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AMAYEN Sanctuary in Chiang Mai, 
Thailand (nearby Doi Saket Hot Springs) is 
the ultimate travel destination for relaxing 
and fine-tuning your mindset toward an 
extraordinary, successful lifestyle.

Take time out at this truly one-of-a-kind 
best-kept secret which stands apart as an 
all-inclusive intimate wellness retreat. 

You matter. Your wellbeing is important. 
We all tend to focus on things that are 
happening around us and forget to take 
care of ourselves. We struggle to discover 
what it is we definitely want. We don’t 
even know what we feel. In order to find 
clarity and cultivate power, motivation, 
and creativity you need to find stillness 
and look inward. 

Mastermind a better You 
while enjoying your inspirational and relaxing stay 
at our all-inclusive boutique yoga, meditation & 
healing sanctuary in Chiang Mai, Thailand 

meditation, easy yoga exercises, organic 
plant-based food, like-minded people and 
some traditional Thai massage thrown in 
— not forgetting to have some fun along 
the way!

amayen.com  
+66 (0)86 686 3811 
miguel@amayen.com

Enjoy this transformative restful 
experience while looking at your current 
situation with a sense of perspective so 
that you can take the necessary steps for 
improvement.

Our approach? A simple collection of 
relaxation methods with a splash of 
comfort, state-of-the-art audio-guided 

NOW OPENNOW OPEN
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202/88 Moo 2, Cherngtalay
Thalang, Phuket

t: +66 (0)65 348 2017
e: book@catchbeachclub.com 

w: catchbeachclub.com

Open to All, No Entrance Fee
Beach Club: 09:00 – Late

Lunch & Dinner: 11:00 – 23:00
(Last Orders 22:00)

Bar: 10:00 – Late

Catch Beach Club on Bangtao Beach is Phuket’s most inventive, 
style-setting beach club. Bringing glamour and exciting tropical nights 
to the sands of Phuket, Catch Beach Club is open to all who love 
fashion, fun and fabulous seaside dining. 

One of the best beach bars 
in the world – CNN Travel

CBC_M&B01Mar2018.indd   1 2018-03-09   18:25



Spectacular Sea View
27 luxury apartments, full sea view, private pool, 500m from Surin Beach

Sense of Space
Only 3 buildings and 1 or 2 units per floor

Sky Villa, Penthouses & Apartments
1 to 4 bedrooms apartments

Freehold and Leasehold / Condo ‘A’ delivery December 2018 / Condo ‘B’ & ‘C’ delivery December 2019

www.andamaya.com / email: info@andamaya.com          tel: +66 (0)84 848 5273  
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As the first phase of the expansive MontAzure 
master-planned mixed-use development, 
the luxury beachfront condominiums have 
already attracted lifestyle-driven investors 
looking for a combination of hotel-based 
yields and usage time, along with strong 
capital appreciation due to the rare beachfront 
location. Owners enjoy privacy and world-
class facilities without having to employ their 
own staff as they would at a private villa.

The development is sensitively designed 
as a series of low-rise clusters orchestrated 
around generous communal swimming 
pools with intimate views of the beautifully 
landscaped grounds. One-bedroom units 
are sized from 70 to 250sqm while the 
two-bedroom units range from 154sqm 
to 400sqm. The developers also recently 
added super penthouses measuring an 
impressive 799sqm and offering stunning 

“Recent luxury investment trends on Phuket 
have seen a move away from private villas 
toward upscale condos, especially penthouse 
units with outdoor facilities. Buyers appreciate 
the opportunity to own these luxury properties 
on a freehold basis,” says MontAzure 
Executive Director Setthaphol Boottho.

“Properties managed by reputable brands 
also attract savvy investors, as the condos 
can be rented out to international visitors and 
therefore generate income when owners are 
not using them,” he added.

Andreas Savvides of Haveli Design, whose ped-
igree includes several landmark residential  
developments in Bangkok including 185 Rajad-
amri and The River, designed the interiors for two 
of the new show units at Twinpalms Residences 
MontAzure, one of which is a stunning penthouse 
with a rooftop pool and ocean view sun deck.

MontAzure, the upscale mixed-
use residential resort community 
set on 454 rai (178 acres or 72 
hectares) of mountainside to 
beachfront land in Kamala, has 
launched 3 new on-site beachfront 
show suites at the award-winning 
beach condominium development, 
Twinpalms Residences MontAzure.

Considered by real estate experts to be one 
of the most compelling lifestyle investment 
opportunities on Phuket, the development 
will be managed and operated by Twinpalms 
Group Interested and visitors will be able to 
tour and experience all three of the units to 
really get a feel for the unique luxury island 
lifestyle on offer.

THREE NEW LUXURY SHOW SUITES AT FLAGSHIP 
TWINPALMS RESIDENCES MONTAZURE
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views of Phuket’s idyllic sunset coast. Prices 
for entry-level investment units start from 
THB15.5 Million.

Part of the development’s beachfront zone, 
Twinpalms Residences MontAzure is just a 
short stroll along the beach from HQ Beach 
Lounge, which has become an island favourite 
for its chic, contemporary oceanfront dining 
and entertainment. The sea view restaurant 

at HQ serves delicious light fare, signature 
cocktails, fine wines and an eclectic music 
selection to match the casual surroundings. 

Right next door to HQ Beach Lounge, 
lifestyle aficionados can enjoy causal fine 
dining, world class drinks and entertainment 
at Café Del Mar, Phuket’s hippest waterfront 
venue with 40 metres of beach frontage 
and chic tropical design. A rolling schedule 

of events includes weekly pool parties, 
international guest DJs, and tempting food 
and drinks promotions to attract a stylish 
global clientele.

Enhancing the unique choice of word-class 
beachfront facilities, MontAzure’s anchor 
hotel, InterContinental Phuket Resort, 
will open in 2019 to offer visitors and 
residents of Kamala even more options for 

dining and entertainment, complementing 
the breathtaking sea views and tropical 
surroundings.

“Twinpalms Residences MontAzure offers 
buyers a rare opportunity to own a property 
within an integrated beachfront resort and 
residential community just steps from the 
pristine sands at Kamala beach and within 
walking distance of the island’s most popular 

beachfront venues,” says Henri Young, 
Director of Marketing at MontAzure.

To mark the launch of the new show suites 
MontAzure is offering buyers a guaranteed 
return on investment for 3 years on selected 
units, as well as free furniture packages 
worth up to THB 2 Million.

 

For more information or to make an 
appointment to view the show units
Call +66 93 624 8800 or
Email fiona@montazure.com
 

www.montazure.com
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In my experience of recovery from alcohol 
and drugs I have noticed that some people 
(who knew me when) never quite trusted or 
understood that my whole life had changed. 
I was “that drunk” to them every time they 
saw me, no matter that decades of sobriety 
had passed. I have friends and acquaintanc-
es in recovery who are never given a second 
chance by certain family members because 
the old stories are stronger than their capac-
ity to forget.

I don’t actually regret any of that. It shows 
me the power of a story. It shows me that 
stories can prevent a relationship from ever 
really happening. They can become stories 
about what men are like. They can be stories 
about what women really want. These kinds 
of stories can hypnotize almost everyone 
alive today.

When I have a story about your political par-
ty, or your country, or your profession, who 
you really are doesn’t stand a chance. Whole 
countries have stories about other countries 
and will fight to the death to live out the story.

My clients enjoy Finding Dory. They see the 
love behind giving someone a new start. 
Maybe the saying “Forgive and forget” can 
be shortened, in the interest of time man-
agement, to simply “Forget.” If you did that it 
would give the people in your world a fresh 
chance.

imindshift.com

LET’S GIVE EVERYONE A FRESH CHANCE

Sometimes I like to assign movies 
for my clients to watch. One of 
them is Finding Dory. The little fish 
character voiced by Ellen DeGe-
neres has short term memory loss 
and much of the humor comes 
from her forgetting who the other 
characters are.

She might have a long scene with a charac-
ter and see the same character two minutes 
later and have no idea who she’s talking to. 
Then cheerfully she says, “Oh hello! My name 
is Dory!” How exciting to find a new relation-
ship! And for Dory, they’re all showing up as 
new.

What if I can try being Dory? When I arrive 
at a gathering and I see someone there who 
I have had judgmental thoughts about, this 
time I approach them as Dory. I am happy 
and cheerful. I am open and empty and so 
glad to run into them. There is no story about 
them that I have to filter their words through.

When I show up empty, I am right here right 
now in the present moment. Like falling out 
of thought and like falling in love. Because 
only in the here and now can I fall in love, 
because falling in love is an experience of 
pleasant surprise, or, as G.K. Chesterton said 
about his spiritual awakening, it’s like receiv-
ing “absurd good news.”

And I can fall in love with anything. I re-
cently learned to fall in love with taking 
the garbage out. I noticed that I dreaded it 

every week, and when it came time to do it 
I slogged through it as a means to an end. It 
never occurred to me that I could make it an 
end in itself.

So I slowed it down and treated it like a sa-
cred Zen practice. It wasn’t long before I 
couldn’t wait until garbage day. I’d even say 
to Kathy in a voice that sounded like elation, 
“Tomorrow’s a big day.”

“Oh really? Why?”

“Tomorrow is garbage day!” 

She began to worry about me. She started 
looking online for what she could find about 
the first stages of dementia.

Stories (elaborate webs of thought) make it 
hard for me to give something (like taking 
the garbage out) or someone (who had said 
something critical) a second chance. Some-
one criticizes me and I’m caught up into 
thinking they’ve done something deliberate-
ly hurtful. I try my best to forgive them, but 
built into the idea of forgiveness is the con-
viction that I am the person who was right 
and they are the person who was wrong. 
When I forgive them it feels like it’s big of 
me to do that! And that from now on they’ll 
never be on the same moral or ethical level 
as I am. It is from a superior level that I throw 
my pennies of forgiveness down to them. A 
magnificent being generously tossing coins 
into a human gene pool of inferiority.

Dory would be kinder than that. Dory 
wouldn’t remember what that other person 
had done or said.
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10 IMPORTANT THINGS YOU NEED TO KNOW 
ABOUT BITCOIN

In the panic rush, let’s pause to 
consider the meaning of it all.

After Bitcoin hit $10,000, it, at last, seemed to 
dawn on the mainstream financial press that 
this thing matters. There has been a panic rush 
to catch up on the meaning of it all. Some have 
doubled down on the claim that the whole 
thing is a hoax. Others dismiss it as a bubble 
(indeed, all financial models would suggest 
that a correction is needed). Some bigshots 
have called for it to be banned as if it is even 
possible to ban a mathematical protocol.

So much confusion out there! Having fol-
lowed this technology from 2010, here are 
the ten points I find most salient about Bitcoin 
and the entire cryptoasset sector.

It was not invented by government
From the ancient world, it has been claimed 
that money (right and proper money) is the 
domain of government, at the very least to 
guard but also to invent, impose, and man-
age. In the late 19th century, an entire school 
of economic thought grew up around it: 
the State Theory of Money. Georg Friedrich 
Knapp’s treatise by that name came out in 
1905 (English translation 1924) and helped 
entrench the nationalization of money in cen-
tral banks. Bitcoin shows that the theory is 
wrong. Good money emerges from exchange 
and entrepreneurship, as Carl Menger said.

It was not invented by academia
The Bitcoin protocol was released by an anon-
ymous programmer on a small email list and 
then put into the commons. Economists – to 
say nothing of political scientists and sociol-
ogists – were entirely out of the loop. This is 
fascinating because mainstream intellectual 
hierarchy puts academia at the top and every-
one else underneath. The black robes rule the 
course of history and everyone else is their 
benefactor, it is said, as if there were a structure 
of production for ideas. The problem with this 
theory emerged in the age of capitalism, when 
the practitioners, not the theorists, starting 
getting all the good ideas. Then the backlash 
came in the 20th century: the experts would 
manage society. Now we are finding out some-
thing amazing: the best ideas come from those 
with boots on the ground.

It’s not all about Bitcoin
In some ways, the high-flying returns on the 
headline cryptocurrency are a distraction 
from the genius of the underlying technol-
ogy: the distributed ledger called the Block-
chain. This technology has spawned a finan-
cial sector just as large as Bitcoin itself, with 
thousands of applications, including every 
form of contracting. Blockchain could even 
lead to an upheaval in the relationship be-
tween the individual and the state. The criti-
cal thing to understand about the technology 
is this: it is a better way than we’ve ever had 
to document and enforce ownership claims. 
If you do not understand what this sentence 
means, I’m sorry but you do not understand 
the value of this technology.

The old regulations won’t work.
This technology is completely new, whereas 
all existing financial and regulatory machin-
ery is based on muscling legacy technology 
to perform in a certain way. Retooling the 
regulations to fit simply won’t work. It is only 
going to create messes, slowing down but not 
stopping, progress. Legacy bureaucracies and 
stakeholders will fight and fight but nothing 
can stop this revolution, which is borderless 
and digital, making it impossible to control. 
Moreover, every regulation reduces compet-
itiveness and entrenches incumbent firms. Do 
you think if government had banned, for ex-
ample, horseshoes, electricity, internal com-
bustion, or flight that this would have actually 
stopped these ideas from becoming reality? 
Governments are an annoyance, not the au-
thors of history.

Money will be competitive
Many people see the current goings-on as a 
struggle between the dollar and Bitcoin. That 
is too simplified. The real struggle is between 
national money monopolies and a newly 
competitive system. That competition occurs 
between cryptocurrencies and cryptoassets. 
People want to know who the winner will be. 
This too is old-world thinking. The competi-
tive process will never stop. Winning will be 
temporary, and a new challenger will rise up 
and take the top spot. This is a new world. No 
living person knows what this is like because 
money has been protected from market pres-
sure for so long. In particular, Americans are 
going to have to get used to a world in which 
the dollar is no longer king.

Banking and credit will change
The whole institution of central banking is 
premised on the idea of a money monopoly 
which thereby enables full control and macro-
economic management. Crypto doesn’t have 
to be number one in order to wreck this pre-
sumption. It only needs to bust the monopo-
ly. With a market cap of half a trillion dollars, 
this might have already happened. Moreover, 
distributed networks weave together money 
and payment systems, so old-world payment 
processors will be next to fall. New players are 
crawling out of the woodwork by the day.

The unbanked have rights
Some people estimate that the unbanked of 
the world population is two billion. That is 
surely an underestimate. Think of the devel-

oping world but don’t limit it to that. Where I 
live, the unbanked are everywhere, and they 
are that way for a variety of reasons. Maybe 
they fear the privacy intrusions. They have 
lifestyles and sources of income that fall out 
of the mainstream. They might have sketchy 
professions. Or they are too young. Maybe it 
is a family issue or they fear getting roped into 
the system. Whatever the case, they still retain 
economic rights, and Blockchain tech gives 
them options for the first time. This is the pop-
ulation that will fuel the entrepreneurship in 
this sector.

No one will be in charge.
Blockchain has no central point of failure 
and no overarching controlling force. Finan-
cial intermediaries are not out of the picture 
but they are not essential. The systems of the 
past evolved into cartels; the systems of the 
future will be increasingly decentralized with 
non-stop disintermediation. Anyone who 
seeks full control will wake every day to the 
reality of shattered illusions. This goes for 
huge financial firms and also governments. 
Traditional policy rationale is rooted in the 
presumption of the preeminence of a single 
vision. The decentralized future will be rooted 
in the reality of nonstop disruption. No ideol-
ogy can stop this.

It’s a template for everything.
Bitcoin isn’t really about Bitcoin. It’s about hu-
man liberty. We are not happy to live in cages 
of anyone’s construction. The goal of human 
life is to find a way to freedom. Governments 
and their lackeys laughed and dismissed this 
whole revolution, circa 2009 to 2017. There is 
no way the bird can escape, they said. Now it 
is too late.

No one knows the future.
No one could have anticipated this would 
happen. No one can know what lies in store 
for us. The future will be crowdsourced. This 
seeming chaos will find itself toward order-
liness, and massively improve life on earth. 
That is how it should be.

anonhq.com
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Pioneering developers, Sai and 
Danny continue to impress with 
their innovative and forward 
thinking property developments.
 

When asked to interview prominent property 
developers Danny and Sai, I wasn’t sure what 
to expect. All I knew was that they were ex-
tremely busy and with good reason. Since 
starting Latitude 7 group, the parent company 
responsible for the highly popular 6th Avenue 
Surin development, their stellar reputations 
were created. Their impressive achievements 
are widely known and they’ve managed to 
accumulate a number of condominium and 
condo-hotel developments in a brief period 
of time. Foreign investors represent 95% of 
buyers and a comprehensive strategy taking 
clients from purchase right through to the 
management of properties, provides this suc-
cessful formula.

After the highly successful 6th Avenue Surin 
Condominium development comprising a 
full hotel service style condo-hotel, they be-
gan creating their second development. Pal-
myrah Surin is a tropical paradise, reflective 
of its name Palmyra, Ton-Taan in Thai, which 
is a large palm tree with deep historical her-
itage. The 166 apartments provide buyers 
with expertly designed condominiums in a 
lush tropical setting. It’s an ideal investment 
opportunity for those seeking to capitalize 
on the bustling energy of Phuket, whilst still 
being able to retreat to one of Phuket’s top 
beaches, Surin beach, located a mere 300m 
walk away.  
 
The Peaks Residence Phuket provides 435 
foreign and Thai freehold luxury seaside con-
dominiums that offer superior contemporary 
and luxurious designs. Overlooking the ma-
jestic blue waters of Kata beach and nestled 
between the lush mountainous vistas, the 
development has received an enormous 
amount of interest and in turn, presales. It is 
conveniently located whilst still offering the 
tranquility and peace that is achieved by liv-
ing atop the hills of Kata Noi. This is one of the 
last remaining developments that provides 
spectacular views of the ocean and if you’re 
familiar with Phuket property then you know 
that seaside land on where to build is very 
difficult to secure. Being located only a short 
stroll away from wonderful restaurants and 
shopping precinct, The Peaks Residence af-
fords a much sought after lifestyle. 
 
The Ocean Club Phuket is another exciting 
project and apart from traditional condomin-

that is part of a hotel operation. In this way, 
“buyers will not only reap the rewards of 
gaining a regular income stream but will also 
be afforded the opportunity to use that in-
vestment whilst on vacation in Phuket”. This 
exclusive concept offers investors the possi-
bility of “testing the waters” in Phuket, with 
the option to sell back the property should 
they so desire. This model is the ideal vehicle 
for new investors hoping to better under-
stand the Phuket property market with very 
low risk. It enables them to receive a great 
ROI thanks to its enviable beachfront loca-
tion. While Phuket is known for attracting 
retirees to the island, this development will 
also attract a younger demographic seeking 
to ‘tap into’ the real estate sector. 
 
When asked whether their business model 
and focus were changing as a result of this 
new type of development, the duo explained 
that “we always want to be forward thinking 
and innovative”. “We are not abandoning our 
core market” but rather have cleverly chosen 
to expand based on what the market is dic-
tating. Building and construction plans are 
being finalised and construction is expected 
to commence in the summer of 2018.
 
When one looks at any of their condomini-
um developments, it becomes immediately 
evident that a sophisticated aesthetic, dé-
cor and design are applied to all their pur-
pose-built properties. This thoughtful busi-
ness insight is one of the key philosophies 
that separates the dynamic duo from many 
other property developers. The company’s 
business model and ethos reflect lifestyle 
living at its best.
 
Danny and Sai are pioneering a new type of 
business practice in Phuket, demonstrating 
that businesses can flourish while still main-
taining a forward thinking attitude and ethical 
principles.  The dynamic team is planning on 
doing a lot more than creating superb condo-
miniums, as they want to focus on helping the 
community they’ve been part of for so many 
years. Their upcoming hotel development will 
donate a portion of the rental income gener-
ated to charity. “We need to focus our atten-
tion on helping the community and children 
in need, which is why we would also like to 
create an orphanage with the support of our 
clients and projects. We must all do our part to 
help those in need”. You will seldom hear them 
discuss such philanthropic endeavors because 
another fascinating fact is their humility. This 
is probably the reason for their enormous suc-
cess and what I predict will be a very long and 
prosperous career for them both.
 
For further information about the aforemen-
tioned developments, including investment 
opportunities, please refer to the following:
 
6th Avenue Surin 
www.6avenuephuket.com 
Palmyrah Surin  
www.palmyrahsurin.com 
The Peaks Residence 
www.thepeaksresidence.com

SALES: Lin Prachakrich 
Email 邮件: lin@thepeaksresidence..com 
Tel 手提: +66 (0)81 892 2419 
We Chat 微信: linphuket 
 
Written by Natalie Rebecca Hechtman

iums and condo-hotels, the co-founders pur-
sued their biggest challenge to date. Adding 
to their impressive portfolio is the soon to be 
constructed Bang Tao development. This is 
an opportunity quite unlike any other. Bang 
Tao, a trending suburb of Phuket that lies 
between Surin and Nai Yang beaches, is syn-
onymous with luxury living and boasts some 
of the most prestigious resorts and villas in 
Phuket. With a pristine beach spanning 4km 
(6 miles) seemingly untouched by human in-
terference, it’s easy to understand why this 
is one of the most desired destinations in 
Phuket. It is home to many magnificent 5 star 
resorts and condominiums, as well as thriv-
ing retail strip malls such as Boat Avenue. 
 
After securing one of the last remaining 
beachfront parcels of land, the couple are 
now contemplating their preferred hotel 
partner for the development of a 5 star re-
sort. While no final decisions have been 
made at this time, discussions have been on-
going with a prominent hotel brand. Other 
hotel brands may still have the opportunity 
to vie for the coveted partnership, in order 
to become part of a truly exceptional hotel 
concept. The brand aligned with the devel-
opment will manage the 235 room hotel 
comprising 45sqm apartments. 
 
Danny and Sai commented that many people 
want to purchase a property in Phuket but 
are unsure about the best ways to approach 
it. This development offers buyers an alter-
native to the usual condo, villa and house 
options. Here, buyers and even new buyers 
entering the market can invest in a property 

The site for the interview was Catch Beach 
Club, Bang Tao. This location was selected 
in part because they’re loyal patrons of the 
restaurant but also because their upcoming 
hotel development will be situated in Bang 
Tao. It’s easy to understand why they made 
the decision to invest more than 2 years, fi-
nalizing the land deal in order to secure this 
development. The magnificent views over 
Bang Tao beach are breathtaking and unlike 
some Phuket beaches, Bang Tao evokes such 
a feeling of calmness. 
 
Standing near the entrance, Danny and Sai 
greeted me warmly and I was immediately 
struck by the quiet confidence this dynam-
ic duo exudes. These are two very strong, 

intelligent and resourceful people who are 
always responsive to market trends. It’s been 
a relatively short period of time since the 
company’s inception, yet impressive sales re-
cords, including 74% of The Peaks Residence 
Kata Noi being presold and in only 5 months, 
have amazed the property development 
community.

In addition to their savvy business practices 
are their unique dispositions. People in the 
restaurant, ranging from waiters, waitress-
es and managers, immediately welcomed 
them. This wasn’t because they were celebri-
ties like Leonardo DiCaprio, (who visited the 
restaurant earlier in the year) but rather, be-
cause they are respected and revered in their 
profession and in the Phuket community. It 
is abundantly clear that people with whom 
they come into contact genuinely like them 
and in the property development world this 
speaks volumes. It’s this very personable at-
titude that distinguishes them, as irrespec-
tive of their successes, Danny and Sai remain 
themselves. The accomplished duo remain 
kind, humble and approachable, creating 
innovative property developments that are 
always market driven.
 
The pioneering couple have maintained 
a certain style of business practice very in 
keeping with Thai culture. They are cogni-
zant of the fact that each person has two 
ears yet only one mouth and therefore be-
lieve one should listen more and talk less. 
This perspective has afforded them the abil-
ity to learn rapidly and surpass their com-
petitors. They know exactly what they are 
doing and have created their own way of 
doing business. 

PIONEERING PHUKET DEVELOPERS
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shopping centers, luxury spas and massage 
facilities and perhaps most importantly, you 
are just minutes from some of the regions 
finest beaches. Our shuttle bus is available to 
take you to unspoilt Bangtao Beach for a fun 
day out with your family or a refreshing swim 
in the dreamy turquoise waters of the Anda-
man Sea. For those who prefer a little exercise, 
the sea and a whole host of other activities are 
a short stroll away.

In addition, the project is under construc-
tion with all required approvals, such as 
Government EIA (Environmental  Impact As-
sessment), so you can be assured our envi-
ronmental management practices are to the 
highest standards and all within a secure, gat-
ed community.

Good things come and go and you should 
take advantage when the opportunity arises. 
Buying an apartment at Diamond Condomin-
ium is such an opportunity – the ultimate 
coastal lifestyle is waiting for you

diamondcondominium.com 
Instagram: diamondcondophuket

“We want to build something that people want 
to buy; something that has good quality, is 
great value and in a prime location for a correct 
and affordable price”.

And indeed he stays true to what he believes 
and is committed to delivering his promises!  
Diamond Condominium enjoys breathtaking 
panoramic views of this tropical paradise and 
condominium come at surprisingly afforda-
ble prices. Rating from 3.5 to 27 Million Baht, 
there is a selection of well-designed and prac-
tical 1 to 3-bedroom floor plans to choose 
from. Simply put, it’s not only an amazingly 
affordable dream but come true.

Whether you want an invigorating swim or a 
relaxing time with family and friends, at the 
heart of our project is an Olympic Size Swim-
ming pool Set within 2,000 sqm of park-like 
tropical landscaping. 

Diamond Condominium offer investors a 7% 
guaranteed return on investment for 5 years.

Words and expressions come and go and 
eventually lose their essence. Nevertheless, 
“Location, Location, Location” still holds true 
today and should never be ignored when in-
vesting in real estate. The site for this premi-
um community has been carefully selected, 
and enjoys a prime location between Laguna 
and Surin Beaches, one of the most sought-af-
ter areas on this island paradise. Set amidst a 
spectacular tropical landscape with the Anda-
man Sea to the West and lush tropical moun-
tains to the East, a cooling breeze on your skin 
and fresh air to breathe are part of the Dia-
mond experience.

Time spent at Diamond Condominium will 
provide you with all the conveniences that 
make for a perfect holiday. At Diamond you 
are ideally located between Laguna and Surin 
Beaches and are surrounded by restaurants, 

For thousands of years, the dia-
mond has reigned supreme among 
the gems of this planet. It is time-
less and truly the ultimate symbol 
for sophistication and refinement.

That’s why we have named our premium res-
idential development “Diamond Condomini-
um” We firmly believe that our project offers 
you highest quality, yet a surprisingly afforda-
ble price!

A quality community is hard to find, and is of-
ten unattainable for most people because it 
is priced beyond their means. This is not the 
case,  however , at Diamond Condominium. 
Project Manager and Developer Jo D’Hondt, 
with unerring determination, states:  

Diamond Condominium is an exclusive condominium 
complex situated alongside Phuket’s renowned west 
coast beach, Bangtao.  The development comprises 
292 classically designed condominium featuring 1-3 
bedrooms with complete living spaces to include 
gourmet diner kitchens, luxurious bathroom suites and 
spacious private terraces overlooking the resort –like 
2000 sqm. of tropical landscaping and aquatic zone.

EXPERIENCE THE ULTIMATE COASTAL LIFESTYLE
DIAMOND CONDOMINIUM
PHUKET THAILAND

7%
GUARANTEED RETURN

MOVE IN 2018

A sophisticated combination 
of style, luxury and comfort

Providing a unique opportunity 
for freehold ownership along 
the Andaman coast, Diamond 
Condominium is brought to 
you by a highly experienced 
development team. Owners 
and guests will benefit from the 
globally recognized property 
management service of Jones 
Lang LaSalle.

To receive your Diamond property 
investment portfolio please 
contact our sales office.

Silk Projects Co., Ltd. Developer of Diamond Condominium, Bangtao Beach, Phuket – Thailand 
English: +66(0) 95 079 6565 French/Dutch: +66(0) 86 102 3462 

sales@diamondcondominium.com  www.diamondcondominium.com       diamondcondominium



   23   22   

A huge common swimming pool and two 
fitness rooms with top quality professional 
equipment complete the project.

For an investor, this project offers a guaran-
teed R.O.I., since all high-end villas and lux-
ury apartments in the area are usually fully 
booked for the peak season — sometimes 
even a year in advance. The rental rates in 
Surin are normally higher than for the rest of 
the island.

As the project is in the early stages of con-
struction (in fact, the access road and all the 
underground water and electrical supply 
systems are already complete), investors can 
customize their apartments in terms of lay-
out and amenities. An interior designer can 
provide assistance for the choice of furniture 
and decoration.

andamaya.com

With over 30 million visitors ex-
pected in 2017, Thailand is likely 
to remain a very attractive prop-
osition for real estate investors. 
About eight million of these visitors 
will head for the famous island of 
Phuket, which offers some of the 
best beaches in Asia as well as an 
enviable lifestyle. The west coast of 
the island boasts the most amazing 
sunsets and Surin Beach is one of 
the best places to experience them, 
with its ideal location in the center, 
and only a 20-minute drive from 
Phuket International Airport and the 
famous Patong nightlife.

In Surin, one can find every aspect of a re-
laxed tropical lifestyle with top rated resorts 
like Amanpuri and Twinpalms, a great selec-
tion of restaurants for fine dining as well as 
cozy bars, fashion boutiques, and of course 
the beautiful turquoise sea.

Over the past 10 years, the hills of Surin have 
been very popular among up-market resort 
developers like Baan Thai Surin Hill, Ayara 
Hilltops, Surin Heights, The Surin, Vertigo, 
Baan Thai Surin Hill, etc. The only five rai of 
land left with full sea views has been taken 
by the ANDAMAYA project.

Andamaya is a project carried out by 2 well- 
established companies in Thailand, with 
several successful condo and villa develop-
ments such as Asia Baan Villas, Surin Sabai 
Condo, Cherng Lay Condo and Villas, and 
Siamaya Holiday Resort.

The project consists of three condominiums 
with seven luxury apartments in each. With 
the exception of studios, all apartments have 
a private swimming pool and full sea views. 
The project is located on the hillside just 500 
meters from the sea, surrounded by luxury 
villa resorts. A private access road with 24-
hour security offers peace of mind to future 
owners. The buildings are integrated into the 
surrounding nature, and their very low visual 
impact reinforces the feeling of calmness.

The three buildings have only five floors and 
there are no more than two apartments per 
floor.

There is also a sky villa with 600 square me-
ters of space, two penthouse apartments 
measuring 300 square meters each, and from 
4 to 1 bedroom  apartments ranging from 50 
to 400 square meters. Each apartment has a 
storage room as well as a covered parking 
place. In addition, at the rear of each build-
ing, there is a guest studio and maid’s room 
exclusively for the use of the owners.

A FULL SEAVIEW ON SURIN BEACH 
WITH ANDAMAYA

are confused, rather than being a fanatic who 
is sure that he or she will go to heaven. When 
you are confused, you are fearful because you 
realize you were living with a foolish certainty, 
without knowing. When you suddenly realize 
you don’t know a thing about life, fear arises. 
You not knowing anything about life is not a 
new phenomenon. It is just that your silly con-
clusions collapsed for some reason – either 
life did it to you, or maybe I did.

If instead of going all the way wrong, halfway 
down your life you get confused, is it not a 
good thing? Otherwise, you will look bewil-
dered when you are dying – that’s a bad way 
to die. Unfortunately, eighty percent of the 
people die looking bewildered. They never 
realized this was going to happen to them. 
The sooner you get confused, the better. Con-
fusion means none of your conclusions are 
holding up. When you are thoroughly con-
fused, all your faculties will be sharpened – 
you will see and hear much better.

It is like you are walking in the jungle with 
headphones on. Even if a tiger roared, you 
did not know it. Suddenly you realize you 
don’t know where you are going. You pulled 
off the headphones. Now you are thorough-
ly confused and a little fearful. Once you get 
used to the confusion, you will see it’s a good 
thing. And you will also see you are not alone. 
Most people have to go through this process 
of confusion and struggle in life, unfortu-
nately. Isn’t there some other way? There is. 
Otherwise, why would I be here? But, after 
three lifetimes, I have become wise. This is my 
final round. The possibility is open, but I don’t 
believe everyone will jump by themselves. 
Something has to push them.

If you have realized that you are confused, 
don’t make further investments in the wrong 
direction. Stop, wait, look. Try to figure it out. 
When you are confused, your intelligence is 
alert and active and constantly looking. That’s 
how you should be. You just have to learn to 
do it joyfully. Clarity is a consequence of han-
dling your confusion consciously.

isha.sadhguru.org

Sadhguru allows us a glimpse of 
his personal side as he relates an 
incident he encountered on a recent 
flight. Alarming and comical at once, 
the situation illustrates the false 
sense of certainty and security most 
of us wallow in, most of the time. 
Sadhguru says, “It’s a blessing to 
come down to reality.”

Here I am at Delhi airport, flying out to Kath-
mandu. When I watch people in public places, 
it always amazes me to see how everyone is 
walking around, seemingly dead sure about 
everything. This reminds me of an incident 
that happened on my last flight to Delhi on 
the way back from the United States. From 
San Francisco to Europe, there were some 
hydraulic issues with the airplane, and it took 
off an hour and a half late. The last two nights 
before flying out, I had barely slept. After I 
had gone through all the news magazines 
and stuff, I decided to sleep. As someone who 
appreciates machines, and even more as an 
aviator, I am always sensitive to the sound of 
engines. I was fast asleep. Then suddenly, I felt 
the usual roar of the engine was not there. I 
sat up. The engine on the other side was roar-
ing; on my side, it was silent. I opened the 
window and looked – the engine was spin-
ning like a turbo fan.

I immediately called the hostess. She came, 
and I said, “The engine is out – why didn’t you 
tell us?” She said, “Ahh, I’ll call the captain,” 
and she went away. Then the captain came, 
and in a thick German accent, he said, “Ahh, 
Mr. Vasudaav, no problem.” I asked again, “The 
engine is out – why didn’t you tell us?” “No-no, 
no problem. We will have a safe landing. We are 
just a little slow, that’s all.” I said, “At what speed 
are we travelling?” “Oh, we are just doing about 
two hundred twenty knots.” This aircraft is sup-
posed to do nearly five hundred knots.

I asked, “How late will we be?” He said, “May-
be about four hours, but no problem, Mr. Vasu-
daav.” I said, “‘No problem’ – all right.” I took 
off my kurta and wore a t-shirt, just in case I 
had to swim in the Atlantic. I had not eaten 
anything. I asked the hostess to bring all the 
chocolates she had and ate up everything. I 
reckoned that if the plane touches down, I 
have enough rest, the right kind of clothing, 
enough energy, some chance, and I went to 
sleep. I thought the airplane might yaw into 
the airport. But about a little over four hours 
later, the pilot made a perfect landing. I 
thought that’s skillful.

Most people on an aircraft are not really aware 
that they are forty thousand feet above the 
ground in a tin can. When they think about 
the airplane, it is in terms of “It didn’t take off 
yet; it didn’t land yet. It’s five minutes late. My 
phone is not working.” They don’t really know 
a bloody tin can is flying in the sky with three 
hundred people. If out of thousands of things 

that are there in the aircraft, one small thing 
doesn’t work, all these three hundred people 
could evaporate, including yourself. Every 
time you get on an airplane, you should know 
that. Something should tingle within you, and 
you should enjoy it.

Once, when I got onto a small plane some-
where in India, someone told me, “It’s mon-
soon time, Sadhguru. There is going to be a 
lot of turbulence. You must wear the seatbelt.” 
I said, “Don’t worry – I enjoy the turbulence.” 
“Hehehe,” he laughed. I said, “Why are you 
laughing?” He said, “I also enjoy it.” You living 
without being conscious of what you are get-
ting into gives you a certain bliss. Ignorance is 
bliss. But the best thing about life is to know 
all those things and to still do it. There is a dif-
ferent kind of joy to it.

People are trying to create a false sense of 
certainty in their lives by telling themselves or 
each other fanciful stories. You can call them 
what we want – sometimes scriptures, some-
times religion, sometimes a love affair. You are 
telling each other fanciful stories to somehow 
get through life. But when life knocks you on 
your head, suddenly these things fall apart, 
and you are confused and fearful. Fear, be-
cause you have come down to reality. It’s a 
blessing to come down to reality. If you have 
been going the wrong way and suddenly you 
realize you are confused, it is a good thing.

Let’s say you are walking in the jungle, and 
you know the way. But then you realize you 
don’t really know where you are going. You 
don’t know which is east, west, north, or 
south. When you are confused, the first thing 
is to stop and look. Pay attention to every lit-
tle detail. Maybe somewhere, there is an indi-
cation which way to go. See how the sunlight 
is falling, or, if it is night, read the stars; look 
for a landmark, or at least watch which way 
the elephant dung goes. It may not take you 
to a city but at least to the water. If you are 
confused, don’t get into a tizzy and run all 
over the place.

The whole world is going through struggle 
and confusion, but how many will take a step 
in the right direction? Confusion is better than 
idiotic conclusions. Be glad that at least you 
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Open to All, No Entrance Fee
Lounge & Bar: 09.00 –22.00

Lounge Dining: 11.00 – 22.00
 (Last Orders 21:30)

Enjoy splendid seaside experiences in chic simplicity and celebrate 
wonderful company with light beach side fares, true cocktails, 
sensuous wines and eclectic soul music at HQ Beach Lounge, 

Phuket’s most exciting & stylish 
contemporary beach lounge
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US Census Bureau stats show 
that the rate of adults living sans 
significant other is climbing—
as reported by CNN, 42% of 
US adults were living without a 
partner or spouse in 2017, up 
from 39% in 2007.

But while US adults may be settling into more 
independent lives, that hasn’t stopped us 
from trying to find love, especially circa Val-
entine’s Day. According to MarketWatch, the 
$1 billion online dating industry experiences 
a surge in users in the New Year.

The SmarterCX team set out to learn more 
about the experience of online dating and 
modern dating apps, and what the popular 
digital destinations are doing to keep hope-
ful users returning, date after awkward date. 
We informally surveyed our friends and col-
leagues who frequent modern dating apps, 
and here’s what we learned about their expe-
riences. (Names have been changed to pre-
vent embarrassment.)

Claire, 25, New York City

Q: What dating apps do you use?

Claire: I have profiles on both Bumble and 
Hinge. I use them sporadically but mostly out 
of boredom and curiosity, not because I’m ex-
pecting anything to come from it. If you are 
a heterosexual on Bumble, the girl has to be 
the one to start a conversation after a match. 
It feels like there’s an unspoken expectation 
to have a creative/funny/witty opening line 
instead of something boring like, “What’s up?”

Q: What are these apps doing to create a 
unique experience and keep you returning 
to the app? Is it working?

Claire: Hinge now gives several prompts you 
can choose from that are integrated into your 
profile and it definitely helps to get a better 
sense of someone’s personality. Questions 
range from “Go-to Karaoke Song,” to “Child-
hood Crush,” to “What is the hallmark of a 
good relationship?” You can “like” someone’s 
answer or photo and they get notified if you 
do. If they “like” something of yours in return, 
then you match.

Q: What are your thoughts, conclusions, etc. 
on using dating apps? Better than meeting 
people in person? Worse? The same?

Claire: In my experience, people almost never 
follow through with starting a conversation 
after a match or meeting up after talking for 
a little while. I think seeing someone’s profile 
before meeting them can create unrealistic 
expectations. You almost subconsciously 
start to construct an idea of what the person 
will be like and vice versa; you think they 

THE TRIALS AND TRIBULATIONS OF 
MODERN DATING APPS

will have a certain perception of you before 
meeting and potentially not meeting their 
expectations is stressful.

Sam, 27, New York City

Q: What dating apps do you use?

Sam: I prefer Bumble. The pool is smaller and 
it’s more manageable than other applications 
in terms of actually carrying on a conver-
sation. I feel like dating apps in general are 
“tough” because some people have amazing 
mountainside photography of themselves 
and others take a more laid back, selfie-style 
approach.

Q: What are these apps doing to create a 
unique experience and keep you returning 
to the app? Is it working?

Sam: Coffee Meets Bagel gives users just 5 
new “bagels” or potential matches each day. 
The app says this is supposed to give users 
something to look forward to every day. It has 
kept me coming back but I’ve been growing 
increasingly frustrated with the app each day, 
as just 5 bagels per day really decreases the 
likeliness of matching with someone.

Q: What are your thoughts, conclusions, etc. 
on using dating apps? Better than meeting 
people in person? Worse? The same?

Sam: Honestly, I’d love to find the happy me-
dium between dating apps and meeting/
finding a genuine connection at a bar or at 
work. It seems dating apps have changed dat-
ing expectations. Not to say I’m a total hater 
of dating apps all together but I think there’s 
a healthy balance between connecting with 
someone you may never have met otherwise 
BUT also being open to meeting people IRL 
at a bar, maybe at work. WHAT IS THE HAPPY 
MEDIUM TO FINDING LOVE?

Sara, 30, Chicago

Q: What dating apps do you use?

Sara: I have profiles on Tinder, Bumble, and 
Coffee Meets Bagel.

On Tinder, once two people connect, either 
person has the ability to make the first move 
and message the person they connected with. 
In my opinion, with the creation of new dating 
apps, Tinder has been moved to the backburn-
er and isn’t as popular as it once was.

Bumble seems to be the most popular app 
right now. Unlike Tinder, when two people 
connect, the girl has to message the guy first 
in order to start a conversation. This puts a lot 
of pressure on me to say something that en-
gages them instantaneously and I don’t need 
that. I already have enough pressure from my 
mom, who worries I’m going to be single for-
ever.

When you set up a profile on Coffee Meets 
Bagel, you fill out a pretty comprehensive 
profile with your preferences (height, ethnic-
ity, religion, location, etc.). Each day at noon, 
the app gives guys several matches (known as 
“bagels”) to either “like” or “pass.” Then, each 
day at noon, the app shows its female users 
5 men who have already liked them. Unfortu-
nately, if you don’t like any of the 5 men that 
have already liked you, you’re out of luck until 
the next day at noon.

Q: What are these apps doing to create a 
unique experience and keep you returning 
to the app? Is it working?

Sara: I’m still single so obviously these apps 
work GREAT. I wish there was a Chatroulette 
version of a dating app, where you could im-
mediately video chat with somebody once 
you matched with them. On the other apps, 
once you’ve connected with someone, mes-
saging back and forth becomes so tedious 
and rarely moves beyond the “How has your 
week been?” line.

Q: What are your thoughts, conclusions, etc. 
on using dating apps? Better than meeting 
people in person? Worse? The same?

Sara: I think the ones that are geared towards 
a specific niche are pretty interesting and 
when you know someone has the same inter-
ests as you, it’s a good conversation starter. 
CONCERN: the ones that match you based on 
where you’ve been — that freaks me out. The 
concept is cool, but then you’ll forever know 
– good match or bad – that they frequent the 
same places as you.

These apps are doing incredible things for my 
self-confidence, and by “incredible things,” 
I mean I feel like the curly-haired kid from 
Stranger Things when he had nobody to 
dance with at the school dance.

Andrew, 32, Los Angeles

Q: What dating apps do you use?

Andrew: I don’t have any profiles BUT I like to 
play and swipe for my friends. I like the one to 
swipe right on because it’s like a game. But, 
it’s much less terrifying for me since I’m not 
invested in the outcome. My friends say the 
ones most relevant to them recently are the 
ones that spend more time matching — qual-
ity vs quantity. I’m not sure of the name, but 
the app where you get one match a day tees 
up matches like they’re a more valuable po-
tential lover.

Q: Do these apps seem to be working for 
your friends?

Andrew: Half and half, and in extremes. It’s ei-
ther they use dating apps and end up getting 
married, or the date ends up being a com-
plete psychopath. It never seems like there’s 
a middle ground.

—

The conclusion? Even though a digital expe-
rience, like a dating app, may not result in a 
perfect match every time, the definition of a 
“successful” experience is relative. In both love 
and CX, sometimes it’s more about creating a 
memorable, sharable, relatable experience.

Or, as Claire concludes, “Dating sucks. God-
speed to all the single ladies and gents.”

customerexperienceupdate.com
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How do you make a luxury villa 
achieve its full potential?

The short answer is to use specialists who 
are experienced in their respective fields. The 
long answer is a bit more complicated.

The Aquila itself is a rarity; a supervilla (in 
the sense there are yachts, and there are su-
peryachts) that was created over 4 years of 
construction. In a time when most people are 
building glass boxes or dabbling in fractional 
ownership, the villa’s owner had the vision to 
create something grand and magnificent.

This villa features sweeping ocean views 
framed with modern minimalist architecture 
meeting contemporary and subtle interiors; it 
boasts 7 bedrooms, 4 living rooms, a commer-
cial grade kitchen, a gym, and a private spa, all 
on a land plot over a hectare in size with over 
165m of water frontage. 

For marketing & distribution of the villa, the 
boutique firm, Luxury Villas of Asia, led by 
Ian Macaulay, was chosen to launch and po-
sition the villa on the rental market. Ian and 
his team now have almost 20 years of experi-
ence in marketing and defining villas in both 
Bali and Phuket.

When asked what distinguishes his company 
abilities “Our business model is about promot-
ing the villa brand. Everything we do has the 
villa’s name at the forefront – clients want to 
connect to the villa – we leverage that desire for 
the betterment of the villa’s earning potential 
and the interests of the owner.”

Successful marketing is about presenting 
the villa through many mediums, ensuring 
potential clients see it in the best possible 
light, and see it everywhere. Traditional 
media and the validation it brings is very 
important while social media acts as a 
force multiplier of the most important fac-
tor – word of mouth. Desire for the villa is 
carefully kindled and then fostered using a 
variety of marketing tools.

The specialist management firm KMM Servic-
es, headed by Kat and Michael Marchbanks, 
is the other part of the successful equation.  
They have a proven capability of top level ser-

vice in operational management throughout 
the 15 villas that they operate.

KMM conducted staff training, found a top 
chef, shaped a menu and structured the 
mass of other systems which hold a villa to-
gether and ensure it runs smoothly – inven-
tory, maintenance cycles, and shift schedules 
among many others.

Michael commented “The Aquila is about ex-
cellence. KMM works very well to that standard. 
The in-house team under our supervision works 
closely with our central office that handles all 
the related needs that impact the guest expe-
rience outside the villa from procurement to 
transportation.”

Having the two disciplines – marketing & 
distribution on one side, and operational 
management on the other, handled by com-
panies that specialise in those respective 
areas and keen to work together to achieve 
mutual goals has resulted in an outstanding 
joint success. 

The Aquila is routinely praised in local press 
(Tatler, Bangkok Post) and international mag-
azines (Esquire Magazine, Robb Report, Condé 
Nast Traveller–China, among others). It boasts 
record high occupancy levels, is common-
ly reviewed by guests in superlatives, and is 
found often in social media through a variety 
of sources.

THE AQUILA, WHEN EXCELLENCE COMBINES…
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• that any of the construction and equip-
ment for which you have paid will be 
owned by the contractor at any time; or 
that

• should you fail to inspect the work with-
in any specified time you will be deemed 
to have accepted the construction, in-
cluding any construction defects.

Thailand’s inclusion of condominium devel-
opment sale and purchase agreements in 
the list of contracts protected by the Act ten 
years ago has been of significant benefit to in-
vestors and, thereby, to Thailand’s real estate 
market and greater economy. We expect that 
this year’s inclusion of residential construc-
tion agreements under the Act will yield sim-
ilar benefits.

DUENSING KIPPEN is an international law firm 
specializing in business transaction and dispute 
resolution matters, with offices in Bangkok and 
Phuket, Thailand and affiliated offices in 45 other 
countries. Visit them at: duensingkippen.com

HIRING SOMEONE TO BUILD A HOUSE? THAI LAW 
NOW PROTECTS YOU.

After ten years of success of con-
sumer protection for condominium 
units purchased from a developer 
in Thailand, consumer protection 
for the construction of residential 
houses is now celebrating its first 
year of enactment.

On 1 January 2017, by way of the Notice of the 
Contract Committee for the business of resi-
dential building construction which shall be 
contract-controlled (2016) (the “Notification”), 
residential house construction contracts were 
officially included among the list of contracts 
that are regulated by the Consumer Protec-
tion Act (1999) (the “Act”).

How can you benefit from this?

In short: if you hire a contractor to construct 
your house in Thailand, you now have rights 
that are applicable to your agreement with 
the contractor regardless of whether your 
agreement with the contractor explicitly in-
cludes these rights or even if your agreement 
with the contractor provides for terms contra-
ry to these rights.

And these rights have teeth. The Act specifies 
that should your contractor fail to comply 
with the Notification the contractor may be 
subject to imprisonment for a term not ex-
ceeding one year, or a fine not exceeding one 
hundred thousand Baht, or both.

The Notification outlines several terms a con-
tractor must now include in all residential 
construction contracts, such as:

• the details of the parties to the contract 
with the parties’ addresses and identifi-
cations, the place and date of contract, 
the purpose of the construction, a de-
scription of the building, and the con-
struction location;

• the details of the construction costs, in-
cluding VAT;

• a description of the construction materi-
als, including quantity and price;

• the payment schedule in accordance 
with work progress;

• the due date of the building permit ap-
plication, to be measured from the con-
tract execution date;

• the completion date, to be measured 
from the date the building permit is re-
ceived;

• the contractor’s liability for defects, such 
as five (5) years for structure and one (1) 
year for component parts and equip-
ment;

• lists of the construction materials, in-
cluding quantity and prices;

• your right to have a third party reme-
dy construction defects in case of any 
failure by the contractor to remedy the 
same; and

• your termination rights in case of delays 
in starting construction or completion 
including a contractual penalty of 0.01% 
of the construction price per day (limit-
ed to 10% of construction price) for late 
delivery.

The Notification also provides that certain 
terms are now prohibited in residential con-
struction contracts, such as:

• the exclusion or limitation of liability for 
breach of contract by the contractor;

• termination by the contractor without 
written notice or under any circumstanc-
es where you are not in material breach 
of the contract;

• the contractor’s right to claim partial 
payments before the due date as set out 
in the contract if you are not in default of 
any payment or otherwise in breach of 
the contract;

• the contractor’s right to amend the 
contract’s construction specifications, 
prices, or conditions, or to add any addi-
tional obligations with which you must 
comply, without your written consent;

• the contractor’s right not to refund your 
payments;

• restrictions to your inspection rights;
• the contractor’s right to assign the con-

tract without your consent;
具有丰富经验的房地产代理人“陈梦琳”
英语泰语和普通话流利）微信号：Linphuket  
手提：+66 (0)818 922 419   网络：myhomephuket.com

Lin Prachakrich
F LU E N T  I N  E N G L I S H ,  T H A I  & C H I N E S E

T E L :  +66 ( 0 ) 81 892 2419
L I N @ M Y H O M E P H U K E T. CO M 

PHUKET – CHIANG MAI 

Luxury Property Agent
Sincere & Personal

V I L L A S    C O N D O M I N I U M S    H O T E L S    L A N D

普吉清迈房产中介

诚信为本，服务为先
别墅  公寓  酒店  土地
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CALL OR VISIT US! 
Our Simpson Marine Sales and Charter team are 
located at Ao Po Grand Marina where you can vis-
it us anytime! Simpson Yacht Charter also offers a 
comprehensive Yacht Investment Program service. 
 
Call us on +66 76 317 305 or email at thailand@
simpsonmarine.com to get into the Monte Carlo 
yachting lifestyle and phuketcharter@simps-
onmarine.com to organize your holiday charter. 
 
sanlorenzoyacht.com

Known for its outstanding “made 
to measure” Italian design, 
Sanlorenzo is globally recognized 
as one of the leading shipyards in 
the world. Each yacht is designed 
and produced according to the 
specific style and requirements of 
the individual owner, creating a 
truly unique craft.

SL78 is the entry-level in Sanlorenzo’s SL plan-
ing hull range, made to measure according to 
the owner’s requirements — exceptional for 
motor yachts of this size.

Sanlorenzo has redesigned the volume of the 
new SL78, paying homage to their “innovation 
into tradition” philosophy. This is achieved by 
keeping those stylistic elements intact which 
make every Sanlorenzo immediately recog-
nizable for its timeless design. At the world 
premiere of the Cannes Yachting Festival, 
the new SL78 received an award for the best 
exterior design in the 24 to 38-meter range, 
with the following accolade: “This prestigious 
Italian brand offers access to the Sanlorenzo 
universe through the smallest yacht in its range. 
SL78 unites the traditional elegance of exterior 
lines with innovative features, like the new ten-
der launching system, a Sanlorenzo exclusive.”

The SL78 is characterized by the following dis-
tinguishing features:

• The bulwark is leveled to the same 
height as the salon, to allow the sunlight 
to fully enter through the large windows.

• The staircase to the flying bridge from 
the salon is designed like a modern-art 
masterpiece with suspended steps en-
cased in two glass panels, seemingly 
floating in the air.

• The huge flybridge is wider than any oth-
er in this motor yacht category, thanks 
to the housing of the tender in the stern 
garage, easily removable as in the larger 
superyachts.

• The exterior lines of the new SL78 have 
been redesigned with the greatest re-
spect for Sanlorenzo’s DNA; the best 
expression of technological research ex-
cellence in the boatbuilding sector. Inno-
vation into tradition with the introduc-
tion of contemporary yet timeless lines.

Having made her Asia Premiere in Hong Kong, 
we are looking forward to welcoming the 
Sanlorenzo SL78 to Southeast Asia, where she 
makes her debut at the Singapore Yacht Show 
from April 12 to 15. To make an appointment 
for a guided visit, please contact our Simpson 
Marine Sales Team. We look forward to wel-
coming you to the show.

SANLORENZO SL78 — MADE TO MEASURE
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PHUKET’S MOST CONTEMPORARY 
AND DIVERSE CHARTER FLEET.

PRIVATE CHARTERS
FULL AND HALF DAY CRUISES

PHANG NGA BAY, KRABI, PHI PHI
PRIVATE BEACH PICNIC

Sunshine Charter Ltd.
Phuket Boat Lagoon 

Tel: +66 76 273 328  Email: phuket@limestoneadventures.com
limestoneadventures.com

DISCOVER YOUR OWN PRIVATE PARADISE.

or Western dishes, elegantly served on genu-
ine Thai crockery. This is the one Phuket beach 
picnic you will not forget.

There are some occasions which demand the 
extraordinary, and there is nothing better 
than to be on board a truly luxurious yacht, 
surrounded by some of the best cruising wa-
ters to be found in Asia. When it comes to lux-
ury yacht charter, Limestone Adventures has 
the fleet to impress.

The Limestone Adventures yacht fleet con-
sists of fast yachts like the sleek and sexy 47 
feet Italian built Cranchi or a Sunseeker Por-
tofino all the way to the overwhelmingly lux-
ury of 20 or 30 meter yachts. It is your choice 
and you can be sure you will find the right 
yacht to meet all your expectations.

The sumptuous and tasty cuisine served on 
board during the full-day cruises plus the 
service minded crews; consisting of an expe-
rienced skipper, crew and a hostess, will make 
your day very special. 

All boats and yachts are available for half-day 
and full-day cruises and some selected yachts 
offer overnight cruises or extended multiple 
day charters. 

An Overnight Charter on a luxury yacht is the 
ultimate getaway from all the hustle and bus-
tle of daily life. With the option to set anchor 
wherever you like, it is up to you to decide 
how near or far from everybody else you want 
to be.

Charter length depends on your mood and 
your appetite for adventure. A simple over-
nighter or an extended multiple day cruise, is-
land hopping with our luxury sports cruisers, 
or a cruise on a comfortable yacht with your 
own hostess, cook and skipper, the Limestone 
Adventures team will arrange your dream hol-
iday on the water.

A Trip Advisor Review: “All About the Details... 
It was one of the best days of our lives. Really. 
We’ve done a lot, but the level of extraordinary 
detail that flanked each visit and experience 
was appreciated and noted. It is all about the 
details and you thought of it. From the Perrier 
(thank you!) to the glassware for our cham-
pagne (even though we didn’t ask or alert you 
to it), to the beautiful batik picnic cloth on the 
beach. From the lovely crew to the food prep 
(delicious!), we enjoyed it all. It was superb. A 
day unlike any other.” 

Limestone Adventures  
Phuket Boat Lagoon, 20/16 Moo 2  
Thepkrasattri Road, Koh Kaew  
Phuket 83000  
Mobile: (+66) 081-979 0525  
www.limestoneadventures.com

Phuket offers the richest selection 
of boating destinations found any-
where. From the limestone cliffs of 
Krabi, Phi Phi and Phang Nga Bay 
to beautiful and isolated stretches 
of beaches on Phuket’s West Coast. 

Whatever your choice — snorkeling, sun 
bathing or just plain relaxing — Limestone 
Adventures will get you there fast, safe and in 
comfort and style.

The diversity of their fleet is one of the main 
reasons for the success of Limestone Adven-
tures. Be it big or small, and anything in be-
tween, they have it in their fleet. Choose from 
a versatile  31 footer for a couple or a small 
family, or go for the spacious and comforta-
ble Silvercraft 38CC for up to 10 guests. Either 
way, the Limestone Adventures speedboat 
fleet takes you to your dream destination in 
no time.

Lunch during the speed boat trips is served as 
a private beach picnic. All of our speed boats 
leave port with a wicker picnic hamper of Thai 

THE LIMESTONE ADVENTURES EXPERIENCE
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ONE OF IBIZA’S MOST ICONIC VENUES, CAFÉ DEL MAR 

HAS NOW OPENED ITS DOORS WITH A NEW BEACH CLUB IN PHUKET. A CAREFULLY DESIGNED OASIS 

FOR CHILL OUT EXPERIENCES. FROM CULINARY INDULGENCE TO A-LIST GUEST DJ’S

THE VENUE IS THE COMMUNITY’S ANSWER TO WHAT PHUKET’S SCENE WAS MISSING.

 

VENUE
E S TA B L I S H E D  I N  J A N U A R Y  2 0 1 7 ,  C A F E  D E L  M A R  P H U K E T

I S  S I T U AT E D  O N  T H E  B E A C H  AT  T H E  N O R T H E R N  E N D  O F

K A M A L A ,  3 0  M I N U T E S  F R O M  T H E  A I R P O R T  A N D  1 0  M I N U T E S

F R O M  P AT O N G .  C A F E  D E L  M A R  I N F U S E S  N AT U R A L  O R G A N I C  

E L E M E N T S  W H I C H  I N  T U R N  G I V E S  I T  A  W A R M  A N D  C O Z Y  

AT M O S P H E R E .  O U T S TA N D I N G  F A C I L I T I E S  I N C L U D E D  A  P O O L ,  

P R IP R I V AT E  C A B A N A S  S U N B E D S ,  B E A C H  B A R ,  L O U N G E ,  A N D  

R E S TA U R A N T  P L A C E S  C A F E  D E L  M A R  T O  T H E  F O R E F R O N T  O F  

T H E  P H U K E T  B E A C H  C L U B  S C E N E .

 

MUSIC & EVENTS
C A F E  D E L  M A R  P H U K E T  H A S  W O R L D  C L A S S  

R E S I D E N T  D J ’ S  F R O M  I N F L U E N T I A L  P A R T S  

O F  T H E  W O R L D .  I N  T H I S  S H O R T  P E R I O D  O F

T I M E  W E  H A V E  A L R E A D Y  M A N A G E D  T O  

S C O R E  T O P  B O O K I N G S  W H I C H  H A V E  R A I S E D  

T H E  B A R  F O R  P H U K E T ’ S  N I G H T L I F E .

I N T E R NI N T E R N AT I O N A L  A C T S  S U C H  A S  D U B F I R E ,  

A M I N E  E D G E  &  D A N C E ,  M O N O L I N K

B U S H W A C K A ,  A D A N A  T W I N S ,  P I L L O W  TA L K ,  

N A K A D I A  A R E  J U S T  T O  N A M E  A  F E W .  

T H I S  I S  J U S T  T H E  B E G I N N I N G  A S  

C A F E  D E L  M A R  I S  J U S T  W A R M I M G  U P  F O R  

M O R E  A M A Z I N G  A C T S  I N  T H E  F U T U R E .

 

FOOD & DRINKS
O U R  D E L E C TA B L E  M E N U  O F F E R  M O U T H W AT E R I N G  S I G N AT U R E

C O C K TA I L S  A N D  A  W E L L  P I C K E D  W I N E  S E L E C T I O N  C O V E R I N G

T H E  M A J O R  G R A P E  V A R I E T I E S  F R O M  D I F F E R E N T  C O U N T R I E S

A L L  A R O U N D  T H E  W O R L D .  W E  F E AT U R E  I N T E R N AT I O N A L  

C U I S I N E  R A N G I N G  F R O M  F R E N C H  T O  I TA L I A N  A N D  F R O M  

J A P A N E S E  T O  A U T H E N T I C  T H A I .  B E  P R E P A R E D  T O  H A V E  

YY O U R  TA S T E  B U D S  B L O W N  I N  T H E  M O S T  E L E G A N T  F A S H I O N .

B @cafedelmarphuketofficialpage E 093 580 4744061 359 5500Café Del Mar Phuket

www.cafedelmarphuket.com
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It’s never easy trying to make an 
impression under the shadows of 
an icon, and it’s even more of a 
challenge, if you’re trying to do it 
under the shadow of the Omega 
Speedmaster. After all, the 
Speedmaster went to the moon! … 
and yet, the Omega Flightmaster 
certainly made its mark.

To make life even more difficult for the Flight-
master’s debut, Omega released the watch in 
1969, the same year Apollo 11 landed on the 
moon, carrying legends Neil Armstrong, Buzz 
Aldrin and Michael Collins. Although com-
mander Neil Armstrong was first to set foot 
on the Moon, it was Buzz Aldrin who wore his 
Speedmaster, as he stepped on the surface … 
ensuring the Speedmaster would become an 
everlasting legend.

So with all that to live up to, Omega launched 
the Flightmaster Cal. 910, a timepiece they 
advertised as “a watch for jet pilots and in-
tercontinental travelers !” This would be the 
last time Omega would develop a mechanical 
movement specifically designed for the needs 
of a pilot. They certainly made the design a 
clear stand-out. The watch featured a whop-
ping 3 crowns, 2 pushers, and 7 hands!!

The first generation Flightmaster (ST 145.013), 
a Cal. 910, featured an AM/PM dial, a 30-min-
ute dial, a 12-hours counter, as well as a dedi-
cated GMT hand. 

Two of the crowns were color-coded. The 
blue crown managed the blue GMT hand, 
while the black crown managed the black 
bezel, residing under the crystal. The chrono 
push-buttons carried a beautifully designed 
split-coloring.

Flightmaster ST 145.036 Cal. 911 – 
Unique color coded chrono buttons

Surprisingly, the first edition didn’t have a sec-
onds dial, which did not sit well with custom-
ers. Omega quickly responded, and in 1973, 
they introducing the Cal. 911, which replaced 
the AM/PM dial with a seconds dial. The sec-
ond generation ST 145.036 Cal. 911 became 
commonly known as the “Pilot’s Flightmaster”. 
To make sure they get the pilot’s watch mes-
sage across, Omega engraved a Douglas DC-8 
super 61 jet on the back of the watch. 

Cosmonaut Aleksey Leonov – 
Cosmonaut Training Center (April 1975)

The watch was also tested for space condi-
tions, and worked perfectly, even in a com-
plete vacuum. Cosmonaut Aleksey Leonov, 
Commander of the Soviet ASTP prime crew, 
wore the Flightmaster ST 145.036 Cal. 911 
during Apollo-Soyuz Test Project activities, 
at the Cosmonaut Training Center (Star City) 
near Moscow. So it might not have been the 
Speedmaster, but the Flightmaster certainly 
made its mark, as it was part of the first joint 
Soviet-American space mission, under the 
ASTP program.

Surprisingly, Omega decided to produce a 
limited edition of 200 gold version of the 
Flightmaster. The Ref. BA 345.801 Cal. 910 
model was released with a solid gold case 
and bracelet. Given the form of the case, the 
overall watch came in at a hefty 250 grams! 

The first gold model produced was presented 
to King Hussein bin Talal of Jordan, who was a 
prolific pilot, having completed his advanced 
training with Britain’s RAF.

Limited Edition Gold Flightmaster Ref. BA 345.801 Cal. 910

What stands out about the overall design and 
layout of the watch is the fact that, for what 
was considered a complicated watch, it is 
surprisingly well laid out, and easy to read. 
Another rare, unique, and difficult design el-
ement is the sunburst brushed finish of the 
case. Today, refreshing that brush finish will 
take up to 6 months, and well over $1,000, 
and getting it done by Omega will be your 
only option.   

As Omega still produces parts for this watch, 
it is important to make sure that if you decide 
to buy one of these, it carries all “original” 
parts. Most important being the dial. While 
new dials show “SWISS MADE” at the bottom, 
the original dials show “T SWISS MADE T”. (see 
opposite page)

With all its interesting design elements, and 
success, from kings to cosmonauts, the Flight-
master simply existed during a difficult time, 
never fully getting out from under the shad-
ow of the Speedmaster. One thing remains 
firm, and that is the unique and beautiful de-
sign of the watch, which has earned it a place 
among icons. Omega ended production in 
1977.

w

From my collection: 1973 Omega Flightmaster – 
Second generation ST 145.036 Cal. 911, 

commonly known as the “Pilot’s Flightmaster”.  
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“A mAn who dAres to wAste one hour of life 
hAs not discovered the vAlue of life.”

~ Charles Darwin, 1851

“time is like A hAndful of sAnd – 
the tighter you grAsp it, the fAster it runs 

through your fingers.”
~ Unknown

MAKING A MARK UNDER THE SHADOWS OF AN ICON: 
OMEGA FLIGHTMASTER

5
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ALMOST
This word is tinged 
with perpetual run-
ner-up status. Almost 

is defined as “very nearly, all but.” She almost 
won the race. He almost scored an A on the 
test. They almost won the lottery. Alas, if 
almost is firmly lodged in your vocabulary, 
you may continuously be one step behind 
everyone else. There’s always next time, 
right?

BAD NEWS
“I’ve got some bad 
news . . . .” That’s a 
phrase that is always 

followed by sadness. “Bad news” can range 
from a variety of information, but regardless 
of the severity, the news that is given isn’t 
going to make your day. If you hear this 
phrase uttered in your direction, get ready 
to navigate the upcoming dire straits.

TOO LATE
This phrase is gen-
erally colored with 
the brush of regret. 

“You’re too late, you missed the deadline.” 
“He was too late, she went with someone 
else.” “It was too late for an apology.” Or, 
even worse, “We were too late to stop him.” 
Whatever the reason, too late means you 
are missing out on the fun, so pick up the 
speed!

NO TIME
You could pair this 
with the previously 
stated “too late.” 

You’ve run out of time. For what? To clean 
the house, to call your parents, to repair 
your relationship. “No time” is an easy out, a 
mindless way of defending no action. Want 
to turn your sad words into happy ones? 
There’s time.

dictionary.com

And now, my point:
The reason I’m finally writing about this is 
because I realized that I’m doing all of these 
things for myself, as much as for him.

By cultivating his long attention span, I’m cul-
tivating my own.

By entering his world, I’m letting go of my 
own, like meditation.

By broadening his inputs, I’m broadening my 
own, and keeping a wide variety in my life.

He’s away for two weeks right now, and I really 
miss these things! I thought I was being self-
less, playing for hours, or entering his world. 
But actually these things benefit me as much 
as him, like most things we consider “selfless”. 

Derek Sivers is an American entrepreneur best 
known for being the founder and former president 
of CD Baby, an online CD store for independent 
musicians. sivers.org

PARENTING: WHO IS IT REALLY FOR?

For the last five years, I’ve spent 
at least 30 hours a week with my 
kid, just one-on-one, giving him my 
full attention. But I’ve never written 
about parenting before. Why not?

Because parenting is a touchy subject. I don’t 
think others should do what I do. I don’t want 
to get into debates about it. So why am I writ-
ing about it today?

Because I realized that the parenting things I 
do for him are also for myself. And that’s an 
idea worth sharing.

For example, here are the things I’ve been do-
ing for my 5-year-old since he was born:
long attention span

I’ve been deliberately cultivating his long at-
tention span.

Whatever he’s interested in, that’s the most 
important thing, so I encourage him to keep 
doing that as long as possible.

I never say, “Come on! Let’s go!”

We’ll go to the beach or forest, and make 
things with sticks for five hours before he’s 
ready to switch.

Other families come to the playground for 
20 or 30 minutes, but we’d just stay there 
for hours, immersed in some newly invented 
game.

Nobody else can hang with us like this. Every-
one else gets so bored.

Of course my adult mind wanders to all the 
other things we could be doing. But I let it go, 
and return to that present focus.

Enter his world
I’m very ambitious, and try to do a lot with 
my life.

But when I’m with him, I stop everything else. 
Phone off. Computer off.

I try to enter his world. To see things through 
his eyes. To put myself into his mind, emotion-
ally too. When he gets upset at someone, I try 
to remember what it was like to be that age, 
when everything felt like a huge deal, and re-
late at that level.

When he makes up stories, I go right along in 
his invented world. If he says we’re cats in Par-
is, we’re cats in Paris. The minotaur is chasing 
us? We both run.

Of course I’m tempted to check my phone. 
Most of us have that addiction now. But I 
ask myself “what’s more important?”, and 
leave it off.

Broad inputs
I want him to have a wide range of inputs into 
his senses.

We go play in as many different forests, 
beaches, mountains, and towns as possible. 
Touching and smelling everything we can.

The music he hears is as broad as can be. As 
he plays, he’s listening to Persian traditional, 
Indian classical, 60’s jazz, glitch, Bartok, Stevie 
Wonder (from ’72 to ’76), lots of Bach, Bulgar-
ian choir, or whatever.

We’ve got season tickets to the New Zealand 
Symphony Orchestra. (He loves that Malavika 
always waves to him from the stage.) I took 
him to the opera “Carmen” last week, and he 
was riveted from start to finish.

We get a dozen new books from the library 
every week, and read together for an hour 
every night.

We watch a huge variety of movies. 
(Everything from GKIDS is great.) For the big 
Disney/Pixar blockbusters, we watch the Por-
tuguese, French, or Chinese version.
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S THE SADDEST PHRASES IN THE ENGLISH 
LANGUAGE

BACK TO SCHOOL
Back to school are 
three words that most 
kids loathe. (Yet, this 

may have to also appear on our Happiest 
Words list because it’s a phrase all parents 
love.) While there’s no hard data to support 
that this is one of the saddest phrases in 
the English language, we bet that if you 
randomly polled a group of kids and asked 
them if they’d rather be hanging out at 
the swimming pool with their friends or 
waiting at the cold bus stop at seven in the 
morning, it’s a pretty safe to guess they’ll 
pick the pool.

GOODBYE
An astute poster on 
the website Quora 
wrote, “you say (good-

bye) all the time, but you never know which 
one is the last.” It’s pretty safe to assume 
you know why this word made it on our list. 
“Parting is such sweet sorrow.”

HEARTBROKEN
Heartbroken is a 
tough word. We 
define it as “crushed 

with sorrow or grief.” We’ve all been there at 
one time or another—you know it as soon 
as you feel it, and you can’t wait for it to go 
away. This concept tends to rear its ugly 
head around February 14th.

IF ONLY
If only can be defined 
as “I wish that.” If only 
I had known you were 

coming, I would have met your plane.” This 
expression can also be one of wistful regret. 
“If only we had met 10 years ago.”

WHAT MIGHT HAVE BEEN
What might have 
been is a phrase often 
tinged with regret. 

Many movies on Lifetime use this con-
cept. “He gazed into the sunset for a brief 
moment and watched her vintage MG head 
off down the long dusty road. With a casual 
shrug, he turned around and headed back 
into the now empty and silent farmhouse, 
wondering what might have been.”

LONELY
If you’re lonely, you 
are inherently sad. 
One (er, sadly) goes 

with the other. There’s no possible way to 
put a positive spin on this one. So, we’ll just 
leave it be.

LOVE
The word love is evoc-
ative of a (mostly) 
positive and fulfilling 

emotion, and it has its own holiday every 
February. There is a flip side to the coin, 
however. If love is unrequited, it’s the worst, 
and that’s why it’s on this list.

MELANCHOLY
We define melancholy 
as “a gloomy state of 
mind, especially when 

habitual or prolonged; depression.” As an 
example, think about Charlie Brown lying 
on the pitching mound after getting drilled 
with yet another line drive.

TERMINAL
Terminal is never a 
good word when 
used in a medical 

context. It is another word to which it is 
nearly impossible to put a good spin.

WHAT PARTY?
The late Carrie 
Fisher said two of the 
saddest words in the 

English language were “what party?” The 
one you weren’t invited to, it would seem.

TIME FOR BED
Just like our earli-
er phrase back to 
school, this one will 

resonate with the elementary-school scene. 
Homework’s done, and you’ve got a little 
latitude to stay up and watch TV. Around 
8:40pm or so, though, you start doing a 
little clock watching. Tick tock. Then, right at 
the 8:51pm commercial break come those 
ominous words from the kitchen. “Honey, 
almost time for bed. . . .”

ALIEN
An interesting choice, 
no? We’re not talking 
Mulder and Scully al-

iens, though. If someone is referred to as an 
alien, it means they are a foreigner . . . and, 
the implication is that they don’t belong. 
Since everyone wants to feel like they fit in 
wherever they might be, the label of alien 
can be a hard cross to bear.
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It is easy in 
the world 

to live after 
the world’s 

opinion, it is 
easy in solitude 

to live after 
our own, but 

the great man is 
he who in the 

midst of the 
crowd keeps 
with perfect 

sweetness the 
independence of 

solitude.
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Infuse your life 
with action. 
Don't wait for 
it to happen. 
Make it happen. 
Make your own 
future. Make 
your own hope. 
Make your 
own love. And 
whatever your 
beliefs, honor 
your creator, 
not by passively 
waiting for 
grace to come 
down from 
upon high, but 
by doing what 
you can to make 
grace happen... 
yourself, right 
now, right down 
here on Earth.

Problems are not stop signs, 
they are guidelines.
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You can't cross the sea 
merely by standing and 
staring at the water.

Beginning today, treat 
everyone you meet as 
if they were going to 

be dead by midnight. 
Extend to them all 

the care, kindness and 
understanding you can 
muster, and do it with 

no thought of any 
reward. Your life will 

never be the same again.
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If you don't 
like how 

things are, 
change it! 

You're not a 
tree.

Be Impeccable With 
Your Word. Speak 
with integrity. Say 
only what you 
mean. Avoid using 
the word to speak. 
against yourself 
or to gossip 
about others. 
Use the power of 
your word in the 
direction of truth 
and love.
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It is a world apart when you step 
into Deep Relax Spa, located near 
Laguna Phuket and Surin Bang Tao 
beach. The Deep Relax Phuket 
signature spa service and mas-
sage skills are incomparable and 
are top of the class. 

When the guests arrive, choice of compli-
mentary drinks like S.pelligrino, Perrier, Coke, 
Mineré or hot green tea will be served. At 
Deep Relax, we have different kinds of mas-
sages, 2 hours spa Express packages and 
the all time popular signature spa packages 
to suit the guests’ prefernces and time. Our 
experienced therapists will use all the nat-
ural and ancient ingredients togther with 
their magical and mystical massage skills will 
coax you into the state of perfect balance of 
body, mind and soul. So if you had a fun day 
at the sea sand sun or feeling too lazy to go 
anywhere... Deep Relax Phuket is the choice, 
where amazing pampering awaits you.

Now you can have more choices to visit Deep 
Relax nearest to your location. Deep Relax 
Cherntalay which is located near to Laguna 
Phuket and a new branch Deep Relax Surin 
Bang Tao which is located along the Surin 
Bang Tao beach near to Palm Seaside which 
will suit perfectly your holiday itinerary or a 
simply hideaway afternoon.

Call us or your hotel front desk concierge 
for more informations and we will usher you 
or your family and friends into Deep Relax 
Phuket seamlessly like a magic carpet. 

www.deeprelaxspa.com

DEEP RELAX PHUKET –
THE PEARLS OF THE ANDAMAN

Contact your hotel front desk for spa bookings. Free transportation from and to your hotel.
www.deeprelaxspa.com

Cherngtalay Branch 1
14 Bandon-Cherngtalay Road
(Near Laguna Phuket)
Tel: 076 325 799

Surin-Bang Tao Branch 2
5/63 Soi Had Surin 8, Moo 3
(Near Palm Seaside Restaurant)
Tel: 076 386 599

Outrigger Laguna Phuket 
Beach Resort Branch 3
Srisoonthorn Road, 
Bangtao Beach 
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“They’re made out of meat.”
“Meat?”
“Meat. They’re made out of meat.”
“Meat?”
“There’s no doubt about it. We picked up several 

from different parts of the planet, took them 
aboard our recon vessels, and probed them all the 
way through. They’re completely meat.”

“That’s impossible. What about the radio 
signals? The messages to the stars?”

“They use the radio waves to talk, but the 
signals don’t come from them. The signals come 
from machines.”

“So who made the machines? That’s who we 
want to contact.”

“They made the machines. That’s what I’m 
trying to tell you. Meat made the machines.”

“That’s ridiculous. How can meat make a 
machine? You’re asking me to believe in sentient 
meat.”

“I’m not asking you, I’m telling you. These 
creatures are the only sentient race in that sector 
and they’re made out of meat.”

photomaxmix
“Maybe they’re like the orfolei. You know, a 

carbon-based intelligence that goes through a 
meat stage.”

“Nope. They’re born meat and they die meat. We 
studied them for several of their life spans, which 
didn’t take long. Do you have any idea what’s the 
life span of meat?”

“Spare me. Okay, maybe they’re only part meat. 
You know, like the weddilei. A meat head with an 
electron plasma brain inside.”

“Nope. We thought of that, since they do have 
meat heads, like the weddilei. But I told you, we 
probed them. They’re meat all the way through.”

“No brain?”
“Oh, there’s a brain all right. It’s just that the 

brain is made out of meat! That’s what I’ve been 
trying to tell you.”

“So ... what does the thinking?”
“You’re not understanding, are you? You’re 

refusing to deal with what I’m telling you. The 
brain does the thinking. The meat.”

“Thinking meat! You’re asking me to believe in 
thinking meat!”

“Yes, thinking meat! Conscious meat! Loving 
meat. Dreaming meat. The meat is the whole 
deal! Are you beginning to get the picture or do I 
have to start all over?”

“Omigod. You’re serious then. They’re made out 
of meat.”

“Thank you. Finally. Yes. They are indeed 
made out of meat. And they’ve been trying to get 
in touch with us for almost a hundred of their 
years.”

“Omigod. So what does this meat have in mind?”

They're 
Made out 
of Meat

A short story by Terry Bisson

“First it wants to talk to us. Then I imagine it 
wants to explore the Universe, contact other 
sentiences, swap ideas and information. The 
usual.”

“We’re supposed to talk to meat.”
“That’s the idea. That’s the message they’re 

sending out by radio. ‘Hello. Anyone out there. 
Anybody home.’ That sort of thing.”

“They actually do talk, then. They use words, 
ideas, concepts?”

“Oh, yes. Except they do it with meat.”
“I thought you just told me they used radio.”
“They do, but what do you think is on the radio? 

Meat sounds. You know how when you slap or 
flap meat, it makes a noise? They talk by flapping 
their meat at each other. They can even sing by 
squirting air through their meat.”

“Omigod. Singing meat. This is altogether too 
much. So what do you advise?”

“Officially or unofficially?”
“Both.”
“Officially, we are required to contact, 

welcome and log in any and all sentient races 
or multibeings in this quadrant of the Universe, 
without prejudice, fear or favor. Unofficially, I 
advise that we erase the records and forget the 
whole thing.”

“I was hoping you would say that.”
“It seems harsh, but there is a limit. Do we 

really want to make contact with meat?”
“I agree one hundred percent. What’s there to 

say? ‘Hello, meat. How’s it going?’ But will this 
work? How many planets are we dealing with 
here?”

“Just one. They can travel to other planets 
in special meat containers, but they can’t live 
on them. And being meat, they can only travel 
through C space. Which limits them to the speed 
of light and makes the possibility of their ever 
making contact pretty slim. Infinitesimal, in fact.”

“So we just pretend there’s no one home in the 
Universe.”

“That’s it.”
“Cruel. But you said it yourself, who wants to 

meet meat? And the ones who have been aboard 
our vessels, the ones you probed? You’re sure 
they won’t remember?”

“They’ll be considered crackpots if they do. We 
went into their heads and smoothed out their 
meat so that we’re just a dream to them.”

“A dream to meat! How strangely appropriate, 
that we should be meat’s dream.”

“And we marked the entire sector unoccupied.”
“Good. Agreed, officially and unofficially. Case 

closed. Any others? Anyone interesting on that 
side of the galaxy?”

“Yes, a rather shy but sweet hydrogen core 
cluster intelligence in a class nine star in G445 
zone. Was in contact two galactic rotations ago, 
wants to be friendly again.”

“They always come around.”

“And why not? Imagine how unbearably, how 
unutterably cold the Universe would be if one 
were all alone ...”
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WHY WE DON’T HAVE NICE THINGS

The creation of worthwhile work is a duet. The creator has to do her 
part, but so does the customer.

One of the best airport restaurants I’ve ever encountered breaks my 
first rule of airport eating. The sushi bar at gate 30 of Narita airport is a 
special place (though I wish they didn’t serve tuna).

The rice is extraordinary. The nori is crisp. The service is efficient but 
friendly. They have wonderful vegan rolls, flavorful shiso, and yes, it’s 
hard to believe but true: real wasabi, grated to order. My guess is that 
the very best sushi restaurant in your town doesn’t serve real wasabi. 
But I digress.

When I was there a few months ago, I apologized to the entire staff. I 
apologized to them on behalf of every traveler (many, if not most, from 
my country) that was dredging this extraordinary product in soy sauce, 
bathing it from top to bottom in the style created to mask the flavor 
of generations-worth of mediocre, lazily-created sushi. The Japanese 
equivalent of putting ketchup on your food in a fine restaurant.

I could only imagine how much it hurt for the caring artisans to watch 
their creation get wrecked by diners too oblivious to see what had 
been created for them.

And one day, I’m guessing, a new layer of management will wonder 
why they even bother. So they’ll cut a few corners and few will notice. 
The race to the bottom.

Every once in awhile, someone steps up and makes something better. 
Much better. When it happens, it’s up to us to stand up and notice it. 
Which means buying it and consuming it with the very same care that 
it was created with.

Movies, writing, sushi, safety ladders, high-powered magnets, sax-
ophones... it doesn’t matter. Every creator that desires to fly higher 
needs an audience willing to cheer them on and go for the ride as well. 
That’s our part of the deal.

“WE DON’T DO RABBITS”

One thing that’s often taught in amateur internet marketing school is 
the idea of keyword stuffing.

List every possible thing that someone might want you to do on your 
website, so if they type that in, they’ll find you.

It’s an echo of something that freelancers and small businesses have 
been doing forever, “what do you need?” as an answer to the question, 
“what do you do?”

I was at the vet a few years ago, and he was busy trying to fix a rabbit. 
He’s a good vet, but how many rabbits does he actually get to treat? I 
think everyone would have been happier if he had announced that the 
client should have taken her pet to a rabbit specialist.

You might be as well.

Good referrals are smarter than mediocre, distracting work.

Own your work. No need to do someone else’s.

NEW HABITS

I bought a CD yesterday.

That didn’t used to be news. I used to buy a CD every week, week after 
week, year after year. It adds up.

Hi-rez streaming changed that habit for me, but it took about a year 
before the itch (mostly) subsided.

Old habits die hard, and it’s entirely possible that your customers are 
on fumes, buying your old stuff now and then, down from often and 
on their way to rarely.

You can live on old habits for a while, but the future depends on invest-
ing in finding and building some new ones with (and for) your custom-
ers. Or your family. Or yourself.

The most powerful insight is that you can do it with intent. You can 
decide that you want some new habits, and then go get them.

ARE YOU DAY TRADING?

The volatility of bitcoin turns the people who own it into addicts. At any 
given moment, it’s up $100 or down a thousand.

When it’s up, you think you’re brilliant, that you somehow had some-
thing to do with it.

And when it’s down, the world is about to implode.

Most people don’t day trade bitcoin, but all of us day trade something. 
We’re hooked into something volatile, easily measured and emotional. 
We overdo our response to news, good or bad, and let it distract us 
from the long-term job of living a useful life.

Your SEO results, your Facebook likes, the look on your boss’s face when 
she gets back from a meeting--all of these things are rife with opportu-
nities for day trading.

It’ll be volatile with or without your help. Better to set it aside and get 
back to the real work of making a difference instead. 

HOW MUCH IS ‘SMARTER’ WORTH?

No new costs, no new machines, no new resources.

Just smarter.

Smarter about the process, about the effects, about planning. Smarter 
about leadership, about management, about measurement.

How much is smarter worth?

In my experience, smarter is almost always a bargain, something you 
can buy for a lot less than it’s worth.

KINDNESS SCALES

It scales better than competitiveness, frustration, pettiness, regret, re-
venge, merit (whatever that means) or apathy.

Kindness ratchets up. It leads to more kindness. It can create trust and 
openness and truth and enthusiasm and patience and possibility.

Kindness, in one word, is a business model, an approach to strangers 
and a platform for growth.

It might take more effort than you were hoping it would, but it’s worth it.

WASTE AND THE NEW LUXURY

Luxury goods are built on a foundation of waste. Using the center cut. 
Extra effort, often unseen. More space, more resources, more energy 
than is needed.

The front lawn is a luxury good, a sign that you don’t need to graze 
your cows on every square inch, and that you’re willing to waste the 
lawn. And the few bits of leather good enough to go into that luxury 
handbag sends a message about your ability to walk away from all the 
other parts of the hide.

There’s a new luxury that’s occurring, though, one that’s based on ef-
ficiency. Saving you time, sure, but also the time and resources of the 
creator. A luxury that’s based on investing in renewables, in resources 
that might be seen as endless, in smart design, in the satisfaction of 
knowing that others are benefitting, not paying, for the experience or 
the object you’re buying.

START SMALL, START NOW

This is much better than, “start big, start later.”

One advantage is that you don’t have to start perfect.

You can merely start.

sethgodin.com

THOUGHTS BY SETH GODIN
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Amidst coconut palms and gently rolling 
slopes, The Surin Phuket elegantly 
punctuates the tropical landscape along 
the island’s finest white sand beach at 
Pansea Bay.

Tucked away at the fringe of the resort with a prime 
beachfront location is the Beach Restaurant. Enjoy a 
romantic dinner al fresco under the stars on the lush 
manicured lawn serenaded by the soothing waves 
while perusing the menu featuring authentic Thai 
Cuisine and fresh grilled seafood and BBQ inspired 
by the seaside. 

Open from 17.00 – 23.00 hrs daily.
Reservation is highly recommended.

Find us on: 
thesurinphuket.com 
Facebook.com/beachrestaurantbythesurinphuket

The Surin Phuket
t: 076-316-400

hotel@thesurinphuket.com, www.thesurinphuket.com

BEACH RESTAURANT BY THE SURIN PHUKET



Cherngtalay
Thalang, Phuket

t: +66 (0)94 480 0883
e: book@palmseaside.com

w: palmseaside.com

Opening Hours
Lounge & Bar: 16.00 - Late

Restaurant: 18.00 -23.00
(Last Orders 22.00)

Wether it is the freshest seafood simply steamed or barbecued or our 
selection of favorite Thai and International dishes, Palm Seaside is a 
culinary treat. Always exceptional yet never pretentious our setting,
service and style celebrate the joy of dining by the sea.

A dinning experience created 
for all of your senses

PS_M&B01Mar2018.indd   1 2018-03-09   16:04
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saying, hey, someone here has an envelope for you.
So I go and get it, open it up,
and it’s punch cards. (Laughter)
Google-branded punch cards.
And on these punch cards, there are a bunch of holes,
and I said, thank you, thank you,
okay, so what’s on here?
So I get some software and start reading it,
and scan them, and it turns out
it’s a puzzle.
There’s a bunch of code,
and I get some friends to help,
and we crack the code, and then inside that is another code,
and then there are some equations,
and then we solve those equations,
and then finally out pops a message from Google
which is their official answer to my article,
and it said, “No comment.”
(Laughter) (Applause)
And I love calculating these kinds of things,
and it’s not that I love doing the math.
I do a lot of math,
but I don’t really like math for its own sake.
What I love is that it lets you take
some things that you know,
and just by moving symbols around on a piece of paper,
find out something that you didn’t know
that’s very surprising.
And I have a lot of stupid questions,
and I love that math gives the power
to answer them sometimes.
And sometimes not.
This is a question I got from a reader,
an anonymous reader,
and the subject line just said, “Urgent,”
and this was the entire email:
“If people had wheels and could fly,
how would we differentiate them from airplanes?”
Urgent. (Laughter)
And I think there are some questions
that math just cannot answer.
Thank you.
(Applause) 

Web cartoonist Randall Munroe answers simple 
what-if questions (“what if you hit a baseball 
moving at the speed of light?”) using math, physics, 
logic and deadpan humor. In this charming talk, a 
reader’s question about Google’s data warehouse 
leads Munroe down a circuitous path to a hilariously 
over-detailed answer — in which, shhh, you might 
actually learn something.

So, I have a feature on my website 
where every week people submit hypothetical 
questions for me to answer,
and I try to answer them using math, science
and comics.
So for example, one person asked,
what would happen if you tried to hit a baseball
pitched at 90 percent of the speed of light?
So I did some calculations.
Now, normally, when an object flies through the air,
the air will flow around the object,
but in this case, the ball would be going so fast
that the air molecules wouldn’t have time
to move out of the way.
The ball would smash right into and through them,
and the collisions with these air molecules
would knock away the nitrogen,
carbon and hydrogen from the ball,
fragmenting it off into tiny particles,
and also triggering waves of thermonuclear fusion
in the air around it.
This would result in a flood of x-rays
that would spread out in a bubble
along with exotic particles,
plasma inside, centered on the pitcher’s mound,
and that would move away from the pitcher’s mound
slightly faster than the ball.
Now at this point, about 30 nanoseconds in,
the home plate is far enough away
that light hasn’t had time to reach it,
which means the batter
still sees the pitcher about to throw
and has no idea that anything is wrong.
(Laughter)
Now, after 70 nanoseconds,
the ball will reach home plate,
or at least the cloud of expanding plasma
that used to be the ball,
and it will engulf the bat and the batter
and the plate and the catcher and the umpire
and start disintegrating them all
as it also starts to carry them backward
through the backstop, which also starts to disintegrate.
So if you were watching this whole thing
from a hill,
ideally, far away,
what you’d see is a bright flash of light
that would fade over a few seconds,
followed by a blast wave spreading out,
shredding trees and houses
as it moves away from the stadium,
and then eventually a mushroom cloud
rising up over the ruined city. (Laughter)
So the Major League Baseball rules
are a little bit hazy,
but — (Laughter) — under rule 6.02 and 5.09,
I think that in this situation,

the batter would be considered hit by pitch
and would be eligible to take first base,
if it still existed.
So this is the kind of question I answer,
and I get people writing in with
a lot of other strange questions.
I’ve had someone write and say,
scientifically speaking, what is the best
and fastest way to hide a body?
Can you do this one soon?
And I had someone write in,
I’ve had people write in about,
can you prove whether or not you can find love again
after your heart’s broken?
And I’ve had people send in
what are clearly homework questions
they’re trying to get me to do for them.
But one week, a couple months ago,
I got a question that was actually about Google.
If all digital data in the world were stored on punch cards,
how big would Google’s data warehouse be?
Now, Google’s pretty secretive about their operations,
so no one really knows how much data Google has,
and in fact, no one really knows how many data centers Google has,
except people at Google itself.
And I’ve tried, I’ve met them a few times,
tried asking them, and they aren’t revealing anything.
So I decided to try to figure this out myself.
There are a few things that I looked at here.
I started with money.
Google has to reveal how much they spend,
in general, and that lets you put some caps
on how many data centers could they be building,
because a big data center costs a certain amount of money.
And you can also then put a cap on
how much of the world hard drive market are they taking up,
which turns out, it’s pretty sizable.
I read a calculation at one point,
I think Google has a drive failure
about every minute or two,
and they just throw out the hard drive
and swap in a new one.
So they go through a huge number of them.
And so by looking at money,
you can get an idea of how many of these centers they have.
You can also look at power.
You can look at how much electricity they need,
because you need a certain amount of electricity to run the servers,
and Google is more efficient than most,
but they still have some basic requirements,
and that lets you put a limit
on the number of servers that they have.
You can also look at square footage and see
of the data centers that you know,
how big are they?
How much room is that?
How many server racks could you fit in there?
And for some data centers,
you might get two of these pieces of information.
You know how much they spent,
and they also, say, because they had to contract
with the local government
to get the power provided,
you might know what they made a deal to buy,
so you know how much power it takes.
Then you can look at the ratios of those numbers,
and figure out for a data center
where you don’t have that information,
you can figure out,

but maybe you only have one of those,
you know the square footage, then you could figure out
well, maybe the power is proportional.
And you can do this same thing with a lot of different quantities,
you know, with guesses about the total amount of storage,
the number of servers, the number of drives per server,
and in each case using what you know
to come up with a model that narrows down
your guesses for the things that you don’t know.
It’s sort of circling around the number you’re trying to get.
And this is a lot of fun.
The math is not all that advanced,
and really it’s like nothing more than
solving a sudoku puzzle.
So what I did, I went through all of this information,
spent a day or two researching.
And there are some things I didn’t look at.
You could always look at the Google
recruitment messages that they post.
That gives you an idea of where they have people.
Sometimes, when people visit a data center,
they’ll take a cell-cam photo and post it,
and they aren’t supposed to,
but you can learn things about their hardware that way.
And in fact, you can just look at pizza delivery drivers.
Turns out, they know where all the Google data centers are,
at least the ones that have people in them.
But I came up with my estimate,
which I felt pretty good about,
that was about 10 exabytes of data
across all of Google’s operations,
and then another maybe five exabytes or so
of offline storage in tape drives,
which it turns out Google is
about the world’s largest consumer of.
So I came up with this estimate, and this is
a staggering amount of data.
It’s quite a bit more than any other organization
in the world has, as far as we know.
There’s a couple of other contenders,
especially everyone always thinks of the NSA.
But using some of these same methods,
we can look at the NSA’s data centers,
and figure out, you know, we don’t know what’s going on there,
but it’s pretty clear that their operation
is not the size of Google’s.
Adding all of this up, I came up with
the other thing that we can answer, which is,
how many punch cards would this take?
And so a punch card can hold
about 80 characters,
and you can fit about 2,000 or so cards into a box,
and you put them in, say,
my home region of New England,
it would cover the entire region
up to a depth of a little less than five kilometers,
which is about three times deeper
than the glaciers during the last ice age
about 20,000 years ago.
So this is impractical, but I think
that’s about the best answer I could come up with.
And I posted it on my website. I wrote it up.
And I didn’t expect to get an answer from Google,
because of course they’ve been so secretive,
they didn’t answer of my questions,
and so I just put it up and said,
well, I guess we’ll never know.
But then a little while later
I got a message, a couple weeks later, from Google,

“WHAT IF?”
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The extra long sofa bench under roof cover is 
an ideal spot for groups to gather, while those 
seeking a bit more peace and exclusivity may 
dine at one of the tables dotted along the res-
taurant’s central reflecting pool like lilies on a 
pond. Palm Seaside’s large wooden deck of-
fers easy dining for couples or groups, while 
its large bar set on the seafront is sure to be 
a coveted spot for savouring drinks at dusk.
Palm Seaside’s seaside setting offers a majestic 

backdrop for weddings and special occasions, 
both day and night. Contact our team to find 
out how our sensational setting and experi-
ence can help you create a memorable event. 

Palm Seaside 
Open 4pm till late daily.  
Tel 094 480 0883, 094 480 0937. 
Bangtao Beach  
palmseaside.com 

Bringing contemporary style and 
delicious ocean delights to beau-
tiful Bangtao Beach, Palm Seaside 
has quickly become Phuket’s 
coveted dining destination since 
opening in January 2015.

Found on the Bangtao beachfront, just 700m 
away from the Twinpalms Resort, Palm Seaside 
celebrates the riches of the sea by serving up 
fresh seafood in imaginative styles and tastes.

Vibrant Tastes
Palm Seaside’s new menu presents the fin-
est selections from Thailand and around the 
world. Try our fresh oysters, sourced both lo-
cally and from France and Australia. 

Choose from Phuket lobster, white snapper, 
blue crab, king prawns, garoupa and more, 
served grilled, steamed or poached with 
homemade spicy Thai chili, aioli, tamarind 
and tartar sauces. The sizzle and aroma of 
your top-quality selections will whet your ap-
petite as they’re prepared by our chefs with 
finesse and care on the open grills.

Our Japanese choices include Sashimi, Sushi, 
Hosomaki, Rolls and Cones, each brimming 
with flavour and freshness. Other tempting 
dishes from the menu: Linguini with Anda-
man prawns, Spaghetti with clams and white 
wine sauce, Hokkaido scallop skewers, and 
King prawns in red curry paste.

Palm Seaside also sprinkles some tasty ‘turf’ 
dishes into its ‘surf’ mix with New Zealand 
lamb chops, beef cheese burger, green chick-
en curry, and spicy minced chicken with Thai 
basil leaves.

Add romance or a sophisticated complement 
to your meal with our distinctive drinks, from 
Champagne Moet & Chandon Ice imperial 
served with fresh mint and berries, to a selec-
tion of sparkling, white, rose and red wines. 
After your meal, treat yourself to a delicious 
dessert, or perhaps a relaxing cigar session 
with our selection of top-quality Cubans.

Exotic Sights
Palm Seaside’s prime beachside location at 
the edge of a fishing village is connected to 
the sea and Phuket’s age-old ways of life. Sit 
back and take in the full panorama of Bang-
tao bay, with the island’s iconic long-tail boats 
gliding in to anchor just offshore. As the sun 
sets over the sea, Phuket’s tropical glory is un-
veiled in full view. The perfect spot for a relax-
ing sundowner or a romantic evening escape.

Inspiring Design
Palm Seaside’s light and open style evokes the 
beauty and tranquility of the sea. Its design 
was created and brought to life by Martin Pal-
leros of Argentina, designer of the Twinpalms 
Phuket Resort and several luxury properties 
around Asia, acclaimed for his elegant de-
signs in harmony with nature.

PALM SEASIDE RESTAURANT, LOUNGE & BAR

This idiocy is further multiplied by the duration of the meeting.
Trying to elevate a group of half-wits by making a meeting longer is like trying 
to cook a trout by putting it in your underwear and running a marathon.

Avoid the death of good ideas. Avoid the troutification of decency.

Idiocy becomes multiplicative, not additive. 
Two half-wits do not equal a full-witted person. 
They equal a quarter-witted person.

Stupidity does not cancel out stupidity to yield genius.
It breeds like a bucketful of coked-out hamsters.

Don’t let the hamsters win.

Sincerely yours,
-The Oatmeal.

You are in a design meeting with multiple 
attendees, some of whom make bad decisions.

1/2 x 1/2 = 1/4
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For some solid sustenance, feast your eyes on 
the outstanding Mediterranean-inspired din-
ing menu, from the grilled Spanish-style octo-
pus served with chill and garlic butter sauce 
to the signature Catch salad (crab, asparagus, 
avocado, cherry tomatoes, fish roe, with a 
delicate French dressing). For a special occa-
sion (or just pure indulgence), order a plate of 
the fine de claire oysters—rated the world’s 
best, they are served on ice with your choice 
of mignonette sauce or spicy seafood sauce. 
The tantalizing menu continues with an ar-
ray of Thai favorites (try the Phuket satay gai, 

Kamala beach, a beautiful stretch 
of sand located in the next bay 
over from the famous party town 
of Patong, is famous for its gentle 
surf and relaxed vibe. Increasingly, 
it’s also known for being home 
to HQ Beach Lounge Restaurant, 
a contemporary seaside hangout 
with sleek lines, hidden cabanas 
under shady trees, and a mellow 
vibe that encourages you to stay all 
day—and into the night. 

One of the newest beach clubs to open along 
Phuket’s west coast, it’s already establishing a 
reputation as one of the island’s best.

A recent visitor from New York had this to 
say about their visit: “This place is beyond 
great. Honestly, if you’re planning on going to 
the beach in Kamala, then you should go here. 
Myself, my partner and another couple wanted 
to have a beach day, which to us means laying 
out, having drinks and eventually some food. I 
also need some shade, so then I thought why 
not go somewhere that offers all of that with 
less hassle. The food was great, the drinks were 
good, had great local flavors, and some bar 
classics. It’s a great vibe, could so picture this 
in Mykonos, Miami, Barcelona. It was very luxe 
but not pretentious, we felt very welcome, and 
attended to! I will be recommending this place 
to everyone.”

The dining menu at HQ features a healthy fo-
cus and fine flavors, starting with salads such 
as beetroot feta with almonds and pistachios, 
and lentils with sunflower sprouts and pome-
granates, carrying on with a refreshingly 
chilled green pea summer soup with prawn, 
and coriander, and a mezze plate with vegeta-
bles, chickpeas, and baba ganoush. Of course, 
you might want to cheat a little with a plate of 
the crisp fried calamari, perfectly paired with 
a tartar sauce dip and drizzle of lemon. While 
the signature pizza HQ (parma ham, red capsi-
cum, rocket and chili oil) is hard to turn down, 
do consider the excellent seafood, from the 
garlic butter tiger prawns to cod fish yellow 
curry. To finish off, order a helping of the ba-
nana crème brûlée, a fun tropical accent on a 
classic French dessert.

Snapping at the heels of Catch, but in a low 
key unassuming way, HQ Lounge Beach 
Lounge makes for the perfect place to relax in 
style, soak up some sun (or enjoy the shade), 
and enjoy the quiet beachside life Phuket lo-
cals have enjoyed for generations.

Located at North-end of Kamala Beach. 
hqphuket.com

Ever since it first opened its doors 
in 2006, on the chic shores of 
Surin on the island’s west coast, 
Catch Beach Club has been the 
standard-bearer for Phuket beach 
clubs. From the stylish design to 
the cool tunes to the fine dining 
menu, it has set the tone for the 
rest of the island. 

A decade later, Catch moved to larger and 
more glamorous surroundings in Cherng-
talay, and is still leading the way in terms of 
innovation with the launch of Vibes Phuket, 
Asia’s first beach party season that runs from 
December 2017 through April 2018. 

This spectacular array of events, which in-
cludes the visit of superstar DJs like Roger 
Sanchez and Erick Morillo, and the unique 
entertainment of Le Cirque—which includes 
acrobats, jugglers, knife throwers, fortune 
tellers, mimes and magicians—is attracting 
global attention, pushing the island to the 
forefront of global sophisticated island resort 
destinations (for a full list of events and to 
purchase tickets, visit vibesphuket.com).

As Olivier Gibaud, group general manager of 
Twinpalms, the owners of Catch, says, “People 
are continually attracted to experience a day at 
Catch Beach Club to enjoy excellent drinks, a 
quality environment, and great music, in world-
class surroundings. As night falls, Catch begins 
to welcomes those wanting to “see and be 
seen”, and groove to the latest tunes.” No time 
is this more apparent than at Catch’s annual 
White Party, which has become the number 
one event on Phuket’s social calendar, draw-
ing the famous and fabulous—decked out 
head to toe in white—for a special evening of 
shared celebration. 

HEAD OF THE CLASS – HQ BEACH LOUNGE 
RESTAURANT

CATCHING THE VIBE: CATCH BEACH CLUB

grilled marinated chicken skewers), a range of 
sushi and sashimi, pizzas and pastas, comfort 
food mains—from the Catch beef burger on 
a brioche bun to the lamb chops in red wine 
sauce—and, finishing on a high note, desserts 
such as the orange-accented fresh chocolate 
mousse, and the all-time Thailand favorite 
treat of mango sticky rice. At Catch, life has 
never tasted so sweet.

Located on Bang Tao Beach. 
catchbeachclub.com
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single-use plastic. We want to change mindsets 
when it comes to giving out plastic straws, plas-
tic bags and plastic containers.”

It’s not just hotel staff that the association is 
targeting, though. They are preparing for the 
inaugural Phuket Hotels Association Environ-
ment & Sustainability (PHAES) Trade Show on 
6 June 2018 at Westin Siray Bay Resort & Spa. 
The event, which will feature a range of guest 
speakers, aims to share best practices for ho-
tels, including showcasing suppliers of green-
er alternatives to plastic products.

“The main objective of this trade show is to ed-
ucate and create awareness of what harmful 
products can do. Even if they’re cheap, their 
harm to the environment in the long-run is sig-
nificant. Entry is free and everyone is welcome, 
but the visitors that we’re targeting are people 
from the hotels in Phuket, especially depart-
ment heads, purchasing managers and general 
managers,” said Anthony.

Phuket Hotels Association isn’t just a one-hit 
wonder, though. They’re already preparing 
for the next Phuket Hotels Association Benefit 
event, to raise more money for more scholar-
ships. Following the same successful format 
as last year, the event will be held at Latitude 
Laguna Marquee on Saturday 28 April 2018.

Anthony said: “It’s a great event for foodies 
because the food is provided by members of 
Phuket Hotels Association. They really showcase 
their food and beverage services.” Full informa-
tion, including ticket prices and the opportu-
nity to bid on amazing prizes, can be found at 
phab.phukethotelsassociation.com.

Written by Ben Reeves

PHUKET HOTELS ASSOCIATION

Phuket Hotels Association has been 
putting its money where its mouth 
is in the last three months, deliv-
ering on its promises to support 
the island’s environment and 
people while promoting the place 
as a great holiday destination. 
Their mission to give back to the 
community has seen a significant 
investment of blood, sweat and 
baht from some of Phuket’s biggest 
and best hotels.

In the previous edition of Bikinis & Martinis, 
the Phuket Hotels Association told us of their 
intention to support less-fortunate locals 
by providing full scholarships to those who 
might otherwise be unable to afford a good 
education. Following the extremely success-
ful fundraising event in May 2017, they’ve put 
that intention into action.

“We raised about 4 million baht at the event 
last year,” said Anthony Lark, the head of the 
Phuket Hotels Association and both manag-
ing director and general manager at Trisara. 
“This year, we’ve worked with the Phuket Inter-
national Women’s Foundation to interview and 
select students. We’ve given scholarships to nine 
of them, paying for them to study for the entire 
duration of their course, as well as providing a 
living allowance. We still have a few more schol-
arships pending.”

Of those nine lucky students, six will be at-
tending Phuket Vocational College and three 
are going to Phuket Rajabhat University. All 
will be studying Hospitality and Tourism, 
getting a diploma and then a degree. To en-
sure that the money goes where it’s needed 
most, strict selection criteria were used. The 
successful candidates were all Thai nationals 
with a grade point average of 2.5 or above, 
whose parents’ income amounted to less than 
250,000 per year.

“We’re very happy to see the funds raised being 
put to exactly the right cause - helping young, 
underprivileged, local kids get an education in 
hospitality. It was a very rewarding process,” 
said Anthony.

The Phuket Hotels Association have also been 
delivering on their environmental promises, 
playing a major role in the Tourism Authority 
of Thailand’s ‘Upcycling the Ocean’ event on 
28 January 2018, which saw scuba divers and 
land-based volunteers clearing Patong, Nai 
Harn and Nai Yang beaches of litter.

Anthony told us: “The Phuket Hotels Associa-
tion was given responsibility for cleaning Nai 
Yang Beach, along with the local municipality. 
Our hotel members in Nai Harn and Patong also 
got involved with the efforts there. We collected 
294.4 kg of rubbish on Nai Yang Beach from an 
hour and a half of cleaning.” He added that the 
day saw 315.8 kg of rubbish cleared from Nai 
Harn Beach and a surprisingly modest 61.9 kg 
from Patong. Local divers collected 180.5 kg 
of ocean garbage.

The association, which now numbers 71 of 
Phuket’s finest holiday accommodation pro-
viders, understands that beach cleaning days 
are not a long-term solution to the problem 
of litter on Phuket’s beaches.

“We’re currently doing training with our ho-
tel members,” said Anthony. “We’ve got the 
documentary The Plastic Ocean, which we’re 
incorporating into our environmental training 
programme. We show it to the whole hotel staff 
to raise awareness about the harmfulness of 
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“Because of you, I laugh, I smile, 
I dare to dream again. I look forward 
with great joy to spending the rest 
of my life with you, caring for you, 
nurturing you, being there for you 
in all life has for us, and I vow to be 
true and faithful for as long as we 
both shall live.”

Your wedding day, the greatest day of all and 
the beginning of your adventure through 
paradise should be a day when you and your 
special someone can concentrate on the love 
you share for each other.
 
At Palm Seaside Restaurant, Lounge & Bar, an 
outlet of Twinpalms Phuket Resort, we provide 
the perfect wedding stage for you and your 
soul mate to move effortlessly and elegantly 
from the ceremony to the wedding breakfast 
and beyond.
 

T WINPALMS PHUKET,106/46 MOO 3, SURIN BEACH ROAD, CHERNG TALAY, PHUKET 83110, THAILAND
 +66 (0)76 316 500    +66 (0)76 316 599    EVENTS@T WINPALMS-PHUKET.COM     T WINPALMS-PHUKET.COM

We pride ourselves on our seamless service, 
heavenly cuisine and those personal touches 
that make you feel like the most important 
person in the world.
 
With our elegant, exquisite rooms and excellent 
facilities, Twinpalms Phuket provides the ideal 
intimate and romantic place for your wedding 
guests to stay.

CREATING STRONGER HUMAN CONNECTIONS IN 
CUSTOMER SERVICE

Ever feel like the human connec-
tions in customer service are at 
risk? Even with advancements in 
artificial intelligence, combined 
with more use of chatbots and 
pre-recorded messages, creating 
strong, human connections with 
customers reigns supreme when it 
comes to customer loyalty.

I got a call the other night from the Red Cross. 
As a regular blood donor, I get calls with in-
centives (t-shirts and the like) to schedule an 
appointment at a blood drive in my area. On 
this particular evening, I was making dinner, 
so it was a bit unusual that I even picked up 
the phone.

The gentlemen that called me began with 
what I’m sure was a scripted introduction. As 
we got into our conversation, I would tell him 
what I was doing – chopping onions, slicing 
potatoes, and so on. I was making breakfast 
for dinner, with the usual fried potatoes, 
scrambled eggs and toast. I mentioned how 
much my husband loved it when I made it 
and the Red Cross rep – let’s call him David 
– joined me in my cooking conversation. Ap-
parently, breakfast for dinner is one of his fa-
vorites, too.

David kept going through his script, though 
I noticed that he was great at making it more 
personal and adding his own touches. Then 
there came a point in the conversation where 
he needed to look up blood drives in my area 
on the computer. And it was s-l-o-o-o-o-w!

While we waited for the computer to catch up, 
we went on to more cooking and food-relat-
ed subjects. Apparently, David is a 40 year old 
man who, despite his age,  can eat whatever 
he wants, and besides breakfast for dinner, 
he LOVES barbecue. How did I get that infor-
mation? David had a gift of connection. I felt 
like talking and he went with me. We ended 
up laughing and sharing a few quick stories 
during what could have been a frustrating 
wait for technology. (I must admit, I was hop-
ing that David’s service scores weren’t getting 
“dinged” by our lengthy conversation.)

In the end, the blood drive list came up and I 
scheduled an appointment to give a pint. (Of 
course!)

According to recent research from Accenture, 
83% of customers prefer to talk to customer 
service PEOPLE over trying to get customer 
service issues solved through digital chan-
nels. Companies that continue to emphasize 
human connections in customer service – 
even if they increase their use of automation 
and take advantage of advances in technol-
ogy and artificial intelligence – are sure to 
notice a positive difference in their customer 
satisfaction scores.

So how can you ensure your team is making a 
human connection with your customers?

Have a Mantra. 
We like to emphasize that customers are 
“people, not problems.” While it may sound 
a bit trite, haven’t we all been on a call or a 
meeting and just wanted the customer to GO 
AWAY because they’re being challenging, dif-
ficult or annoying? Of course! During those 
times, it helps to remember the human fac-

tor. There are a million different reasons that 
a customer might be upset, and if you can 
remind yourself of their humanity, it’s usually 
easier to provide better service. “People, not 
problems” is short and easy to remember. Feel 
free to use it!

Train on Soft Skills. 
Training on skills like composure, compas-
sion and customer focus works. Your team 
can only deliver service that creates a strong 
human connection if they’ve been trained to 
provide it. This also ensures consistency, so 
customers don’t experience different levels or 
styles of service with different staff members.

Huddle. 
Having a pre-shift or morning “huddle,” i.e. a 
quick 10- to 15-minute team meeting, ensures 
that everyone is on the same page, knows 
what’s up for the day, and feels prepared. 
You can sprinkle in tips for managing difficult 
customers and share day-to-day examples of 
strong customer engagement, emphasizing 
creating the human connection in customer 
service.

Lori Jo Vest is the co-author of “Who’s Your Gla-
dys?” and “Taming Gladys!”
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TEN DAYS THAT VANISHED: THE SWITCH TO THE 
GREGORIAN CALENDAR

When it comes to calendars, small 
errors can add up over time. The 
Julian calendar—the prevalent 
calendar in the Christian world for 
the first millennium CE and part 
of the second millennium—was 
an improvement over the Roman 
republican calendar that it re-
placed, but it was 11 minutes and 
14 seconds longer than the tropical 
year (the time it takes the Sun to 
return to the same position, as 
seen from Earth). The result was 
that the calendar drifted about one 
day for every 314 years.

One of the most pressing problems caused by 
the error was the increasing difficulty of calcu-
lating the date of Easter, which the Council of 
Nicaea in 325 had decreed should fall on the 
first Sunday following the first full moon after 
the vernal equinox, which at the time fell on 
March 21. The growing discrepancy between 
the date set by the council and the actual 
vernal equinox was noted in the 8th century 
CE, if not earlier, and a number of proposals 
for reform were brought before popes in the 
Middle Ages. But no action was taken, and the 
Julian calendar, flawed as it was, remained the 
official calendar of the Christian church.

In its session of 1562–63, the Council of Trent 
passed a decree calling for the pope to fix the 
problem by implementing a reformed calen-
dar. But it took another two decades to find a 
suitable fix and put it into place. After years of 
consultation and research, Pope Gregory XIII 
signed a papal bull in February 1582 promul-
gating the reformed calendar that came to be 
known as the Gregorian calendar. The reforms 
were based on the suggestions of the Italian 
scientist Luigi Lilio, with some modifications 
by the Jesuit mathematician and astronomer 
Christopher Clavius.

The most surreal part of implementing the 
new calendar came in October 1582, when 10 
days were dropped from the calendar to bring 
the vernal equinox from March 11 back to 
March 21. The church had chosen October to 
avoid skipping any major Christian festivals. 
So, in countries that adopted the new calen-
dar, the Feast of St. Francis of Assisi on Octo-
ber 4, 1582, was directly followed by October 
15. France made the transition separately in 
December.

Something as complex as implementing a 
new calendar couldn’t go off without some 
complications, though. The Protestant and 
Orthodox countries didn’t want to take di-
rection from the pope, so they refused to 
adopt the new calendar. The result was that 
Catholic Europe—Austria, Spain, Portugal, 
Italy, Poland, and the Catholic states of Ger-

many—suddenly jumped ahead of the rest of 
the continent by 10 days, and traveling across 
a border often meant traveling forward or 
backward on the calendar.

Eventually, non-Catholic countries did begin 
to adopt the Gregorian calendar. The Protes-
tant regions of Germany and the Netherlands 

switched in the 17th century. Great Britain 
and the territories of the British Empire fol-
lowed suit in 1752, spreading the Gregorian 
calendar around the globe.

britannica.com
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Dogs dream just like humans.
Dogs have dreams just like we do when we go 
to sleep. If you want to see it in action, just 
wait 20 minutes after your dog goes to sleep. 
They’ll probably have their first dream at that 
point, and you’ll see their eyes moving behind 
their eyelids.

Three dogs survived the Titanic.
The Titanic had excellent dog facilities on 
board and was considered very dog-friendly. 
Of the twelve dogs that boarded the Titanic, 
only three survived – a Pekinese and two Po-
meranians.

When dogs smell other dogs’ bums, it’s 
their version of a handshake.
Dogs have “anal sacs” which release chemi-
cals providing a whole host of information 
for dogs to smell. With their incredible noses, 
they can determine the gender, diet, health, 
and even emotional status of the dog.

Dogs poop in line with the magnetic field.
A study by the Frontiers in Zoology found that 
dogs are sensitive to the electrical magnet-
ic field of the earth and like to poop on the 
north-south axis. They discovered this after 
examining 70 dogs made up of 37 breeds in 
a two year period. Scientists are still not sure 
why they do this.

DID YOU KNOW THESE DOG FACTS?

There are some bizarre dog facts 
you need to know. Humans have 
been domesticating dogs for 
thousands of years making them 
lovable companions. Since they 
are relatively intelligent creatures, 
capable of learning new skills and 
commands, they’ve proved quite 
useful. 

A dog’s whiskers help it see in the dark.
Highly sensitive to subtle changes in air cur-
rents, a dog’s whiskers act as receptors to 
information such as the height, shape, and 
speed of nearby objects. This ability allows 
them to “see” in the dark.

Unlike most of the animal kingdom, small 
dogs live longer than large dogs.
In most of the animal kingdom, size has been 
correlated with longevity but not so in dogs. 
Scientists have been baffled about why small-
er dogs tend to live longer. Some think larger 
dogs grow faster as puppies and may develop 
diseases because of it. Small dogs live from 10 
to 15 years, medium sized dogs 10 to 13, and 
large dogs 8 to 12 years.

Dogs have three eyelids.
Like humans, dogs have both an upper and 
lower eyelid but they’ve also got a third called 
the nictitating membrane. It has various func-
tions including clearing debris and mucus 
and producing tears.

A dog’s sense of smell is far superior to
humans.
Dogs have a great sense of smell, most peo-
ple know that. However, what they might not 
know is some dogs can have a sense of smell 
100,000 more acute than our own. They have 
about 300 million olfactory receptors in their 
noses. Humans only have 6 million.

Dogs sweat through their paws.
On hot summer days, dogs regularly open 
their mouths and pant to cool themselves 
down. The only sweat glands they have is in 
their paws, but it has more to do with traction 
than temperature

Dogs can smell feelings.
Because a dog’s sense of smell is so strong, 
they can detect when we’re afraid or anxious. 
When we’re anxious, we perspire lightly. We 
can’t see it or smell it, but a dog can, telling 
them how we’re feeling.

THE REAL SCIENCE BEHIND FRANKENSTEIN

For those of us who got our intro-
duction to Dr. Frankenstein and his 
monster from the movies, reading 
Mary Shelley’s novel Frankenstein; 
or, The Modern Prometheus for 
the first time can be a surprising 
experience. 

The 1931 Universal Studios film is a classic 
in its own right, but it doesn’t approach the 
philosophical and scientific sophistication of 
the original. Despite the fact that she was only 
a teenager when she wrote the first draft of 
her story about a doctor who creates a mon-
ster made from parts of corpses, Mary Shelley 
was well acquainted with the medical science 
of her time. Two contemporary scientific ad-
vances—both of which were concerned with 
probing the boundaries between the living 
and the dead—figure prominently in the 
novel. The first was the discovery that it was 
sometimes possible to resuscitate people 
who appeared to have died by drowning, and 
the second was the emerging field of electro-
physiology, which investigated the effects of 
electricity on animal tissues.

In 1795, about two years before Mary Shelley 
was born, her mother, the philosopher Mary 
Wollstonecraft, threw herself off a bridge over 
the Thames in London. She had been deeply 
depressed and had written in a letter not long 
before her attempt that she hoped she would 
not be “snatched from the death.” This was a 
reasonable concern, actually, because in the 
last half of the 18th century physicians had 
begun to understand drowning as a reversible 
condition. It had been discovered that some 
nearly drowned people who appeared dead 
could be revived if they were pulled from the 
water quickly and resuscitation procedures 
were performed. In 1774 two physicians, Wil-
liam Hawes and Thomas Cogan, set up the 
Royal Humane Society of London to inform 
the public about resuscitation techniques. 
At that point, the mechanics of resuscitation 
were still not well understood. Some of the 
recommended procedures, such as forcing 
air into the victim’s airway and performing 
abdominal compressions, may have been ef-
fective, while others, such as bloodletting and 
administering tobacco-smoke enemas, were 
probably not. Still, some people were success-
fully resuscitated.

Paradoxically, the discovery that people 
could sometimes be rescued even after they 
appeared dead opened the way for new 
anxieties. Because drowning prevention re-
quired a wide public education campaign, 
average people were forced to grapple with 
the knowledge that the forces of life could 
be temporarily suspended in a body without 
being extinguished completely. One result 
was that fears of being buried alive increased, 
creating a market for so-called “safety coffins,” 
which allowed a prematurely buried person 
to signal for a rescue. Meanwhile, scientists 
focused on drowning as an experimental 

method. By drowning and dissecting labora-
tory animals, they were able to describe how 
drowning caused death, which illuminated 
the physiological relationship between respi-
ration and life.

Mary Wollstonecraft, as it turned out, was 
fated to join the ranks of those saved from 
drowning. A group of boatmen pulled her 
unconscious body out of the water and resus-
citated her. Afterward she wrote, “I have only 
to lament that, when the bitterness of death 
was past, I was inhumanely brought back to 
life and misery.” She died two years later from 
puerperal fever, about ten days after giving 
birth to Mary Shelley. Her resuscitation and 
her despair at being saved echo through 
Frankenstein, where tragedy is set in motion 
by a rash attempt to make life out of death.

The second major scientific influence on Mary 
Shelley came from the emerging field of elec-
trophysiology. In the 1780s, Italian scientist 
Luigi Galvani began investigating the effects 
of electricity on animal tissues. He found that 
by passing an electrical current from a light-
ing storm or an electrical machine through 
the nerves of a dead frog, the frog’s legs could 
be made to kick and twitch. In 1791 he pub-
lished an essay announcing his discovery that 
animal muscles and nerves contained an in-
nate electrical force, which he dubbed “ani-
mal electricity.”

Several years later, Galvani’s nephew, the 
physicist Giovanni Aldini, combined his un-
cle’s discoveries with those of Alessandro 
Volta (the inventor of the first electric bat-
tery) to stage a series of dramatic experi-
ments and demonstrations around Europe. 
Before crowds of astonished onlookers, he 
used electric currents to stimulate motion 
in the bodies of dismembered animals. The 
head of an ox, for example, was made to 
twitch and open its eyes.

Aldini’s most notorious experiment took 
place in January 1803 at the Royal College of 
Surgeons in London. Aldini applied an elec-
trical current to the corpse of George Foster, 
a convict recently executed for drowning his 
wife and child. The body convulsed, and ap-
plying the current to the face caused the jaws 
to clench and the eyes to open. To the aston-
ished audience, the body appeared to almost 
come to life again; a newspaper cartoon de-
picted Aldini snatching Foster back from the 
demons in hell. Like the discovery that the 
nearly drowned could be resuscitated, Aldini’s 
demonstrations provoked new scientific and 
philosophical inquiries into the nature of life.  

Mary Shelley was steeped in these questions 
in the summer of 1816 when she wrote the 
first draft of Frankenstein in a rented house 
on the waterfront at Lake Geneva. She was 
well read in the sciences and furthermore 
was accompanied by her husband Percy 
Bysshe Shelley, an ardent amateur chemist. 
In a neighboring house were Lord Byron and 
his personal physician John Polidori. The 
group had wide-ranging philosophical con-
versations that touched on scientific investi-
gations into the nature of life, including gal-
vanism. When Lord Byron challenged each 
member of the group to compose a ghost 
story, Mary Shelley responded by weaving 
fantasy and scientific fact in a way that had 
never been done before, creating a master-
piece that has fascinated and terrified read-
ers for generations.  

britannica.com
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My name is Helen De Cesare, although during my travels I 
seem to have adopted the unspoken but constant nickname 
“Poki” which is short for Pocahontas. Contrary to what my facial 
features might portray, I’m half Thai half Italian and born and 
raised right here in Phuket. Although I may be young, I have 
certainly had a unique upbringing and lived an interesting life.
 
Growing up on the island, I’ve always been very active and 
determined. As soon I was introduced to tennis by my parents, 
I knew this sport was precisely what I wanted to do and once 
the seed was planted, the goal of becoming a world-class 
tennis player became embedded in my brain. At the tender 
age of 13, I packed my bags and moved to California, USA to 
work further on my training and fully immerse myself in the 
sport and the lifestyle that comes with it.
 
My grooming continued, and I moved constantly every 6–12 
months to use the training facilities at different academies 
and clubs all around the world, to enable me to compete at 
various international tournaments. Although I trained abroad 
and played tournaments elsewhere, I proudly represented 
Thailand and played under its flag. Pursuing my professional 
tennis career had its ups and downs. I was fortunate enough to 
be able to travel the world and discover beautiful destinations 
at such a young age, meeting inspirational people along the 
way who taught me so much and shared their life stories 
and experiences. I have also been able to grow culturally and 
spiritually. However, such benefits came with hardship and 
sacrifices. The intensive training and strict day-to-day schedule 
of an athlete’s lifestyle deprived me of having a normal 
childhood and impacted on my teenage years, not to mention 
all the traveling and temporary accommodation. The reality is 
nowhere close to the glitz and glam one might expect. Having 
to go through my developing years alone forced me to learn 
and grow up at an exponential rate and deal with life at full 
swing — something I feel grateful for since it has shaped me 
into the person I am today.
 
During my free time, I collected a wide array of interests and 
hobbies to constantly indulge in. These included creative 
arts, criminology, sports science and human anatomy. I 
became particularly fascinated with fitness and everything it 
represented. I had the chance to work with some of the top 
tennis and fitness coaches in the game as well as some of the 
most respected and hardworking doctors and physiotherapists 
(for whom I’m eternally grateful, especially those who spent 
countless hours fixing and patching me up). Through them I 
began coaching, working as a trainer in gyms, rehabilitation 
centers and osteopathic clinics, where I discovered the love 
and satisfaction of being able to help and aid people to regain 
their strength. The other obsession involved fine tuning 
specific training to enhance whatever goal a person was trying 
to reach, whether that may be to perform better in a particular 
skill or achieving a fitness/health-related goal.
 
Fast forward to the beginning of 2016 when my life took a bit 
of a turn as certain health problems hit me hard. Throughout 
that year, I attempted to train but my health was getting 
worse with time and by the end of the year I was forced to 
part ways with my tennis career and move back home to 
Phuket. I attempted to find a different solution to nurture my 
health back to a place of wellness through a lifestyle change. 
Transferring back to the pearl of the Andaman Sea (with its 
beaches, crystal clear water, sunshine and smiles) seemed like 
the perfect solution. I returned to my old stomping ground in 
Soi Ta-iad, where I used to do my fitness training during the 
off-season back home. For many islanders living here, they 
know it as the Muay Thai street while I personally consider it a 
hidden gem that is truly unique from any other place I’ve ever 
been to in the world. It’s filled with some of the top Muay Thai/
MMA camps, fitness facilities, health-conscious restaurants and 
cafes and everything else you need to live a healthy lifestyle.
 
After a couple of months spent settling back in, I found my 
way to Unit-27 Conditioning once again but this time as a 
coach rather than a client. Coming back to work here seemed 
like the perfect fit and the right place to be. The environment 
and people I am surrounded by on a daily basis is both 
fascinating and inspiring. During my time spent here, I’ve set 
myself the goal of exploring and growing in my career but 
most importantly to better understand myself as a person and 
expand my horizons. The “soi” and Phuket itself is filled with 
such multicultural individuals and those coming from various 
work industries and different backgrounds. They are filled with 
immense life experiences and stories which I plan to absorb 
and learn from, in the hope that I can pass them on and share 
stories of my own.
 
Despite being a world traveler, ultimately Phuket will always 
be my home. It’s where I come to touch base with myself and 
it’s truly a charming and magnificent island with so much to 
offer.

IG: helen_decesare
helen1_tennis@icloud.com
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up in a different part of Thailand. My 
connection with several places has given 
me what I refer to as “five-star experience”. 
I try to create a unique sense of place 
everywhere I go.
 
In 1988, when I first arrived in Phuket, it 
was a difficult time for me as I didn’t know 
anyone. I spent the first week walking 
around and looking for somewhere to sleep 
such as a temple, bus station or little “sala” 
on the side of the road.
 
I then found a friend in the Kathu area and 
landed my first job as a gardener. It took 
me more than 20 years to become a hotel 
manager, moving up from gardener to 
steward, room-boy, waiter, bartender, and 
F&B manager until achieving the position I 
have today.
 
My life changed in 1990 when a family 
member took me from Thailand to New 
Zealand to work as a bartender from 6.00 
p.m. until midnight. I would wake up at 5.00 
a.m. to work as a chef until 10.00 a.m. and 
then as a cleaner. This was the best way 
for me to learn the English Language and 
Western culture. After two years, I was back 
home beginning another new chapter in 
my life.
 
I was a monk for a while, and then married 
a beautiful Phuketian lady and we had a 
son. My mindset inspired me to become a 
manager — I wanted to have a nice house 
for my wife and family; I wanted to drive 
a good car and send my son to school. 
I discovered that the only way to get 
something is to work hard for it. I worked 
14–15 hours a day in order to be successful. 
I became assistant F&B manager at the 
Banyan Tree Phuket then F&B manager at 
Le Royal Meridian Phuket Yacht Club, before 
taking up a position as executive assistant 
manager in charge of F&B at Twinpalms 
Phuket. I enjoy my life — my work is my 
passion.
 
In 2010, I was offered a job in Dubai as 
F&B director on the grand opening of 
the Banyan Tree Hotel. That experience 
helped me to discover the meaning of 
true love because I missed my family so 
much. I realized I needed to get back home 
to Phuket and my family. I then started 
working with Twinpalms Phuket for the 
second time.
 
I opened Catch Beach Club, Bake, Flame and 
Pasta. F&B is my life, and my team are like 
family. My keyword for success in Asia is to 
work, and work hard.

I am grateful to these prominent people in 
my life:

• Khun Robin McKee who gave me the 
chance to change my life (NZ hotel 
owner)

• Khun Olivier Gibaud who drove me in 
the right direction

• Khun Michael Cowen who is my 
advisor and a good friend

• Khun Abid Butt who is the best 
trainer

• Khun KP Ho who is my idol
• Thanks to my whole team for their 

support.

Sittichai Jitnatham
Group Hotel Manager
Twinpalms Phuket
 +66 (0) 76 316500
sittichai@twinpalms-group.com
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) A lot of people might find it hard to believe that 

an individual who holds a degree in information 
science has developed such an interest in real 
estate.
 
My name is Kate — Thai name Khun Kwan, but 
when I meet clients from overseas they say Kate, 
like Kate Middleton, the future Queen of England.
 
I was born in Nakorn Si Thammarat which is about 
four hours southeast of Phuket, and interestingly, 
among the locals, I am considered a true 
southerner.
 
I came to Phuket because I had a strong desire to 
meet new people and follow my passion for sales 
and marketing which just had to be satisfied.
 
I didn’t see myself sitting in front of a computer for 
hours on end so, after four years of working as a 
consultant for one of the highest profile real estate 
companies in Thailand, I needed a change. I woke 
up one morning and realized I had to start my 
own company and have been running a successful 
business for three years now.
 
I have been told that among my skill set is the 
ability to navigate every deal with a certain 
calmness while remaining highly professional at the 
same time. I am also able to speak English and Thai 
in a way that lawyers and holidaymakers can both 
understand.
 
Thailand can be a very difficult place for people 
who are new to the island, and the challenge is 
really about managing expectations which are very 
often time related — the world wants everything 
now, or tomorrow at the latest.
 
With experience comes knowledge and trust 
which is something that counts for a lot in this 
land of smiles, where my focus is on finding 
solutions to problems, even under the most difficult 
circumstances.
 
As a business owner, I undertake management 
and consultancy work for some of the leading 
property developments in Phuket such as Kamala 
Falls and Picasso Villas. My job is to parachute into 
companies that need help starting up and then 
provide a roadmap for sales and rentals going 
forward.
 
The other side of my job involves forming one-on-
one relationships with individual buyers who seem 
to come to Thailand mainly in the high season 
and have dreams of owning a brand-new villa 
overlooking the sea.
 
Dogs are my real passion and seem to take up a lot 
of my spare time. I have been actively assisting one 
charity that helps street dogs or as we call them in 
Thailand “soi dogs”.
 
Being Thai, I must admit to a real interest in food 
and cooking and have been studying Italian cuisine 
and now consider myself an expert in Tiramisu!
 
I think it’s fair to say that my guilty pleasure is 
chocolate cake which I always ask the chef at 
Picasso Villas to make, and he has even named a 
dish after me called “Villa Manager’s Surprise!”
 
I still make sure I get to the beach — it’s the reason I 
moved here in the first place!

Nutthanapat Prakesong (Kwan)
Property Consultant Manager
Tel: +6681 9086651
Email: nutthanapat@gmail.com
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Australia. Melbourne (Victoria) is the home of sport, 
amazing cuisine, great coffee and art culture — it’s 
a wonderful place to live and visit. Melbourne has 
something for everyone and the majority of people are 
friendly and helpful. They welcome visitors and love 
their city, although the weather can change multiple 
times in one day, so be prepared.
 
Food is my first love — I qualified in traditional French 
cookery in my late teens, inspired by my parents’ 
passion for entertaining and cuisine. Melbourne is very 
multicultural, I was fortunate enough to be able to eat 
out a lot and our family were very adventurous eaters, 
willing to try anything. Although, some things I will 
certainly not have again.
 
My varied resume revolves around education and 
continuous improvement. I tend to think outside the 
box and enjoy a challenge. I never stand still and always 
ask unexpected questions.
 
I have been fortunate enough to lead teams at NIKE, 
GSK (GlaxoSmithKline), Stamford Hotels as well as in my 
own construction/landscaping business — I wanted 
to find out whether or not I would make the same 
decisions if my own money was at stake.
 
I have lived in Phuket for about 9 months now and still 
finding my feet. Phuket has been intense for me; it is 
far from a holiday but I am enjoying the island and the 
people I have met so far.
 
The business has accelerated over the past quarter, 
creating a need to showcase our products more 
professionally with the opening of Brand House Asia 
Showroom, Phuket.
 
I am excited to be in Phuket; Asia offers many 
business opportunities for me but I do miss my very 
understanding girlfriend and three teenage daughters 
in Australia. I try to get home frequently but they would 
say it’s not often enough.
 
My passion for wood/furniture is generational; my 
grandfather had a furniture business in Melbourne 
for over 40 years. I find wood warm and luxurious — 
every piece tells its own story. Good years, bad years, 
strength, growth and stress — much like our life stories. 
Then we make something beautiful with it!
 
I relocated to Phuket in the middle of last year, as the 
operations manager of Teak Timber Phuket under 
the guidance of James McCallum. James has taught 
me more than I ever thought possible about wood, 
and his passion for excellence is contagious! The Teak 
Timber Phuket team takes pride in its workmanship and 
delivering high-quality luxury furniture to Phuket and 
the rest of the world. They have been so welcoming and 
supportive and are truly a family.
 
I never know who I am going to meet in Phuket, and 
that keeps my day interesting. I love that! Phuket is a 
melting pot of family orientated Thai people, expats 
and tourists. I have met so many lovely, helpful and 
supportive Thai people as well as artists, inventors 
and successful business people. I enjoy a chat and 
encourage everyone I meet to share their stories; I find 
them fascinating. We get old all too quickly and have so 
much to share. So go and share a story with someone!
 
We will complete the external landscape of the Brand 
House Asia Showroom in the coming month with final 
plans confirmed for a “Clean Eating Café & Store” for 
quick, healthy breakfasts and lunches (seven days a 
week) as well as an outdoor cinema for people to come 
and enjoy.
 
When I’m not working, I can be found at Anthem trying 
to wakeboard (crashing and drinking pond water) 
at the beach near my home, running, or at Sumalee 
Boxing Gym training before the sun comes up.
 
When I grow up I would like to continue making 
things, travel and eat/write about great food and the 
characters behind it.

Marcus Taylor
Operations Director
E: marcus@brandhouseasia.com
M.+66 (0) 93 620 5378



   79   78   

P
H

U
K

E
T

 L
O

C
A

L
S

 M
A

R
K

 U
L

L
R

IC
H Hi, I’m Mark Ullrich from San Francisco, California. I have 

called Phuket my home for the past five years. I used 
to get the feeling of being home whenever the wheels 
touched down in San Francisco but as my holidays in 
Phuket became longer and longer (one month, then 
two months, then six months) I noticed that same 
feeling I used to get of “being home” I only felt when 
arriving in Phuket.
 
I play a little game with people who are on holiday here. 
I ask them “What’s your favorite thing about Phuket 
and/or Thailand?” Nine out of ten times they say “the 
people”. I could not agree more. The humble, polite, 
helpful, ever smiling people of Thailand are the reason 
I feel so at home. Of course, Phuket has incredibly 
beautiful beaches, forests, waterfalls, delicious food and 
all the other amazing things that make it a worldwide 
travel destination. But it’s the people who make it feel 
like home for me.
 
I was a painter on the Golden Gate Bridge in San 
Francisco for over 25 years and my job allowed me the 
most beautiful views of the city, bay and ocean you 
could ever imagine. I do miss the Bay Area sometimes 
but I wouldn’t trade my life in Phuket for anything. I’m 
retired so this is really the best time of my life. I wake up 
and can surf, paddle, play music with friends or have a 
wonderful day just hanging out with my girlfriend and 
her daughter. I’m a very lucky man to be able to call 
Phuket my home.

ullerboy@gmail.com
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NMy name is Nanyanadda Tanthapaiboon 
or Nanya. I’m a founder and destination 
wedding planning director of The Wedding 
Bliss Thailand. Coming from the lively and 
versatile Bangkok environment, I moved 
to Phuket in 2011, to pursue my life-long 
dream of being a wedding planner. Ever 
since I was a schoolgirl, I knew a wedding 
planning career would be the only path for 
me to take.
 
The essence of my job is wedding planning, 
but I like to say I make people’s wedding 
dreams come true.
As a wedding planner, I guide the couple 
through a complex but fun process, 
assisting with all aspects of wedding 
organization: from venue selection to 
vendor choice, managing the selected 
vendors, conceptualizing ideas, colors 
and style and working on the nitty-gritty 
design elements. I’m always present on the 
wedding day, cueing the sequence and 
managing everything.
 
I love surfing! My favourite times are 
spent sitting on the board with my feet in 
the water, paddling to catch the waves, 
or watching the sunset after a busy day, 
and meeting new people from different 
businesses.
 
I also like dancing. I’ve been dancing since I 
was four years old. My style is jazz, hip hop 
and street dance. However, I dance less 
these days due to my tight schedule. But I 
try to join a class when I have time.
 
I like to stay at my holiday house about 
two hours northeast of Bangkok. My family 
plants palm trees and various fruits to sell. 
Just being there, taking a long breath in and 
breathing out, and meditating is my favorite 
way to relax. However, I need to have Wi-Fi 
to check emails from wedding couples. 
Replying to emails in a nice atmosphere is 
also something I enjoy.
 
Of course, I also like clubbing with my 
friends and the wedding planning team 
from time to time! Phuket is one of the 
most charming places on earth. Wherever 
I go in this world, at some point, I miss 
Phuket. Phuket is my home, my office and 
my holiday.
 
Phuket is still growing in a lot of areas, 
including the wedding industry. From a 
business standpoint, we have amazing 
scenery, good food, unrivaled Thai 
hospitality, and this unique combination 
cannot be found anywhere else in the 
world.
 
Many people around the world fly here to 
have their dream wedding and spend an 
unforgettable time with family and friends.
 
However, such popularity has a downside, 
and we need to make sure Phuket is 
protected from pollution, trash, oil from the 
boats, etc. Many people earn a living from 
the beauty of Phuket but forget to take 
care of it. Phuket is like a human being — it 
needs love and care. If we treat it well, it will 
give even more back in return.

Nanya Tanthapaiboon
Destination Wedding Planning Director
The Wedding Bliss Thailand
www.theweddingblissthailand.com
Mobile: +66805883322
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H3 Digital have been designing 
and installing cinema, audio and 
lighting systems in Phuket homes 
since 2004. Managing Director 
Ben Hobbs leads a team of 
engineers and designers with just 
one goal — bringing homes to life.

This family business places emphasis on 
easy-to-use systems, professionally installed 
and expertly supported. Systems are availa-
ble for new homes, refurbishments and ret-
rofit projects.

Some of the best home cinema, audio and 
lighting projects in Asia feature designs from 
Ben and his team, who maintain the very 
highest levels of expertise. H3 digital are also 
THX, CEDIA and KNX certified.

The aim is to make your home interesting, 
enjoyable, and more fun. Modern technolo-
gy means that you can have a home cinema 
to rival the local multiplex, your own music 
system which sounds as good as the best 
clubs, and enough lighting control and au-
tomation to make you feel like James Bond.

Home Cinema
H3 Digital design the best home cinemas in 
Thailand, giving careful thought to acoustics, 
light control, operation and comfort. By de-
signing and engineering the right environ-
ment they ensure you have a very special 
movie experience, every time.

H3 Digital can supply a wide range of cinema 
equipment, including acoustic treatment, 
motorized recliners, one-touch control, star-
field ceilings, and even popcorn machines.

Audio
Listen to your favorite music all over the 
home, use your iPhone, iPad or Android de-
vice to select songs and adjust the volume in 
any room. Control the hi-fi system from the 
palm of your hand — an audio system for 
your whole home.

H3 Digital provide a range of audio solu-
tions and are considered experts in Sonos 
and Nuvo multi-room sound systems, with 
over a decade of experience at the highest 
level.

Lights
Enjoy mood lighting throughout the home. 
Make your home more comfortable by auto-
mating and simplifying routine activities like 
switching on groups of lights, setting mood 
lighting or turning off all the lights in your 
home automatically.

H3 Digital offer a wide variety of lighting 
systems — from a single room or area to the 
entire house, including Philips Hue, KNX, and 
A-Touch lighting control.

If you want a fantastic looking cinema, a 
crystal clear audio system or automated 
mood lighting to really bring your home to 
life, get in touch with H3 Digital.

www.facebook.com/H3DIG 
www.h3-digital.com

H3 DIGITAL
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Paul Ropp’s flair for fashion began 
in Goa in the early 1970s with the 
creation of his Chinese Tibetan 
T-Shirt Company. Moving forward 
to Bali in 1978, what is now known 
as the Paul Ropp empire was born. 
Flash forward and we are now 
being introduced to his newest cre-
ation: a limited edition fashion line 
dubbed “Back to the Future”.

As Paul expresses: “My love of past history has 
shown me that some of the greatest things I wit-
ness today have been created in the past and 
brought forward to be admired in the present. 
This can be seen in architecture, art and fashion 
— colors, sizes and styles may change yet the 
original concept remains and is simply reap-
plied to fit the needs of the present.”

Paul Ropp takes his inspiration from the peri-
odical recycling of antique ideas that contin-
ue to remain applicable and admirable in the 
present because they hold the foundational 
aspects of timeless value and endurance. As 
Paul says: “I thought it would be very interesting 
to show the public some of the products I made 
years ago, and see if they still hold up today — 
in doing so, through the use of social network-
ing, the results have been absolutely astonish-
ing. Many of our friends worldwide have shown 
an interest in past styles and ideas dating back 
fifteen years. What all of this has shown me is 
that the incredible appreciation expressed in 
the past, still continues in the present, and is 
likely to do so in the future.”

Hence, “Back to the Future” has now been 
born — a collection of limited editions that 
can only be accessed via pre-order. These 
items are rare, extremely valuable and highly 
desirable. Once released, details can be found 
at www.paulropp.com. Keep up-to-date and 
discover how to get your hands on these 
high-end limited edition collectibles.

Discover more at www.paulropp.com
 
Paul Ropp shops: 
Surin Gallery – Tel. 080-5381976 
Laguna Plaza – Tel. 087-6237988 
Paul Ropp Outlet – Tel. 076-621607 
Central Festival Samui – Tel. 077-410356 
Opening hours: 10:00 AM – 07:00 PM 
Website: WWW.PAULROPP.COM

By Sayang Ropp

paulropp.com

PAUL ROPP – BACK TO THE FUTURE
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Café del Mar Phuket is an upscale 
beach club from the world-famous 
brand originating out of Ibiza, 
Spain. It brings the sophisticated 
yet elegant party atmosphere to 
the northern end of Kamala Beach, 
with a high-quality setting and a 
great soundtrack of chill-out beats. 

It is situated right next to HQ Beach club with 
whom it currently shares parking. However, 
an underground parking area is proposed 
with lifts to elevate guests up to the ground 
floor. Café del Mar has a rustic beach-hut look, 
with a thatched-roof on the sunken main bar 
overlooking the breathtaking Kamala Beach. 
On one side of the beach bar, there is shaded 
seating on comfortable sofas, while cabanas 
and large beds occupy the other side. On the 
upper level, there is an impressively large 
swimming pool, with single sun loungers, 
beds and cabanas around it, as well as a pool-
side swim-up bar.

Pool and beach bed options are available at 
Café del Mar Phuket and can be secured on a 
first come first served basis with a minimum 
spend requirement of 1,500 baht for a sin-
gle lounger, 3,000 baht for a double bed and 
20,000 baht for the big cabanas. Prices are 
subject to change according to the season 
and it is possible to reserve with double the 
minimum spend and a deposit. These price 

levels are not difficult to achieve, thanks to 
a drinks menu of high-end quality products, 
including craft beers from 250++ baht, premi-
um gins from 4,200++ baht per bottle, luxury 
vodkas from 5,000++ baht per bottle and great 
choices of whiskies, tequilas, liqueurs, cham-
pagnes and more.
 
Situated right on Kamala Beach, Café del Mar 
Phuket is a great place to enjoy a few sun-
downer cocktails from the selection of classics 
and signatures. There’s also a modest choice 
of Thai and international snacks available. 
The price range attracts a sophisticated but 
fun-loving crowd, who enjoy smooth house 
music played by resident and guest DJs, 
sometimes accompanied by a live saxophon-
ist, and for Sunday brunch, a singer and belly 
dancer. 

After sundowners, there is a distinct shift in 
tone, from an easy-going lounge venue dur-
ing the day to a sophisticated party atmos-
phere at night. The Café del Mar brand is well-
known for its long-running series of chill-out 
compilations, especially Balearic beats, and 
naturally, guests can expect this kind of music 
here. As a result, the music never gets particu-
larly extreme or hardcore. The beach club is 
fully open on the ground floor including an 
impressive lounge, bringing only the best 
international DJs for special events. The up-
coming finished product — part of a luxury 
boutique hotel development — is expected 
to be among the biggest and best venues of 
the Café del Mar brand.

 
Café del Mar is open seven days a week from 
11 a.m. until 2 a.m. The new lounge/nightclub 
area will stay open until 3 a.m. when there 
are special events. This new area changes the 
whole dynamics of Phuket’s west coast with 
only Patong having a huge area to host such 
events, until now.

There are pool parties every weekend from 
4 p.m. and brunch every Sunday 11 a.m. to 4 
p.m., featuring all the favorites such as lobster, 
oysters, prawns, sushi and sashimi to name 
but a few.
 

You can find more information on the website 
www.cafedelmarphuket.com

CAFÉ DEL MAR

For as long as he can remember, 
Phuket based David Martin has 
longed for underwater worlds and 
sea creatures. However, achieving 
his dream was no easy challenge 
for a kid growing up in the majestic 
mountains of central France. He 
started learning scuba at a nearby 
swimming pool with a scuba diving 
club and by the age of 18, he was a 
professional diving instructor. When 
traveling the world as a scuba 
instructor, he developed a fascina-
tion for some of the ocean’s most 
misunderstood inhabitants: sharks.

From the shores of the Red Sea to the Mal-
dives, Zanzibar, Cape Verde, Mexico, Costa 
Rica, South Africa, Thailand, or the waters of 
the South Pacific, he encountered many shark 
species face to face, observing them and 
learning about their behavior. When he was 
20, he went to film the bull sharks in Nicara-
gua’s freshwater lake and discovered a new 
passion: underwater filming.

David feels blessed to have been able to travel 
the planet for the last 20 years filming sharks 
and other amazing marine life, bringing di-
vers and friends along the way. Today, he is 
considered an expert on sharks as well as a 
specialist in underwater filming, providing 
footage for wildlife productions for the BBC, 
Discovery Channel, National Geographic, Ca-
nal Plus and the major French TV network TF1 
among others.

Over the years, he has nourished his profound 
respect and fascination for sharks, not only to 
witness and report their incredibly unique na-
ture, but as an active defender and protector 
of their threatened populations, as evidenced 
by the book he wrote and published in 2000 
with his wife “Sharks: For Your Eyes Only”.

According to David, we need to become aware 
of this animal that is far from being a man-eat-
er and crucially needed by ecosystems for the 
survival of our oceans. Humans kill over 100 
million sharks every year on the basis of two 
myths; the supposed danger of sharks and the 
supposed power of their fins.

David Martin continues to film underwater 
to regularly update his stock footage and to 
pass on his experience and knowledge to his 
children. He also organizes private underwa-
ter filming expeditions for friends and nature 
lovers.

Contact: david@kanaloa-films.com
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Sharks have been around for 400 million years — mean-
ing that 200 million years before dinosaurs, sharks were 
already inhabiting the Earth’s oceans. The staggering lon-
gevity of their species is due to an almost supernatural 
power of biological perfection.

There are over 400 species of sharks on the planet, inhab-
iting all seas and oceans, from tropical waters to cold seas 
and even some lakes and rivers. The smallest species are 
only a few inches long and the biggest over 30 feet.

Unlike other fish, the shark has no scales but is covered 
with tiny v-shaped dents, making it ideal for hunting 
through coral without injury. These denticles decrease 
drag and turbulence, allowing the shark to swim faster 
and more quietly. They have even been copied by NASA 
for the external layers of their shuttles.

Among their superpowers, sharks can capture the electric 
fields of other animals around them and determine their 
origin. Thanks to this ability, sharks are able to hunt at 
night in deep dark obscurity or when other fish cannot see 
a thing.

200,000 sharks are killed every day, equating to 100 mil-
lion a year. Despite the elaborate and unique characteris-
tics of their reproductive and hunting systems, classifying 
them among the longest running species in the history 
of our planet, sharks are now threatened with extinction. 
The consequences of their disappearance, although barely 
understood by the general public, are already perceptible 
in certain regions of the world, affecting natural environ-
ments as well as human activity and economies.

Although humans love to be afraid of them, sharks acci-
dentally cause less than 12 casualties every year. These 
casualties usually occur as a result of shark bites causing 
excessive bleeding. Sharks do not feed on humans but on 
fish and other marine animals. Like any other wild animals, 
they try to avoid humans. They are afraid of divers and 
very rarely mistake what they are seeing for their natural 
food source.

Tradition can perpetuate long-lasting and deadly myths. 
From a very rare dish once reserved only for Chinese Em-
perors, shark fin soup has now become a fine meal for the 
masses. Its alleged virtues of enhancing sexual potency, 
overall energy or curing heart diseases have never been 
sustained by any scientific proof. The fin is made of carti-
lage and has no taste other than the spices and vegetables 
added to the soup. The only scientific fact is the high pres-
ence of mercury; safe for the shark, unsafe for humans.

According to David Martin, diving with sharks is safe pro-
viding some basic rules are observed: stay in your group, 
avoid bright colors, do not kick your fins into the shark, 
stay vertical in the water column, don’t chase the shark, 
retain eye contact at all times, and ultimately, don’t look 
or act like a fish.
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Aries (21 March – 19 April): Your overall perspec-
tive on life begins to significantly expand, and you 
are more willing to embrace unusual, mystical or 
spiritual philosophies. A strong need for harmony, 
affection, approval or belongingness colors your atti-
tude and decisions now. Overall, this period is likely 
to bring ease and engender positive feelings in your 
interactions and personal relationships. Romance can 
be enhanced by opening the lines of communication, 
taking short trips, getting out and about, and taking a 
light-hearted and playful approach to love. Favorable 
Dates: April 4, 7, 13, 16, 22, 27; May 1, 2, 10, 11, 19, 
20; June 1, 8, 10, 17, 19, 26. Favorable Colors: Blue 
and Red

Taurus (20 April – 20 May): It’s time to let go of your 
fear that you are not doing enough, develop more 
compassion and understanding of others, and be 
humble and safe in the knowledge that you (and oth-
ers) are not perfect. A pleasant, affectionate, relaxed 
or courteous attitude eases your interactions from 
May onward and may open doors or help lighten 
troubled situations that you’ve been experiencing 
lately. You can attract what you want and need, rath-
er than pursue it forcefully or do everything yourself. 
Favorable Dates: April 5, 6, 14, 15, 23, 24; May 1, 7, 
10, 16, 19, 25; June 1, 3, 10, 12, 19, 21. Favorable 
Colors: Blue and Green

Gemini (21 May – 20 June): During this period, you 
come across in an appealing, charming and openly 
affectionate manner which is likely to win you new 
friends and admirers. You make an excellent first 
impression now. You’re likely to find joy through 
professional or public avenues. You’re also likely 
to receive some form of elevation — recognition, 
a promotion or the like. Some of you will discover 
your true professional calling. You have the chance 
to shine, largely because you are projecting yourself 
with self-respect and modesty. Favorable Dates: April 
5, 8, 14, 17, 23, 26; May 5, 7, 14, 16, 23, 25; June 3, 
5, 12, 14, 21, 23. Favorable Colors: Red and Yellow

Cancer (21 June – 22 July): Your ability to rely on 
yourself may be tested, but you are likely to come 
out with a humble confidence based on the real 
world and realistic expectations. You have matured 
and are ready to move forward. The ability to sway or 
persuade may be enhanced now. Your own values or 
way of expressing love and affection may differ from 
someone you encounter, but because you are willing 
to please and smooth over differences, all is likely to 
turn out well. Favorable Dates: April 3, 5, 12, 14, 21, 
23; May 4, 8, 13, 17, 22, 26; June 7, 8, 16, 17, 25, 
26. Favorable Colors: Blue and Green

Leo (23 July – 22 August): Your long-term goals and 
wishes tend to be broad and unusual or ahead of the 
times just now. You may particularly enjoy dreaming 
up ideas for the future. The months of April and May 
bring potential benefits and fresh energy to network-
ing activities, the formulation of broad, long-term 
goals, acquaintances, clubs and organizations in your 
life. You can rely on your friends for their help and 
support, and your circle will most certainly increase 
during this fruitful period. Favorable Dates: April 3, 6, 
12, 15, 21, 24; May 3, 8, 12, 17, 21, 26; June 2, 7, 
11, 16, 20, 25. Favorable Colors: Red and White

Virgo (23 August – 22 September): You may enjoy 
increased personal recognition and professional 
success. This can be a time of achievement, career 
advancement and success in business. Business-re-
lated travel or the reaching of a wider audience is 
possible during this cycle. You will attract loving 
people into your experience. You may be putting an 
attachment behind you and embracing the joy of 
independence or enhancing a current relationship 
by improving your self-reliance. This is a time for 
recognizing the need for positive change. Favorable 
Dates: April 5, 7, 14, 16, 23, 26; May 7, 8, 16, 17, 25, 
26; June 6, 9, 15, 18, 24, 27. Favorable Colors: Blue 
and Yellow

Libra (23 September – 22 October): You may receive 
a cosmic push toward expressing yourself more 
creatively and experience an increased drive to take 
charge of your life. Basically, you will be learning to 
stand on your own two feet! Partnerships may be 
tested, but there is nothing to fear if the relationship 
is strong. Your own values or way of expressing love 
and affection may differ from someone you encoun-
ter now, but because you are willing to please and 
smooth over differences, all is likely to turn out well. 
Favorable Dates: April 2, 5, 11, 14, 20, 23; May 3, 8, 
12, 17, 21, 26; June 2, 7, 11, 16, 20, 25. Favorable 
Colors: Red and White

Scorpio (23 October – 21 November): This is not a 
time to push yourself or become involved in activities 
that require intense competition or great energy 
expenditure. Cooperative, harmonious personal and 
professional relationships are more important to you 
at this time. A pleasant, affectionate, relaxed or cour-
teous attitude eases your interactions in the month of 
May. The month of June is an excellent time to go out 
on a date or ask someone for a favor because you 
will make a decidedly positive impression. Favorable 
Dates: April 2, 7, 11, 16, 20, 25; May 1, 2, 11, 19, 20, 
29; June 3, 10, 12, 18, 21, 29. Favorable Colors: Blue 
and Green

Sagittarius (22 November – 21 December): You are 
learning to “own” your creative voice and the style 
in which you communicate, becoming less reticent 
about expressing yourself in a creative way and 
communicating your ideas and perspectives. Busi-
ness ventures meet with enormous success. Issues 
surrounding personal appearance, the body and your 
image become especially important and, in some 
cases, critical. This is a very positive time in your 
marriage or a close relationship. Your need to share 
loving feelings is very strong. Favorable Dates: April 
4, 6, 12, 15, 21, 30; May 3, 4, 12, 13, 21, 24; June 1, 
9, 10, 18, 19, 27. Favorable Colors: Purple and Yellow

Capricorn (22 December – 19 January): You may rec-
ognize a talent that you never knew you had, and this 
can be a sudden, exciting discovery. The people you 
meet now tend to stir you into a new way of thinking. 
You are less inclined toward a traditional personal 
philosophy, and more attracted to avant-garde or 
progressive belief systems. Your desire for pleasure, 
ease and affection is brought to the fore and may 
interfere with work or complicated situations Your 
mood and attitude is conciliatory, and your need for 
love and approval heightened. Favorable Dates: April 
7, 8, 16, 17, 25, 26; May 5, 6, 14, 15, 23, 24 June; 6, 
8, 15, 17, 24, 26. Favorable Colors: White and Yellow

Aquarius (20 January – 18 February): This can be 
a time of achievement, career advancement, and 
success in business. You become more intellectually 
curious, and academic pursuits are likely to benefit 
you and run smoothly during this cycle. The more 
willing you are to put yourself in the limelight, the 
more positive the rewards — this is not the time 
to be a shrinking violet! Your talents and skills are 
recognized now. All the hard work you’ve put in 
begins to pay off and is rewarded — or at the very 
least, recognized. Favorable Dates: April 7, 8, 16, 17, 
25, 26; May 5, 6, 14, 15, 23, 24; June 6, 8, 15, 17, 
24, 26. Favorable Colors: White and Yellow

Pisces (19 February – 20 March): You could enjoy 
more freedom or even responsibilities in your career. 
Integrity, directness and honesty will get you every-
where now. You feel quite loving and warm, with a 
desire to give and receive affection and appreciation. 
Also, your desire for beauty stimulates your creativity. 
You might be feeling the weight of responsibility 
and feel “alone in charge”. You will attempt to bring 
more structure and order to your home life, as you 
may feel a little stifled in your current surroundings. 
Favorable Dates: April 1, 6, 10, 15, 19, 24; May 3, 9, 
12, 18, 21, 27; June 4, 8, 16, 17, 22, 26. Favorable 
Colors: Blue and Yellow

Aries 21 MAR–19 APR Leo  23 JUL–22 AUG

Virgo 23 AUG–22 SEP 
Capricorn 22 DEC–19 JAN

Taurus 20 APR–20 MAY 

Libra 23 SEP–22 OCT Aquarius 20 JAN–18 FEB 

Gemini  21 MAY–20 JUN

Scorpio 23 OCT–21 NOV Pisces 20 FEB-20 MAR 
Cancer  21 JUN–22 JUL

Sagittarius 22 NOV-21DEC 
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MANISH’S ZODIAC PREDICTIONS  
1 APRIL – 30 JUNE 2018

T H E R E  A R E  1 0  D I F F E R E N C E S  B E T W E E N  T H E  T W O  P I C T U R E S .  W H E R E  A R E  T H E Y ?

Spot the Difference

K.P. Astrologer, Numerologist, tArot CArd reAder & VAstu CoNsultANt, mANish@mANishAstrologer.Com, fACebooK.Com/mANishAstroCoNsultANt
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Beach Photography by
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Siam Beach
children, snorkeling, restaurant

Ya Nui Beach
small, cute, snorkeling, restaurant

Mai Khao Beach
looong quiet beach

Surin Beach
celebrities, beach clubs, restaurants 

Bang Tao Beach
5 star hotels, local seafood restaurants
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Ao Sane Beach
rough sand, snorkelling, restaurant

Kata Beach
white open beach, surfing in summer season

Emerald Beach
peaceful, north facing beach good for sun tan

Laem Singh Beach
hip, young, restaurants, short trek downhill

Nai Thon Beach
white sands, peaceful, scenic road to get there

Banana Beach
insider tip, restaurant, short trek downhill

Laem Ka Noi Beach
park on top parking lot and walk down

Kamala Beach
busy in high season

Nai Harn Beach
local hangout, busy but cute

Patong Beach
very busy beach, lots of activities

Ao Yon Beach
shallow waters, oyster rafts, locals

Kata Noi Beach
white open beach

Kalim Beach
rocky, surfing during summer season

Layan Beach
tranquil, peacful

Paradise Beach
shady, peaceful, calm waters all year
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Panwa Beach
rough sand, shallow water, peaceful, scenic

Laem Ka Beach
local thai style beach with lots of shadow

Karon Beach
white open beach, no shades

Nai Yang Beach
thai locals, shades, calm waters all year
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Rawai Beach
shady, seafood stalls, local boat trips
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