PM
Website:  WWW.PAULROPP.COM

paulropp.com

From the Paul Ropp school of 
fashion, where ideas come to 
life, once again the theme for the 
new design collection has been 
specifically targeted. 

It has the complete feel good factor, be it cas-
ual or funky, and for those in the know, all crea-
tive ambitions play a part in setting the mood: 
boldness, eccentricity, elegance, sensitivity and 
aesthetics. 

Your personal style lends confidence to who 
you are. Paul Ropp combines the sophisticated 
playfulness of colors, paired with an infusion of 
traditional mix. 

Fashion is like Botox, but style lasts forever. As 
Paul Ropp has said time and again, he is not 
a follower of trend as it doesn’t always work 
for everyone. Being comfortable and happy in 
your own skin is what the Paul Ropp signature 
is all about. 

And so with his ideas for the flowing fabrics, 
once again Paul Ropp’s creativity brings to you 
an endless array of effortlessly versatile looks. 
For the finishing touch, add some Paul Ropp 
accessories, and there you go. 

So the question is now: How do you see your-
self? With something that’s a given, or with a 
feeling that specifically helps you express who 
you are? Check out one of the many Paul Ropp 
shops and try on a variety of skirts, dresses, 
blouses or tops. Mix it up. Playful or elegant, 
when you look in the mirror, you will be pleas-
antly surprised and won’t be the first to feel 
that way. 

As they say in old New York City, there’s a rea-
son somebody’s doing something right, and 
the proof is in the pudding as the cliché goes. 

The Paul Ropp brand has grown from a small 
humble shop into an Asian signature: here, 
there and everywhere. Why? Because we like it.

paul ropp: iDeas For iDeas
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to a new destination I already know I can’t 
accurately judge the validity of anything I’m 
reading on TripAdvisor, so I stick to reputable 
sources of information. For opening hours and 
prices I’ll go directly to a museum’s own web-
site. For recommendations on where to eat, 
stay or go out at night I look for articles or blogs 
written by local insiders (expats from one’s own 
home country are often a great source of infor-
mation), and I always look up their credentials 
before reading their advice. If you’re going to 
spend hours and days planning your vacation, 
at least try and make sure the majority of that 
time is spent researching reliable sources, and 
minimize your dependence on the anonymous 
TripAdvisor reviews that give you the false 
sense of being well-informed and properly pre-
pared.

Trusting total strangers over people we ac-
tually know. But even if you’re blissfully igno-
rant about how useless other people’s reviews 
might be, you know your cousin Louis is a to-
tal idiot. You would never take any travel ad-
vice from Louis, even if he’s been to Europe a 
dozen times. So how do you know all of those 
anonymous TripAdvisor reviews you read aren’t 
written by him? You don’t. No one has any idea 
who is writing the reviews. Is it a retired granny 
living in Florida who loves cruise vacations or 
a young Wall Street trader who only travels 
on business with the company Amex card? A 
Peace Corps volunteer who speaks eight lan-
guages or a family just looking for a place where 
their kids can have a good time? It’s important 
because it sets up certain expectations, which 
then affect their reviews. I don’t understand 
why this doesn’t seem to bother anyone else. 
Is it because we automatically put ourselves in 
the reviewer’s shoes as we read, somehow as-
signing them our own values, tastes, attitude 
and background? The idea is totally absurd, es-
pecially if you take a moment to consider your 
own personal entourage of friends, neighbors, 
co-workers and family like the aforementioned 
Louis. If you tell them you’re coming to Paris, I 
guarantee almost every single one of them will 
have an opinion, recommendation, warning, or 
insider tip they’re dying to share with you. And 
because you know that person pretty well you 
will either immediately write it down, or nod 
politely then dismiss it from your mind. And 
you think you can do this kind of essential tri-
age when reading anonymous, online reviews? 
Yet this is what people are doing. Trusting total 
strangers would be kind of sweet if they didn’t 
simultaneously disregard their own personal 
network. I’ve had tour clients recommended to 
me by their friends, who still double-checked 
with TripAdvisor before contacting me. My 
own family members have come to Paris with 
a list of restaurants collected from TripAdvisor 
rather than ask me — a travel writer living here 
since 1995 — for my recommendations (on the 
plus side, I don’t get any of the blame if they 
hate it).

“Badges? We don’t need no stinking badges!” 
My own TripAdvisor profile includes my name, 
photo and website so anyone can look me up, 
but obviously most people don’t do this. The 
five reviews I’ve posted over the past decade 
have laughably earned my profile a “Senior Re-
viewer” badge (see photo below). They keep 
sending automated reminders to add reviews 
and even “articles” so I can get more badges. Oh 
goody, everyone gets a gold star for participat-
ing! I don’t like contributing my free content for 

websites like TripAdvisor because it then grants 
all sorts of “authority” to the authors of these 
anonymously posted reviews, articles and pho-
tos with badges such as “Luxury Hotel Expert” 
or “Restaurant Expert” or “Senior Contributor” 
purely based on quantity, not quality (I vote to 
make that the new TripAdvisor motto). We’re 
not only working for TripAdvisor for free, we’re 
not receiving any guarantee that any of this 
information is accurate because anyone can 
post it and there is zero oversight. And unlike 
the reviews which can at least be flagged for 
TripAdvisor policy violations, the travel articles 
have only one way to interact: “helpful” or “not 
helpful”. There are no “inaccurate” buttons to 
press when someone writes that you can skip 
the line at Notre Dame’s bell towers with a mu-
seum pass.

Totally arbitrary “bubbles” and ranking. I 
probably should have come out of the gate 
explaining the sheer idiocy of TripAdvisor’s 
bubbles (aka “stars”, even though they’re clearly 
round and not star-shaped) and ranking sys-
tem, but I’m sure those of you who have ever 
been on TripAdvisor already disregard these to-
tally arbitrary “quality indicators”. First let’s look 
at those bubbles. When Forbes Travel awards 
hotels their stars, they are working from a clear-
ly-defined set of standards that each property 
has to meet in order to get to the next level 
(and they can see what these standards are and 
where they fall short). But the mob of anony-
mous travelers are simply making it up as they 
see fit. So my idea of what should get two bub-
bles may be your idea of four. Some proper-
ties get three bubbles even when the review 
says only positive things. So we’re all using the 
same system, but assigning our own personal 
meaning and criteria. TripAdvisor averages out 
the bubbles in your reviews for a general bub-
ble score. If you look up guided tours in Paris 
on TripAdvisor there are 404 businesses listed. 
About 50 have no reviews at all, so they are 
ranked last (#357–404). After that, there are two 
companies with a 2-bubble rating, nine with a 
3-bubble rating, and eight with 3.5-bubble rat-
ing. That means there are 337 tour companies 
in Paris with a 4 or 5-bubble rating. How is that 
helpful for the traveler trying to choose one? 
TripAdvisor thinks ranking them is the answer.

This is where it gets even more absurd. Rank-
ing is not based on quality. It’s actually called a 
“Popularity Ranking” because, all reviews being 
equal in bubbles, those with the most reviews 
get higher ranking. This means tour operators 
that churn out daily or even hourly group tours 
will always have a higher ranking than compa-
nies who have fewer clients, and that hotels 
with more rooms can always outrank a hotel 
with fewer rooms. There is no adjustment for 
scale. But to make it look somewhat fair, the 
second factor computed is how recently each 
review is posted. So any given tour company 
can briefly pop up to number one if a bunch of 
their clients all post their reviews on the same 
day (by the way, this is how every single book on 
the planet becomes a best-seller on Amazon, 
even if just for a few minutes). This of course fa-
vors companies who ask (or in my mind, pester) 
their customers to leave a TripAdvisor review 
over companies that don’t. It also favors busi-
nesses that operate year-round without any 
break in the low season. How does having one 
ranking for all tours — where the Hop-on, Hop-
off bus tours, Versailles bike tours, free walking 
tours and private, custom tours like mine are all 

put into one big category — useful for anyone? 
Same problem with ranking palace hotels like 
the Four Seasons and Ritz in the same category 
with little boutique hotels or youth hostels. Or 
rankings where burger joints are competing 
with Michelin-starred restaurants. This doesn’t 
help travelers make informed decisions. So 
it’s important to remember it’s a popularity 
contest, not an equal, merit-based ranking. It 
just adds more confusion on top of an already 
shaky foundation of unreliable reviews.

Obviously TripAdvisor has no idea what they’re 
doing. A Tunisian hotel just received TripAdvi-
sor’s coveted “2016 Traveler’s Choice Award” 
even though it has been closed since last sum-
mer when 30 guests were killed in a terrorist 
attack. Oops.

Part 2: TripAdvisor’s Fake Reviews & Blatant 
Bias
Regardless of everything else written here, 
the ugly truth is that no one knows which re-
views are fakes. So now we’re getting into the 
truly shady side of TripAdvisor. There have been 
countless articles and studies done on the high 
number of fake reviews on their website. How 
do they do this without getting caught by Tri-
pAdvisor’s anti-fraud team? There are compa-
nies based in faraway lands where, for a fee, 
they can expertly game the system to give 
you good reviews and your competitors bad 
reviews. And they know how to make the re-
views look believable and “reliable”, despite Tri-
pAdvisor’s unverified claims that they can spot 
the fraud. How hard is it to get an IP blocker, 
pretend you’re a business traveler from New 
York and after a dozen quick reviews get a silly 
little “Senior Reviewer” badge that makes you 
look “legit”. An Italian magazine proved how 
easy this was by using fake reviews to get a res-
taurant that doesn’t even exist to #1. Reviews 
can make or break a hotel, a restaurant, a spa. 
With the stakes so high, it’s hardly surprising to 
know many pay for those reviews. Unfortunate-
ly some businesses themselves have taken the 
website to court after being wrongly flagged 
by TripAdvisor as having “suspicious activity” on 
their listing.

Policing ourselves is a full time job. Am I being 
an idiot writing this article? As you can imagine 
after reading this far, I wasn’t exactly happy to 
see my walking tours reviewed on TripAdvisor, 
even if every single review has been positive. 
Maybe tomorrow I’ll wake up to find my busi-
ness is suddenly flagged as violating some 
obscure, unnamed TripAdvisor policy. Or five 
negative reviews will mysteriously appear from 
reviewers who can’t prove they were ever on 
tour with me. I’ve already requested the remov-
al of several four and five “star” reviews over the 
past few years because I know the reviewer was 
not a client. This is usually pretty easy because 
they write something like “Loved the bike tour 
with Pierre!” when I don’t do bike tours, nor 
answer to the name Pierre, or when the client 
is from a country where I’ve never had a cli-
ent. Since I do only customized private tours, 
I have an email conversation with every single 
client before a tour is booked, and then have 
them fill out a detailed questionnaire. I know 
their names and where they are from, and usu-
ally much more than that by the end of a full 
day tour. So the dude from Morocco who gave 
me and my “staff” five stars is either mistaking 
me for another company, or he is a fraudster 
padding out his profile with fake Paris reviews 

so he looks like a legitimate traveler. I ask that 
they all be removed because if/when he gets 
caught, I don’t want his review on my page. So 
far two reviews I flagged have been removed. 
To remove a review a business owner has to fill 
out a multiple choice form and give an expla-
nation (as if I have time to be doing this), then 
wait and see. Two other reviews have not been 
removed, and TripAdvisor gives me no specific 
reason why. So I use the only power I have to 
post a “Management response” to let everyone 
know that although I’m happy for the high rat-
ing, they were not my clients and TripAdvisor 
won’t remove them. If they can produce an 
email exchange, a PayPal receipt, or any other 
proof of being my client, they’re more than 
welcome, but so far it’s just been silence.

TripAdvisor pressures businesses into partici-
pating. I think TripAdvisor leaves these reviews 
up just to force business owners to respond. 
Did you know there’s no way for businesses to 
opt out of being on TripAdvisor? Anyone can 
create a listing for a business whether the ac-
tual owner “participates” or not. And there is a 
huge push behind the scenes by TripAdvisor to 
convince owners that they need to “manage” 
their page by adding photos, videos, and inter-
acting with the reviewers in order to maintain a 
high rating, then post the TripAdvisor widgets 
on our websites and stickers in our windows to 
promote our businesses. They also ask us for 
our clients’ emails in order to send them auto-
mated emails “reminding” them to submit their 
TripAdvisor reviews. Just in case you missed 
that, TripAdvisor asks businesses for your email 
so they can contact you on their behalf to 
ask for reviews. Am I the only one who finds 
it unethical to share my clients’ email without 
their permission? TripAdvisor markets all of this 
as “services” for businesses listed on their site, 
but we’re just really promoting the TripAdvi-
sor “brand”, as if they represent anything other 
than the anonymous and often unreliable mob 
at best, and a bunch of desperate or unscru-
pulous business owners committing fraud at 
worst. Again, with zero responsibility for any-
thing posted on their site, TripAdvisor wins no 
matter what happens in their gladiator arena.

Accountability goes both ways. I could write 
an entire article on how ethical it is to allow 
anonymous reviewers to disparage a business 
with little recourse. After all, the justice systems 
of most western democracies are built on the 
idea that defendants in a court case know who 
their accusers are. But there have already been 

many articles about the lawsuits and consumer 
complaints against TripAdvisor including a 2.3 
star ranking on the Better Business Bureau. 
I would prefer to ignore TripAdvisor, cut out 
the middleman and just speak directly to my 
clients. After every tour I send an email asking 
what they liked or disliked, and what could be 
improved. Then again, I’m a small business with 
a personal and direct contact with each client, 
while the tourism industrial complex which 
operates in semi-anonymity itself behind its 
corporate mask probably makes it impossible 
for a client to complain to anyone who actually 
cares. But I think it’s important to use your real 
name when posting a review on a third-party 
site like TripAdvisor because if you can’t stand 
behind your words in public, then maybe you 
shouldn’t be saying them.

TripAdvisor knows its reviews can’t be trusted. 
In 2012 they were banned from claiming their 
reviews are trustworthy after a four-month 
investigation by the British Advertising Stand-
ards Authority, which argued that wording 
on Tripadvisor’s website — claiming that the 
site contained “reviews you can trust” and 
“honest” opinions from “real travellers” — was 
misleading as Tripadvisor could not prove 
that the reviews posted without any form of 
verification were genuine. As a result TripAd-
visor had to remove a number of marketing 
claims from its UK website such as “Read real 
reviews from real travellers”, “Reviews you can 
trust” and “More than 50 million honest travel 
reviews and opinions from travellers around 
the world”. After being derided in the press 
for double standards (“Does TripAdvisor be-
lieve that trust is a peculiarly British phenom-
enon?”) they removed the wording from all of 
their websites.

Changing the wording allowed TripAdvisor to 
wiggle out of a €500,000 fine in 2014 by an 
Italian regulator (the Italian Competition Au-
thority), which called on TripAdvisor to stop 
“publishing misleading information about the 
sources of its reviews.” Since they no longer 
claim their reviews are honest nor trustworthy, 
they can’t be held accountable for “a few fake 
reviews”.

Now that TripAdvisor can no longer claim to 
be the most trusted source if travel informa-
tion, they’ve decided to use their power as the 
“World’s largest travel site” to squeeze money 
from businesses who never asked to be on 
their website in the first place.

TripAdvisor has become the big bully of the 
travel playground. Did anyone else notice 
they changed the game? I don’t think TripAdvi-
sor could care less about whether you actually 
read or trust the reviews anymore. They were 
just the free bait to get us in the door. While we 
were busy trying to decipher ambiguous re-
views or obsessing about rankings, TripAdvisor 
used its amassed fortune to buy up every prop-
erty on the Travel Monopoly board (14 to date, 
including FlipKey, The Fork, Cruise Critic, and 
Viator). They now dominate every profit-mak-
ing corner of the travel industry as the ultimate 
gatekeeper — or, more appropriately, tollbooth 
operator — between independent travelers 
and the companies we’re trying to find. Where 
once we might have trusted TripAdvisor as a 
place to find unbiased information about ho-
tels, restaurants and travel services like tours 
and cooking classes, now they own the book-
ing engines, earning commissions on every 
transaction through the TripAdvisor website as 
well as fees charged to companies using those 
booking engines if they want “access to traffic.” 
Travelers should know that the hotels, restau-
rants and travel services heavily promoted at 
the front and center of any given TripAdvisor 
page most likely paid to be there, which is a 
blatant conflict of interest if they expect the 
user ratings to mean anything at all.

Hotels and Tour Companies who Pay Get 
Preferential Visibility on TripAdvisor. Outright 
lies? “We never have and never will give our ad-
vertisers or anyone else preferential treatment.” 
says TripAdvisor on their Content Integrity Poli-
cy page. And yet their own promotional videos 
state that hotels who pay for a Business Listing 
fee get preferred placement and “access to traf-
fic” on TripAdvisor as well as their full contact 
information (website and phone) displayed, 
whereas those who don’t pay have no informa-
tion except an address. If a traveler wants ac-
tual info they have to Google the hotel’s name 
to find their website. It’s like paying the mob 
for “protection”. See for yourself the difference 
between listings for hotels who pay and those 
who don’t.

American-born travel writer and professional 
guide Heather Stimmler-Hall lives in Paris since 
1995 and is the editor of the Secrets of Paris News-
letter (www.secretsofparis.com)
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Siam Beach
children, snorkeling, restaurant

Ya Nui Beach
small, cute, snorkeling, restaurant

Mai Khao Beach
looong quiet beach

Surin Beach
celebrities, beach clubs, restaurants 

Bang Tao Beach
5 star hotels, local seafood restaurants
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Ao Sane Beach
rough sand, snorkelling, restaurant

Kata Beach
white open beach, surfing in summer season

Emerald Beach
peaceful, north facing beach good for sun tan

Laem Singh Beach
hip, young, restaurants, short trek downhill

Nai Thon Beach
white sands, peaceful, scenic road to get there

Banana Beach
insider tip, restaurant, short trek downhill

Laem Ka Noi Beach
park on top parking lot and walk down

Kamala Beach
busy in high season

Nai Harn Beach
local hangout, busy but cute

Patong Beach
very busy beach, lots of activities

Ao Yon Beach
shallow waters, oyster rafts, locals

Kata Noi Beach
white open beach

Kalim Beach
rocky, surfing during summer season

Layan Beach
tranquil, peacful

Paradise Beach
shady, peaceful, calm waters all year
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Panwa Beach
rough sand, shallow water, peaceful, scenic

Laem Ka Beach
local thai style beach with lots of shadow

Karon Beach
white open beach, no shades

Nai Yang Beach
thai locals, shades, calm waters all year
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Rawai Beach
shady, seafood stalls, local boat trips
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Close your eyes…
Imagine the sky-blue sea, and 
those magnificent trees and 
flowers. Feel the light touch of the 
wind and soft fresh air coming 
down from the tropical hills…
doesn’t it feel great? 

You can enjoy it all without closing your eyes. 
Simply stand by a window in your own villa. 

Design 
Every villa has modern architecture and in-
cludes various options. Stylish design is com-
plemented with luxury accessories. Only the 
best materials and furniture from leading 
brands are used for the interior.

The following advanced control systems are 
installed in the villas to make you feel safe and 
comfortable, as well as saving you money:
•	 smart home
•	 CCTV
•	 a solar system

Location
The SUGAR Villas luxury project is ideally situ-
ated on the western side of Phuket with a fasci-
nating view of Kamala Bay.

All those in love with the island will value the 
perfectly balanced combination of solitude 
and nature, while at the same time enjoying 
easy access to the nightlife of Patong, catching 
a wave on Surin beach or just enjoying the va-
riety of cuisine on offer at the best restaurants 
on the island. 

You will find the gentle breeze flowing down 
from the hills so refreshing after the daytime 
heat, and the scenery of a mind-blowing sun-
set is the best way to end your day in paradise, 
and the perfect start to a romantic evening. 

Prospect Plan
The six villa complex has 24-hour security 
guards. Each villa has its own swimming pool 
with a jacuzzi, private garden and sea view.

Website: www.sugar-villa.com
Tel: +66 936237884, +66 616835050
E-mail: info@sugar-villa.com

sugar – the sweet taste oF 
a happy liFe




